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Sparks 


It Won’t Be Long Now 
Borning of Buick 
Hufstader’s Service Stripes 
Hydra-Matic Movies 
Pioneers Pay a Call 


By 
Chris Sinsabaugh 


WON'T be long now, “it” 
meaning the New York national 
show, pegged for Oct. 15. All the 
press previews, save Ford-Mercury, 
Lincoln-Zephyr combination and 
Cadillac-LaSalle have been held. 
Hudson, Nash, Packard, Plymouth, 
Dodge and De Soto had made their 
public announcements previous to 
this issue and with us this week 
we have Buick and Chrysler. Still 
withholding their fire until they 
see the whites of the eyes of Grand 
Central Palace are Chevrolet, Pon- 
tiae and Oldsmobile of the GM 
group, Studebaker, the Ford fam- 
ily and Graham. That's the situa- 

tion at the moment. 
* * * 
j “ON YOUR MARK;; get set; go!” 
cries Starter Father Time to Bill 
Hufstader in the Flint sector as 
the lid is lifted this week and 
Buick officially comes onto the 
140 market. Bill often has heard 
this command before, for this is 
the eleventh annual introduction 
of the borning of Buick, in which 
he has participated—seven as gen- 
tral sales manager. Sales man- 
agers come and go in this industry 
of ours, and it is rather unusual 
for one of them to have as many 
service stripes as has Bill. 
This time, though, he has his 
(See SPARKS, Page 31, Col. 4) 
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1940 BUICKS AND CHRYSLERS BOW 


Oldsmobile’s Clutchless Car Simplifies Driving 


Style, Mechanical 


Changes Featured 
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Market Coverage 


Economic Upturn Seen |Extendedby Buick 


In 1940 Chryslers Continuing Unabated || With 6 New Series 


Fluid Drive Is Made 
Standard in Crown 
Imperial Models 


DETROIT.—Completely re- 
designed and restyled, the 
Chrysler line for 1940 repre- 
sents what the company con- 


siders its outstanding 
achievement in beauty. It is, in 
fact, an entirely new line, with 
beauty so definitely the motif, that 
in all its advertising and sales pro- 
motion efforts the company refers 
to the cars as the “Beautiful 
Chryslers for 1940.” Along with its 
improved appearance, the car has 
been bettered mechanically in 
many respects. The result is that 
it has an improved performance, 
added comfort, greater safety and 
improved riding qualities. 

Six models, comprising a total of 
26 body styles are offered. These 
are designated as the Royal, Wind- 
sor, Traveler, New Yorker, Sara- 
toga and Crown Imperial. The 
price range will extend from the 
low-medium price upward. 

The Royal is offered in the three- 
passenger coupe, six-passenger 
coupe, six-passenger Victoria, six- 
passenger sedan, eight-passenger 
sedan, and eight-passenger sedan- 
limousine. The Windsor has all 
these body styles, plus a six-pas- 
senger convertible coupe. Body 
styles in the Traveler are the 
three-passenger coupe, six-passen- 
ger coupe, six-passenger Victoria 
and six-passenger sedan. In the 
New Yorker all these may be had 
plus a_ six-passenger convertible 
coupe. The Saratoga comes in but 
one body style, a six-passenger 
sport formal, with combination 
leather and cloth trim. The Crown 
Imperial, corresponding to last 
year’s Custom Imperial, lists a six- 
passenger sedan, eight - passenger 
sedan and eight-passenger sedan- 
imousine. 
wy eee “Cruise and Climb” 

(Continued on Page 6, Col. 1) 
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By William Ullman 
Washington Correspondent 

WASHINGTON. — Supported by 
the strong conviction that the 
automotive industry is “set” to 
outstrip its 1939 record by a con- 
siderable margin, and by the most 
authoritative indices showing 
broad improvements in _ business 
and industrial activity generally, 
observers here feel that there is 
good and substantial reason to be- 
lieve that the economic upswing so 


Landen Is Elected 
NASFC President 
AtAnnual Session 


NEW YORK.—Clarence L. Lan- 
den, vice-president of the Securi- 
ties Acceptance Corp., Omaha, has 
been elected 
president of the 
National Assn. 
of Sales Finance 


Companies. He 
succeeds A. D. 
Weller, president 


of the Credit Ac- 
ceptance Corp., 
Rochester, N. Y., 
who was named 
a vice - president 
of the association. 

Other vice-pres- 
idents elected by 
the association at its annual con- 
vention at the Hotel Pennsylvania 
here, are W. W. McCarthy, Boston, 
vice-president of the Devonshire 
Finance Acceptance Corp.; L. M. 
Siever, president of the Automo- 
tive Banking Corp., Philadelphia, 
and H. G. Snodgrass, head of the 
Mercantile Acceptance Corp., San 
Francisco. 


E. B. Meredith of the Industrial 
Securities Corp. Middletown, 
Conn., was named chairman of the 
association’s diversified division, 
while James H. Farrell, of the 
Premium Discount Corp., Roches- 
ter, was named chairman of the 
insurance premium division. ~ 

Next convention of the associa- 
tion will be held in Washington, 
D. C., in October, 1940. 





Cc. L. Landen 





The Top Ten 
PASSENGER CARS 


First Ten in Registrations as 
Reported in AN Today: 


1939 1938 
Pos. Make Pos. 
1—409,732 Chev. 300,041— 1 
2—324,097 Ford 252,3816— 2 
3—244,786 Plym. 167.957— 3 
4—134,497 Dodge 66,936— 5 
5—130,461 Buick 98,863— 4 
6— 98,754 Pont. 61,128— 6 
7— 89,596 Olds. 57,862— 7 
8— 48,439 Stude. 22,350—12 
9— 46,594 Chrys. 30,755— 9 
10— 42,217 Merc. ee és 
Total All Makes 
1,752,690 1,200,738 


For complete standings of all 
makes, See Page 25 this issue. 








noticeable during the usually dull 
summer will be continued in the 
months which lie immediately 
ahead. 

There is recognition, of course, 
that in the present state of in- 
ternational affairs, literally any- 
thing can happen. Nevertheless, 
there is sufficient tangible evidence 
which has become available in the 
last several weeks to furnish im- 
pressive backing for the view that 
a large expansion of activity is 
under way. 


It is important to note, however, 
that the expansion which now is 
revealed by statistics is not based 
upon the war orders which have 
lately been flooding this way. This 
expansion has been very largely a 
domestic development. 

A report last week by the board 
of governors of the Federal Re- 
serve System thus reveals that the 
board’s seasonally adjusted index 
of industrial production rose in 
August to 102 percent of the 1923- 
25 average, from 101 percent in 
July. Iron and steel output in- 
creased in August and “rose brisk- 
ly” in the opening days of Sep- 
tember. Steel ingot production has 
reached 70 percent of capacity. 

There has been, of course, im- 

(Continued on Page 18, Col. 1) 


Oldsmobile Offers 
Clutchless Car in 
Its Line for 1940 


LANSING. — Incorporation of a 
fluid flywheel, in conjunction with 
its hydraulic automatic transmis- 
sion, makes it possible for Oldsmo- 
bile to offer all three series of its 
1940 lines, to be announced in Octo- 
ber, with the clutch pedal completely 
removed from the front compart- 
ment. The new device, which has 
been named the Hydra-Matic Drive, 
will be optional at $57 extra per car. 

Oldsmobile reports that the de- 
vice is the result of eight years 
research and that it will be manu- 
factured by a newly created divi- 
sion of General Motors in a $3,000,- 
000 plant in Detroit. It will be an 
(Continued on Page 10, Col. 1) 





SIX NEW 


the new Series 70 Roadmaster, 


Feature Structure Design; 
Engines Balanced 


After Assembly 


FLINT.—Six new series of 
automobiles for 1940, on 
wheelbases ranging from 121 
to 140 inches and affording 


extended market coverage 
from just above the lowest price 
field, were announced Saturday by 
Buick. 


With production going forward 
at an accelerated pace and stocks 
of cars already in the hands of 
dealers, public introduction of the 
new models is taking place on a 
nationwide basis through special 
displays in the showrooms of more 
than 2,800 dealers and distributors. 


Featuring the Buick line for 1940 
are two completely new series of 
cars in the lower and medium 
price fields. They are the Series 50 
Super and the Series 70 Road- 
master, constructed on new chassis 
of 121 and 126-inch wheelbase, re- 
spectively. 

Completing the Buick group for 
next year are the Series 40 Spe- 
cial, on a 121-inch wheelbase; the 
Series 60 Century, on a 126-inch 
wheelbase, and the Series 80 and 
90 Limiteds, on 133-inch and 140- 
inch wheelbases, respectively. 

Treatment in front-end styling 
has provided a hood representing 
pronounced change and improve- 
ment over previous years. Under- 
neath the exteriors are chassis held 
to be the sturdiest and most ad- 
vanced ever produced by Buick. 

Series 40 and 50 cars are powered 


Truck Section 
The month truck section of 


Automotive News will be found 
in this issue, starting on page 20. 





by valve-in-head straight eight en- 
gines of 248 cubic inch displace- 
ment, developing 107 horsepower 
at 3,400 r.p.m. Engines of identical 
design, but with 320.2 cubic inch 
displacement and developing 141 
(Continued on Page 8, Col. 1) 





LINES of cars for 1910 are offered by Buick. Illustrated above is 
an addition to the line for next year. The car 


has a 141 horsepower motor and is built on a 126-inch wheelbase chassis. 
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Steel Operations Climb Above 


Plants and Workers Idle 
18 Months Resume Work 


Special to Automotive News 

CANTON, O.—Steel plants in this 
area, including the Timken Roller 
Bearing Co. and units of the Repub- 
lic Steel Corp. in Canton and Mas- 
have advanced production 
schedules to from 65 to 70 percent 
of capacity. This is up from the 
summer low of 35 to 40 percent. 


Officials of the steel plants said 
the pickup was traceable indirectly 
to the war situation in Europe. 
Plants, generally, they reported are 
building up inventories along with 


Prices for 1940 
Are Announced 


By Plymouth 


DETROIT.—New Detroit deliv- 
ered prices for the majority of its 
1940 models were announced last 
week by Plymouth, in anticipation 
of formal introduction of the new 
cars at dealer showrooms through- 
out the country. The 1940 Plym- 
outh prices include all federal 
taxes. 


The list of models for which 
prices are announced include the 
Roadking and Deluxe series, both 
of which are now on the new 117- 
inch wheelbase chassis with wider 
bodies having 10 cubic feet greater 
passenger room, Sealed Beam 
headlights and other changes. Two 
new body models are included in 
the 1940 Plymouth line. 


Production on Plymouth’s new 
convertibles is just getting under 
way, and price of this model, as 
well as the station wagon, the 1940 
Plymouth commercial pick-up and 
panel delivery, will be announced 
at a later date. 


Following are the prices for “de- 
livery in Detroit’: 

Roadking: coupe— $645; two- 
door touring sedan—$699; four- 
door touring sedan—$740. 

Deluxe: cou p e—$725; four-pas- 
senger coupe—$770; two-door tour- 
ing sedan—$775; four-door touring 
sedan—$805. 

Prices quoted for Detroit deliv- 
ery include federal excise taxes, 
safety glass, Sealed Beam head- 
lamps, spare wheel tire and tube, 
bumpers, dual tail lights, new ap- 
pointments and accessories, plus 
a new rear deck stone shield. They 
are basic prices for the cars de- 
livered in Detroit, and do not in- 
clude transportation to other cities, 
or any state, or local taxes, if 
any. The 1940 Roadking prices in- 
clude steering post shift at no 
extra cost this year, and front 
wheel coil springs are standard 
equipment on Roadking models as 
well as Deluxe models of the 1940 
Plymouth line. 


Road Bill Passes 


MADISON, Wis.—The Thomson 
highway bill, setting up a program for 
70,000,000 of state highway construc- 
tion during the next nine years, has 
been passed by the state assembly and 
messaged to the senate. The bill speci- 
fies a definite program of state high- 
way construction involving about 1,950 
miles of road. 


BANK OF ORDEBS greets sales chief. William Packer, 


vice-president of 


distribution for the Packard Motor Car Co., 


working out increased orders for 
steel products. 


Timken, which has been operat- 
ing on a three-day week most of the 
summer, has gone to a five-day 
week and has been adding to its 
force from workmen who have been 
laid off from a year to 18 months. 
Capacity of operation at the Timken 
plant, both roller bearing and steel 
divisions, is now about 70 percent. 
All furnaces are in service. 


Republic, which operates two fur- 
naces at Massillon and three in 
Canton most of the summer and 
early fall, have stepped up produc- 
tion to the point where five furnaces 
will be required in both Massillon 
and Canton. All of the company’s 
electric furnaces in Canton now are 
in operation in addition to the five 
open hearth officials announced. 


Similar reports of increased out- 
put came from other smaller com- 
panies in this area, particularly 
those engaged in making automo- 
tive accessories. 


At Youngstown work is being 
rushed in preparing four more blast 
furnaces for resumption as soon as 
possible, steel production in that 
district is scheduled at 78 percent 
this week, a gain of 12 points 
against a week ago, and 22 points 
in less than two weeks. 


Youngstown Sheet & Tube, Re- 
public Steel Corp., the Ohio Works 
of the Carnegie Illinois Steel Corp. 
and the Pittsburgh Coke & Iron 
Co., at Sharpsville, Pa., are prepar- 
ing blast furnaces. 


No. 4 Republic furnace is expected 
to be ready for the match about the 
middle of this week; No. 5 stack at 
the Ohio works will be ready by 
about the end of the week, and 
the Sharpsville stack, which has 
been idle since early in 1937, will 
probably be ready at the same time. 


With all of the 15 Ohio Works 
open hearths in operation (better 
than normal capacity) the number 
of active units in the district has 
risen from 66 to 83 giving the dis- 
trict more than 80 percent open 
hearth capacity as all the larger 
furnaces are operating. 


Bessemer production, however 
will average about 55 percent with 
all units here in operation, bringing 
the general average steel produc- 
tion down to about 78 percent. 

* ¢ *& 


National Steel Rate 


Rises 13 Percent 


NEW YORK.—Operating rate of 
steel companies, having 97 percent 
of the steel capacity of the indus- 
try, was 79.3 percent of capacity 
for the week ending Sept. 23, com- 
pared with 70.2 percent one week 
ago, 62.2 percent one month ago 
and 47.3 percent one year ago, ac- 
cording to American Iron and 
Steel Institute. 

This represents an increase of 
9.1 points, or 13 percent from the 
preceding week. 


Chris Sinsabaugh’s sparkling 
“Sparks’’ column is read by the 
‘‘wide-awake”’ in the industry. 





second from left, 
arrived in Cali- 


fornia last week for a series of sales meetings on 1940 plans—only to find W. S. 


Venn, right, 


resident manager of Earle 


C. Anthony, Inc., statewide Packard 


distributors, greeting him with the largest bank of delivery orders in the his- 


tory of Packar 
sales manager 0 


uncements. At extreme left is Le Roy Spencer, general 
< Enthens’s with headquarters in Los Angeles, and second from 


right is RB. W. Carson, assistant sales manager of Packard nationally, who was 


in the Packer party. 
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COLORFUL MURALS for the 40th anniversary National Automobile Show in 
New York City. Primitive modes of travel contrasted with modern, depicted in 


bright colors, will give the show a ga 
is rose, the ph 


» amusing atmos 


antom modern cars in silver gray, the queleten vehicles in black- 


here. The background 


and-yellow outline and the figures in the corners teal blue. 


Used Car Space Drawings 
For Chicago Show Up 50% 


Special to Automotive News 

CHICAGO. — Representatives of 
factory district offices, branches, 
distributorships and dealer groups 
held a luncheon meeting at the 
Palmer House Sept. 18, and when the 
affair ended the “sold out” sign for 
the used car section of the 40th 
annual Chicago automobile show 
was hung up. 

The call, issued by the Chicago 


1940 Chevrolets 
To Make Public 
Bow on Oct. 14 


DETROIT.—Chevrolet’s new 1940 
models will make their public bow 
on Oct. 14, according to W. E. 
Holler, general sales manager. The 
cars, he said, will be shown simul- 
taneously at the National Automo- 
bile Show in Grand Central Palace, 
New York, at the General Motors 
special showing in the Waldorf- 
Astoria, New York, at several im- 
portant local automobile shows, 
and in dealers’ salesrooms through- 
out the country. 

Holler said Chevrolet’s announce- 
ment advertising has been sched- 
uled in 6,800 daily and weekly 
newspapers, other media being 


Automobile Trade Assn. for draw- 
ings in the used car section, re- 
sulted in the selection of 96 spaces, 
totaling 28,000 square feet, a 50 per- 
cent increase over last year, when 
this feature was first introduced as 
an attraction at a major automo- 
bile show. 


Frank H. Yarnall, chairman of 
the used car committee, presided 
over the drawings, and M. J. Lana- 
han, chairman of the executive 
show committee, also told of plans 
for the event. R. A. Burnstine, J. F. 
Goodwin, Charles Hermanek, J. F. 
McManus, Jr., George Miller and 
F. W. Patterson, Sr., members of 
the used car committee, and S. B. 
Shapiro, manager of CATA, partici- 
pated in the meeting. 


Yarnall sounded the keynote when 
he stressed the importance of used 
cars to new car dealers as a prime 
reason for including the used car 
section in a new car show. He said 
that in addition to drawing huge 
crowds and producing large sales, 
the used car section will be an aid 
to new car salesmen who can in- 
fluence prospects wanting too high 
prices for their automobiles in trade 
by referring them to reconditioned, 
guaranteed, refinished cars of like 
models at lower figures. Yarnall 
stated that special attention is being 


used to supplement and round out | given to decorations and ample room 


this effort. Pre-announcement ad- 
vertising has already begun to ap- 
pear, and space will be increased 
as the new car introduction date 
approaches, he said. 

Formal presentation of its new 
product, and the selling program 
for 1940, will be made to Chevro- 
let’s wholesale field organization 
and the Central Office sales de- 
partment staff at the annual na- 
tional sales convention scheduled 
to open here Sept. 28. The sessions 
will last two days, and will be at- 


tended by about 350 key members | of 


of the organization. 

The convention brings into its 
final phase the program on which 
Chevrolet embarks each year pre- 
liminary to introduction of its new 
models. While the factories and 
assembly plants are slowly gaining 
momentum, various divisions of 
the sales department are familiar- 
izing themselves with the new 
cars, and are preparing adver- 
tising, literature and instruction 
material. They also supervise the 
training of the field wholesale per- 
sonnel and the countrywide retail 
organization in the selling and 
servicing of the forthcoming line. 

Although passenger car produc- 
tion in Chevrolet will not begin for 
another week, it is understood that 
trucks have been coming off the 
assembly lines for several days al- 
ready, and are going out to the 
field as fast as they are produced. 
Chevrolet intends to make no 
formal truck announcement at the 
time of the passenger car intro- 
duction, except for its displays at 
the big automobile shows. But 
heavy production of trucks is 
scheduled right on through the 
fall. 


for each used car on display. 


Groups of new car dealers exhibit- 
ing in the used car section of the 
show, to be held Nov. 4-12 in the In- 
ternational Amphitheater, include 
Buick, Cadillac, Chevrolet, DeSoto, 
Dodge, Ford La Salle, Lincoln, Lin- 
coln-Zephyr, Mercury, Nash, Nash- 
LaFayette, Oldsmobile, Packard, 
Plymouth, and Pontiac. . 





All Officers Re-elected 


CLINTONVILLE, Wis.—All officers 

the Four Wheel Drive Auto Co. 
have been re-elected. According to 
Walter Olen, president, the company 
is now modernized to handle a $6,000,- 
000 volume in business through the ex- 
penditure of $323,000 for new machin- 
a7 ane $65,000 for other plant altera- 


0% of Capacity 





Sealed Beam Light 
Dominates Exhibit 


At New York Show 


NEW YORK.—Dramatized pre- 
sentation of the safety, comfort 
and convenience of the new Sealeg 
Beam headlighting system wij 
dominate the Highway Safety 
Theme Center, to occupy the en. 
tire exhibit space of the fourth 
floor at the National Automobile 
Show at Grand Central Palace 
Oct. 15-22. : 

Exhibitors of all cars having the 
new headlighting system may find 
it to their advantage to direct 
show visitors to the Sealed Beam 
exhibit, by including in lecture 
presentations at the point where 
headlights are discussed, reference 
to the more detailed and drama- 
tized story of the new lights, on 
the fourth floor. 

In addition to the Sealed Beam 
exhibit, the Highway Safety Theme 
Center will have exhibits of allied 
industry groups, such as rubber 
and others showing engineering 
advancement toward the inherent 
safety of motor vehicles; exhibits 
of official departments of the fed- 
eral, state and local governments, 
and dramatic action exhibits by a 
score of national and local organ- 
izations specializing in highway 
safety. 


American Bosch 
Shifts Personnel 


SPRINGFIELD, Mass.—Lee C. 
Carlton, formerly sales manager of 
the western division of the Ameri- 
can Bosch Corp., has been ap- 
pointed manager of the newly cre- 
ated sales and engineering service 
division and will make his head- 
quarters at the main office. 

Foster N. Perry, formerly sales 
manager of the eastern division, 
has been appointed sales manager 
of the western division with head- 
quarters in Chicago. Frank Oberle 
of the Springfield office has been 
appointed sales manager of the 
eastern division with headquarters 
in New York City. Maynard A. 
Fowler, formerly local district 
manager on the Pacific Coast, has 
been appointed sales manager of 
the newly created Pacific Coast 
division with headquarters in San 
Francisco. 





Registration Stuffing 


Eliminated by Check 


OMAHA, Neb.—W. A. Young- 
strom, of the Acme Advertising Co. 
which reports Nebraska car regis- 
trations for the national survey 
conducted by R. L. Polk & Co. at 
Detroit, declares that improper 
registrations of new cars cannot 
make national registration of new 
cars exceed the actual output 
State Engineer A. C. Tilley had 
previously announced that some 
Nebraska dealers were putting 
through registrations to employes 
“to make their sales look big.” 

While the local figures might be 
thrown out of balance, Youngstrom 
said, any duplications are caught 
when motor numbers are checked 
in the national reporting office 2 
Detroit. 
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VICTOR MOORE, right, comedy star of “Leave It To Me,” and Sheila Bat 


rett, mimic of 


stage 
Frazer, » 


screen, 


radio and night el late Josep ; 
president of Willys-Overland, at the fee Re am “night” in the 


Hotel Astor where the 1940 Willys car took its bows. 
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Dealers Tell Me... N.Y. Sales Unaffected b 
By William C. Callahan Top 1938 T ot al 


(eee, marion to | Set a ee By 42% After Introducing '40 De Soto .. . 
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pring a showdown in the! and sold in good faith. It might 
dispute between the National| be worthwhile to make sure that 


eye e 
tmobile Dealers Assn. and the| all insurance sold by the deater |  Hostilities Began 
av eonsin Automotive Trades| is properly placed an a a 
fis\Members of the NADA ex-| protection, which the dealer as- | 5P¢cid! to Automotive News 
; j sumed the policy provided to the NEW YORK.—An indication that 


wnt mmittee have been in- 
ote “attend the annual meet- 
ing of the Wisconsin group, which 
gil be held at LaCrosse Thurs- 
Friday and Saturday. The 
int is that these representatives 

NADA will be given an oppor- 

nity to lay the association’s pro- 

before the WATA and at the 

ame time outline the progress 
shich NADA has made to date. 
In these days of Munichs and 

4 ements I hope that both 

sides will come to LaCrosse with 

minds and a willingness to 
gue and take. It is my belief that 
jealers do need a strong assocta- 
tion of national scope, and I feel 
aso that the present leadership 
of NADA is sparing no effort to 
gue them just that. Let’s hope 
that the meeting at LaCrosse 
wil result in “anschluss” with 

Wisconsin coming unreservedly 

back into the fold. 

/* * * 

OM Chicago and Seattle come 

reports of dealer puzzlement 
wer rumors of a price mainte- 
unce plan, which will be in- 
wgurated this year by one large 
nanufacturer, at least. I sincerely 
iope to have a full and complete 
sport on this plan in the near 
tyture but until that time I would 
wefer to reserve judgment. It has 
dways been my opinion that it is 
xtter not to know too much than 
know too much that is not so. 

Rumors and fragmentary reports 
we likely to be misinterpreted. I 
io feel though that the plan I have 
inmind should not in any way ad- 
wrsely affect a dealer’s operations 
fom a profit standpoint—it may 
wssibly result in some loss of 
wlume but even that still remains 
be proved. 

From knowledge that I do have 
ff what is being done, I cannot 
lp but feel that the company 
gonsoring the plan is making a 
ng step in the direction of clean- 
ig up a situation that lays a 
dealer open to constant losses over 
which he has little control. The 
ww plan will require considerable 
‘urage on the part of the dealer 
» make it work successfully. But 
tt took an equal amount of cour- 
ge on the part of the manufac- 
urer to make the plan possible at 
i. I hope next week or soon 
hereafter to be able to give com- 
ete details of the program, and 
! would advise that dealers also 
withhold judgment until they are 
fully informed. 

a“ 


automobile sales in this country 
will not be affected adversely by 
current consumer reaction to the 
European conflict is offered by the 
fact that new car sales in the New 
York metropolitan market during 
the first week following outbreak 
of hostilities abroad exceeded by 
more than 44 percent the sales for 
the corresponding week a year ago. 


This increase, as revealed by 
analysis of registration figures 
compiled by Sherlock & Arnold, SWINGING ACROSS country, De Soto sales executives are introducing the 
Inc., continues upward the 42 per- | 1940 models to dealers. In New York, left to right, Ralph Ebbert, manager of 
cent gain achieved in new car | the Brooklyn and Long Island Automobile Dealers’ Assn.; K. Ray Spencer, 

. . New York regional manager; F. H. Schwenke, Elmira, N. Y.; and Karl H. 
registrations for the area during | Bronson, director of advert sing and merchandising for De Soto. 


the first eight months of this year 
as compared with 1938. 


Thus, in sharp contrast to the 
business disruptions and immedi- 
ate general slump which was ex- 
perienced at the outset of the 1914 
holocaust, the current European 
war failed to perceptibly dampen 
the favorable sales trend in the 
world’s largest automotive market, 
which is regarded as the most reli- 
able key to conditions throughout 
the country. 


Gains Significant 


The early September sales gains 
as contrasted with last year are 
particularly significant in view of 
the fact that introduction of new 
models comes closer this year, 
which might have been expected to 
make sales more difficult this year 
during the first week of September 
than in the same week of 1938. 


New car registrations during the 
week ending Sept. 7 totaled 1,367 
in the New York metropolitan 
area, which, under the Sherlock & 
Arnold tabulations, includes 
Greater New York and the five 
outside counties of Westchester, 
Nassau, Suffolk, Rockland and 
Putnam. This figure, although 
representing a seasonal drop of 
1,083 from the preceding week, was 
420 above the total of 947 new car 
registrations during the _ corre- 
sponding week last year, or a gain 
of slightly more than 44 percent. 

During the first eight months of 
the current year new car registra- 
tions in the area totaled 100,909, as 
compared with 70,874 for the cor- 
responding 1938 months. This was 
an increase of 30,035, or approxi- 
mately 42 percent. Thus, although 
new car sales fell off seasonally 
during the first week after out- 
break of the European war, their 
gain over the comparable week of 
last year was even better than the 
percentage gains over 1938 achieved 
during the first eight months of 
the current year. 


Comparisons Made 


In Greater New York, which in- 
cludes New York, Kings, Bronx, 
Queens and Richmond, new car 
registrations totaled 871 during the 
first week after the war outbreak, 
as compared with 622 for the same 
week last year, or an increase of 
249. In the five counties outside 
Greater New York covered by the 
Sherlock & Arnold figures, new 
car registrations during the week 
ending Sept. 7 reached 496, as 
against 325 for the same 1938 pe- 
riod, or a gain of 171. 

On the basis of these figures 
there appears to be little present 
reason to fear that consumer re- 
action to the European war will 
be an adverse factor upon automo- 
bile sales as the industry is pre- 


purchaser, is actually covered in 
the policy issued. 
* * * 


EXAS’ certificate of title law, or 

“birth certificate law,” will go 
into effect Oct. 1. This will mean 
that every car coming into the 
state will have to be accompanied 
by a certificate from the manu- 
facturer, which is issued either by 
the factory itself or through its 
branch plants, zones or distributors 
within the state. Lack of famili- 
arity with this law may result in 
delay in dealers obtaining licenses 
or certificates of title for their buy- 
ers. The Texas Automotive Dealers 
Assn. has recently issued a com- 
prehensive bulletin covering the 
details of this new law and how 
dealers may operate under it with- 
out inconvenience to themselves or 
their customers. I would suggest 
that dealers in that state, or manu- 
facturers who have not already re- 
ceived copies of this bulletin, get 
in touch with the association at 
San Antonio to obtain copies. 

* * * 


K of “packing.” I heard a 
story the other day that seems 
unbelievable but the teller swore 
it was true. He said that a pros- 
pect came into a dealer handling 
a low-priced line of cars to see 
what he could get on a dicker. The 
dealer offered him $400 for his old 
car, which was promptly refused 
because the prospect said another 
dealer had offered him $450. 

“I like your new car as well 
or better than the one offered 
by the other dealer,” said the 
prospect, “in fact I’d rather have 
it. But I won’t swap for less than 
$450.” 

“What is the price of the new 
car you were looking at?” asked 
the dealer. 

The car he mentioned was priced 
$80 above that carried by the 
dealer. 

“Well,” said the dealer, “you 
claim you like my car better. 
Isn’t it worth as much to you as 
the other fellow’s car?” 

“Yes,” the prospect said con- 
vincingly. 

“All right,” said the dealer, “you 
pay me the same price for my car 
as you would have to pay the other 
fellow and I'll allow you $450.” 

And, said the story teller: “Ill 
be damned if he didn’t.” 


* 2 * 


 peowen it comes to telling stories 
there was one I heard on the 
preview circuit which made me 
think of the dealers who are al- 
ways shouting about the need for 
laws and regulation. Most of these 
fellows don’t stop to think how 
much they would. have to give up 
to get what they think they want. 
The fellow in the story I heard 
did think. 

As I get it there once was a 
man who found that his hearing 
had gone haywire. He hied him- 
self to a doctor who after examin- 
ing shook his head and said: 

“Do you drink much?” 

“ —- 

“Do you drink much?” said the 
doc more loudly, downing an im- 
aginary drink with gestures. 

“Oh, all a time, all a time,” re- 

i atient. 
eee smoke much?” asked 


the doc. 














































IN CHICAGO, left to right, Walter G. Arnold, Arnold Motor Co., Fort Dodge, 
Ia.; R. M. Rowland, assistant general sales manager of De Soto, and David B. 
Davis, Davis Brothers, Waukesha, Wis. 





IN ST. LOUIS, left to right, George Weber jr., Mound City Motors, St. Louis; 


J. B. Wagstaff, general sales manager of De Soto; Henry Thomas, S. R. Thomas 
Gun Co Little Rock, Ark., and William Taylor, Lukeman-Taylor Motor Co., 
uincy, Ill. 





IN KANSAS CITY, left to right, Luther Edwards, Edwards Motor Co., Ponca 
City, Okla.; Perry J. Cloonan, Cloonan Motor Co., Parsons, Kans.; L. G. Peed, 
vice-president in charge of sales of De Soto; Coleman Hume, Hume Motor Co., 
Enid, Okla.; K. D. Edwards, Edwards Motor Co., Ponca City, Okla.; F. C. Hun- 
saker, Quality Motor Co., Joplin, Mo., and Otto Herrick, Herrick Motor Co., 
Springfield, Mo. 


* * 
[pwn Georgia-way, the state 
court of appeals has ruled that 
i automobile dealer who charges 
‘purchaser for collision insurance 
Sliable if the dealer does not pro- 
ture the insurance stipulated. Simi- 
a decisions have been rendered 
‘sewhere from time to time. 

This is important to a dealer 
who may inadvertently be led 
to a law suit by laxness in his 
organization or misrepresenta- 
tion on the part of an insurance 
went—or even perhaps a little 
Wer-shrewdness on the part of 
the dealer himself. It is a fact 
that the majority of insured own- 
$ who purchased their policies 
themselves are not always fully 
ware of what coverage their 
blicy gives them. There are 
many little clauses which often 





Be 


IN CINCINNATI, left to right, D. W. Weyland, Louisville; C. F. Smith, C. 
F. Smith Motor Co., Louisville; L. G. Peed, vice-president in charge of sales 
for De Soto, and William F. Heinz, Heinz Motors, Inc., Cincinnati. 


Chrysler Reduces Prices 
On Its Models for 1940 





‘an rule out a valid claim in a “Buh?” paring to enter a new model year. 
. “Smoke much?” again with ges-| Nor, at least as far as the New 
Business Best tures. York market is concerned, will DETROIT. — Prices of the 1940 6 pass. vict. sedan........ 995 
“Oh, yeah, all a time.” there be any major unfavorable in-|Chrysler line, released Friday by| 6 MD os ve scdeias 1,025 
I Pitt b h “Do you go out with women?” ventory obstacles to block sales of | Charles L. Jacobson, vice-president Traveler 
n 1tts urg “Huh?” the 1940 models, according to in-|and general sales manager of the| 3 BOSE: QOURR So icc.s sisss $1,095 
. 297 “Women?” said the doc outlining | formation made available to Auto-|Chrysler Sales division, show sub-| 6 pass. coupe .......... 1,150 
Since Oct., an imaginary but sophistic torso | Motive News by Sherlock & Arnold. | stantial reductions over the 1939| 6 pass. vict. sedan ..... 1,150 
PITTSBURGH.—Business activ- | with his hands. Cleanup of 1939 models is reported scale on all models. 6 pass. sedan .......... 1,180 
Yin the Pittsburgh district re-| “Oh, yeah, sure, every chance I/| to have been progressing Satisfac-| Delivered at Detroit prices, which New Yorker 
atded one of the largest gains of ” : _— and there are no present in-|include federal taxes, are as fol-| 3 pass. CRO: Gieeescces $1,175 
te year last week, according to| “Well you'll have to give it all| dications of used car inventory | lows: 6 pass. coupe ........... 1,230 
te University of choad. up,” said the doc. wae fe impediments. Royal 6 pass. vict. sedan ...... 1,230 
€ bureau’s general business “Huh? said the - lent puzzled. Fi N S POSE, COUR Gi Fe 6c cece cc $ 895 GOOG O6G0R <...6.65.. 1,260 
Nex for the district was 103.2 per-| “Give it all up.” s outed the doc irm [Name Changed 6 pass. coupe ............ 960 Prices on the Saratoga and 
“tt of the 1923-25 average last|gesticulating. = | =. NORTH TONAWANDA, N. Y¥.—Gen- | §& Pass. vict. sedan........ 960 | Crown Imperial models will be an- 
eel, against 97.1 for the week The patient les! e — nae tl a manufacturers of |, 6 pass. sedan ............ 995 nounced later. To determine de- 
“Ade Sept. 9. The index had not and bewildere - & moments silence and resins, with enmaiien = 3 Windsor livered prices, dealers add trans- 
en above the 100 level since the | and then: io plant here, has changed its name to PASS. COUNO cncvcccccccs $ 935 portation charges and local taxes, 
dle of October, 1937. “Just to hear? Durez Plastics & Chemicals, Inc. Os GD besicdccss ic 995 if any. 
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AUTOMOTIVE One sacred pledge we make our friends here 
- and now. This publication, God willing. and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(AN 6-10-1933). 
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Patterson; Kansas 
Weob; Bostun—Jim 
Pinkson and Al Waddell; 
Automotive News, 51 E. 





Stabilizing Unemployment 
OOMING only three weeks away is the opening of the 
National Automobile Show at Grand Central Palace in 
New York. This event will kick off another automotive year, 
under what appears to be from where we now sit, auspicious 
circumstances. It is doubtful if there has been many years 
in the history of the industry when dealers entered into a 
new year so completely cleaned of carryovers of previous 
models. Then too, used car stocks are low and inventories 
of 1940 models are being built up so that all dealers should 
have the cars they need before the show opens. 

This year’s event, however, has other significance. Since 
the turn from January to fall introductions, dealers have 
complained bitterly, and may we add, not without cause, 
that fall introductions resulted in heavy accumulations of 
used cars which, of necessity, they were forced to carry 
through the winter. The clamor for return to January an- 
nouncement has been loud and unrelenting, but manufac- 
turers, giving as their reason some obligation to the Presi- 
dent of the United States and to labor, have refused to listen 
to dealer pleas. 

Contrariwise, the shows this year have been moved still 
further forward to Oct. 15—almost three weeks earlier than 
last year. This change is expected to give dealers an oppor- 
tunity to rebalance their used car stocks before the real 
winter let-down in demand sets in. Whether this will, or can, 
work that way still remains to be seen. Dealers should give 
it a fair trial and make every effort to sell as many new cars 
this fall as possible, while at the same time balancing new 
car sales with used car turn-over. 

If this doesn’t work, assuming the dealers try hard to 
make it work, we feel that the time is then ripe to return to 
the January announcements. The object of the change 
originally was to stabilize employment. If the result of the 
change is that we bankrupt our dealers we are likely to find 
that we have stabilized unemployment instead. 


Touching Off the Spark 


N our opinion, there was some good sound sense enunci- 
[ated this week at the annual meeting of National In- 
dustrial Advertisers Assn., held in New York. The entire 
theme of the meeting was that there is need at this time to 
restrain all unnecessary inflation which might normally be 
inspired by the outbreak of war in Europe. As pointed out 
by speaker after speaker, the great boom of 1914 to 1918, 
during the World War, burst like a bubble with the return 
of peace, spreading unemployment and depression through- 
out the land. 

Most of those present at the meeting agreed that there 
will be a sharp upturn in business during the coming six or 
eight months. But there is real significance in the observa- 
tions of one speaker who said that the stage was set for 
recovery in this country regardless of action abroad. A 
declaration of peace, he said, would have resulted in the 
same upturn here as many expect from the declaration of 
war. All that was needed, he added, was the spark to set 
our industrial wheels to turning. Peace or war would have 
brought the same result. 

We feel that this analysis is sound. We fear that the first 
reaction to any unjustifiable increase in prices would be to 
create a condition of hoarding. Hoarding, at best, could 
give us only temporary stimulation and serious letdown 
when hoarded goods were thrown back on the market when 
the need for hoarding was considered past. 
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By GEORGE M. SLOCUM 





LET’S FORGET If 
THE WAR! 


it’s humanly 
possible, with the 
radios screaming 
strange languages and high sound- 
ing phrases from London, Berlin 


and Paris in our ears; with the 
newspapers printing pages of pic- 
tures taken only yesterday in 


Poland —let’s try to forget the | 


European war and take a look at 
a few of the things going on here 
at home! After all, the only matter 
of immediate importance which 
concerns we Americans is_ the 
Neutrality Act and with a non- 
partisan division in Congress about 
evenly divided on which move will 
“keep us out of war” you and I 
can leave that matter to Washing- 


ton and stick pretty close to our | 


own knitting. 
* * * 

If you want to know what is 
happening in business get a cur- 
rent copy of “Business Week” 
(NY) which I often quote in this 
column because I believe it is the 
best index of business activity 
which comes to my attention. I am 
even taking a chance on my stand- 


ing with the editors by again re- | 


producing the chart as it appears 
in the issue of Sept. 16, because 
I think it tells the story more 
graphically than mere words could 
hope to: 


BUSINESS WEEK'S INDEX OF BUSINESS ACTIVITY | 
a | \, frst el 


ig837 
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You will note that general busi- 
ness which stood at only 88.1 a 
year ago, was 98.7 six months ago, 
101.1 thirty days ago and 104.2 
week ending Sept. 9, rose abruptly 
to 108.2 last week-end. You will 
note also that the black line of 
1939 is headed upward and if the 
same swing continues will cross 
the 1937 line the first week in Oc- 
tober. 

ok * * 

An interesting announcement ap- 
pears in the morning’s Detroit 
papers that Wayne county taxes 
will be reduced. This brings to 
mind a recent discussion which I 
overheard between some _ individ- 
uals who ought to know what they 
were talking about, on this very 
subject of “which direction taxes 
were likely to head.” They pointed 
out that with any reasonable re- 
turn toward prosperity the many 
unusual taxes which had been set 
up through the depression years, 
particularly from the income and 
saies taxes, would create such a 
revenue that federal, state and 
municipal deficits would soon be 
wiped out. They pointed out that 
even in a fair year like 1937, De- 
troit from increased employment 
and industrial activity, had been 
able to make such a_ showing 
financially that its bonds which 
had sold as low as 20 at the bottom 
rapidly climbed to a price well 
over par. 

K * * 

The whole economic structure is 
so interdependent that the _ in- 
crease in persons employed means 
an immediate lowering of number 
on relief. The employed head of 
a family ceases not only to be a 
drag but immediately begins to 
contribute his share toward the 
expenses of government even 
though he does not make any di- 
rect tax contributions, these he 
pays indirectly through the butcher, 
the baker and the _ candlestick 
maker. 

* * * 

Last year, in this column of 
wisdom, I once had the temerity 
to suggest that I believed the num- 
ber of unemployed could be con- 
siderably reduced if the amount 
paid by an individual for direct 
labor could be deducted from his 
income returns, just as a business 
is allowed to deduct wages as an 
expense. My thought was, that the 
amount paid by any citizen for do- 
mestic labor or for any labor in 
connection with building or prop- 
| erty improvement, should be a de- 
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It Won’t Be Long Now 





In This Corner— 
‘Praise Almanmae .....° 


The views expressed in this column are those of our readers. 


Anonymous contributions will not 
be observed upon request. 


be accepted but confidence will 





Informative 

The annual Automotive Almanac 
is getting bigger, better and more 
informative each year, which to 
me is a grand reflection of the 
work being done by the men who 
are running the AvuTomotive News. 

I use the Automotive Almanac 
so many times during the year 
that it really is a most important 
part of my _ business library.— 
George H. Nelson, McCall Corp., 
Detroit. 


Instructive 

Thanks for the 1939 “Automo- 
tive Almanac.” I have looked it 
over carefully. It is very interest- 
ing and instructive. It contains a 
large amount of very valuable 
data, and I appreciate having an 
opportunity of seeing it.—- Alfred 
P. Sloan jr., chairman, General 
Motors Corp. 


Splendid 


We received your 1939 Automo- 
tive Almanac, which we use here 
in the office a great deal for 
handy reference, and are always 
glad to receive a new edition. My 
congratulations on this splendid 
job.—K. T. Keller, president, Chrys- 
ler Corp. 


Useful 
Allow me to congratulate you on 
the complete coverage and com- 


ductible item and if it were, it 
would encourage most of us who 
pay income taxes to employ more 
people. Only this week a good 
friend phoned to ask why I never 
attempted to carry on this idea 
which he thought was not only 
original but had some possibilities. 
Perhaps he is right. At least on 
his encouragement I am _ sending 
it along this week to all of my 
friends in Congress. So if you 
agree that herein may lie the basis 
of a worthy idea I wish you would 
tell me so—or otherwise wherein 
| the idea is unsound.—G. M.S. 





prehensive information regarding 
the industry's activities which you 
have accumulated within the cov- 
ers of the 1939 edition of the Auto- 
motive Almanac. The Almanac is 
an annual _ storehouse of facts 
which we find very useful in our 
business.—_Wm. E. Holler, general 
sales manager, Chevrolet. 





Coming Events 





SEPTEMBER 


28-30—La Crosse, Wis. Wisconsin Auto- 
motive Trade Assn. annual con- 


vention. 
r OCTOBER : 

9-11—San Francisco. National Assn. ! 
Independent Tire Dealers convel- 
tious. 

14-21—Toronto. Canadian National Mo- 
tor Show. 

14-21—Rochester, N. Y.. Automobile 
show. 

141-22—Los Angeles. Automobile Show. 


15-21—Indianapolis. Automobile show. 
eee. Wash. Dealers’ Ope! 
ouse. 


15-22—Los Angeles. Automobile show 
15-22—New York. National Automobile 
show. 
16—New York. Society of Autom 
tive Engineers annual dinner. | 
16-20—Atlantic City. National Safet) 
Congress and Exposition. 
21-28—Detroit. Automobile show. 
21-28—Buffalo. Automobile show. 
21-28—Newark. Automobile show. 
21-28—Baltimore. Automobile show. | 
21-28—Pittsburgh.. Automobile show 
21-28—Milwaukee. Automobile show. 
21-28—Washington. Automobile Sho¥ 


22-28—St. Louis. Automobile show. . 
23-24—C hieca go. American Truckilé 


Assns. annual meeting. spil 
23-28—Hartford, Conn. Automobilé 
show. ile 
26-Nov. 1—Philadelphia. Automob 


show. oan 
28-Nov. 1—Columbus, 0.—Dealers’ UP 
House. 


NOVEMBER how 
3-11—San Francisco. Automobile sh° 
4-12—Chicago. Automobile show. ” 
8-16—Chicago. National Motor Tru 

Show. Navy Pier. 
30-Dec. 3—Sioux Fails, 
bile show. 
DECEMBER : 
1- 5—Butte, Mont. Montana Auton 
bile Dealers Assn. annual 
clave. 

11-16—Chicago. Automotive Serv 
dustries Show. 
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DIRT H of a Sensation’ 


T say that canda cloth is a 1940 new-car 
sensation in no wise inflates the facts. We 


say its the most luxurious and comfortable 





upholstery fabric ever created for car interiors, 


yarding 


cr and we gladly leave the decision up to you, 
hoe 
genera your salesmen—and your new-car customers.* 
— 
on *The public has heard rumorsabout your new cars come through up- 


| canda cloth. They'll be looking for _holstered with this fine new fabric. 
cnt it in the new cars. Seems like it You know, sort of get the jump 
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omobile would be smart for you to capital- on the fellow across the street who DURABILITY 
! show ize this public interest by having may forget! : 
> show 
omobile 
utome- * 
“Safety ; : 
: aS 
. wo 
now. — e 
| canda cloth | =: 
ne is 4 
ymobile a new type of “Breathing Back’? upholstery ; 
ymobile j 
3’ Open 

SALABI 
eho COLLINS & AIKMAN CORPORATION ALABILITY 


me 200 Madison Avenue New York City 


utome- 
utome 
] con: 


ice In 





















































































a 


recente 
meee Poth NOI SN obiry ov n'est TM RE ALES 


7 tntighe W SRN SR 

















6 


transmission (overdrive) is offered 
as extra equipment at added cost 
in all models save the Royal and 
Traveler and is standard in the 
Crown Imperial. Fluid drive, in- 
troduced with such success last 
year in the Custom Imperial and 
later made available in the Im- 
perial models, is offered in the 
New Yorker and Saratoga as ex- 
tra equipment at added cost and 
is standard in the Crown Imperial. 
In all cases where fluid drive is 
used, overdrive is essential. 

All models are similar in ap- 
pearance, differing only in size and 
the quality and variety of trim and 
equipment. 

One of the features of the car 
is the harmony of the whole de- 
sign. From front bumper to rear, 
the lines are flowing, graceful and 
racy. This is due both to the har- 
mony of the line and to the fact 
that the car actually is longer and 
lower. 

The front end has been simpli- 
fied. The hood is longer than those 
of the 1939 cars. The radiator 
grille, with horizontal rustless steel 
moldings, gives the car massive yet 
artistic appearance. A wide curved 
chrome bumper, with strong 
bumper guards, helps the low- 
slung appearance and at the same 
time gives splendid protection to 
the front end. Fenders are of an 
entirely new design and flow into 
the body lines. Headlamps are set in 
the fenders the full width of the 
car apart. In the Royal and Wind- 
sor, these lamps have the parking 
light set right into their frames. 
In the other cars the parking 
lights of streamlined, modernistic 
pattern are mounted on the tops 
of the fenders. 

The rear-end graceful, distinc- 
tive lines are entirely new, ending 
in a stone deflector or bumper 
panel that cleans up the appear- 
ance of this part of the car. The 
tail lights have been raised for 
additional protection and the rear 
window in the sedans is an un- 
divided sheet of curved plate glass, 
for greater vision and the avoid- 
ance of reflections. Cars may be 
had either with or without run- 
ning boards at the same price. 

The wheelbase of the Royal and 
Windsor has been increased 3% 
inches, now measuring 122% 


Charles Schwab, 
‘King of Steel,’ 
Is Dead at 78 


NEW YORK.—Flags on all Beth- 
lehem steel plants were half- 
staffed last week in memory of 
Charles M. Schwab, 78, chairman 
of the corporation, who died Sept. 


18. 

E. G. Grace, president, paid trib- 
ute to him as “a pioneer in re- 
alizing the importance of the 
human element in industry.” 

“He proved by experience,” said 
Grace, “that praise brings out the 
best in men; and he discarded the 
slave-driving tradition once preva- 
lent in industry in favor of a pol- 
icy of commendation and reward 
for work well done.” 

All possible operations of the 
Bethlehem Steel Corp. stopped for 
three minutes at 9 a. m. Thursday, 
when Mr. Schwab’s funeral was 
held. Services were held in S&t. 
Patrick’s Cathedral here. 








Operations Rise 10% 


At American Brass 
BUFFALO. —Increased demand 
from the automobile industry has 
resulted in a considerable expan- 
sion of operations within the last 
three weeks at the Buffalo plant 
of the American Brass Co. 

Some departments of the Buffalo 
plant have felt the increase more 
than others but the average ex- 
pansion has amounted to about 10 
percent, executives said. Demand 
has been purely domestic, they 
declared, and has come largely 
from the automotive industry. 
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Styling, Mechanical Changes Highlight 40 Chryslers 


Fluid Drive Is Standard 
On Crown Imperial Models 


(Continued from Page 1) 


inches. Three and a half inches 
also have been added to the wheel- 
base of the Traveler, New Yorker 
and Saratoga, bringing it up to 
128% inches. In the Crown sedan 
the wheelbase is now 145% inches, 
an increase of 1% inches over last 
year. 

This increased wheelbase is 
claimed to help the riding qualities 
of the car but an even more im- 
portant advance in this respect is 
the improved weight distribution. 
The rear axle has been moved back 
7% inches and the engine advanced 
four inches in relation to the front 
wheels. This increases. the 
“cradled” area between the axles 
in which the passengers ride, 
where, obviously, they are less af- 
fected by the jolts and jars in- 
cident to road irregularities. Air- 
plane-type shock absorbers of tele- 
scoping design further improve 
the ride, as does the mounting of 
the body on a number of rubber- 
insulated spools or outriggers. 


Coil Springs Used 

Tapered leaf rear springs of 
“Amola” steel, developed by Chrys- 
ler, are said to combine long life 
with flexible, uniform action. Spring 
leaves are thin, tapering toward 
the end where the load is concen- 
trated. Independent coil front 
springs are used. The combination 
of these two types permit a syn- 
chronization of action, giving ap- 
proximately the same frequency 
front and rear. Spring action, en- 
gineers explain, has been attuned 
to the periodicity of the human 
body in walking, which they say 
results in a smooth, comfortable 
and level ride for passengers on 
either front or rear seat. Another 
contributing factor is a ride sta: 
bilizer, which minimizes the tend: 
ency of the car to sway when 
rounding curves. In the models of 
longer wheelbase, an improved 
transverse stabilizer is mounted at 
the rear of the car. 


All Seats Are Wider 

Both front and rear seats have 
been widened, giving the cars ac- 
tually greater seat width than the 
former Airflows, which set new 
standards in this respect. Leg room 
has been increased three inches in 
the rear compartments, making 
them comfortable for even ex- 
tremely tall passengers. Although 
the car has been lowered, it still 
preserves its “top hat” headroom. 

Another Airflow feature is the 
use of full width doors to the rear 
compartment. The rear edge of 
these doors drops in a straight 
line, instead of having the usual 
“dog’s leg’ design. This means 
that entrance and exit are facili- 
tated and that women do not risk 
soiling or mussing their costumes 
in the doorways. It also permits 
the rear door window-glass to be 
lowered completely out of sight. 
Rubber seals have been placed 
around all doors, to keep out drafts 
and dust. 

Interiors have been restyled. 
Pillow-type Airfoam _ cushions, 
made of spun rubber, are used to 
supplement the conventional wire 
cushion springs. The Airfoam cush- 
ion is said to eliminate the “liver- 
ride” with its excessive motion and 
insures a comfortable, non-fatigu- 
ing ride under all conditions. An- 
other improvement is that pleated- 
type upholstery has been intro- 
duced. 


Gearshift Improved 

New interior hardware, garnish 
moldings and upholstery are fea- 
tures that add to appearance. The 
gearshift, mounted under the 
steering wheel, has been improved 
in appearance and operation. The 
housing is smaller and neater. The 
gearshift lever and knob are plas- 
tic covered. 

The instrument panel has been 
improved in design with a wider 
use of plastics; safety signals are 
incorporated in the speedometer 





Highspots of 1940 Chrysler Line. . . 





CHRYSLER FOR 1940. This picture shows the Royal six- passenger sedan which has a wheelbase of 122% inches, 3% 
inches more than the corresponding model of 1939, and 108 horsepower, as against 100 horsepower in 1939. 
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through changes in the steering 
geometry and through the fact 
that the increased percentage of 
weight in the front end of the car 
naturally inclines it to keep going 
in a straight line. Roller bearings 
on the king-pin, ball king-pin 
thrust bearings and liberal use of 
anti-friction bearings in the steer- 
ing gear, reduce friction. On all 
models direct steering action with 
individual tie rods to each wheel 
minimize road shocks being trans- 
ferred to the steering wheel. Rub- 
ber insulation further minimizes 
any vibration at the _ steering 
wheel. 

Power plants have been 
proved for the complete line. 
Horsepower in the Royal and 
Windsor has been increased from 
100 to 108. With premium fuel, the 
horsepower is raised to 110, and 
with a special aluminum head, to 
115. This is developed at 3,600 
r.p.m. by an engine of 3% bore and 
4%-inch stroke, with 6.5 to 1 com- 
pression ratio. The piston displace- 
ment is 241.5 cubic inches. A new 
high-lift camshaft contributes to 
increased power and performance. 


Given Tin Plating 

The engines in the Traveler, 
New Yorker, Saratoga and Crown 
Imperial are of 3%-inch bore, 4%- 
inch stroke and 6.8 to 1 compres- 
sion ratio, with a piston displace- 
ment of 323.5 cubic inches. They 
develop 135 horsepower at 3,400 
r.p.m. In the Crown Imperial an 
aluminum head is standard, giv- 
ing 137 horsepower. 

The Superfinished aluminum al- 
loy pistons of all engines are given 
a tin plating that resists scuffing 
and contributes to long life. This 
is a new development in the 1940 
models. Each piston has four rings. 

The transmission has been newly 
designed with the controls on the 
side of the transmission case, mak- 


im- 


and all gauges. These gauges show | ing possible the reduction of the 


a warning in case of low fuel sup- 
ply, low oil pressure, high temper- 
ature of cooling water or excessive 
discharge on the ammeter. 
Steering has been improved, 


tunnel in the front compartment, 
which now has a floor which is 
practically flat. New synchronizers 
make shifting easy and new tooth 
(Continued on Page 18, Col. 3) 


1910 CHRYSLER ROYAL coupe. 





INSTRUMENT PANEL on 1940 Chrysler models. 





BEAR VIEW of the 1940 Chrysler 6-passenger sedan. Note the completely 
redesigned rear lines, ending with a stone deflector. The rear window hss 
increased 15 percent in size, and is made of curved plate glass without divide 
strip. The car has 108 horsepower, as against 100 in the corresponding m 
last year, and a wheelbase of 122% inches, 3% inches more than last yes" 
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who'll buy 1940 models 


. We'll tell you the kinds of cars they’re 


MONG 380,000 car-owning Herald 
aim families 80,000 are 
talking about what 1940 model they’re 
going to buy. 

Shall they buy another “X”? Can they 
afford a better one this year—a “Y” 
maybe? Would a smaller car—a “Z” per- 
haps—fit their needs better? 

We can tell you a lot about these fam- 
ilies who'll buy cars in New York this 
year — things that'll make it a lot easier 
for you to sell them. 

We'll tell you the kinds of houses 
they live in. Where they shop. ‘What 


they pay. 
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driving now, and the kinds of cars 


they’re considering now. 


All this information has hoonmne avail- 
able thanks to a monumental Study of 
New York Homes—a volume of facts 
which the Herald Tribune, alone among 
all New York papers, is in a special 


Position to obtain. 


Joe Scolaro, Herald Tribune manager 
in the General Motors Building in De- 
troit, or any Herald Tribune represen- 
tative, will be glad to give you these new 
detailed data about the people you’re 
planning to sell. 
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Market Coverage Broadened by Buick for 1940 


Structure, Design Featured; 
Engine-Balancing Improved 


(Continued from Page 1) 


horsepower at 3,600 r.p.m., are used 
in the Series 60, 70, 80 and 90 cars. 


Structural and design features in 
the new cars include such items as 
improved torque tube drive; inde- 
pendent front wheel suspension, 
Buicoil rear spring suspension, ride 
stabilization fore and aft, more 
powerful hydraulic brakes, and im- 
proved lighting and electrical 
equipment. In addition, more than 
70 new features, representing de- 
tailed change and improvement, 
are listed in the engineering de- 
scription of the models. 


The 1940 cars have improved 
front and rear direction signals, 
Foamtex rubber seat cushions, en- 
gine-turned instrument panels, 
Sealed Beam safety headlights, 
new frames, new engine mount- 
ings, new carburetion, addition of 
oil filters on all engines, better 
direct steering linkage, improved 
handishift gear control, improve- 
ment in shock absorber equipment, 
new safety free reeling inside rear 
door handles, windshield wiper 
boosters, an improved system of 
tire changing, etc. 


For 1940, all Buick engines are 
balanced after assembly by an ex- 
clusive electrical process to within 
a fraction of an inch-ounce, 
claimed to be the finest engine bal- 
ance tolerance in the industry. As 
a result, the engines, which in ad- 
dition are cradled in rubber mount- 
ings having a 60 percent increase 
in cushioning capacity, deliver 
their power virtually without trace 
of vibration, it is claimed. 


The Buick Series 50 Super and 
Series 70 Roadmaster are available 
in two models, a_ six-passenger, 
four-door touring sedan and a 
sport coupe having full width rear 
seat. The two series have been 
engineered to include new develop- 
ments in materials, methods and 
design, and embody curving lines 
of streamlining designed for lower 
wind resistance and _ increased 
beauty. 

The long lines of the bodies pro- 
ject without break into the sheet 
metal of the hood and fenders. 
There is a slight tilt of the radi- 


Probe Started 7 
On Car Freight 


Rates in Nation 


DETROIT.—Investigation of 
automobile freight rates—rail, 
highway and water—opened at the 
Fort Shelby Hotel here last week. 
Railroad traffic executives and 
counsel from all sections of the 
country are participating in the 
hearing, as well as highway and 
waterway carriers. More than 150 
representatives of railroads, truck- 
ing companies, water lines and 
factories were in attendance. 

The initial session opened with 
the submittal of exhibits by the 
Interstate Commerce Commission 
statistician, showing the results of 
questionnaires which the commis- 
sion recently sent to manufactur- 
ers, carriers and automobile deal- 
ers. These voluminous exhibits 
presented a broad picture of auto- 
mobile shipping, such as the use 
of the several forms of transporta- 
tion, costs of loading and reasons 
for shippers’ or dealers’ choice of 
transportation methods. 

The National Automobile Trans- 
porters Assn. announced that its 
position had not changed with re- 
spect to their willingness to have 
truck rates same as rail rates. 
The association has presented an 
exhibit of its common _ carrier 
rates to points throughout the 
country and are being subjected 
to close cross-examination by the 
rail carriers. 





Stapells Is Re-elected 


MONTREAL. —R. A. Stapells, of 
Toronto, vice-president of J. J. Gib- 
bons, Ltd., past president of Toronto 
Board of Trade and of the Ontario 
Motor League, has been re-elected for 
the sixth consecutive year as president 
of the Canadian Automobile Assn. 


ator, and the head and tail lamps 
are in-built. 

The new series have a reduced 
overall car height and floors have 
been lowered, allowing the elimina- 
tion of running boards on these 
lower bodies. In spite of the reduc- 
tion in overall height, more than 
adequate headroom has been pro- 
vided, it is said. 

Easier ingress and egress is pos- 
sible, with the front doors hinged 
at the front pillars and the rear 
doors hinged at the center body 
pillars, aided by the proximity of 
the floor to the ground. 

The new bodies are the result 
of an intensive development by 
Buick and Fisher engineers and 
the styling section of General Mo- 
tors, to combine structural strength 
and rigidity with modern styling. 


Merged Into Hood 

Like the Super and Roadmaster, 
all other Buick series have the 
same compact external appearance, 
with the lines of the fenders merg- 
ing into the hood and body. In all 
series the headlamps have been in- 
set into the fenders, surmounted 
by the new fender lamp direction 
signal with its modernistic lens 
grooved to harmonize with the 
radiator ornament and grilles. The 
new Buick die cast radiator grilles 
have heavier and wider spaced 
horizontal bars and _ substantially 
increased frontal area. The grilles 
are designed to include the cat- 
walk section of the front end. 

The whole surface of the instru- 
ment board cluster and glove box 
panel has an engine-turned finish, 
which is “broken” only by the 
radio grille and the dials for the 
instruments. Flush type, labeled 
control knobs are mounted on the 
bottom of the panel within easy 
reach of the driver. New flexible 
steel steering wheels, with rim fin- 
ished in plastic, and improved horn 
blowing ring, have been developed 
for the new cars. 


Upholstery Is Optional 

Interiors are said to represent 
new developments in the use of 
fabrics, plastics and trim, with 
numerous refinements adding to 
passenger comfort and conveni- 
ence. Upholstery options are listed, 
including two-tone selections, while 
such items as center arm rests in 
rear compartments of the Super, 
Century, Roadmaster and Limited 
models, Foamtex seat cushions, and 
other requisites are built into the 
cars. In addition to a wide variety 
of color options, Buick this year 
also is displaying two combinations 
of two-tone exteriors designed par- 
ticularly for the Super and Road- 
master cars. 

The new front and rear direc- 
tion signal system on all 1940 
Buicks are designed to warn both 
following and opposing traffic of 
contemplated changes in direction 
of the car. The direction signal 
lights are automatically turned off 
at the completion of the turn. The 
direction signal switch, controlled 
by a lever on the steering wheel 
hub, also is so designed that it 
may be turned off manually. 


Located on Fenders 

For the benefit of the driver, 
there are left and right pilot lights 
incorporated in the small dials of 
the instrument panel in the form 
of two arrows, the right flashing 
on right turns and the left on left 
turns. The direction signals are 
located on the front fenders in 
combination with the parking 
lights and in the rear trunk mono- 
gram in the form of modified ar- 
rows. 

A newly-designed generator with 
greater output is used to operate 
the new Sealed Beam ‘headlights. 
It is shunt wound and has both 
voltage and current regulators. 

Changes in Buick’s coil spring 
suspension are said to have re- 
sulted in a greatly improved ride. 
The angle of suspension of Buick’s 
knee action front wheels has been 
rotated four degrees backward, 
providing better cushioning effect 
against road thump and prevent- 

(Continued on Page 28, Col. 1) 











Buick’s 1940 Line Embodies These. . . 





19410 BUICK SERIES 70 Roadmaster sedan. 








ON A 121-INCH WHEELBASE chassis, powered by a 107-horsepower valve-in-head straight eight engine, this deluxe 
coupe in the new Series 50 Super line is one of Buick’s offerings for 1940. The car is completely equipped and is fea- 
tured by a full rear seat within the coupe body. 





NEW DESIGN, embodying new style and utility features, feature new models announced by Buick. Shown above 's 
the Buick Series 50 Super four-door sedan, one of the new lines added by this manufacturer for 1910. 
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Just a dud... 





for 140 weeks 








years .. . For most of three years, most owners aren’t prospects . . . But after the idea of a new car strikes, 


they spend seven weeks studying their next buy .. . and you don’t know when that susceptible seven weeks 
comes along! . . . You can’t call on every prospect, phone him or her every week—but we can! ...We 
reach them every day in New York, and your advertising can reach them during these sales-making seven 
weeks, before they narrow down their list to three cars (on the average) and start shopping . . . You need 
coverage to get the most out of this market, and no small circulation medium can give enough! . . . But 
the Journal-American reaches approximately one-third of the metropolitan new car market . . . reaches more 
than 600,000 families . . . reaches everybody in the family who has something to say about a new car— 
because the Journal-American has something for everybody in the family . . . and a thorough every-age 
readership that adds real circulation plus power to your advertising ... And, at $1.00 a line, this major 
medium can sell new cars at a profit! . . . Ask your dealers . . . Show time is close at hand—and selling 


time is here already! Start your schedules now in the— 


NEW vorK Journal-American 


Represented nationally by: RODNEY E. BOONE ORGANIZATION ... . Detroit Office: 12-226 General Motors Bldg. 


NEW YORK - CHICAGO: DETROIT - PHILADELPHIA - PITTSBURGH - BOSTON - BALTIMORE ATLANTA - SAN FRANCISCO - LOS ANGELES - SEATTLE 
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Oldsmobile’s Cl 


New ‘Hydra-Matic’ Drive 
Result of 8 Years’ Research 


(Continued from Page 1) 
exclusive feature for Oldsmobile for , where it is desired to keep the car 


the coming year. 

“Hydra-Matic Drive simplifies car 
control so amazingly that we be- 
lieve it will mark as decisive an 
advance in car design as did the 
electric self-starter or four wheel 
brakes,” says C. L. McCuen, general 
manager of Oldsmobile. 

“Briefly, it consists of a liquid 
flywheel combined with a fully auto- 
matic transmission, which is the 
outgrowth of the automatic safety 
transmission brought out by Olds 
more than two years ago. The liquid 
flywheel when combined with the 
automatic transmission eliminates 
the mechanical clutch and achieves 
many things that have been sought 
for years by automotive engineers. 
The simplicity, flexibility and free- 
dom from wear inherent in the 
liquid flywheel have been common 
knowledge among engineers for 50 
years, but not until the perfection 
of this automatic transmission has 
it been possible to take full advan- 
tage of them. 

Clutch Pedal Absent 

“Most noticeable simplification of 
driving controls in a car equipped 
with Hydra-Matic Drive, is of 
course the absence of a clutch pedal. 
The left foot has no other duty than 
to control the headlight beam but- 
ton in night driving. The right foot 
controls the accelerator and foot 
brake as in the past. Under the 
steering wheel is a lever, with four 
positions indicated on a quadrant, 
indicating ‘neutral,’ ‘high,’ ‘low’ and 
‘reverse.’ ; 

“To start the car moving and get 
away, just four operations are re- 
quired. Turn the ignition key, step 
on the starter, move the lever under 
the wheel from ‘neutral’ to ‘high’ 
position, step on the accelerator, 
and the car moves forward 
smoothly, changing its own gears 
through first, second, and third, un- 
til at 23 miles an hour, it enters 
fourth speed, a direct drive with a 
rear axle ratio of 3.6 to 1. The whole 
process requires exactly a dozen 
fewer operations by the driver than 
with a standard clutch and trans- 
mission. Virtually all driving is 
done with the lever in ‘high’ posi- 
tion. ‘Low’ is used only in deep 
sand or mud or in climbing or de- 
scending an extremely steep hill, 
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HOIST USES NICKEL ALLOYS 





There is probably no operation 
more punishing than that of the 
heavy-duty dump truck which 
carries top-heavy loads in and out 
of excavations and over all man- 
ner of road surfaces. A new fleet 
of dump trucks mounted on White 
motor truck chassis, was recently 
delivered to the Herkner Con- 
struction Company, Cleveland, 
Ohio. This highway equipment 
features 44% yard capacity bodies 
actuated by St. Paul double-acting 
“Hi-Dumper” hoists made by the 
St. Paul Hydraulic Hoist Company, 
providing a dumping angle of 70 
degrees. Hard working power lift 
gears and shafting employed for 
mechanism of this high speed, 
high angle hoist system are made 
from SAE 3140 Nickel-chromium 
alloy steel, heat treated to develop 
optimum physical properties. Hoist 
casings and cylinders are cast 
from a special grade of 1% Nickel 
iron to produce desired strength, 
and a sound, dense, uniform 
structure so necessary where 
fluid pressure 
tightness is re- 
quired. 


INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





in low gear. 


“Thus, merely the pressure of the 
foot on the accelerator controls a 
speed range from a mile an hour 
to full throttle. If quick accelera- 
tion is needed to pass slower mov- 
ing vehicles on the road, it is only 
necessary to press the accelerator 
all the way down, and instantly 
the gear changes from fourth to 
third, or ‘pick-up’ gear, which is the 
equivalent of a rear axle ratio of 
5.25 to 1. Partially releasing the 
accelerator returns the gear to 
fourth. 


“Most striking, however, is the 
demonstration of flexibility afforded 
by the performance of Hydra-Matic 
Drive on a hill. The new Olds can 
be driven up a hill at a snail’s pace, 
and even stopped on the steepest 
hill without using the brake. By 
slightly depressing the accelerator 
the car can be held by the power of 
the motor partially applied through 
the liquid flywheel. Nor will this 
result in any injury or wear. From 
such a dead stop, the car will climb 
smoothly on up the hill by merely 
giving it more gas. And there is no 
possibility of stalling the motor. 


Performance on Hills 


“This sort of performance on a 
hill is made possible by the extra- 
ordinary advantages of the liquid 
flywheel, teamed up with automatic 
gear changing, as compared with 
manual shifting and use of a me- 
chanical clutch. A comparison of the 
way the two devices operate is 
necessary to understand these ad- 
vantages. 

“With a mechanical clutch, engine 
power is applied gradually to the 
transmission and rear wheels by 
increasing the friction between two 
discs until they hold firmly. The 
slippage between these two discs 
cushions the shock of applying the 
engine power, and does it well or 
badly according to the skill of the 
driver, and the amount of wear the 
clutch has undergone. Since grad- 
ual application of power through a 
mechanical clutch depends upon 
friction — and friction inevitably 
means wear — the best mechanical 
clutch that can be made starts to 
wear out from the instant it is first 
engaged. 

“But with the fluid coupling of 
the Hydra-Matic Drive, an entirely 
different principle is employed. In- 
stead of the flat plates of the 
mechanical clutch, there are two 
rotors, resembling shallow steel 
basins, exactly identical in size and 
shape. Their concave surfaces are 
divided by vanes into exactly sim- 
ilar patterns. These rotors are 
mounted with concave surfaces fac- 
ing, one thirty-second of an inch 
apart, one attached to the crank- 
shaft of the engine, the other to the 
automatic transmission. Both are 
enclosed in a steel housing, filled 
with oil under pressure from the 
automatic transmission. 


Thrown by Force 


“When the engine is started, and 
the rotor attached to the crankshaft 
starts to revolve, oil from its vanes 
is thrown by centrifugal force 
against the vanes of the rotor at- 
tached to the transmission. With 
the engine idling, the force is small, 
not enough to move the car. The 
oil is ‘slipping’ between the rotors. 
But the slipping oil is not like slip- 
ping clutch plates — there is no 
wear or injury. As the motor speed 
increases, the slip lessens, the rotor 
attached to the transmission begins 
to turn and the car gathers speed 
quickly and with amazing smooth- 
ness. At normal driving ranges the 
slip between the rotors is less than 
a quarter of one percent utterly 
negligible as far as car performance 
is concerned. 

“The action of the rotors can be 
compared to that of two electric 
fans placed facing each other, one 
with power on, the other, off. The 
idle fan is quickly started to turn- 
ing, too, by the force of air from 
the other. 

“Another advantage of the liquid 
flywheel lies in the fact that tor- 
sional crankshaft vibration cannot 
be conveyed through its oil cushion 


‘Olds’ New Transmission . . . 
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REMOVAL OF the clutch pedal from the front compartment in the Oldsmo- 
bile models for 1940 is made possible by the use of a liquid clutch in conjunc- 
tion with the automatic transmission offered by Olds during the last two years. 


Above at the left is the front compartment with the ‘‘Hydra-Matic’’ drive. 


At 


the right is the eonventional compartment. Arrows indicate simplification of 


operations. 





OLDSMOBILE LIQUID flywheel, which is used in place of the conventional 
friction clutch, consists of two concave disks, as above, with fins fitted to the 
inner sides like the web division in a grapefruit. The disks are mounted face- 
to-face one thirty-second of an inch apart within a housing. One disk is at- 


tached to the end of the crankshaft and the other to the transmission. 


oil, 


under pressure, is forced from the automatic transmission into the liquid fly- 


wheel. 


As the engine rotates the driving disk, the oil is thrown from the fins 


of it against the fins of the driven disk, causing it to rotate in the same 


direction. 


Driveaway Ban Is Urged 
By Haulers at ICC Hearing 


DETROIT.—At the close of its 
session Thursday it seemed likely 
that the present automobile haul- 
age rate hearings being held here 
by the Interstate Commerce Com- 
mission will not be reconvened at 
either Detroit or Chicago until 
Nov. 14. 

The National Automobile Trans- 
porters Assn. continued with testi- 
mony by E. A. Cassaroll, president 
of Automobile Shippers, Inc., De- 
troit, who outlined particularly 
common carrier truckaway opera- 
tions, and George M. Burnett. 
president, George F. Burnett Co. 
South Bend, Ind., who testified re- 
garding common carrier tow-bar 
driveaways. T. D. Geoghegan com- 
pleted his testimony on an analy- 





to the transmission. Likewise the 
smooth application of power which 
it affords, means far less wear and 
strain on the rear axle gears. 


“Because the driving and driven 
rotors are exactly alike, the engine 
can serve as a brake in descending 
hills or in any deceleration, just as 
it does with mechanical clutch and 
standard transmission. The action 
between the rotors is merely re- 
versed, and the driving member 
becomes the driven. For normal 
deceleration, the control lever can 


be left in the ‘Hi’ forward position | 


and the foot removed from the 
accelerator. For more positive car 
control when descending steep 
grades, the control lever can be 
moved to ‘Lo’ forward position 
which keeps the drive in first or 
second gear. 


“Actually, about the only opera- 
tions left for the driver of a car 
equipped with Hydra- Matic Drive 
are to steer, step on it and stop. We 
believe that it simplifies the control 
of a car literally to the last degree 
possible, and that it will by the same 
measure increase the safety and 
pleasure of motoring.” 








sis of the rail rates on automobiles, 
showing all commodity rates in of- 
ficial territory, also on the first 
class rates and the percentage re- 
lationship between the two. Wed- 
nesday he _ introduced _ exhibits 
showing the history of rail classi- 
fication ratings on automobiles 
since Jan. 1, 1920, and automobile 
tonnage carried by railroads in 
1938. 

Statements by these witnesses 
and questians from the bench in- 
dicated particular interest in the 
possibility of regulating the driv- 
ing and trucking of automobiles by 
dealers and distributors. Highway 
operators indicated they are feel- 
ing such competition very keenly, 
especially for distances up to 400 
miles. 


Railroad counsel indicated ap- 
parently some belief that the com- 
mission already has the power to 
regulate such private operations. 


The examiner, however, declined to | be 


permit evidence, testimony or opin- 
ions on this point, stating that this 
proceeding is not the proper place 
therefor. 











| 


| 





utchless Car Simplifies Driving 


Used Car Sales 
Show Aug. Gain 


In San Antonio 


’ 


Special to Automotive Ne-vs 

SAN ANTONIO.—Used car sales 
as reported by the 19 dealer-mem. 
bers of the San Antonio Automo- 
bile Trade Assn. for August, 
showed some improvement over 


:| July. The report follows: 


There were 1,147 cars on hand 
at the beginning of the month, 
with total sales for the month 
reaching 1,134 units, for a unit 
turnover of 99 percent against 96 
percent for July, a total valuation 
of $319,812, a turnover value of 81 
percent, against 78 percent for 
July, and an average value of $282 
for August, $284 for July. There 
were 1,129 cars on hand at the end 
of the month, having a total valy- 
ation of $379,395, and an average 
value of $336, against $345 for July. 


During July there were 1,123 
units sold for a turnover of 96 per- 
cent, a total value of $318,585, a 
turnover value of 78 percent, and 
an average value of $284. There 
were 1,147 cars on hand at the end 
of the month with a total value of 
$395,598 and an average value of 
$345. 

During August, 1938, there were 
1,060 units sold for a turnover of 
90 percent, a total value of $272,912, 
a turnover value of 76 percent, and 
an average value of $257. There 
were 1,099 cars on hand at the end 
of the month with a total value of 
$343,265, and an average value of 
$288. 

For August, 1937, there were 1,- 
578 units sold for a turnover of 99 
percent, a total value of $389,188, a 
turnover value of 91 percent, and 
an average value of $247. There 
were 1,347 cars on hand at the end 
of the month having a total value 
of $400,002 and an average value of 
$288. 

During August (1939), there were 
27 units junked by three dealers 
having a total value of $659.50, and 


|an average value of $24.43. In July 
| there were 16 units junked by four 


dealers with a total value of $252, 
and an average value of $15.75. In 
August, 1938, there were 32 units 
junked by five firms having a total 
valuation of $528, and an average 
value of $16.50. 


Beatty New President 
Of United Specialties 


DETROIT.—At a meeting of the 
board of directors of United 
Specialties Co., held Sept. 19, M. 
D. Harrison relinquished the office 
of president and was _ re-elected 
secretary and treasurer, positions 
formerly held by him. John T. 
Beatty was elected president to 
succeed Harrison. 


The present board of directors 
consists of the above officers, E. K. 
Williams of Philadelphia, vice- 
president, and Russell Maguire of 
New York. 


New Building Erected 


OTTAWA.—Work has commenced on 
the construction of a $60,000 building 
to house the newly organized — 
Motor Sales, Ltd. The building wil 
two stories high and will a 
a repair department on the _ secon 
floor covering 10,000 square feet. 

Fourth Dimension, a regular feature 
by Pete Wemhoff. offers news of auto 
motive advertising. 





DIVISIONAL SALES MANAGERS of the U. S. Tire Dealers Corp. gather it 


New York City for a meeting with executives of the company. Standing, 

E. Berry, Dallas; C. N. Baker, Detroit; A. 
Fennell, New York City; C. J. 
Ferris, 


to right, T. 
W. Walsh, Kansas City; A. B. 
H. O. Bock, Los Angeles and J. D. 
right, C. 


ager; M. 


W. Ort, San Francisco; H. A. 
H. N. Hawkes, general sales manager; 


I J.C. 
N. Brady, St. Louis, and H. C. 


left 
Atlanta; 
M. seoeh, Boston; 
Seated, left te 
les manager: 
man- 


Portland, Ore. 
Farr, assistant general sa . 
Ray, assistant general sales 
McDermott, Chicago. 
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mites OEE ELK 
ag |Automotive Exports Continue Uptrend During July 
. [Month 47% Above Last Years |s: 1 owe xc Dodge Sales Chief Reports 


‘ a e e 10,772 units, worth $6,328,508, con- ° e * 
in Is Third Consecutive Gain tinuing the steady demand for Business Gaining on Coast 





American commercial units, and 


e 
IN1O WASHINGTON. Exports of| more noticeable when it is consid-| Miscellaneous products amounted to 
jutomotive products during July| ered that the export total during $8,355,814. DETROIT. — A bright picture of, conditions, especially of conditions 
ir sales | yore valued at $19,471,984, an in-/the opening four months of the| Leading markets for passenger | business prospects prevailing in the| applying directly to car industry. 
r-mem- J crease of 4 percent as compared | current year was 17 percent less| °4"S during the month were Argen-| far western and Pacific Coast sec-| Business observed west of Salt 


‘ ‘ . tina, Union of South Africa. Aus-|tions of the United States is drawn| Lake and Denver continues to show 
a = — a tralia, Canada, and Venezuela.| by Forest H. Akers, vice-president|a definite upward trend, according 
t over | the Department of Commerce re- ae : ; British India, Hong Kong, Argen-|and director of sales of Dodge.|to Akers. The rise experienced in 
ports. This marked the third suc- July shipments in the various| tina, Spain, and the Union of South] Akers has just returned from a| these sections seems to be analogous 
n hand | cessive month of improved auto-| Classifications amounted to 8,260] Africa represented the chief coun-|two-weeks circuit of Dodge dealer|to similar rises first noted a year 
month, | motive shipments over the same | Passenger cars, valued at $4,787,662, tries of destination for our trucks| meetings offering first-hand oppor-|ago in eastern and mid-western 
month month of 1938, and advanced the | reflecting the seasonal decline inci-' and buses. tunities for surveys of business! sections. 
a unit [ictal for the January-July period 
‘inst 96 Jt within 5 percent of the figure 


uation J attained in the comparable period p h 5 ; ¥ 
nt for The recent improvement is even 
of $282 

There 


utomo- | yith the $18,656,549 recorded in the 
August, ] ,orresponding month of last year 








the end Neb. High Court 


il valu- 


vr | Ready to Hear 


or July. 

. ° 9 

oi | ‘Little NRA’ Case 
3,585, a LINCOLN, Neb.—Arguments will | 
nt, and |he heard by the Nebraska supreme 
There | court during the week beginning 
he end ct. 2 on the case in which the 
alue of [Andrew C. Nelsen Automobile 
alue of | Sales Co. of Omaha has asked that 





the automobile dealers “little 
e were NRA” act, passed by the 1937 legis- | QUESTION: 
ver of Jisture, be declared invalid. 


272,912, | Nelsen last week filed further | “If only ONE newspaper were used for new car advertising in 


nt, and re ; 
arguments with the high court, * : : > 
There Jiking issue with the brief State Philadelphia, which one would you recommend: 


he end [ingineer A. C. Tilley, head of the 





alue of : : . 
motor vehicle dealers’ board, filed 
lue of | wently. In reply to Tilley’s com- ANSWER: 
— parison of the act in question to | 
; of 99 other state laws “enacted to pro- Recommendations for The Evening Bulletin 
7 tect the public,” it was declared: 
“ye ; “The courts have never approved Total for all other newspapers 


alaw to insure the financial suc- 
There Joess of 1,200 or 1,300 dealers and 
he end |i; manufacturers to the detriment | 
| value J of 1,364,000 inhabitants of a state. 
alue of Icleared of all verbiage, the de- 
fendant’s (Tilley’s) position is one 
e were jthat has never been sustained by | 
dealers | any court.” 
50, and While the constitutionality of the 
In July Jaw is being attacked, the auto- 
'y four |mobile dealers’ board, with Tilley 
f $252, Jas chairman, continues to hear 
oo In Jcomplaints, though action upon 
» units Jthem will be postponed until after 
a total [the decision of the supreme court. 
verage =} An informal complaint against the 
O'Shea-Rogers Co., of Lincoln, 
which is alleged to have improp- 
) ely handled a used car registra- 
i lon, was heard last week. A hear- 
alties ing was also given to a complaint 
of the | ought by Theodore Sayers, of 
United | Maha, against the Jack Lincoln 
19, M. |‘otor Co. of Omaha, in which 
. office | ™Srepresentation of a used car 
elected | %d was charged. 
sitions eae 
hn T. 
ent to 


Note: The 158 mentions of other newspapers are distributed 
among 2 morning newspapers, 2 Sunday newspapers, 1 evening 


newspaper, 1 tabloid newspaper. 
Survey made by a national research organization by personal interview with 440 owners, 
officers, salesmanagers and salesmen of 225 dealerships including Buick, Cadillac-LaSalle-Olds- 


mobile, Chevrolet, Chrysler-Plymouth-Dodge-DeSoto, Ford-Lincoln-Mercury, Graham-Nash- 
Willys, Hudson, Packard, Pontiac, Studebaker. 


Write for free booklet describing this survey. 





“If only one newspaper were used for new car advertising in Philadelphia,” 
HERE'S WHAT CADILLAC-LA SALLE-OLDS MOBILE DEALERS SAY: (Out of 45 dealer 


opinions, 27 recommend The Evening Bulletin) “The Bulletin has the largest 





circulation and is most generally read by intelligent people who have money to spend.” 


iis Mila Wnticiaine q “The Bulletin is the best drawing paper on any type ad—not only cars.” Q “Bulletin 
Members of Safety Club 
rectors NEWARK, N. J.—-Automotive 
E. K. and related concerns are promi- 
" vice- | atly represented in membership 
ive of of the Foremen’s Safety Club of 
the Newark Safety Council, which 

cently started its 14th season. 

The club, a safety organization for 

ed foremen and other industrial 
iced on =| UPervisors, meets monthly with 


uilding tomotion of industrial safety its 
Ottawa object. 


—because of largest circulation and most intelligent public which has money to spend 
on new cars.” @ “The Bulletin is read in the evening when family is together 
and in a position to decide on buying a car.” @ “Bulletin circulation is among buying 
class in Philadelphia.” @ “The Bulletin reaches more people. People respect the ads 


appearing in The Bulletin.” @ “The Bulletin has best circulation. More advertising 


x will 

contait ane among firms repre- 

secon ed in the group are Hyatt ; ; 

. *oller Bearing, Westinghouse Elec- and greatest confidence by reader.” € “The Bulletin has the circulation with the good 
on “ * 7" Co., Prest-O-Lite Co., 

{f auto- » %& I. du Pont De Nemours, : ” & . 

fault’ [Etison-Splitdorf Cor p., American income readers who buy.” € “Bulletin—based on the results we have gotten. Each 


a = Co. and Motor Improvements, 


- customer is asked where he noticed ads.” 


Two Bills Killed 





5 MADISON, Wis. — The Zimny_ bill, ; i j i isi 
%, 96, 8. ‘cuttings automobile Ticwnse | The Evening Bulletin has led all Philadelphia advertising value and economy of The Evening 
‘Pes 1a f, was killed Sept. ‘ in | ° . . . . . . . + . 
stat i, wae killed Sept. neh daily newspapers in circulation for thirty-four Bulletin’s circulation leadership, built solely on 
webably = means > deati re : : . . : , 
“aba meang the deal asda | consecutive years—without the use of subscriber merit. Learn how, with The Bulletin, you 
_ censing of automobiles by county | i i i } i i 
Ds, eas . assembly | contests or premiums or prizes to subscribers. can reach the majority of homes* in the great 
. aoe > e i yas é e »y i i i i i i 
ie fe are the SH was toe | People buy The Bulletin to read, and read it to buy! responsive Philadelphia territory at one of the 
‘ a Consult your advertising agency about the extra lowest costs per reader in America. 
alos . o S00 ee se Se Re oa ee : 
culpeae Increase 50% sales 95.30 of The Evening Bulletin’s circulation is within Philadelphia and its trading area (A BC). 
“OW an increase of 50 percent over 


ther in = 9 °8, according to Win. I. Miller, pres- 
1g ” —, the Miller Mfg. Co. ane po e . e 
ata; »- W, Was due to greater sales 0 
Zoston; YonderWeld block sealing compound. — _ © e 
left to 
ri . 
mal y gurth Dimension, a regular feature nearly everybody reais 


rete Wemhoff, offers news of auto- : 
tive advertising. . Copyright, 1939, Bulletin Co., Philadelphia. 
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OU SEE pictured here the 
magnificent automobile that 
value-wise is next year’s No. I car. 


That’s absolute net. We who 
dreamed it, built it, tested it, tell you 
cold-turkey it is Buick at 
its unbeatable best. 


Every one of its 12,000 
parts is in finish and func- 
tion a better part than 
we've been able to make 
before. 


Every one of its 44 differ- 
ent types of steel is the 
finest for its job that 
money can buy — five of 
its special alloys were not even in 
existence 10 years ago. 


When this uncatchable smoothie 
went foxfooting through its paces 
on the General Motors proving 
ground, a ripple of wonder ran like 
quicksilver through the men who 
watched its going. 


A similar wonder rode with the 
hardboiled inspectors who hounded 
it over all the thousands of merci- 
less road-test miles we gave it be- 
fore we told the production lines: 
okeh, \et ’er roll. 


You'll feel it too—you who sell 
automobiles—when you feel this 
incredibly active, staunch, exciting 







On top of the $42.000.000 we've spent for tools, 
dies and new plant equipment in the last four years, 
we're spending $8.000.000 more to give our deal- 
ers the greatest car that ever graced our name 
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mechanism come alive under your 
hands—this car that brings to flower 
the best that Buick knows. 


From the velvet velocity of its | 4 
straight-eight Dynaflash engine to ee 

the superb way it handles 3 
and answers controls, it’s 
as full of new-day features 
as an eg¢ is full of meat. 




















Go see this beauty, drive 
this dream-come-true! All 
fire and sparkling spirit, it’s 
a glory of gallantry-and- 
obedience on wheels. 





eerrer 


We invite you to try it 
out—just to see how 
the Buick factory takes care 
of Buick dealers in the all- 
important matter of the prod- 
uct they have to sell! 


Go try this 1940 
Buick! It’s a honey, 
it’s a bearcat, it’s a 
lamb! 


ERR \. 












THIS IS THE NEW BUICK “50” SUPER, style-queen of our 
1940 line, which comprises five Series in all, with 22 models. Lower, 
broader, smarter and finished like a jewel case inside, it beautifully 
typifies the smoother action, even heavier construction and more 
luxurious riding comfort that feature all Buick cars for next year. 
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“*CATWAL OLING ** PLUS ULTRA -RAPID 
CIRCULATION U PRESSURE—complete circu- 
lation of coolant every two seconds with 20 higher 
boiling point. 
EASY ACTION HANDISHIFT TRANSMISSION — 
new firm-linked gear shifting from the steering 
column. 
sAFETY-UNIT SEALED BEAM HEADLIGHTS — 
longer-lasting filament in one weather- 
proof unit wi reflector—better lighting 
over a longer i 


“MICROPOISED™” D NAFLASH VAL 
STRAIGHT-EIGHT ENGINE 
gasoline—now electric 

for super-smoothness 


OIL-SAV 
PISTONS — 
lower oil consum 


m 
Perature 
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$s bang secon WHEE 
Lt 


tur, 
ns 
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14 


AUTOMOTIVE NEWS, SEPTEMBER 25, 1939 





New Body for Buick Models Developed by Fisher 


Iq 
2 


Many Improvements Claimed 
For ‘Unisteel’ Turret Top 


DETROIT.—A new high in motor 
car safety, strength, styling and 
comfort, with development of the 
new “unisteel” turret top bodies for 
the Buick Super and Roadmaster, 
was claimed last week by officials 
of Fisher Body simultaneously with 
announcement of the Buick line for 
1940. 

Approaching what may be the 
long - sought compromise between 
the theoretically desirable and the 
practical application of streamlin- 
ing to motor car design, the new 
bodies show a further improve- 
ment in aerodynamic form, besides 


NAM Reiterates | 
Industry Stand 
Against War 


NEW YORK.—The National 
Assn. of Manufacturers is sending 
its 7,500 members a proof repro- 
ducing a recent association state- 
ment, headlined “American In- 
dustry Is Opposed to War,” for 
their use in newspaper or other 
advertising. Reproductions of the 
statement in mats also are being 
offered for use in publicizing in- 
dustry’s war opposition. 

The copy stresses the point that 
“the United States can stay out of 
war.” Although recognizing that 
“Europe’s problems do affect us,” 
the statement emphasizes that “our 
domestic problems still come first.” 

Members of the NAM, it says, 
recognize their “moral obligation” 
to keep prices related to costs and 
not to profiteer. They pledge them- 
selves to aid the nation in avoid- 
ing the “danger of emotionalism,” 
which might bring the nation into 
war. 


offering added vision, roominess 
and protection for the occupants, it 
is claimed. 

From the sloping V-type wind- 
shield, set at an angle of 44 degrees, 
to the tapered back of the trunk, 
the body presents a practically un- 
broken curving surface designed to 
offer a minimum of wind resistance. 
Hinges are concealed, while such 
necessary protuberances as the door 
handles are faired into the struc- 
ture. Even the safety plate glass in 
the enlarged back window is curved 
to conform to the flowing contour. 

The new bodies are seven inches 
longer, and lack only a fraction of 
an inch of being five feet across at 
the center pillar. As might be ex- 
pected, the doors are wider, mak- 
ing it possible to incorporate in 
them the front and rear ventipanes 
of the Fisher no-draft ventilation 
system. 

Interior safety catch handles are 
provided on the rear doors. When 
the rotary locking lever is de- 
pressed, the inside door handle can 
be turned through a 90-degree arc, 
but will not operate the latch. This 
eliminates the possibility of open- 
ing the door accidentally, as might 
be the case if a child in losing his 
balance were to grasp the remote 
control handle, it is said. Wind 
pressure, working against the outer 
surface as it does with the door 
hinged at the front, makes such a 
contingency even more remote. 

Evolved through the close co- 
operation of General Motors, Buick 
and Fisher engineers and stylists, 
full advantage of recent technolog- 
ical and metallurgical advances has 
been taken in the design and con- 
struction of the new bodies. Parts 
are larger and fewer. Sides of the 
passenger compartment below the 
window level are double walls of 
steel, formed by fusing the solid 
inner and outer panels together. 





EXHIBIT YOUR PRODUCTS 


at the 
40th ANNIVERSARY 
NATIONAL 


AU 


TO 


SHOW 


GRAND CENTRAL PALACE 
NEW YORK—OCT. 15-22 


* Opens Sunday Oct. 15, for 8 days 


Here the motor industry will start its campaign for 1940. 
Buyers, dealers, jobbers, purchasing agents, fleet owners 
sales managers, service men and industrial leaders will 
attend. Visitors to New York for the World's Fair will 
augment the show attendance. 

Under one roof, in a beautiful anion, will be shown the 


newest in passenger cars, body woe 
e 


sories, parts, Diesel engines 
matized and action exhibits. 


ight trucks, acces- 


and safety displays. Dra- 





Some accessory space available: write, wire or telephone 


NATIONAL AUTOMOBILE SHOW 


366 Madison Ave., New York, N. Y. 
Alfred Reeves, Manager 


| $61,279,684 














STRUCTURALLY a single steel unit. Welders fuse steel to steel in joining 
the three major sub-assemblies of the new ‘“Unisteel’’ Turret Top body by 
Fisher, developed for the two new series of cars being added to the 1910 Buick 
line. Perfect alignment is said to be assured by the jigs in the door openings 


and the removable cross braces that resist the expansion and contraction of 
the steel as it heats and cools in the fusing vperation. 


Litchfield Cites Contribution 
Of Rubber to World Progress 


BOSTON.--Importance of rubber 
in its application to transportation, 
mass production and communica- 
tion estimated in terms of rubber’s 
position in modern civilization, were 
discussed by P. W. Litchfield, presi- 
dent of the Goodyear Tire & Rubber 
Co., before a meeting of the Amer- 
ican Chemical Society, in which the 
speaker placed a high estimate 
upon the contribution of rubber 
vulcanization made by Charles 
Goodyear, hundredth anniversary of 
which the society is commemorat- 
ing this week. 

“Rubber,” said Litchfield, “is the 
fluxing material without which 
many fields of human endeavor 
would be either totally impossible 
or tremendously restricted. The fast 
motor under the hood of the mod- 
ern car may perform its function 
only because it exerts power 
through the cushioning and traction 
qualities of the rubber tire. (And 
there are more than 200 rubber 
parts in the modern motor car aside 
from the tires.) 

“The plane’s takeoff and landing 
are safely accomplished by the aid 
of pneumatic cushions made from 
rubber and the giant ocean liner is 
served in numerous essential re- 
spects by devices of rubber. : 

“In fixing rubber’s position in 
modern civilization,” Litchfield said. 
“it is possible to say that four mil- 
lion persons the world over are em- 
ployed in the rubber business; it 
may also be pointed out that almost 
three billions of dollars are invested 
in facilities for the growing, manu- 
facture and distribution of rubber: 
we may consider the fact that there 
are more than 50,000 different and 
useful products made from rubber 
and that more than two billion 
pounds of pure rubber are con- 
sumed in a normal year. But such 
measurements are inadequate. The 


July Financing 
Is Under June 
But Tops 1938 


WASHINGTON.—Wholesale and 
retail financing in July declined 
under the June total but was well 
ahead of the aggregate for July of 
last year, and the seven months 
figures showed a substantial gain 
as compared with the same period 
a year ago, census bureau statis- 
tics revealed last week. 

Wholesale financing in July of 
this year totaled $100,489,515 
against $122,684,294 in June and 
in July of 1938, while 
the seven months’ total was $950,- 
155,327 this year against $562,542,- 
544 in 1938. Retail financing in 
July amounted to $121,737,141 
which compares with $138,571,907 
in June and $82,633,277 last July. 
For the seven months’ period, re- 
tail financing this year reached 
$808,591,405, against $598,834,228 in 
1938. 

New car retail financing amounted 


| to $67,000,101 this July; used cars, 
| $54,191,828, and 


unclassified, $545,- 


212. 





influence and importance of rubber 
is so all-pervasive as to defy any 
rule of thumb. 

“I believe we get closer to the 
real answer when we think of our 
social and economic structure as a 
living thing, the skeleton ef which 
is composed of metal and stone, 
the arterial system of which carries 
a life stream of oil and the flexing | 
muscles and sinews of which are of | 
rubber,” he declared. 


The speaker then outlined the| 
steps in the development of rubber 
manufacture, following the discov- 
ery made by Charles Goodyear, and | 
pointing out that for about 75 years | 
after that there was little improve- | 
ment in methods and the aids and 
accelerators used by the inventor. 
Then, early in the present century, 
came the development of organic 
accelerators, making possible im- 
provements in rubber quality and a 
reduction of the time required for 
vulcanizing the finished product. 
Followed then the use of carbon 
black to increase rubber’s resistance 
to abrasion and then the introduc- 
tion of anti-oxidants to give rubber 
products much longer life. 


“On the technological side the in- 
dustry moved from the old clinche 





— 


Pontiac Dealers 


Salesmen Throne 
: <= 
Detroit Meeting 


DETROIT. One thousand Pon. 
tiac dealers and their salesmen from 
the Pontiac zone, embracing Michj- 
gan, Northern Ohio and Indiana, 
met at the Masonic Temple here 
last week for their annual new car 
announcement convention. Details 
of the 1940 cars and next year's 
advertising and merchandising pro- 
grams were discussed. 

Special guests included members 
of the General Motors Fleet Sales 
erganization who are in Detroit for 
their national convention. Among 
the many men was Ruth Day, pro- 
prietor of Day-Pontiac Sales, Adrian, 
Mich., the only woman dealer in the 
Pontiac zone. Prior to entering the 
automobile business in 1935 Miss 
Day was sales premotion manager 
of the Masonic Temple and man- 
ager of the Masonic Temple concert 
series in Detroit for a number of 
years, 

W. P. Winslow, zone manager, was 
in charge of the meeting. Verne L. 
Murray, assistant general sales man- 
ager, gave the principal talks, 
assisted by B. B. Kimball, assistant 
advertising manager and W. K. 
Braasch, sales promotion manager. 


Speaking of the outlook for busi- 
ness next year, Murray said: “War 
in Europe is not making any differ- 
ence in our plans for next year. We 
are going right ahead. We had a 
good year this year and we expect 
a better one in 1940. 

“Records show that the automo- 
bile industry has not been affected 
adversely by past wars in Europe. 
As a matter of fact, car sales in 
this country increased 71 percent 
during the first year of the World 
War (1915 over 1914) and 67 percent 
the next year. There was a 15 per- 
cent increase the first year that the 
United States got into the conflict 
and only during 1918 was there a 
decrease over the previous year. The 
following year sales were up again 
better than they were in 1917.” 


Aug. Sales Hit 
4.718 in Detroit 


DETROIT. — New car sales to- 


r ; 
type tire to the straight-side, then | taled 4,718 in Wayne county (De- 


to the cord construction, the pneu- 


matic truck tire and the balloon | 
| August, 1938, a total of 1,870 cars 


type tire,” Litchfield stated. 


“During the development of com- 
pounding and construction, source 
of the world’s crude rubber supply 
was transferred from the wilds of 


the upper Amazon in South Amer- | 


ica to the plantations of the British 
and Netherlands East Indies,” 
said. 

“Passenger and truck tires quite 
naturally have accounted for the 
bulk of the world’s consumption of 
rubber products up to this time. 


But the future will witness great | 


expansion in other directions. It 
seems that the rubber industry | 
stands on the threshold of an era 
of vastly multiplied usefulness to 
civilization,” the Goodyear presi- 
dent predicted. 


Fourth Dimension, a regular feature 
by Pete Wemhoff, offers news of auto- | 
motive advertising. 


he | 








troit) during August, raising the 
year's figure to 52,277 units. In 


were registered and at the end of 
August last year only 19,535 units 
had been sold. 

Truck sales likewise showed an 
increase over last year, with 492 
new trucks being registered in Au- 
gust as compared with 352 a year 
ago. 

Ford’s 1,635 new car sales topped 
the individual makes, with Plym- 
outh second with 595 and Chevro- 
let third with 515. 





Dealership Merged 


DALLAS, Tex.—Alexander Motor Co. 
and the Bishop Motor Co. (Dodge- 
Plymouth) have consolidated, with 
Ernest Alexander as head of the new 
firm. E. D. Bishop head of the Bishop 
concern, comes to the Alexander or- 
ganization as director of new car sales. 
bringing with him his entire sales 


' force. 








Grier, left, salutes “‘Dutch’” R. L. 


| THERE ARE SMILES on these Pontiae faces as Regional Manager James 4 
McLean, Detroit Pontiac dealer, at the an” 


. > i ¢ > > : : n 
| convention attended by 1,000 dealers and salesmen from Michigan, norther 


} Ohio and Indiana. 
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Sales of °36, °37, ’38 Models 
Increase During Month 


By Mel Adams | 
Staff Correspondent 

CHICAGO.—Despite the tapering | 
off in new car sales during August, 
used car inventories among Cook 
County dealers rose to a 31.8 day 
supply on Sept. 1 as against a 29.6 
day supply on Aug. 1, it is revealed 
in the monthly report on used car 
sales and inventories just issued by 
the Chicago Automobile Trade Assn. 

The report is based upon returns 
from 219 retail outlets, including 216 
dealers handling one or more makes 
of new cars, and three exclusive 
ysed car dealers. 

The dealers collaborating in the 
report, which is considered an ac- 
curate cross section of the used 
car situation, sold 5,947 used cars 
during August and had 6,304 units 
on hand on Sept. 1. 

An improvement with regard to 





Court Planning =| 
To Name Three | 


Reo Trustees 


DETROIT.—Judge Arthur F. | 
Lederle in federal court last week | 
said that he proposed to name, if | 
the pending Reo Motor Car Co. | 
plan of reorganization is approved, | 
the following voting trustees: 

John W. Miner, Jackson (Mich.) 
lawyer and banker; George B. Jud- | 
son, president of the Wabeek State 
Bank, Detroit, and Otto C. Sey- 
forth, president of Western Mich- | 
igan Steel Foundries, Muskegon, | 
Mich. 

Under the fourth amended plan 
of reorganization these _ trustees 
would conduct the management of 
the company until it had repaid 
the proposed $2,000,000 loan to the | 
RFC. When the loan is cleared up, | 
trustees would then name a board 
of directors to which affairs of the | 
company would be transferred. 

The plan is opposed by W. A. 
Gallagher, attorney for the present 
board of directors. Gallagher 
charged that the plan ought not to 
be confirmed by the court as it had 
been “conceived to divest the rep- 
resentatives of the stockholders of 
the management of the company 
and transfer control to a group | 
anxious only to retain their jobs | 
with the company.” 

Judge Lederle replied that the 
plan would transfer from what he 
considered an incompetent man- 
agement to a management which | 
the court deemed to be competent. | 


aan | 


GM Stockholders 
Number 387.824 


NEW YORK.—The total number 
of General Motors common and 
preferred stockholders for the third 
quarter of 1939 was 387,824, com- 
pared with 388,758 for the second 
quarter of 1939 and with 399,255 for 
the third quarter of 1938. 

There were 366,366 holders of 
cmmon stock and the balance of 
1458 represents holders of pre- 
‘red stock. These figures com- | 
Pare with 367,365 common stock- 
tolders and 21,393 preferred for 
the second quarter of 1939. 





Gar Wood Adds Evans 


| 

To Engineering Staff 
DETROIT. Jack B. Haile, man- 
er of the road machinery di- 
"sion of Gar Wood Industries, | 
Inc., announces 
the appointment 
of Arthur C. | 
Evans to the en- 
gineering staff. | 
Evans was for- | 
merly connected 
with the Conti- 
nental Roll and | 


Vie Steel Foundry 
a oe Co. East Chi-| 
P cago, Ind. The| 


: Continental trac- | 
A.C. Evans tor equipment di- 
visien was re- 
“aly aequired by Gar Wood In- | 
Ustries, Inc. 
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Used Car Inventories Show Aug.-Sept. Rise in Chicago 





1936, 1937 and 1938 models was 
made. Sales of such models ac- 
counted for 45.7 percent of the total 
in August as compared with 43.6 
percent in July, while inventories 
were up only fractionally from 57.9 
percent on Aug. 1 to 58.4 percent on 
Sept. 1. 

Sales and inventories by yearly 
models were as follows: 





Aug. Car Sales 
Reach Low Ebb 


In New Orleans 


NEW ORLEANS.—New car sales 
reached a low ebb here in August 
as dealers cleared decks for new 
models. New car registrations 
reached a low for several years of 
484 units compared with 586 in 
July, 611 in June and 712 in May. 

The national standing was 
switched here with Ford leading 


Inven- for the month with the 10 other 
Models Sales _ tories highest running in the following 
1930 and Older 846 495 order: Chevrolet, Plymouth, Olds- 
1931 360 275 mobile, Buick, Dodge, Pontiac, 
1932 324 259 Nash, Lincoln and Lincoln-Zephyr, 
1933 412 343 and Studebaker. 
1934 582 505 FAR-OFF INDIA hears about Hudson records. Paul Bunker, left, representa- Figures on used car sales were 
1935 703 745 | tive of Dodge & Seymour, Ltd., with headquarters in Bombay, India, gets first- | not compiled, but dealers’ own ac- 
1926 1,046 1,238 | hand information about the record-breaking performance of the new 1910 Hud- a’ eae > oan ee ae 
1937 1,239 1,720 — from Allen Germann, center, export manager for Hudson, and W. A. dealers “selling far below book 
1938 435 724 James, Hudson advertising and merchandising manager. quotations. 














@ The remarkable ability of U. S. Royal Foam 
Sponge Seat Cushions to absorb energy... ma- 
terially reducing the shock and vibration that 
cause driving fatigue... is but one of their many 
important advantages. 

Royal Foam Sponge Cushions 
are also sag-proof, eliminating U. S. ROYAL 
permanent “‘set.’’ They are 
odorless, and through their 





Comfort-Proved BY PULLMAN Trade-Mark 
OVER 2 YEARS ON FAMOUS STREAMLINERS 





THE NEW 


U.S. ROYAL 
bam) ponge 


SEAT CUSHION 


unique “‘breathing”’ quality, constantly self- 
airing. Installations on both streamlined trains 
and coast-to-coast buses have convincingly 
demonstrated their extreme toughness and 
durability. 

For additional details commu- 


FOAM SPONGE 


PRODUCTION ADVANTAGES | “C%® With Automotive Div., 


U. S. Rubber Co., 6600 East 


1. Smootheess of contour—ne | Jefferson Ave., Detroit, Mich. 
hand-stuffing. All cushions are 
moulded touniform sizeandshape. 
2.. Ease of assembling. One unit 
Securely fastened to a founda- 
tion. Covers always fit. 

3. Lower cost of assembling. 
No fitting of padding and fitting. 
4. Ability to introduce rolls and 
panels of exact lines and contour. 
S. Broadens the number and 
intricacy of seat cushion styles 
and designs. 
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W ear-Proved BY GREYHOUND 
FIVE YEARS ON TRANSCONTINENTAL BUSES 


U.S. ROYAL Hoone SGorze SEAT CUSHIONS 









NEW YORK . DETROIT . LOS ANGELES 
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Anti-Trust Drive Unchanged 


Avoid Business Pitfalls, 
Industries Are Urged 


Special to Automotive News 

NEW YORK.—Continuing econ- 
omic improvement through nor- 
mal channels, rather than over- 
emphasis upon the illusory boom 
possibilities created by the Euro- 
pean conflict, was strongly advo- 
cated as the goal of American in- 
dustry by principal speakers at the 
opening sessions of the 17th annual 
convention of the National In- 
dustrial Advertisers Assn. here 
Sept. 20-22 at the Hotel New York- 
er, with more than 1,000 delegates 
attending. 

In the keynote address on 
“Waves of World War Trade,” 
John A. Zellers, vice-president of 
Remington-Rand, Inc. urged 
America to rededicate itself to the 
principles of the Monroe Doctrine. 

“Let us remember the depres- 
sions which followed the last war, 
and swept away our gains, and try 
to avoid overextending ourselves 
again,” Zellers urged. 

Reviewing the cycles of pros- 
perity and depression which the 
country has experienced since 
1914, Zellers declared that the sales 
manager, advertising manager and 
public relations counsel shared a 
major economic responsibility in 
stimulating increased demand and 
new markets for the country’s 
natural resources. 

On the subject of foreign mar- 
kets, Zellers envisioned greater op- 
portunity for neutral American 
business. He pointed out, however, 
that inability of foreign countries 
to buy from us as much as we 
would like to sell might put a 
check upon this market. He de- 
clared that gold “should be more 
widely distributed so that other 
countries can use it as a currency 
base, and to settle international 
balances. As it is, we indirectly 
have been the means of forcing 
other countries to get along with- 
out gold, thus undermining the in- 
ternational exchanges and hinder- 
ing international trade.” 

Raymond Moley, contributing 
editor of Newsweek and former 
member of President Roosevelt’s 
so-called “brain trust,” told the 
convention that the United States 
can keep out of war, but that “the 
longer the war lasts the more 
likely we are to be drawn in, and 
that if we do not want to be drawn 
in, our spiritual and mental de- 
fenses will have to be vastly more 
carefully built up than they are 
now.” 

Lionel D. Edie, president of 
Lionel D. Edie, Inc., financial con- 
sultants, declared there may be 
considerable disappointment over 
the size of war orders coming to 
this country. Although 75 percent 
of the executives of large corpora- 
tions and their economists expect 


Wash. Dealers 
Concerned Over 


Price Policies 


SEATTLE.—Rumors_ concerning 
the method of 1940 price policies 
of the automobile factories are dis- 
quieting to dealers of this state. 

“Dealers on the entire west 
coast,” said Carl R. Heussy, man- 
ager of the Washington Automo- 
tive Trades Assn., “are becoming 
more aware of increased costs of 
doing business on the coast, due to 
a variety of reasons. 

“Several plans are being offered 
to attempt to remedy this situa- 
tion, and all of them are now un- 
der consideration by dealers in 
Washington, particularly as far as 
factory-dealer policies are con- 
cerned relative to arriving at the 
retail price of the automobile. 

“Some fair solution will have to 
be reached shortly, which will 
eliminate the inequality of the 
present methods, as far as the 
Pacific coast dealers are affected.” 

Heussy reports that the Wash- 
ington Automotive Trade Assn. has 
been gradually building up through- 
out this year, to the point where it 
is now stronger than ever before 
in its history. 

The association is now in po- 
sition to function effectively in all 
matters of emergency on behalf of 
the dealers of the state, declared 


Heussy. 


industrial production in the next 
few months to attain a higher level 
than in the best 1936-37 period and 
to come close to that of the best 
six months of 1928-’29, Edie con- 
tended it is better for industry to 
formulate plans on the expectation 
of a smaller production increase. 
It was contended by Edie that 
the European war had not been 
the fundamental factor in causing 
the business expansion of the last 
few weeks. The war, he said, 
“found American business in a pe- 


culiar situation, waiting for a 
spark to touch it off.” A peace 
move, he said, would have provided 
a similar incentive toward expan- 
sion. 

Addresses of welcome at the 
convention were made by Confer- 
ence Chairman E. A. Phoenix of 
the Johns-Manville Corp., and by 
Mayor LaGuardia of New York. 
Other speakers at the opening 
sessions included Stanley A. Knis- 
ely of the Republic Steel Corp., 
and J. A. Horton, chief examiner 
of the Federal Trade Commission. 


Branch Adds Showroom 


BIRMINGHAM, Mich.—Construction 
of a modern branch showroom and 
service station here is announced by 

- W. Shepard, manager of Cadillac- 
LaSalle retail sales in Detroit. The 
new one-story building will be ready 
for occupancy around Dec. 1. 


By War, Arnold Declares 


ATLANTIC CITY, N. J.—“Trust- 
busting” activities of the U. S. de- 
partment of justice will be ex- 
panded rather than curtailed as a 
result of the European war, Thur- 
man W. Arnold, assistant attorney 
general, directing enforcement of 
the federal anti-trust laws, told the 
37th annual convention of the 
National Petroleum Assn., which 
concluded here recently at the Ho- 
tel Traymore. 

This announcement created con- 
siderable interest because of pre- 
vious predictions by Washington 


observers that steps toward mo. 
bilization of national resources 
might mean the temporary ending 
of the work of Arnold and his dj. 
vision. 

After revealing the reasons for 
his belief that the work of his qj- 
vision must be continued, Arnold 
disclosed that he intended to ask 
Congress for increased funds ang 
revealed also that he was under 
orders from Attorney General 
Frank Murphy to make plans to 
co-operate with all of the other 
governmental agencies concerned 
with the problem. 
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{ll 1938 Sales 
In Motor Accessory Stores 
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Assn. Heads Advocate 
Change in Labor Act 


Show Drop 


wWASHINGTON.—Cash sales and be disclosed in the bureau’s annual 


ent sales of automobile 
wae accessory stores showed 
ease from 1937 to 1938, but 
ese declines were largely offset 
iy @ slight gain in charge-account 
pusiness, according to an an- 
souncement this week by the 
narketing research division of the 
wreau of foreign and domestic 
sommerce. 

Total sales of credit-granting 
jutomobile tire and accessory 
¢ores in 1938 were down only 2.2 
yercent from 1937. These facts will 


retail credit survey. 

Providing a guide for retailers in 
determining their credit policies, 
the report analyzes the sales, col- 
lections and bad-debt loss experi- 
ence of identical firms in 1937 and 
1938. The new edition of the annual 
credit survey also features a spe- 
cial study of instalment terms 
which has greatly increased its 
value to retailers. 


Reviewing the operations of 
credit-granting firms only, the sur- 
vey shows a decrease in the total 





1938 sales of 174 reporting automo- 
bile tire and accessory stores of 
only 2.2 percent from 1937. This 
change compares favorably with 
the bureau’s estimated decline 
from 1937 to 1938 of 11.3 percent 
for the total of all retail sales in 
the United States. 

More than two-thirds, or 68.7 
percent, of the 1938 sales of the 
reporting automobile tire and ac- 
cessory stores were made on charge 
account, which was an advance 
from 66.4 percent of total sales of 
the average store in 1937. These 
charge-account sales in 1938 actu- 
ally increased 1.2 percent from 
1937, but cash sales were off 5.6 
percent last year and instalment 
sales declined 13.1 percent from 
1937 to 1938. 











NEW YORK.—Revision of the 
national labor relations act to in- 
sure the worker a real freedom of 
choice of his bargaining repre- 
sentatives was urged by William 
J. Cronin of Detroit, secretary of 
the manufacturers’ committee of 
the Automobile Manufacturers 
Assn., in an address during the 
early sessions of the 20th annual 
convention of the American Trade 
Assn. Executives, held Sept. 20-23 
at the Westchester Country Club. 

Criticism of federal labor legis- 





SL rew Sales Aepeal. 


BETTER AND SAFER VISTON 





A definite plus value—a new sales 
appeal. That’s what the new L-O-F Hi- 
Test Safety PLATE Glass in side win- 
dows as well as the windshield brings 
to many of the 1940 models. 

For Safety Plate Glass is the finest 


} glass for automobiles. It doesn’t give 


the distortion — the zigzag effect, of 
moving safety sheet glass— because it 
has been manufactured by special pre- 


+ Cision processes. It has been ground like 


an eyeglass and polished like a gem. 
For a long, long time automobile 


| manufacturers have seen to it that the 


driver can judge distances accurately 
and have a clear undistorted view ahead 
by giving him Safety PLATE Glass in 
the windshield. 

When you sell a car equipped with 
L:O-F Hi-Test Safety PLATE Glass in 
the side windows, you give back seat 
passengers the same advantages as the 
drivers. They get clear, undistorted 
vision—greater freedom from eyestrain 
—eye fatigue— headaches. 

And they get, too, a far safer safety 
glass than has ever been available. A 
remarkable new plastic—Tougher— 








Stronger—MoreF lexible—gives the glass 
the ability to absorb unusual shocks— 
provides far greater protection against 
injury. 

When replacing broken or cracked 
windshield or windows, give your cus- 
tomers a safety glass which meets a new 
public demand for better and safer vision 
in side windows as well as windshields 
—L-O-F Hi-Test Safety PLATE Glass. 

There is a L-O-F Distributor or 
Dealer nearby to serve you promptly 
and efficiently ... Libbey -Owens- Ford 
Glass Company, Toledo, Ohio. 


LIBBEY: OWENS: FORD i 


HI-TEST SAFETY PLATE GLASS 


NECESSARY IN THE WINDSHIELDS 


VITAL IN THE SIDE WINDOWS 


CGF) 


THIS L*-OrF ‘’PLATE’’ MARK 
OF QUALITY IDENTIFIES THE 
NEW GLASS 
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lation also came from V. T. Ahearn 
of Washington, executive secretary 
of the National Sand and Gravel 
Assn., who declared the federal 
wages and hour law is proving to 
be inimical to the interest of em- 
ployes, employers and labor unions 
alike. 

Although war discussion was 
expected to be backgrounded as 
much as possible during the con- 
vention sessions, the subject was 
given brief mention by Herman 
Fakler of Washington, in his an- 
nual report as president of the as- 
sociation. 

Citing the increased responsibil- 
ities of trade associations because 
of the European war, Fakler 
stated: “Trade associations were 
an effective agency for co-opera- 
tion between industry and govern- 
ment during the World War. I 
think we are better prepared now 
than then to perform this public 
service. We know better how to 
co-ordinate our efforts.” 

Another convention speaker was 
Richardson Wood, an editor of 
Fortune magazine, who discussed 
public opinion surveys. These, he 
said, disclosed that the public was 
losing its anti-business attitude. 


CATA Outlines 
Factory-Dealer 
Responsibilities 


CHICAGO.—Improvement in fac- 
tory-dealer relationships can best 
be achieved if both sides admit 
their faults and set about to cor- 
rect their errors. 

This is the reaction of the Chi- 
cago Automobile Trade Assn., to 
recent talk of more governmental 
regulation and to discussions be- 
tween the National Automobile 
Dealers Assn. and factories. 

Suggestions on what should be 
done to correct the situation are 
offered frankly in a CATA bulletin. 

Noting that although “resale 
price maintenance does not offer 
an overnight complete solution to 
our problems,” the bulletin adds 
that “it is one of the various ways 
by which a measure of legal con- 
trol can be achieved, and the at- 
titude of the manufacturers (in de- 
clining to commit themselves on 
resale price maintenance is there- 
fore somewhat puzzling. 

“In the production of automo- 
biles they (the manufacturers) 
have shown plenty of imagination, 
courage and boldness, and an in- 
exhaustible willingness to experi- 
ment,” continues the bulletin. 
“However, in the field of contrac- 
tual relations with their own auto- 
mobile dealers, while some im- 
provement has been achieved, they 
seem to be reluctant to disturb the 
status quo and to make much 
needed fundamental changes. 

“In an economy like ours, where 
the present method of distribution 
is unprofitable to too many deal- 
ers, it is clear that changes must 
take place and it is also obvious 
that the more insecure a group of 
business men become the greater 
their political strength is likely to 
be. 


“It is better for the improve- 
ment to come about in a friendly 
and co-operative manner, with the 
manufacturers displaying the same 
insight that they have in produc- 
tion. But a betterment of dealer 
conditions must somehow be 
brought about.” 

Dealers are advised to cease 
running “a close second to Santa 
Claus by giving away all, or nearly 
all, of their mark-up in used car 
allowances,” and are warned that 
in the months ahead they should 
keep their used car stock down to 
the minimum “by taking in cars 
at allowances that will permit you 
to sell them quickly” rather than 
trading loosely and “gambling on 
a stiftening of used car prices.” 


Issues Safety Catalog 

SOUTHBRIDGE, Mass. — American 
Optical Co. ,announces its new in- 
dustrial safety equipment catalog is 
now available and will be mailed on 
request without obligation. The cata- 
log describes in detail the concern’s 
complete line of eye, head, and lung 
protective equipment, and also its new 
line of safety clothing. 
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Economie Upsurge Expected to Continue Unabated| 


War-Born Orders Boosting 
Operations in All Industries | 


(Continued from Page 1) 


mense activity in the automotive 
industry, the effects of which are 
felt in almost every field of Ameri- 
can trade and industry. 

The reserve board report shows 
that department store sales rose 
more than seasonally from July to 
August, while both shoe produc- 
tion and coal mine output also in- 
creased. 

Although every effort was being 
made to halt “runs” on retail 
stores by a public bent on hoard- 
ing supplies of various commodi- 
ties and articles, the general fever 
of “crisis” buying was having the 
effect of pushing sales well above 
the corresponding period of last 
year. Observers in the capitol, 
while deploring such purchasing, 
feel that it will quickly taper off. 

The U. S. bureau of labor statis- 
tics notes that the general level of 
wholesale commodity prices, as 
measured by its index, rose 3.1 
points and in the week ending 
Sept. 9 was 78.4 percent of the 1926 
average. 

There has been a considerable 
increase in the production of plate 
glass, and a large increase in rail- 
road buying orders has been re- 
ported by the steel industry. 

With respect to the future pros- 
pects for American business and 


Training School 
Schedule Is Set 
By DeVilbiss Co. 


TOLEDO.—The DeVilbiss Co. 
announces the schedule of its 
training school for the last three 
months of 1939. The school is open 
to industrial painters, master 
painters, automobile refinishers 
and all others interested in learn- 
ing the technique of spray-paint- 
ing, etc. 

The training period lasts for one 
week. Classes will start on the fol- 
lowing dates: Sept. 11, Oct. 9 and 
Nov. 6. Special rates in Toledo 
hotels and boarding-houses near 
the plant have been secured by the 
company for men attending the 
school. 

Classes have been well attended 
in the past because of the facilities 
for study offered by the DeVilbiss 
Laboratories. 


DETROIT 





industry, the fact of war must of | 
course be considered. For already | 
a rush of inquiries has been re- 
ceived by domestic producers, and 
some orders have been placed. 
That this tendency will become 
marked is not to be doubted, and 
henceforth it perhaps will be dif- 
ficult to differentiate sharply in 
the domestic and foreign causes 
for such changes in the indices as 
will become manifest. Therefore 
the importance of bearing in mind 
that up to this point the upswing 
has been due almost entirely to a 
gradual strengthening of the do- 
mestic situation. 

Congress gathered here last week 
in response to the President’s call 
for a special session to consider 
the Administration’s proposals for 
revision of the neutrality act. The 
action taken by the legislators in 
this vital regard necessarily will 
have a most important bearing 
upon the future course of affairs, 
economic as well as political and 
diplomatic. It seems obvious that 
should the “cash and carry” plan 
be adopted, it will bring a pre- 
cipitate surge in activity in many 
lines. However, failure to change 
the act would not halt the placing 
of many war-born orders here, 
for there are many items needed | 
by the belligerent nations which | 
can be shipped. 

It may be stated here—and it is 
recognized that prophecy on such 
an issue is extremely hazardous— 
that the most informed opinion in 
Washington is that the revision- 
ists will win out. If the Admin- 
istration’s plan is adopted, it will 
mean that any belligerent nation 
will be able to purchase anything 
in this country for which it can 
pay cash and which it can trans- 
port in other than American 
bottoms. 

The present law embargoes im- 
plements of war such as arms, air- 
planes, ammunition, tanks, ar- 
mored cars, and the like. 

The President, it is known, is 
desirous of keeping this extra ses- 
sion confined to the neutrality 
question, but whether that will 
work out as planned is_ proble- 
matical. In fact it is highly ques- 
tionable, and there is at this point 
little reason to believe that the 
halls of Congress will be deserted 
for many months to come. 
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‘New Die-Making Process . . . 





EXPENSIVE TIRE molds, as shown at the left, frequently required as much 


as 165 hours of highly skilled labor to produce. Under the EKKO 
electroforming dies and molds, which has just been developed by the 
ber Co., innumerable reproductions of this master mold may be made at ex- 
EKKO molds are 


ceptionally low cost. 





A DIFFICULT die job, where accuracy is of great importance, was that of 
forming dies for headlamp lenses above. With U. ? 
rocess of electroforming, a rubber negative was prepared from 


veloped EKKO 


rocess of 
. 8S. Rub- 


shown in the two views at the right. | 


| 





S. Rubber Co.’s recently de- 


the engraved plunger (right) used to stamp headlamp lenses from the semi- 


molten glass. 


This negative (center) was used as a pattern from which a 


duplicate plunger, at the left, was made. Duplicates of this type can be made 


cheaply, it is said. _ 








Styling, Mechanical Changes 
Feature in 1940 Chryslers 


(Continued on Page 6) 


pointing on first and reverse gears 
makes engagement of the gears 
easier. The face width of first and 
reverse gears is wider, to provide 
greater strength. 

Generator capacity has been in- 
creased 20 percent, sufficient to 
carry the complete lighting and 
accessory load at all speeds above 
20 miles per hour, with reserve 
capacity for charging the battery. 
Proper voltage of the headlamps 
and full lighting efficiency at the 
higher speeds is automatically 
controlled. A circuit breaker is 
used to avoid the inconvenience in- 
cident to blown-out fuses. 


All 1940 Chryslers are equipped 
with the new Sealed Beam head- 
lamps. This lamp insures the max- 
imum efficiency with proper pro- 
tection to oncoming drivers. The 
“country” or driving beam has 
from 50 to 65 percent more capac- 
ity than former types, lighting up 
the road for a long distance ahead 
and permitting night driving at 
higher speeds than formerly was 
safe. The “traffic”? beam is de- 
pressed to the right so that it af- 
fords maximum illumination on the 
right hand side of the road and is 
low enough to be out of the eyes 
of approaching drivers. Light 
source, lens and reflector are made 
as a single unit and may be easily 
replaced. The two beams are con- 
trolled by a foot switch and a red 
light shows when the brighter 
beam is in use. 

Practically all working engine 
parts and some chassis parts are 
Superfinished. By this process, de- 
veloped by Chrysler, it is claimed 
bearing surfaces of virtually per- 
fect smoothness are achieved. 
When the function of the part de- 
mands it, surfaces may be attained 
with defects less than one one- 
millionth of an inch in depth, and 
all of these below the bearing sur- 
face, where they serve as oil reser- 


| voirs. By means of these Superfin- 


ished parts, Chrysler engines are 
said to maintain their original 
close tolerances a much longer 
time and are insured of long wear 
and efficient operation. The “break- 
ing-in” period is reduced to a min- 
imum. 

Hydraulic brakes are 
improved. On the Traveler, 
Yorker, Saratoga and Crown Im- 
perial, front brakes are provided 


further 


New | 
| I 


with a new type of double-cylinder 
that increases braking power and 
smoothness. Brake shoes and lin- 
ings are Superfinished, giving max- 
imum contact and smoother oper- 
ation. 

Electric windshield wipers of im- 
proved design are supplied. The 
windshield wiper now has both a 
high and low speed and functions 
entirely independent of the engine. 

Visibility has been increased. 


Windshields are larger and “A” 
posts are narrower. Door windows | 
and ventilating wings are ample in | 
size and rear quarter windows | 
have been made one-third larger. | 
Visibility to the rear has been im- 
proved by adding 15 percent to the 
area of the rear window and by the 
elimination of the divider strip. 

The luggage compartment in 
sedans is large and is improved by 
mounting the spare tire in a ver- 
tical position at the right-hand side. 
Here its weight serves to counter- 
balance the weight of the driver 
and to give the car balance when 
only one person is occupying it. 
A distinctive new name emblem 
and coat of arms is mounted on 
the lid of the luggage compart- 
ment, just above the license plate 
bracket. 

A large variety of color combina- 
tions is offered. Chrysler again is 
using the baked plastic enamel fin- 
ish used last year. 

A new system of heating and 
ventilating is offered at additional 
cost. This system provides uniform 
heating during cold weather and 
ample circulation of fresh, clean 
air in warm weather. A feature is 
that it circulates air through the 
rear compartment as well as to the 
front. 

Tire sizes are: Royal and Wind- 
sor, 6.25x16 Goodyear tires, except 
the eight-passenger models of the 
Windsor, which have 6.50x16. Trav- 
eler models have 6.50x16. New| 
Yorkers and Saratogas have 7.00x15 
and Crown Imperials have 7.50x15 | 
with Goodyear LifeGuards as 
standard equipment. 


Sales Rise 29% 
MILWAUKEE.—Wisconsin 
Corp. sales during the 


| 





Motor} 
first 





| seven | 
months of 1939 showed a 29 percent in- 
crease over the corresponding year 
according to Harold Todd, president. 
t is anticipated the corporation will 
wind up the year about 35 percent 


ahead of last year in shipments. 





| Steel and metal 


New Die-Making 
Process Developed 


By U. S. Rubber 


DETROIT. A method for pro- 
ducing dies and molds has _ been 
developed here by the U. S. Rubber 
Co., which has established a depart. 
ment at its local plant to carry oy 
such work. 


The process, which is known as 
the EKKO process, produces repro. 
ductions of dies or molds through 
electroforming similar to electro. 
plating. The chief difference pe. 
tween the two is that electroplating 
is used to deposit only thin layers 
of metal upon surfaces for decora- 
tive or protective purposes, while 
electroforming is used to build up 
masses of metal. 


According to the developers of 
this new process, practically any 
design can be reproduced from 4al- 


| most any type of material. The dies 


thus produced can be used either 
for stamping or as molds. EKKO 
resulted from an effort on the part 
of U. S. Rubber to reduce heavy 
expenditures for dies, which under 
older processes required expensive 
machining and engraving. With 
EKKO it is now possible to make 
one master die and_ reproduce 
countless other dies from the orig- 
inal through the EKKO process. 


At the present time U. S. Rubber 
is manufacturing EKKO products 
in its own plant here and points 
out that the relatively lower cost 
of such dies will make it possible 
to use a greater quantity of deco- 
rative material than in the past 
when high cost of dies and molds 
made their use prohibitive. 

Due to the method of applying 
the metal to the pattern, it is also 
pointed out that a much truer re- 
production can be obtained than is 
possible under ordinary methods. 
Thus the reproductions of artistic 
hand-made articles, which can be 
made from EKKO dies, are said to 
retain the same beauty in handi- 
craft as appeared in the original. 


Buff wo ‘ Reports 
Sharp Increase 


In Employment 


BUFFALO, N. Y.—A steady rise 
in factory employment here is 
setting the stage for a banner fall 
and winter retail automobile busi- 
ness, leading local dealers believe 
Whereas a year ago local factories 
were quiet and business stagnant, 
this year all industrial indices in 
the Buffalo area are pointing up- 
wards. 

Automobile dealers are outspoken 
in their optimism, predicting a 
business volume at least as heavy 
and possibly larger than in 1937 
when a temporary business boom 
sent auto sales rising to new peaks 
for the current decade. 

Employment gates in Buffalo 
factories are swinging open again, 
as personnel managers resume the 
task of interviewing thousands of 
prospective job holders. It has been 
almost two years since the factory 
gates have sent out the beckoning 
call as they are doing today. 

About 1,000 men, most of them 
on lay-off for a year or more, have 
shown up in jobs in the local steel 
plants in the last two weeks. The 
future looks bright in the iron and 
working trades, 
employment managers said. 


Slow Drivers Cause 
Most Fatalities in ’38 
CHICAGO.—Eleven percent 
of last year’s fatal traffic acci- 
dents were caused by vehicles 


going 50 miles an hour or 
faster, while 89 percent were 


caused by vehicles going slower 
than that speed, according to 


George Barton, head of the 
Chicago Motor Club safety 
bureau. : 

Thirty percent of the fatali- 
ties were caused by vehicles 
reported to be going less than 
20 miles per hour. 
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|ASI Show’s Reserved Space 


the A Dimension 
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The News of Automotive Advertising 


By Pete Wembhoff 


judebaker’s Drive 


One million dollars has been allotted by Studebaker for its 
1940 model introductory campaigns alone. It will cover a 
dosely co-ordinated newspaper, magazine and radio drive 
jirected at every established market. List of newspapers 


carry Studebaker’s 1940 advertising has been increased 
0 900, partly because of in-®— | 
erease in Studebaker dealer- | 


ing during the past year, 
“4 partly because Studebaker 


pficials feel that newspaper read- 
aship has been intensified this 
yar due to the war news. 


“Magazines on the Studebaker 
ghedule include the Saturday Eve- 
sing Post, Life, Look, Collier’s, 
Newsweek, Liberty, Time, Fortune, 


the American National Geographic, | 
fsquire, Country Gentleman and | 


farm Journal. ae 
Seventy of the nation’s largest 


radio stations will be used in a. 


nw 15-minute program to be 
proadcast three times a week. 
First ads in newspapers, be- 


ginning about Sept. 25, will be 
on Studebaker'’s low-priced 
Champion. Several major mar- 
kets are being opened with full- 
page two-color advertisements, 
followed quickly by two smaller 
advertisements on the Cham- 
pion, with a large advertisement 
on the general Studebaker line 
coming later. This procedure will 
be followed in all markets, with 
the size of the advertisements 
determined by the size and im- 
portance of the market. 

Studebaker’s mag campaign will 
vary somewhat from the news- 
paper procedure. First mag an- 
nouncements will be on the general 
line, featuring all three models, the 
Champion, Commander and Presi- 


dent. These announcement adver- | 


tisements will be center spreads in 
fur colors, appearing first in the 
Saturday Evening Post on Oct. 18 
and later in Time, Life and Col- 
ler's to be followed quickly by 


single page ads in Newsweek and 


Esquire. 

As for past two years, Paul 
Hesse, outdoor natural color pho- 
‘ographer, has been signed up for 
Studebaker work exclusively in the 
automobile field. The photograph 
wed in the Studebaker announce- 
ment advertisement was taken by 
Hesse on the set where the motion 
picture “Gone With the Wind” is 
being filmed. 

After this announcement adver- 
usement, the Studebaker maga- 
une campaign will specialize with 
*parate ads concentrated on the 


Willard Battery 
Is Accused in 


FTC Complaint 


.WASHINGTON.— The Electric 
Storage Battery Co., Philadelphia, | 
ind its subsidiary, Willard Storage 
Battery Co., Cleveland, are charged 
vith unlawful acquisition of the 
‘pital stock of the Grant Storage 
Battery Co., Minneapolis, under a | 
‘“mplaint issued by the federal | 
ade commission. 
The complaint alleges violation | 
f Section 7 of the Clayton Act, | 
which prohibits acquisition of the 
‘apital stock of another corpora- 
“0n where the effect may be to 
‘ubstantially lessen competition | 
‘tween the corporations, restrain | 





Champion, Commander and Presi- 
dent. The big circulation maga- 


the Champion advertisements in- 


Post, Collier's, Liberty, Look, Life, 
Country Gentleman and Farm 
Journal. Commander advertise- 
ments will appear in National Geo- 
graphic, Time, Newsweek, Esquire 
vertisements will be used 
sistently in Fortune. 
Studebaker’s other efforts con- 
sist of a 15-minute transcribed 
show of Richard Himber’s music 
and featuring a Himber innova- 
tion, the Swing Sixteen sup- 
ported by the singing of Stuart 
Allen. The commercials, largely, 


con- 





which Studebaker’s craftsmen 
| are interviewed. 

| 

| 


In addition, Studebaker dealers | 
| will be given the assistance of a! 


| well-rounded direct mail campaign | 
as well as an increased amount of 
display material for show rooms. 
| 
| Resumes 
Scribner’s Magazine, which sus- 
' pended publication last May, will 
be combined with the Commen- 
tator in one large-sized magazine | 
, beginning with November _ issue, | 
;out Oct. 20, according to Charles | 
|S. Payson, publisher of the Com- | 
mentator. 

Features of Scribner's, including | 
'Seribner’s Examines, Scribner's 
| Presents, the photographic section, 
'the Quiz and Don Herold, will be 
|retained and additional depart- 
{ments will be added along with | 
‘short stories and fiction serials. 

Editorial director and general 
manager of combined mag will be 
| Francis R. Bellamy, publishing 
| consultant, who purchased Scrib- 
ner’s Magazine last month for the | 
| Payson Pub. Co. Lowell Thomas, 
| former editor of Commentator, will | 
| act as an advisory editor. Harrison | 
| Smith and Joseph Hilton Smyth, | 
|of Saturday Review of Literature, 
will be added in same capacity. 











| 
Sponsors | 
Dodge has signed Bob Trout to 
broadcast news over WABC, New 
York City, on Saturday from 9:45- 
| 10:00 p. m. 
This is Trout’s first appearance | 
on WABC only, although he has 
been Columbia’s special events re- 
porter for several years, and is 
heard on several network shows. 
Ruthrauff & Ryan set deal. 


Farms 

Goodyear returns to the ozone. 
with its Farm Reporter radio pro- 
gram through the facilities of 15 
major farm belt radio stations, | 
starting this week. 

Interspersing pertinent local | 
market and crop reports with | 
popular “old time” folk songs, | 
hymns and dance music, the pro- | 
gram in all instances will be | 
broadcast for 15 minutes between | 
the hours of 12 noon and 1:00 p.m. | 
one day each week. Program 
will use a male quartet and a fe- 





"ade or tend to create monopoly. 
With the knowledge and at the 
mstance of the Electric Storage | 
Sattery Co., the Willard Storage | 
“attery Co., on or about Dee. 31, 
88, allegedly acquired all of | 
‘utstanding stock of the Grant 
‘rage Battery Co., amounting to | 

Shares of preferred stock at) 
0 a share, and 3,996 shares of 
‘mmon at about $263 a share, the | 
‘a value having been $50 a share. | 
,l€ complaint alleged that since | 
hat time the Willard company | 
‘*ntinued to own the Grant com- | 
‘ahy’s stock and the respondents 
Sntrolled its corporate activities. | 
‘he Willard Storage Battery Co. | 
Sof Dec. 31, 1938, also owned all 
‘utstanding capital stock of the 
. lard Storage Battery Co. of 
“lifornia, Los Angeles, according | 
” the complaint. | 








male trio. Feature will be the 
localized farm information spe- 
cifically prepared for the area of 
each of the stations included for | 
the broadcast. 

Stations engaged for the new 


Goodyear program are WHAM, 
Rochester; WJR, Detroit; WOAIT, 
San Antonio; WFAA, Dallas; 


WBAP, Fort Worth; WDAY, Far- 
go; WOWO, Ft. Wayne; KMOX, 
St. Louis; WOW, Omaha; KMA, 
Shenandoah; WKY, Oklahoma 
City; KSOO, Sioux Falls; WHO, 
es Moines; KSTP, Minneapolis; 
WLS, Chicago; WIBW, Topeka 
and WTAM, Cleveland. 


Prices . 
Lincoln Electric Co. has set a 
new style for the acceptance of 


zines will get the major share of | 


cluding the Saturday Evening) 


and the American. President ad- | 


| Manager. 
| joined the firm in 1931, has been 


| York office 


are dramatized skits, in many of | 





nouncing in an advertising cam- 
paign that prices of its products 
will remain unchanged until such 
time as economic conditions 
might force a revision. 

“Other wars have brought in- 
flation,” says Lincoln ad, “fol- 
lowed by unemployment and de- 
pression after peace is achieved.” 
Lincoln declares that it will not 
be party to starting such infla- 
tion. 


Switches 

Executive changes made 
Young & Rubicam, Inc., 
follows: 

Charles L. Whittier, formerly 
vice-presidént and copy director, 
becomes vice-president and chair- 
man of the plans board. H. S. 
Ward, who’s been manager of the 
copy department for the last five 
years and secretary of the com- 
pany since 1935, has been elected 
a vice-president and _ succeeds 
Whittier as copy director. 

Robert D. Work, for eight years 
an associate copy director, suc- 
ceeds Ward as copy department 
T. S. Repplier, who 


by 
are as 


named an associate copy director. 


|T. S. Garrett, who was transferred 


from Young & Rubicam’s New 
last November, has 


| been appointed copy chief of the 
Chicago office. 
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Shows Big Gain Over 1938 


NEW YORK.— Unusually heavy 
attendance at the Automotive Serv- 
ice Industries show space drawing, 
held in New York at the Hotel 
Astor, is taken as evidence that 
manufacturers are planning to make 
the show play an important part in 
launching their 1940 marketing pro- 
grams. Interest in the show, as 
indicated by the number of space 
applications and the amount of 
space reserved, also serves to dem- 
onstrate the industry’s strong con- 
fidence in business prospects in the 
automotive after-market for 1940, it 
is reported. 


A total of 339 manufacturers, in- 
cluding a few purveyors and a num- 
ber of trade publications, drew for 
space. Their applications called for 
950 booths totalling more than 105,- 
000 square feet of display space. 
This represents a gain of approxi- 
mately 2,000 square feet of display 
space over the amount actually used 
for the 1938 show. Past experience 
has shown that between the time of 
the space drawing and the opening 
of the show some 10 or 15 additional 
manufacturers will apply for space. 

Drawings this year followed the 
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PHONE WOODBURN 


Service, 


2751 East Jefferson Ave,. 
Detroit, Mich, 


Also advise who will distribute this 
unit in our City. 


It was our pleasure this week to be 
a secondhand reader of your Magazine Automotive 
Service, because it was 


y Cleary, 


The reason why this letter is being reproduced here will be 


CINCINNATI OHIO: 


Sep't, 


Please forward data on your item No, 
514 "Gasoline Car Heater", 


given to us by one of 
ustomers whom we do service work for, 
and we want to state now that we believe your 
magazine without a question carrys out not only 
a complete selling service to the trade for the 
advertisers that buy your space, but gives to us 
in the business a complete story in words and in 
Large pictures that can be seen and understood as 
to what we want to buy and sell the car owners, 


Very truly yours 
Saeery Service, 


same procedure as that of previous 
years with the first drawing con- 
fined to exhibitors who have par- 
ticipated in the past five consecu- 
tive shows and whose applications 
were received before the deadline. 
John Bean Mfg. Co., Lansing, Mich., 
was the first whose number was 
drawn. Six other drawings followed 
the first, with participants classified 
according to the number of years 
of consecutive show participation 
and according to the time of receipt 
of their applications. 


The show will be held at Chicago’s 
Navy Pier, Dec. 11-16. 


Wash. Dealers Told 
Problems at Meetings 


SEATTLE. — State dealer meet- 
ings are being held this month in 
Spokane and Walla Walla, with 
Carl Heussy, manager-attorney of 
the Washington Automotive 
Trades Assn., presenting problems 
of concern to the dealers. 


These include the new state un- 
fair practices act and dealer-fac- 
tory policies on the 1940 models. 
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understood by those 


Service is another Slocum publication, and who are keeping their eye on 


evidenced by a volume 


know that right through the “dog days” of this sum- 
/ of “requests for 
More than 10,000 direct leads like the above have been forwarded to manu- 
months of the life of Automotive Service!—The Publishers. 


further information” which 
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Truck Section 





International Adds New Heavy-Duty COE Models f 


Shorter Over-All Lengths 


Seen as Parking Solution 


CHICAGO. — International Har- 
vester is entering the heavy-duty 
cab-over-engine field with Models 
D-500, DR-500, and DS-500 having 
capacity rating of 12,300 pounds 
(including cab, body equipment, 
and pay load), and Model DR-700, 
having capacity rating of 18,900 
pounds (also including cab, body, 
equipment, and pay load). 


Model D-500 has a spiral bevel- 
gear-drive rear axle, Model DS- 
500 a two-speed rear axle, and 
Models DR-500 and DR-700 double- 
reduction drive rear axle. All these 
models are available with wheel- 
bases of 94, 106, and 124 inches 
and in addition the Model DR-700 
may also be obtained with wheel- 
base of 142 inches. 


Helps Solve Problems 


As in the case with the 1%-ton 
models, the new heavy-duty cab- 
over-engine Internationals are 
seen as an aid to help business 
men solve parking problems. With 
shorter over-all length, drivers can 
work into small spaces behind and 
alongside buildings and through 
narrow streets and alleys. They 
can also save valuable time by 
moving faster to and from loading 
docks and to and from various 
crowded places where deliveries 
are made, it is said. 


The new heavy-duty cab-over- 
engine Internationals may be used 
as straight trucks or truck-tractors, 
being especially adapted for work 
where short over-all length is an 
operating or legal necessity. Com- 
pact construction results in less 
truck or tractor-trailer over-all 
length with proportionately great- 
er load space length, it is said. The 
short wheelbase chassis are adapt- 
ed to either truck-tractor or dump 
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Consult your Studebaker dealer! 


FOREMOST IN TRANSPORT SINCE 1852 


suse poise MRcRCAM cH 
~~ 


Studebaker Trucks range up to 20,000 pounds gross rat- 
ing—32,000 pounds gross train rating. 


They are built in both Cab-Forward and Standard Series 


They are sold and competently serviced throughout Amer- 


truck service and the long wheel- 
base chassis lend themselves to a 
wide variety of attractive bodies 
for many lines of business. 


Many New Features 


Features incorporated in the de- 
sign of these new cab-over-engine 
trucks include replaceable cylinder 
engines, clutches, transmissions, 
rear axles, and brakes. The general 
chassis layouts are in many re- 
spects also similar to those of con- 
ventional chassis. The power plant 
of each differs mainly in that the 
gearshift and the brake levers arch 
forward over the engine, placing 
the shift lever knob in approxi- 
mately the customary location with 
respect to the driver’s seat. The 
steering gear naturally is mounted 
ahead of the front axle. 


The engines of the new heavy- 
duty cab-over-engine models are 
of the valve-in-head six-cylinder 
type. 

Oil-bath type air cleaners on 
these new cab-over-engine trucks 
are said to remove dust and gritty 
particles. Lubrication of the valve- 
in-head engines of the new models 
is by full pressure through a de- 
luxe type oil filter to all working 
parts including main and connect- 
ing-road bearings, cam-shafts, pis- 
ton pins and rocker arms. 


Unit Is Standard 


Each D-500 model has hydraulic 
brakes, and a vacuum power unit 
is standard equipment. 


Heavy-duty, two-shoe, rigid- 


anchor type air brakes are em- 
ployed on the Model DR-700. Air- 
operated clutch is also used on the 
DR-700. Clutch and brake pedals 
are of the treadle type. 

Comfort, safety, and vision are 
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SHOWN IS THE new heavy-duty cab-over-engine International truck oper- 
ated as straight truck and equipped with van-type bodies. 


provided by the insulated and 
fully-lined all-steel cab. That por- 
tion of the cab immediately above 
the engine and chassis including 
the seat boxes and floor tunnel is 
constructed of two pieces of sheet 
metal between which insulating 
material is inserted to prevent 
heat transmission from the engine 
into the cab. Wide doors are pro- 
vided with seals against drafts. 
The two-piece V-type windshield is 
stationary but plenty of fresh air 
may be obtained through door 
windows, window ventilators, and 
adjustable hinged compartment 
ventilators, it is said. 

Access to the power plant is se- 
cured by removing the _ tunnel 
cover floor boards and seat covers, 
thus exposing the valves, spark 
plugs, carburetor, distributor, 
clutch and other units. Because 
every part is accessible, routine 
service operations and larger over- 
hauls are simplified and speeded. 
If necessary, the engine with 
transmission and_ propeller-shaft 








SAVE as they SERVE 
in the ice cream 


business too 


PREDICTION: This smart Stude- 
baker Cab-Forward ice cream 
truck serving Boise Ice Cream Com- 
pany, will so well earn the respect 


owners that other Stude- 


bakers will follow it into the Berry’s 


. just as has been true of 


the handsome Furnas fleet pictured. 
Starting with one 


Studebaker in 


1931, another has been added each 


year. That kind of record, we sub- 


mit, is the most powerful testimonial 


possible to conceive. 


THE STUDEBAKER CORPORATION 


Truck Division 
SoutH BENp, INDIANA 











brake can be removed through the 
front of the cab. This entire unit 
rests on rollers in the frame and 
can be removed after the various 
attaching parts have been discon- 
nected and the front cab section, 
including the radiator, is dis- 
mounted. It is not necessary to re- 
move the seat cushions to add oil 
td the crankcase. An oil filler cap 
is located in the seat riser on the 
right side. 


ATA Committee 
To Select Best 
Driver Oct. 5 


WASHINGTON.—Winners in the 
American Trucking Assn.’s fifth 
national truck safety contest will 
be selected at a meeting of the 
judges here Oct. 5 from among the 
500 trucking companies and driv- 
ers participating in the competi- 
tion which ended July 31. The 
prizes will be awarded at the ATA 
convention which starts in Chicago 
Oct. 23. 


The judges are Dawes E. Bris- 
bane, research counsel, National 
Highway Users Conference; W. A. 
Cameron, chief safety adviser, U. 
S. labor department; A. B. Barber, 
U. S. chamber of commerce; H. H. 
Kelly, chief of bureau of motor 
carriers’ safety section, interstate 
commerce commission, and Nor- 
man Damon, executive secretary, 
Automotive Safety Foundation. 


Meantime, arrangements for the 
Chicago convention are maturing 
rapidly. Three of the nationally 
known men who will address the 
anticipated 2,000 delegates were 
anrounced by ATA headquarters 
here last week. They are Clyde B. 
Aitchison, member of the ICC; 
James S. Arnold, vice-president of 
Kuhn, Loeb. & Co., a specialist in 
transportation problems and their 
relation to banking, and Ray 
Tucker, Washington columnist. 





Set Safety Mark 


ST. LOUIS.—Drivers of the Delmar 
Delivery Co., which has a contract 
for delivering the St. Louis Star- 
Times, have driven a distance equiva- 
lent to 109 times around the world in 
the last 312 years without a serious 
personal injury accident. The company 
employs 22 regular drivers, three extra 
on part time, seven motorcyclists and 
three part time. The trucks have 
covered 1,888,889 miles and the mo- 
torcycles 854,854 miles. 





Automotive News’ truck section is 
the only dealer trade paper of the 
truck industry. 








NEW BANTAM PICKUP just announced. The picku 
lined, replacing the square box found on conventiona 


box now conform with the modern hood and cab lines. 
for garages 


delivery when used with the new Bantam tow bar. 


Truck Regulation 
In Penna. Doubles 


Number of Cases 


HARRISBURG, Pa. — (UTPS) — 
The business of regulating com. 
mercial motor vehicle transporta- 
tion in Pennsylvania—trucks, 
buses and taxicabs—has increased 
from 5,300 motor vehicle cases 
brought before the public service 
commission in the 12 months June 
1, 1936, to May 31, 1937, to the more 
than 10,000 motor vehicle cases 
brought to the attention of the 
public utility commission in the 
eight and one-half months, Jan. 1, 
1939, to Sept. 15, 1939. 

The exact number of motor ve. 
hicle cases handled by the com- 
mission in the past eight and one- 
half months was 10,205. These in- 
cluded approval of applications for 
certificates of public convenience, 
refusing of approval for applica- 
tions, action on complaints and 
on applications withdrawn, reports 
and orders adopted and directed to 
issue, certificates canceled, modi- 
fied, amended or reinstated, and 
rules issued on certificate holders 
for some infraction of commission 
regulations. 

This increase in commission 
business, covering motor vehicle 
business before the commission, is 
due to the increased regulatory 
power given the commission by the 
public utility law which became 
effective June 1, 1937. In the first 
year under the present law, June 1, 
1937, to May 31, 1938, the commis- 
sion disposed of 13,557 motor ve- 
hicle transportation cases alone. 


Seek Stabilized 
Rates for N. Y. 


NEWARK, N. J.—A move to ef- 
fect motor carrier rate stabiliza- 
tion in the New York metropoli- 
tan area, through formation of a 
joint permanent organization of 
motor carriers and _ shippers in 
Northern New Jersey and New 
York City, was started here at a 
meeting called by the Middle At- 
lantic Shippers’ Motor Carrier 
Committee, headed by C. J. Fagg, 
traffic manager of the Newark 
chamber of commerce. 

Permanent organization of the 
joint group, which aims to func- 
tion in the common interests of 
both shippers and motor carriers, 
is expected to be acted upon at 
a meeting in the near future. 


Coal Truckers Battle 


N. J. Anti-Bootleg Law 
TRENTON, N. J.—Charging dis- 
crimination against motor carriers 
in favor of railroads in the inter- 
state shipment of coal, seven coal 
truckers have filed a federal court 
suit here seeking an injunction to 
prevent Charles C. Read, state 
weights and measures superinten- 
dent, and his subordinates from 
enforcing New Jersey’s coal cer- 
tificate law. 7 
Hearing on the petition, which 
attacks the statute’s constitution- 
ality, is scheduled for Sept. 28. De- 
signed to curb “bootleg” coal 
traffic, the 1938 New Jersey statute 
requires that before coal can be 
trucked into New Jersey it must 
be accompanied by an original 
certificate showing it came from 4 
mine meeting the approval of New 
Jersey authorities. 





box has bese ae, 
trucks. Curves 
The pickup is designed 


and large fleet owners for service work and for car pickup 9” 








T 
' 
Sp 











nission 
vehicle 
sion, is 
ilatory 
by the 
yecame 
e first 
June 1, 
ymmis- 
or ve- 
ne. 


» Ee 


to ef- 
biliza- 
ropoli- 
| of a 
on of 
rs_ in 
New 
1 ata 
le At- 
arrier 
Fagg, 
2wark 


f the 
func- 
its of 
rriers, 
on at 


Law 
x dis- 
rriers 
inter- 

coal 
court 
on to 
state 
nten- 
from 

cer- 


vhich 
'tion- 
. De- 
coal 
atute 
n be 
must 
ginal 
ym a 
New 


—— 


als 





Truck Section 


AUTOMOTIVE NEWS, SEPTEMBER 25, 1939 


Spectacles’ Will Feature 
Central Arena of Exposition 


By Mel Adams 
Staff Correspondent 

CHICAGO. — An intensive cam- 

ig under way here among 
the nine participants in the motor 
mek section of the 40th annual 
Chicago automobile show, to be 
jld at the International Amphi- 
theater Nov. 4-12. : ‘ 
Their efforts are being directed 
attract the full complement of 
uck buyers in this area, ranging 
fom users of single trucks to big- 
t fleet owners. 
On exhibition in the truck di- 
vision will be Chevrolet, Diamond- 
t, Dodge, Federal, Ford, Plymouth, 
sudebaker, White and Willys- 
Overland. They have taken a total 
of approximately 50,000 square feet 
of space, and in each instance they 
will have the room to display vir- 
tually complete lines of chassis 
md a wide variety of bodies. 
Officials of the Chicago Automo- 
bile Trade Assn., sponsor of the 
show, point to certain advantages 


Nat’l. Truck Show 
Publicity Group 


Is Announced 


DETROIT.—Announcement of 

the appointment of the publicity 
committee for the sixth annual 
National Motor Truck Show, to be 
ted in Chicago Nov. 8-16, has 
ben made by J. F. Winchester, 
president and general manager of 
the show. 

The names of the committee in- 
clude: L. C. Allman, vice-president 
and director of public relations, 
Fruehauf Trailer Co., chairman; 
Harry E. Slater, vice-president, 
Thornton Tandem Co.; F. M. Hig- 
gins, advertising manager, Four 
Wheel Drive Auto Co.; P. C. Ritchie, 
advertising manager, Waukesha Mo- 
tor Co.; John F. Creamer, presi- 
dent, Wheels, Inc.; D. W. Scott, ad- 
vertising manager, Bendix-West- 
inghouse Automotive Air Brake 
Co; Russell R. Hughes, advertis- 
ing manager, the Buda Co.; H. F. 
Pugh, advertising manager, The 
Heil Co., and Merrill C. Horine, 
sales promotion manager, Mack- 
International Motor Co. 

Schipper Associates of Detroit, 
public relations counsel, who were 
in charge of press releases for the 
show last year, have again been 
designated to handle publicity and 
advertising. 


Gar Wood Adds 
4 Men to Staff 


DETROIT. — Coincidental with 
the acquisition of the tractor 
‘quipment division of the Conti- 
nental Roll and Foundry Co., East 
Chicago, Ind., by Gar Wood In- 
dustries, Inc., Jack B. Haile, man- 
ager of the Gar Wood road ma- 
thinery division, has announced 
the appointments of W. J. Adams, 
J. E. White, Duke Kerrick and Gil 
Koehler, all formerly connected 
With the tractor equipment divi- 
‘on of the Continental Roll and 
Steel Foundry Co. 

dams, who worked the first 
Continental scraper in the field 
and the original designer and 
patentee of the two-wheel Conti- 
tental scraper, has been added to 
€ engineering staff; Kerrick and 
Koehler have been made field rep- 
tesentatives, and White, sales en- 
gineer, road machinery division. 


Electric Sander Sales 


Show Big Increase 

_ ST. PAUL, Minn.—With a sales 
Ucrease of 38 percent over 1938, 
Shway Safety Appliances, Inc., 
ufacturers of Elston electric 
“nders for trucks and buses, has 
“nounced that the company is 
Pping up its production to meet 
€ largest demands for its prod- 
lect in the history of the concern. 
A still greater demand in the 
lear future is anticipated by com- 





/°any officials because of increas- 


med | 8 interest on the part of school 


US Operators. 


designated to benefit exhibitors 
and buyers in the truck section. 
One is the amount of space avail- 
able for the manufacturers to 
show their product and also to 
stage special animated displays. 
Another of special interest to ex- 
hibitors is the fact that, although 
the show will run nine days in- 
stead of eight, the cost per square 
foot has not been advanced. 


The _ spectacular presentations 
each afternoon and evening in the 
central arena, officials state, are 
a definite factor in drawing truck 


one roof for the only time this 
selling year. 

“The central arena spectacle will 
attract truck buyers, because it 
has universal fascination,” stated 
M. J. Lanahan, show chairman. 
“Truck purchasers will turn out in 
far larger numbers than they 
would without this feature.” 


Laws Affecting Users 


Of Highways Outlined 
WASHINGTON .—What hap- 
pened in the 76th Congress and in 
the various state legislatures, to 
affect highway users, is compiled 
and summarized in the 1939 Laws 
Bulletin, released by the National 
Highway Users Conference. 
Revealed are the number of bills 


21 


fruck Makers Preparing for Chicago Car Sho 





Wyoming Tow Fee Costing 
State $89,000 Per Month 


CHEYENNE, Wyo.—Wyoming’s 
$6 towing permit fee for transport- 
ing new car caravans from the 
eastern factories to the western 
states, is costing the state approxi- 
mately $89,000 per month, accord- 
ing to Frank Kelso, state highway 
superintendent. 


He described the law as one of 
the “obnoxious laws we have ever 
had because it is so detrimental to 
the state,” and urged that the 1941 
Wyoming legislature repeal it and 
substitute a more reasonable cara- 


$1.50 caravan fee was in effect, 2,- 
205 cars were towed across the 
state, bringing to the state fees 
totaling $4,410. In July of this year 
receipts had dropped to $126. In 
addition to the fees, Kelso de- 
clared that figures show each mo- 
tor vehicle coming into the state 
brings a total of $41.87 daily while 
in the state, meaning that just 
about $89,000 is lost a month to the 
state because of the diversion of 
caravan traffic to other routes 
where the state fees are more 
reasonable. 


buyers to the show, along with the 
advantage of being able to view 
and compare leading makes under 


that deal with fees, taxes, carrier|van fee. The law was passed by 
regulations, operating restrictions, | the 1937 legislature. 
policing and enforcement, etc. 


During July, 


Keep abreast of current truck legisla- 
1937, when the ‘tion in Automotive News’ truck secti 


TMA ALLL 


CAB-OVER-ENGINE TRUCKS 


Here’s a first view of the new International 
heavy-duty cab-over-engine trucks! Interna- 
tional Harvester brings you a product of new 
and superior design—a new high in cab-over- 
engine efficiency—a traffic-type truck that will 
soon be the talk of the industry. 


STYLING and LINES—let this picture and your 
first sight of the trucks themselves be 
Exhibit A. 


BASIC DESIGN—the International Models 
D-500 and DR-700, like the popular D-300, 
are true engine-under-seat units, engineered 
from stem to stern for full cab-over-engine 
efficiency. Ideal 1% -24 load distribution, for 
tractor or straight truck operation. 


DRIVER COMFORT, EASY RIDING, VISION, SAFETY 
—a genuine surprise is in store for every man 


Model D-500 


Nominal gross weight rating 18,000 Ibs. 


Model DR-700 


Nominal gross weight rating 24,000 Ibs. 
A variety of wheelbase lengths and 


ree types of final drive. 


who takes the wheel and tests the superb 
spring -suspension in these new trucks. 


ACcEssiBiLtity— all minor repairs easily 
handled through floor and from underneath. 
Major overhaul made surprisingly easy. 


MECHANICAL EXCELLENCE—by International 
Harvester. 

Inspect and drive a D-500 or DR-700 your- 
self—or assign your most experienced driver 
to a test-tryout. Put the truck through its 
paces and compare it with all competition. 
Then render a verdict as frankly as you like. 
What we mean is— we've really got something 
here in these new cab-over-engine Internationals! 
See the nearest International Dealer or Branch. 
INTERNATIONAL HARVESTER COMPANY 


(INCORPORATED) 


180 North Michigan Avenue Chicago, Illinois 


“9 / 
Vv 


Enter the handsome, spa- 
cious cab of this Interna- 
tional—take the individ- 
ual spring-filled bus-ty; 
seat— all set for a ride- 
drive that will be a reve- 
lation to the experienced 
truck driver. 





New vision, maneuver- 
ability, and outoty ride 
t 


with the operator of these 
new cab-over-engine In- 
ternationals. Perfectly 
placed controls and wide 
view of the road give a 
new and genuine sense 
of comfort and efficiency. 


INTERNATIONAL TRUCKS 





Two 1%-Ton Mo 





Farmers Own 
23 Percent of 
Trucks in Pa. 
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dels Announced by Diamond T 
Wheelbase Cut 3 Feet 


Truck Section 


With «No Disadvantage’ 


CHICAGO.—Two new 1':-ton 


steel and is flexible spring and 








HARRISBURG, Pa. — (UTPS) — models are announced by the rubber mounted to absorb vibra. 
Almost 23 percent of Pennsylvania Diamond T Motor Car Co., for tion. Extra long 42-inch front fied 
motor trucks are owned by farm- which it reports “a saving of near- springs carry hydraulic shock ab. }oest 
ers, approximately 53,000 being re- ly three feet in wheelbase with sorbers as standard equipment. }jd | 
quired to handle the quick ship- eee ae itis practically no loss or disadvantage Toolbox is placed under the right fo 30 
ment of crops and produce to a ANS BAREEY of any kind.” seat, storage battery under the ogisle 
waiting market, according to W. co rae There is very little increase in left. ov. 
Purves Taylor, secretary of the # height and only two low steps to Accessories and instruments are | TH 


Associated Petroleum Industries of 
Pennsylvania. 

“In addition, Pennsylvania farm- 
ers own about 158,000 automobiles,” 
Taylor said. “Today’s farm is high- 
ly mechanized and, this is in part 
responsible for a total farm cash 
income of $270,000,000 a year, a 
sum which shows a steady upward 
swing and which adds to the 
wealth of every county in the 
state. 

“No small portion of the pros- 


perity enjoyed by mechanized 


THERE's a Timken 3 for 1 Axle that suits your kind of 
hauling job to a “T”! Now available on most makes of trucks 
... It lets you get exactly the type of final drive in the right 
gear ratio to give you finest truck performance . . . longest 
truck life... lowest maintenance costs. Tell your dealer you 
want a Timken 3 for 1 Axle on your next truck! 





ALMOST THREE FEET of wheelbase saved and no appreciable disadvantage, 
is the claim made for this new Diamond T ‘‘Cab-Forward”’ 11%2-ton Model 306SC 


with cab and drop-skirt insulated body. 


farms has been due to the fact 
that gasoline has been reduced in 
price, exclusive of taxes, fully one- 
half during the past 17 years, thus 
keeping fuel costs within reason- 
able limits. Agricultural authorities 





| Rear Axle Housing that takes 
any one of 3 types of Final Drive 


in a complete range of gear ratios 





predict that there will be a steady 
increase in the further application 
of internal combustion power to 
farm loads from year to year and 
with this increase, farm cash will 
surge into higher brackets.” 





* Bevel Gear 







* Double Reduction 
* 2-Speed Double Reduction 









the cab floor, as usual. Comfort 
and ease of handling are similar to 
the conventional models. The 60- 
inch steel cab is fitted with two 


large form-fitting individual seats, | 


deep-cushioned and angled for the 
most restful driving position. 
Model 306SC carries a_ gross 
rating of 11,000 pounds and a base 
chassis price of $775. The Diamond 
T-Hercules special 221 cubic inch 
CBQXC3 engine is standard equip- 


ment, with 10-inch clutch and 4- | 


speed transmission. Maximum 
torque is 154 pounds feet, and 69 
horsepower is developed at 3,000 
r.p.m. 

Model 404SC has a deeper and 
heavier frame and the larger and 
more powerful CBJXE3 engine, of 


245 cubic inches displacement, 170 | 


pounds foot torque, and 76 horse- 
power at 2,800 r.p.m. Chassis price 
is $885 and gross rating is 13,000 
pounds. Clutch is an 11-inch Borg- 
Warner, and the helical-gear, 4- 
speed Spicer 2341 transmission is 
standard. 
‘Have One-Piece Block 

Engines of both models have the 

full Diamond T super-service spe- 


cifications, including one-piece | 


block of electric furnace chrome- 
molybdenum iron, full-depth cool- 
ing, Zollner 4-ring light alloy pis- 
tons, seven main bearings, all bear- 
ings precision-type and of heat- 
resistant cadmium-nickel, crank- 
shaft counterbalanced and_ all 
journals surface hardened by the 
“Tocco” electric process. 

Brakes are Lockheed hydraulic, 
with B-K vacuum booster optional 


at extra cost. Steering is Ross cam- | 


and-lever, with roller bearing cam- 
follower. All springs are shackled 
with the Diamond T compression- 
type rubber bushings which re- 
quire no lubrication at any time. 

Controls are positioned for ex- 
ceptional ease in use. The steering 
column is adjustable for angle; the 
rubber covered clutch and brake 
pedals and treadle type throttle 
are conveniently spotted at the ex- 
act position for effortless control. 
Hand-brake is of the piston-grip 
type, located at the left side of 
the cowl. 


Hinge in Front 
There is a large cowl ventilator 
and individual crank control for 
both sections of the Vee-wind- 
shield and both door windows. Cab 
doors are hinged in front, as fa- 


vored by drivers for easy backing. | 


The Vee-windshields of safety 
glass are 16%-inch in depth. They 
allow a wider arc and more com- 
plete view than formerly. 

Gearshift control is conveniently 
placed, with the shifting tower be- 
tween the seats, where it causes no 
interference. 


Engine cover is low and almost 
flat. It is heavily insulated with 
rock-wool, as is also the toeboard, 
so that engine heat is said to be 
excluded. Cab insulation 


padded rubber floor mat 
dition. 
The cab 


in ad- 


is built of reinforced 


includes | 
heavy felt roof lining and thickly | 


unusually complete, with all dials 
grouped in the deluxe instrument 
panel. They include even a cigar 
lighter and electric clock, push- 
button starter and a remote con- 
trol fuel and oil gauge. 


It is added that there has been 
no sacrifice in accessibility. The 
engine cover is held in place by 
|three spring fasteners. There is a 
| removable inspection plate in the 
sheet metal on each side of the 
radiator, and the entire toeboard 
lifts out for major servicing. 


Fiqual care has been taken to se- 
cure the full advantage of the short 
wheelbase. Special front axles have 
an extra wide track, and allow the 
full range of the steering gear. Ac- 

|tual turning radius for truck and 
13-foot body is less than 24 feet, it 
is claimed. 

Both trucks are built in a range 
of wheelbases, to accommodate 
bodies up to 16 feet in length. The 
advantage of the cab-forward de- 
| sign is naturally greatest in city 
delivery and heavy traffic, but 
Model 404SC is also designed for 
| general tractor-trailer service and 
inter-city hauling. 


Ford Caravans 
Show Hercules 


Diesel Engines 


DETROIT.—Hercules diesel- 
equipped Ford tractor-trailer dem- 
onstration units are now on tour 
of the country. The caravans, cov- 
ering all sections of the United 
States and operating out of the 
| various branches of the Ford Mo- 
tor Co., include as a part of each 
traveling exhibit Ford _ tractor- 
trailers powered by Hercules diesel 
engines. 


Four of the tractors are of the 
conventional model and one is 4a 
cab-over-engine chassis. The first 
unit started out from the Som- 
erville (Mass.) branch of the 
Ford Motor Co. Its itinerary in- 
cluded the Green Island, New 
York, Buffalo, New York, Chicago, 
Milwaukee, St. Paul, Minneapolis, 
Fargo, Omaha and Des Moines 
branch territories. 


The second unit is covering 
Cleveland, Pittsburgh, Edgewater 
and Chester, Pennsylvania branch 
territories; also Alexandria and 
Norfolk, Virginia, Charlotte, North 
Carolina and Jacksonville, Florida. 
The one cab-over-engine chassis, 
equipped with Hercules diesel en- 
gine, is covering Kansas City, 
Denver, Salt Lake City, Seattle. 
Richmond and Long Beach (Calif. 
territories. 


The following territories are be- 
|ing covered by unit No. 4: Indian- 
apolis, St. Louis, Cincinnati, Louls- 
ville, Atlanta, New Orleans, Hou- 
ston, Dallas, Oklahoma City and 
| Memphis. Unit No. 5 is operating 
| under the direction of the Dear- 
born branch. 








TIMKEN2’AXLES 


DETROIT, MICHIGAN | 
WISCONSIN | 





FORD CARAVAN anits, 


' A diesel-powered engine’ 
which are making a tour of the country. Four of the tractors in the five tractor 
trailer units are of the conventional model and one is a cab-over-engine chass!s- | 


equipped with Hercules 


THE TIMKEN-DETROIT AXLE COMPANY °* 
WISCONSIN AXLE DIVISION @ OSHKOSH, 
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Long Battle 


As House Boosts Total 


to 39 on Sept. 13, after the opposi- 
tion tried repeatedly to cut the 
| load maximum to 24,000, then 28,- 
| 000. It had previously passed the 
senate but with a 28,000 load limit. 
The senate concurred in the 30,000 
limit after action by the house. 

Trucking interests had con- 
tended that the load limit was out 
| of line with those prescribed in 
other states and produced state- 
ments from the state highway di- 
rector that a 30,000-pound load will 
| not damage the roads. 





| Terminal Doubled 


| DETROIT.—Owing to increased busi- 
| ness, which has made necessary the 
doubling of terminal capacity, Chicago 
| headquarters of the Kirk Transporta- 
| tion Co., motor freight common car- 
| riers, have been moved from 1641 W. 
| Cermak road to 2256 S. Lumber St., 

it is announced by Fred E. Anderson, 
| Kirk’s Detroit general manager. 








e 
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NEW FRUEHAUF FLYER model trailer, designed for city pickup and de- 
livery. It is designed to give rapid low cost service in handling bulky and 
moderately heavy merchandise. 7 


PMTA Sets Date 


HARRISBURG, Pa.—(UTPS)—T he 
Pennsylvania Motor Truck Assn. will 
hold its annual convention next June 


tion. 


THOUSANDS 
NOW BEING USED 
BY TRUCK OPERATORS 


AND FLEET OWNERS — 


To properly serve the automotive industry with an air- 
brake system that will meet the needs of all types of 
trucks, tractors, trailers and buses, Wagner engineers 


have developed two types of compressors: — 


1. The vacuum-driven compressor, adaptable to all small 


and medium sized low price vehicles. 


2. The rotary belt-driven compressor, adaptable to all 
types of vehicles—large or small. 


The Wagner Air-Brake system, with either of the above 
compressors, is a very simple and easily installed job, 
and the cost of the installation is in proportion to the 


cost of the vehicle. 





@SEATTLE 


- yee cost in this type of work. 
n to se- | guilt for operation with light, 
he short sort wheelbase tractors, this new 
les have Juiler unit is said to provide speed 
low the [4 maneuverability. The manu- | 
ear. Ac- Lturers claim that it has all of 
ick and jy advantages in convenience and 
feet, it Laneuverability of a small truck 
nd yet operates at a materially 
a range jwer cost. 
1modate jJits construction, which follows 
th. The firplane engineering practice, is 
ard de- kid to result in a substantial sav- 
in city hg in weight while at the same 
ic, but fe strength is increased due to 
ned for }s frame-integral, tubular strut 
ice and jostruction. It has a high net 
ayload capacity (12,000 pounds), 
aid to make it ideal for both 
uky and moderately heavy mer- 
handise. 
From the standpoint of construc- 
les on, the new Fruehauf Flyer is 
, aid to be modern in every respect. 
> . fis easy to service since it is 
ines made from built-up sections which 
’ te stocked for replacement pur- | 
diesel- foseg and it incorporates such | 
rdem- Fruehauf features as interlock 
yn tour fain and helper springs, rubber- | 
is, COV- founted radius rods, I-beam axle 
United nd heavy-duty trailer brakes. 
of the |The tire equipment consists of | 
rd Mo- [x20 duals. The underconstruc- 
yf each fon is all steel while the floor is | 
ractor- fardwood, tongue and groove. The | 
s diesel fanels are stretcher level steel | 
‘ith integral watertight mouldings | 
of the facked by one-quarter inch ply- 
e is a fd. The roof is all-steel, rust- , 
e first Proof. 
/ Som- | According to the Fruehauf or- 
yf the Faulization, this new unit, in spite 
iry in- /fits modern construction, is lower 
_ New ftced than any van-type Fruehauf 
hicago, taller ever placed on the market. | 
sapolis, | has a distinct advantage for | 
Moines }* export field in that it can be 
ipped “knocked down” and is 
ering | ‘ly assembled. 
ewater = 
e 
ranch Booklet Describes 
rth e 
Se" Upholstery Fabric 
hassis, | WILMINGTON, Del.—-A booklet 
sel en- /*scribing the many uses of “Cava- 
City, }." rubber-coated upholstery fab- 
seattle, re has just been issued by the 
Calif.) |fabrikoid” division of the du 
pat Co. It presents, with il- 
re be- ‘trations, the outstanding prop- 
ndian- [es of this heavy-duty up- 
Louis- jilstery material and the testing 
Hou- [*thods used to evaluate these 
y and |perties, 
rating he product is described as | 
Dear- ‘nilar to genuine leather in that | 
‘Consists of a fibrous structure 
— fd together by a scientifically 


ade binder instead of an animal | 


ibstance. The smooth, leather- 
“e surface is termed “case- 
atdened,” because it best ex- 


ains the effect of the chemical 
featment. 


enna. Issues a Warning 


On Uncertified Truckers 
HARRISBURG, Pa.— (UTPS) - 


‘tified truckers are guilty of a 
sdemeanor and are subject to a 
4%, the public utility commission 
‘8 warned. This has been a law 
ee Sept. 1, effective date of an 
;"*ndment made to the public 
ractor- polity law at the legislative ses- 


rn of 1939, 





igines, 


hassis. 


"sons who knowingly use un- | 


tT Je) bse) 


DENVER 
e 


25 SALES and 
SERVICE BRANCH 
OFFICES 


Wagner maintains 25 branch sales and service offices for your 
convenience. Write, telephone or visit our nearest branch and i 
our representative will be glad to be of service to you. | 


"A NATIONAL SERVICE ORGANIZATION — 
AT YOUR SERVICE 


fan! 
rT biel 6s Lorrie 






It incorporates many outstanding features that have 
been developed throughmany years of study and exper- 
iment by Wagner’s experienced brake engineers and 
brings to you an item that you can profitably install on 
the vehicles you sell or manufacture. The coupon below 
will bring you complete information. 
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13-15 at Conneaut Lake, 
nounced last week by Edward S. Gog- 
olin, general manager of the associa- 


it was an- 


AUTOMOTIVE EQUIPMENT DIVISION 


Wagner Electric @rporation 


territory potentials. 
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| Tlabama Lifts Truck Load Limit to 30,000 Pounds 





Federal Truck 
Dealers Attend 


Louis-Pastor Go 


DETROIT.—Federal Motor Truck 
Co. held a fast and furious sales 
contest for dealers during August, 
prizes being ringside seats to the 
Louis-Pastor world’s heavyweight 
championship battle in Detroit 
Sept. 20. 

While the contest lasted only one 
month, K. M. Schaefer, general 
sales manager, stated that he did 
not recall a dealer contest which 
stimulated as much interest and 
competition among contenders as 


\this battle for all-expense trips to 


Detroit and the fight conducted 
during normally inactive “dog 
days.” Federal dealers in every 
part of the United States and 
Canada participated. 

The dealer organization was di- 
vided into three groups and a 
quota set up for each according to 
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K38-7 A.N, 


6400 Plymouth Avenue, Saint Louis,Mo..U.S.A. 


Gentlemen: 


1 am interested in receiving full information on 
Wagner Air-Brakes as an added profit item (_] Please 
send me without obligation, your 16-page bulletin 
KU-12 on Wagner Air-Brakes [| 
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Truck Interests Successful in Minnesota Legislation) 


Win Against Adverse Bills 
But Also Lose Some of Own 


Special to Automotive News 

MINNEAPOLIS.—Truck owners 
of Minnesota, through efforts of 
the Minnesota Truck Owners’ 
Assn., Inc., were successful in 
seeing that proposed harmful 
legislation was defeated at the re- 
cent session of the Minnesota state 
legislature. 


However, while the organization 
was successful in defeating legis- 
lation that would have been in- 
jurious to an already burdened 
industry, it also suffered defeat in 
that several bills introduced in be- 
half of the industry failed to pass. 

Only one bill—known as the 2,- 
000-gallon limitation bill, which 
would have limited the haulage of 
gasoline in larger quantities than 
2,000 gallons over streets or high- 
ways—that would have been in- 
jurious to trucking interests, 


Truck Permit 


Fee Collection 
Halted in Mo. 


ST. LOUIS.—Circuit Judge Nike 
G. Sevier last week issued a tem- 
porary injunction halting the Mis- 
souri Public Service Commission’s 
campaign for collection of permit 
fees from 57 St. Louis trucking 
companies. The trucking concerns, 
in their petition, maintained they 
were not operating as common 
carriers and, therefore, were not 
subject te the PSC’s fee charges. 

The commission recently began 
causing arrest of hundreds of St. 
Louis truckers operating without 
permits, charging they were liable 
to payment of fees imposed upon 
common carriers by the 1931 truck 
act. 


New Rail-Motor Coaches 
Proposed for New York 


NEWARK, N. J.— Purchase of 
two streamlined, high-speed rail 
motor coaches for service between 
New York and Paterson and Nut- 
ley, is being proposed as part of 
the reorganization of the New 
York, Susquehanna & Western 
Railroad by Walter Kidde, trustee. 

The contemplated cars also 
would be the first air-conditioned 
trains for local passenger traffic 
in the New York metropolitan 
area. 
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MOBILHOIST 


“GETS THERE” WITH NICKEL 


—_ 


> 

facturing Co., Kansas, 
developed the “Mobilhoist.” This 
new mobile unit is powered with 
either Caterpillar Diesels or Wau- 
kesha, Buda, or Hercules gasoline 
engines. Because of arduous con- 
ditions encountered in oil produc- 
tion, designers of the Mobilhoist 
utilized wrought and cast Nickel 
alloy steels. The all-steel trans- 
missions, gears and shafting are 
made from Nickel-molybdenum or 
Nickel - chromium - molybdenum 
steels. Heavy-duty sprockets are 
machined from bars of Nickel- 
chromium steels, then heat treated. 
Other parts, such as jaw clutches, 
sheaves, and miscellaneous 

are made of “Tufwear” 
steels produced by 
the Oklahoma 
Steel Castings 
Company. 


INTERNATIONAL 
NICKEL COMPANY 
INC. Mew York, N.Y. 


castings 
Nickel alloy 
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passed both branches of the legis- 
lature but failed to become a law 
when it was vetoed from Gov. 
Harold E. Stassen. 

Out of 3,090 bills introduced in 
both houses of the legislature, 31 
bills affecting the motor trucking 
industry in some form or other, 
were introduced and considered. 


Goodyear Offering 
Two New Tires 


For Truck Use 


AKRON.—Announcement of two 
new truck tires is made by the 
Goodyear Tire & Rubber Co. 


“A careful study of general bus - Akers, Dodge vice-president ond Girestor of sales, ant ‘aahon, Sea 4 di- | record of at least 12 months’ driv. 
i re r of truck sales. In the center of the group are ahon, Seattle re- 
and truck operations showed us @. A ; an, Dallas region; H. C. Walker ing without an accident of any 


that not one, but two, types of 
cotton cord truck tires were 
needed,” declares Frank N. 
Thomas, manager of Goodyear’s 
truck tire department. “First, one 
type of tire must provide traction 
under all highway condifions and 
must also be able to combat high 
operating temperatures and dis- 
sipate heat as rapidly as possible. 
Second, the other type tire should 
provide a maximum of tread mile- 
age. 

“These needs are met by the 
new Goodyear All-Weather and 
the new Goodyear Hi-Miler truck 
tires. The new All-Weather, with 
its sharp-edged diamond blocks, 
gives superb traction, has ability 
to stop, start and resist skidding 
on bad roads as well as good, and 
should be used wherever traction 
is in any way a problem,” he con- 
tinued. 

“The new H i-Miler is spe- 
cificially designed to give excep- 
tionally long mileage for general 
truck and trailer service. With 
two shoulder ribs to eliminate the 
irregular wear usually found on 
front wheels and trailing wheels, 
with two riding ribs to provide 
easy rolling and longer wear, with 
closely nested diamonds in the 
center of the tread, it gives strong- 
est traction where greatest slip- 
page is likely to occur, has more 
rubber in contact with the road. 


Chris Sinsabaugh’s sparkling 
“Sparks’’ column is read by the 
‘“twide-awake”’ in the industry. 


WHEN DODGE TRUCK field representatives gathered in Detroit for a series 
of sales conferences, donned white service coats for a two-day mechanical in- 


struction course, they were joined by such compan 


gion; L. G. Hoover, Detroit region; R. 
tlanta region. 


executives as, right, Forest 


Dodge Truck Sales Plans 


Revealed to Field Forces 


DETROIT.—Regional representa- 
tives of Dodge Truck were here 
last week for a discussion of sales 
and merchandising plans. 


Purpose of the meetings was to 
plan nationwide promotion activi- 
ties relating to Dodge trucks and 
commercial cars for the balance of 


Fruehauf Adds Drew 


To Sales Organization 


DETROIT.— Roy A. Fruehauf, 
vice-president and director of sales 
of the Fruehauf Trailer Co., an- 
nounces the ad- 
dition of V. M. 
Drew to the 
Fruehauf sales 
organization as 
manager of na- 
tional accounts 
sales. 

For the past 
eight years Drew 
has been general 
sales manager of 
&a prominent 
trailer company’s 
commercial di- 
vision. Drew’s headquarters will 
be at the factory in Detroit, al- 
though most of his time will be 
spent in field service. 





Vv. Drew 


1939, according to F. H. Akers, 
vice-president and director of 
sales. Tom Moss, director of truck 
sales, conducted the week’s pro- 
gram of meetings. 


Akers pointed out the current 
program as outlined was the most 
extensive and elaborate ever 
planned by the Dodge truck or- 
ganization. 

“Our program included technical 
sessions during which our repre- 
sentatives from all sections of the 
country had a part in the actual 
taking down and reassembly of an 
entire truck,” said Moss. 

Every executive of Dodge, in 
addition to Chrysler Corp. officials, 
participated in the conferences. 
Those attending included A. van- 
DerZee, vice-president, and J. C. 
Zeder, executive engineer in charge 
of laboratories, of Chrysler Corp., 
and the following Dodge execu- 
tives: W. J. O’Neil, president and 
general manager; Akers; F. J. 
Timmens, general sales manager; 
E. J. Poag, assistant general sales 
manager; W. R. Bamford, director 
of service, and L. J. Purdy, general 
manager, Dodge Truck. 


For feedbox truck news, read Jack 
Weed's “Truckin’.’ 


Truck Section 


Michigan Truck 
Rodeo Set for 
Detroit Sept. 29 


the people of Detroit will have the 
opportunity of seeing many of 


truck drivers in driving competi- 


ment by Don B. Smith, genera) 
manager of the Michigan Truck- 
ing Assn. 


The truck drivers’ rodeo will be 
held in connection with the annua] 


be transformed into practice 
streets and alleys on which truck 
drivers will 


out the 


kind to be eligible. Oral examina- 
tions by the judges on the driver's 
knowledge of traffic rules and 
practices precede the actual tests 
of driving skill. 


Bleachers will be provided at 
Northwestern Field for many 
thousands of spectators who are 
expected to view the contest. The 
public is invited to attend. There 
will be no charge for admission. 


The winner of the truck rodeo}! 
will represent Michigan at theft 


national truck rodeo to be held in 
Chicago on Oct. 23, where the win- 


ners from 20 states will compete. }! 


Edson Smith, Detroit truck driver, 
winner of the 1938 national cham- 
pionship, will defend his title in 
the finals at Chicago. 

A board of 10 judges has been 
named representing leaders active 
in highway, police and _ safety 


work. These judges will operate }; 


under the supervision of four 
honorary judges consisting of State 
Highway Commissioner Murray D. 
Van Wagoner; J. J. O’Hara, chair- 
man of the Michigan Public Serv- 
ice Commission; Oscar G. Olander, 
Michigan State Police Commission- 
er and Inspector Fred B. Jurgens, 


head of the Detroit Police Traffic j 


division. 

Following the truck rodeo finals 
the annual banquet of the Michi- 
gan Trucking Assn. will be held in 
the ballroom of the Statler hotel 
where the winners of the rodeo 
will receive their awards. More 
than 600 truck operators are ex- 
pected at the convention and ban- 
quet. 





New Commercial Car Registrations, 34 States for Aug., 1939-1938}* 


Figures supplied by R. L. Polk & Co, New Jersey Motor List Co., and for New York City grea by Sherlock & Arnold 


Michigan’s finest and most skillfy } 


convention of the Michigan Truck. 
ing Assn. Northwestern Field will 


maneuver _ tractors} 
with 24-foot, 10-ton trailers. Con-j! 
testants representing the various}? 
motor freight carriers through. 
state must have a 
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DETROIT.—On Friday, Sept. 29, evr 
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Dymo 


tion, according to an announce. putti 
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onputput Climbs 37% to 51,663 Cars and Truck 


September Total 



















® s 9 s ® 
ck Passenger Car Registrations Geee Hovecta AN's Production Estimate 
f or Seven Months plus 43 States for August s (U. S. and Canada Only) 
Aug. WEEKS ENDED SEPT. 23, SEPT 16 
t. 29 to Aug. 1980 1988 Unit Around 175,000 i eo, eee i et et 
e Date Pos. 1939 ‘os. 1938 Pos. ain By Pete Wemhoff ee e 
/ Jet ..--seee 25,741 1 409,732 1 300041 $1 109,691 ae Editor Ending Week Ended to  Sept.24 Sept. 23 
NE cscccserss 24,272 2 324097 2 252,316 2 71,781 | DETROIT.—Increased opera- Sept.23 1989 Sept.16* Date 1938 1939* 

have the we ae coaaskeae 15,333 3 244,786 3 167,957 3 76,829 tions in all plants boosted automo- GEN. MOTORS ....... 12,971 5,137 9,517 31,278 641,398 943,679 
many of OS . uaad os 7,982 4 134,497 4 66,936 5 67,561 tive production the past week to Chevrolet eccceseee 4,0008 + + 4,0008 454,653 585,410 
eodindunee 6330 5 130,461 5 98,863 4 31,598 51,663 cars and| Buick .............. 5371 3,963 3,947 13,010 93,324 146,169 
ce aaa reacts 4,573 8 98,754 6 61,128 6 37,626 | Automotive News’ trucks. Pontiac ............ 3,700 1,064 3,376 10,016 44,086 100,196 
sesvees 4,798 7 89,596 7 57,862 7 31,734 | produetion Estimate The past| Oldsmobile ......... 3,500 $ 1969 7,412 36,795 90,349 
eevseee 5,114 6 48,439 8 22,350 12 26,089 week's output Cad.-LaSalle ecccece 400 210 225 840 12,540 21,555 
pauaekuns 3,067 11 46,594 9 30,755 9 15,839 represents a 37|FORD ............... 8,600 t 2,010 7,070 437,798 625,187 
vb eenes es 3,515 9 42,217 10 coves eevee percent c 1 imb Ford+ COCC eee oes EOS 3,000 t 1,600 5,850 424,618 548,107 
yen teeees 3,139 10 36,800 11 23,235 11 13,565 over the previ- Mercury oeecercceese 500 $ 350 1,060 eoecee 60,830 
sveqieseres 2,182 13 35,196 12 21,590 13 13,606 ous week’s 36,-| Lincoln-Zephyr .... 100 t 60 160 13,180 16,250 
Semana 1,942 14 32,314 18 25,871 10 6,443 195 units, and|CHRYSLER ......... 17,400 5,532 13,825 42,175 307,615 558,812 
eeeeeseese 2,714 12 30,269 14 31,275 8 1,006* compares with Plymouth? eocccccces 9,300 5,532 8,100 24,300 170,546 280,220 
1,352 15 22,302 15 15,710 14 6,592 only 17,360 cars| Dodget ............. 4,900 $ 4,200 12,350 81,414 182,571 
MCOIN «cece eeeee 955 16 13,021 16 11,492 15 1,529 and trucks pro- Chrysler eoccccceccs 1,750 + 900 3,100 32,310 54,921 
tractors f-. 703 17 7,669 17 8,666 16 997* po ee a Serer 1,450 + 625 2,425 23,345 41,100 
gd sg a 229 18 3,070 18 2,930 17 140 corresponding | STUDEBAKER ...... 2,472 2,086 2,508 7,134 27,798 73,569 
dha eine 60 19 801 19 788 18 13 period of 1938.|NASH_............... 2,500 + 693 4,743 19,291 48,363 
279 2,075 973 1,102 With one|HUDSON7* ............ 2,750 520 «2,684 867,848 29,063 45,672 
_ ———-- ———- week still to go,] PACKARD .......... 2,600 1,460 2,299 6,315 33,013 39,727 
honneaestaey 114,280 1,752,690 1,200,738 551,952 September’s to- | WILLYS-OVERLAND}{ 870 i 364 «1,260 py 10,226 
tal production is GRAHAM ecerrescecce + ¢ + + 84 3,289 
* rs oS ee ex p ec t e d : oO BANTAM? cece eseose 100 60 ¢ 100 2,477 2,452 
| driver's hover around|HUPMOBILE ........ + + + $ 265 770 


the 175,000-unit | MISCELLANEOUS .. 2,400 2,565 2,300 7,600 121,046 182,086 

: hi “ttn mit hehe stein guieie sae 
ned eames TOTALS. .........0. 51,663 17,360 36,195 119,523 1,630,730 2,533,832 
with only 89,-| “Revised. +Includes trucks. tClosed. §Trucks only. 

d 

: nah eae ‘nae Hudson, Packard, Nash and Stude- 
out in the cor-| baker leading the way. Nash 
responding| Worked six days last week, making 
month of last| UP for lost time resulting from the 
year. recent Bendix strike. The miscel- 


Wins Goodwill by 
Operations laneous group accounted for 2,400 


rose consistent-|C2rs and trucks last week. P ledg e to P arents 


nn |) RIA We we see! 
ly among the will Motor Co., local Ford dealers, 


es «Nash to Hold Dealer Councils 
a el Kor Launching Sales Year 


* Many 
wh . 
_ The DETROIT.—Increasing the mar- year. We are planning further ex- 


. There|an of profit earned by 80 percent/tensions of the program that 

ission. [if Nash dealers during 1939, was| brought this trend about.” 

k rodeofie principal project discussed by} Blees said that Nash was raising 
at thejite company’s sales executives, |its sales sights for 1940 to a point 
held in falers and district managers 1N 4/ 50 percent above 1939, when several 

the win- jeries of re a aa held} new sales records were set by the 

-ompete, throughout the Unite es, ac-| company. Chrysler Corp. — . 

: dete, wrding to W. A. Blees, general} gigs inettings, eontagied vett- Seana lone P| ant Activity gaine goo duit ter itself through 

1 cham- jules manager of Nash. : ously by Blees, R. H. Israel, as- week, with 4] Bantam ........ rise; 100, five days Geko e a whose children 
title in] Blees revealed that beginning| sistant general sales manager; O. total of 17,400 units being aS-| Buick ........ rise; 5,371, five days "The pists de an that ‘ 

arly next month the company/[L. Arnold, assistant general sales| sembled as against 13,825 units in Cad.-LaSalle....rise; 400, five days| .a1, e aa eclare oes “— 
as been|would hold an extensive series of manager, and A. R. Boscow, as-| the previous week and only 5,532 Geemeiek .....«.:..0. trucks only c safely tell your c ren, in 
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3 active fdealer councils that are expected sistant to the general sales man-| yehicles in the same week of 1938. Chrysler...... rise; 1,750, five days pag 6 oe = =_ = a ra 
safety jt bring into a roundtable discus-| ager, were held last week in New General Motors divisions like-| pe Soto....... rise; 1,450, five days| taco» cas oe : s a 
operate |sion with factory officials nearly| York, Pittsburgh, Boston, Phila-| wise boosted assemblies last week, Dodge......... rise; 4,900, five days nat ‘pre mee on the i yor th’ to 8 Il 
if fourjewery Nash dealer in the country. | delphia, Chicago, Detroit, and will] the result being a total of 12,971|/ por... rise; 3,000, five days oar aa oie mr = se 
of State At this time, he said, common|pbe continued next week at other cars and trucks compared with 9,- NG on aa closed ms aoc oe — a need = 
rray D.|problems would be subjected to| key points. 517 in the previous week and only | syudson....... rise; 2,750, five days ed ae eh : pe e repairs 
” chair- thorough analysis, with a view to- Se 5,137 units in the same week of Hupp is dk a4 eee eae eae ae closed At the aan on "ain aa 
c Serv-|ward eliminating any existing in- Patueass 1938. Chevrolet, the only GM di-|yincolIn......... rise; 100, five days| geclared it mnald met in /é = pany 
lander, jequalities and to lay the ground- Set for Production vision not running final assembly| Nash... rise; 2,500, six days| the met —_ oe . 
nission- jwork for a sales year that is ex-| MASSILLON, O.—Mercury Clutch] lines on 1940 cars, is progressing| Olas... rise; 3,500, five days ienat tat serious; try - . th : 
‘urgens, Ipected to be highly successful. Corp., a newly formed organization! »anidly with sub-assemblies and is Packard rise; 2600, five days S; save them 
Traffic 5 which will manufacture a centrifugal eanecied to Gast Gael tas a. he | ise; 2,600, every penny we can no matter how 
“The tremendous strengthening | type clutch, will begin production in| expect Plymouth..... rise; 9,300, five days| gmail their trouble is; do their 
finals} Our dealer organization during) a few a ers ae ge near future. <=" Pontiac....... rise; 3,700, five days| work as conscientiously as if you 
Michi. the past 12 months has started us Angel, , &.. q * umanined.” anal Getting production lines smoothed Studebaker. steady; 2,472, five days| were there with thomas tenet ten 
held in| Ward what we believe will soon|/L. “A: Wald, Cleveland, secretary- out, Ford divisions began to get) Willys.......... rise; 870, five days| with the same consideration we 
r hotel be the finest dealer body in Nash | treasurer. near volume —— _ week wound tne t hawe shown io Gus 
rodeo | Uistory,” Blees declared. “And our meneeepeneets with _- — = trucks = , of OUR OWN youngsters in the 
| 1999 record of sales and dealer New Warehouse counted Sor. in the previous wee W ebster Is Promoted same fix.” 
More Plan New Ware ‘ Ford divisions turned out 2,010 al a 
ure eX- profits shows clearly what good h : ’ CANTON, O.—Appointment of Charles - 
dealers can accomplish with equit- PITTSBURGH.—A. new — units and were closed down for! &. Webster as manager of the Timken Ellis Is Named 
id ban- .| for paint and glass, to serve the tower! model changeover in the same | Roller Bearing Co., Ltd., Toronto, is DETROIT. — Appointment of W. J 
able contracts and the full co : rande Valley region, will be dl ) poil se 
° Rio G ist, T week a year ago announced by the parent company.| Ellis as freight solicitor in Detroit 
_ | eration of the manufacturer. opened Oct. 2 at Corpus Christi, Tex., y 80. Webster has been associated with the| territory for the Kirk Transportation 
by the Pittsburgh Plate Glass Co., ac- Independent producers also con. | Timken company in Canada for 20]/Co, is ‘announced by Geo. F. Alger 
tinued to boost operations, with! years in the sales department. president of the company. , 


938 “More than 680 new dealers have | -ording to Vice-President H. B. Hig- 


— lew Perea Car Registrations, 34 States for Aug., 1939-1938 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York metropolitan area by Sherlock & Arnold 
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Montreal Used C 


No Government Buying Yet, 


Fall Sales Prospects Look Up 


By Ray Carmichael 
Staff Correspondent 

MONTREAL —The used car 
market in Montreal, like all com- 
modities these war days, is affected 
by the uncertainty which prevails 
among would-be purchasers. How- 
ever, stocks are low, following a 
very good spring and summer 
trade, so the carry-over will not 
be large. Even should the war 
situation settle down into a ding- 
dong affair, business with the used 
car dealer should improve as time 
goes on. 

W. H. Hamilton, sales manager 
for Chevrolet Motor Sales Co., of 
Montreal, Ltd., says that, while 
sales of both used cars and trucks 
have fallen off a bit in the last few 
weeks, owing to the uncertainties 
affecting the public, he looks for 
better business in October and 
November. Hamilton says that, as 
far as his firm is concerned, the 
government has shown no par- 
ticular trend toward buying either 
light or heavy trucks, but has 
gone in for renting these from 
trucking companies for their vari- 
ous military uses. Probably this 
situation will change and govern- 
ment purchasing will be direct 
with automobile manufacturers. 


Sees Early Upsurge 

Chevrolet’s sales manager does 
think that there will be very good 
buying of used trucks next month 
to complete road work as quickly 
as possible before winter weather 
sets in, also as a possible aid to 
military operations hereabouts. 

“Of course, our best idea for 
pushing our trade in both used 
cars and trucks is to have the 
proposed purchaser feel that we 
are honestly going to give him as 
good a bargain as possible for his 
money,” Hamilton said. “Our busi- 
ness, and the used car and truck 
business in general in Montreal, 
has worked down to a continuing 
demand and stabilization. We have 
every fall, as well as during the 
year, certain sales displays in the 
newspapers and in other forms. 
We also have sales contests, such 
as those based on golf, automobile 
races, etc. but our best and 
steadiest trade comes from the 
satisfied customer. 

“Generally speaking, I should 
say that a used car purchase will 
prove more economical than a new 
car purchase. However, this de- 
pends very much on the purchaser, 
the manner of using the used car 


or truck, and a variety of other 
matters which may enter into it,” 
added Hamilton. 

Ben Tweedie, used car manager 
for Mid-Town Motor Sales, Ltd., 
says that both used cars and trucks 
sold well up to Sept. 1, after which 
war conditions have unsettled the 
market. Tweedie reports that the 
present supply of used vehicles, 
both cars and trucks, is about 
normal for this season of the 
year. “If anything,” says Tweedie, 
“stocks are down on careful buy- 
ing and small turnover, and there 
would appear to be approximately 
a 75 percent reaction due to war 
conditions and the uncertainties 
prevailing at this time. 


No Military Purchases 


“Prices and values range about 
the same as last season,’ says 
Tweedie. “We have experienced no 
purchasing by the military or 
auxiliary forces as the government, 
it would appear, is either com- 
mandeering or renting its motor 
vehicles for the present at least. 


“Personal canvass, and the satis- 
fied customer, are our best selling 
mediums,” says the Mid-Town sales 
manager. “We, of course, carry 
display ads in the daily papers and 
make different showroom displays, 
etc., but our repeat business from 
satisfied buyers is the best of all. 


“I should say that the used car 
is a more economical buy for the 
average person, taking into con- 
sideration the depreciation factor 
on a new car,” added Tweedie. 


In talking to the used car and 
truck trade it was ascertained that 
the business of handling and sell- 
ing used motor vehicles has now 
been reduced to a system of 
classification which enables the 
purchaser to know what he is buy- 
ing. Definite principles and stan- 
dards have been established. This 
new system is the greatest forward 
step in the sale and exchange of 
used cars, thinks E. M. Dunn, sales 
manager of Modern Motor Sales, 
Ltd. 

Cut Down on Sales 


“We are offering fewer used 
cars and trucks this year than 
last,” says Dunn. “We prefer to 
cut down on sales and make better 
ones than heretofore. In other 


words, we are looking for a more 
stabilized trade with a fair mar- 
gin of profit. On our supply of 
used cars and trucks, I should say 
that our stock on hand is at least 





AUTO 


Make your hotel reservations now for the National Auto- 
mobile Show in New York—October 15th-22nd. 


MEN! 


Plan to 


make the convenient Belmont Plaza your headquarters 
along with the ‘‘Who’s Who’ in the automotive industry. 


At the Belmont Plaza you're just a mashie shot from 
Grand Central Palace—scene of the Auto Show—and you're 
right in the heart of things. Just a few blocks from Grand 
Central Palace, Radio City, Fifth Avenue. Convenient sub- 
way to the World’s Fair grounds. 


800 well appointed rooms, each with radio and both tub 
and shower—from $3.00. Two popular priced restaurants; 
the Pine Room with its speedy service and coffee shop 


prices and the famous 


still 
Deluxe dinners from $1.50. 


ing nightly. 





GLASS HAT 


New York’s gayest hotel 
friends at our popular circular bar. 


from cocktail time ‘til closing. Dinner and supper danc- 


restaurant. Meet your 
Cocktails from 25c. 
Continuous entertainment 


| 


HOTEL BELMONT PLAZA 


LEXINGTON AVENUE at 49TH STREET, NEW YORK 


JOHN H. STEMBER, Manager 
(formerly of the Book-Cadillac, 


NATIONAL HOTEL MANAGEMENT COMPANY, Inc. 
RALPH HITZ, President 


etroit) 














FIRST NINE MEN to be trained in an educational program, which will ex- 
tend to more than 27,000 Chevrolet service men throughout the country prior to 
announcement of the new 19140 models, were these nine regional service product 
representatives, shown here at the first session of the Chevrolet product service 
school held last week in Flint. Left to right, standing, A. A. Pelke, Midwest 


region; C. D. Shoens, Atlantic Coast region; 
J. Mead jr., New England region; G. W. 
Nickerson, Eastern region; C. F. Grimes, South- 


H. Kelly, production engineer; L 
King, Southwest region; C. 


eastern region; M. A. 


Perkins, Great Lakes region. 


W. D. Pidd, Flint region; Edward 


Kneeling, D. F. Nichols, 


Pacific Coast region, and H. N. Page, assistant national director of service. 


35 percent lower than at the same 
date last year.” 

Dunn says that the war situa- 
tion has brought about a tem- 
porary hold-up in buying. Slightly 
more used cars are being put on 
the market, due to turn-ins and 
the fact that men are entering the 
military service. Dunn reports no 
purchasing of either cars or trucks 
for government account but, as has 
been found with other dealers, gov- 
ernment renting of trucks for pres- 
ent military purposes. “We have 
sold quite a few 2-ton trucks this 
summer and fall for road con- 
struction work,” adds Dunn. 

On trend of prices, Dunn gives 
as his opinion that used vehicles 
have been slightly cheaper this 
season, on an average, down about 
$25 each. 

As for sales promotion work, 
Modern Motor Sales have gone in 


Data on Blend 
Of Alcohol with 
Gasoline Is Hit 


CHICAGO.—Charles M. Hayes, 
president of the Chicago Motor 
club, is protesting distribution of 
an excerpt from the Congressional 
Record of July 17 urging compul- 
sory blending of alcohol and gaso- 
line on the ground that it elimi- 
nates or minimizes the danger of 
carbon monoxide gas. 


Citing tests reported by the 
American Chemical Society, Hayes 
pointed out that the carbon mon- 
oxide hazard is present in all 
types of liquid fuel, its intensity 
depending only on carburetor ad- 
justment and the condition of the 
engine. 

In a telegram to H. D. Angell, 
Oregon congressman who intro- 
duced the resolution, Hayes de- 
clared that distribution of the in- 
formation was dangerous because 
it might create a false sense of 
security on the part of motorists 
in territories where _ alcohol- 
blended gasoline is available. Tele- 
grams urging correction of the 
Congressional Record were also 
sent by the motor club to several 
Illinois congressmen. 








Will Offer a Course 


In Consumer Finance 


NEWARK, N. J.—Believed to be 
the first course of its kind in any 
university, a course in consumer 
finance will be offered by the Uni- 
versity of Newark beginning Sept. 
19, according to Dean R. Esterly 
of the university’s school of busi- 
ness administration. 

Leaders in industry will par- 
ticipate with academic experts in 
giving lectures. The course will be 
directed by Raymond Rodgers, 
professor of banking, who will 
supplement and integrate the view- 
points of participating experts. 


sparkling 
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for classifying used cars and 
trucks into the Pedigreed, the Re- 
conditioned car, and the Analyzed 
Car; the same classifications apply- 
ing to their used trucks. 


With Dunn, both used cars and 
trucks are actual known quantities. 
This system of classification is 
working out extremely well in 
sales promotions. 


“Whether a used car or truck is 
@ more economical buy today, is a 
question, says Mr. Dunn. “The first 
year, or the first 25,000 miles with 
the modern high-powered car is 
the best in my opinion. Of course, 
a properly bought used car is un- 
doubtedly economical for the aver- 
age person, but there are many 
factors entering into the situation 
SO, it is difficult to give an 
opinion.” 


Supply Is Unchanged 


L. Duval, vice-president of Duval 
Motors, Ltd., says that with his 
firm the present supply of both 
used cars and trucks show little 
change from the same date last 
year. “The war situation is bring- 
ing about a change in our selling, 
due, of course, to the uncertainty 
which prevails with the public at 
the present time. We look for a 
somewhat more settled market in 
a month or two. 


“So far, we have had no govern- 
ment buying for military purposes 
of either cars or trucks,” con- 
tinued Duval. “There has been a 
fair truck turn-over this fall, due 
to road work and repairing that is 
under way. Trend of prices for 
both used cars and trucks are 
somewhat higher than a year ago, 
and seem well maintained. 


“Personal contacts; our good 
name for a well-conditioned used 
vehicle are our best selling argu- 
ments,” adds Duval. “And I 
should say that a used car or 
truck under the proper guarantee 
is a more economical buy for the 
average person than a new car or 
truck.” 


Business Is Good 


Joseph T. Walsh, used-car man- 
ager of Cumming Perrault, Ltd., 
says that stocks of used cars and 
trucks are low at the present time 
and that business is very satisfac- 
tory although there is uncertainty 
with the public due to war condi- 
tions. Walsh reports a more stable 
trade in used vehicles this season 
than last year with prices well 
maintained. 


“We are instituting no particular 
sales promotions campaign,” says 
Walsh. “Of course, we have our 
17-point schedule; our displays and 
regular ad space. While I am not 
at liberty to say just at present 
anything as to new sales ideas, we 
are trying to get real used car 
salesmen, and they are difficult to 
secure.” 


Omer Barre, Ltd., says that sales 
of used cars is keeping up ex- 
tremely well in spite of war’s un- 
settling conditions on the trade. 
Stocks are low and prices, gen- 
erally, have been fair all summer 
and the early fall with them. 

Barre thinks that once general 
conditions have settled a bit, trade 
will be extremely good. 
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ar Stocks Low with Outlook Brighy, 


Chicago Area 
Now Has 465 
New Car Outletd™ 


CHICAGO.—Changes in numbeppii fo 
of outlets have been made during, P! 
the past three months in Cooptio 
County by some motor car many 18 
facturers, but the grand total o Up 
465 on Sept. 1 was exactly th@sutel 
same as on June 1, a Chicag mpi 
Automobile Trade Assn. survey redonti 
veals. att 
Of this number, 297 were locatediith 
in Chicago and the remaining 16@q,)k 
in the county outside the city limgyme 
its. The 465 total includes nine disdussit 
tributors, 19 distributor and facdict 
tory branches and eight deale nd | 
branches. sshiil 

During the three-month periodate: 
since June 1, the report discloses! 
18 new car dealers in the county Bel 
went out of business and were re all 
placed by an equal number, off - 
whom six previously were new cam”. 
dealers in the county. Brita 


\ 
The report shows that the num seit 
ber of outlets by makes was 2 cher 
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follows: geat 
Buick, 32; Cadillac, 12; Chevrole t 
52; Chrysler, 34; De Soto, 39 - 


Dodge, 42; Ford, 60; Graham, 144% 
Hudson, 29; Hupmobile, 3; LaSalle iiffe 
11; Lincoln, 5; Lincoln-Zephyr, 34;}1wo- 
Mercury, 33; Nash, 34; Oldsmobile,|xist 
33; Packard, 16; Plymouth, 110;] tT 
Pontiac, 46; Studebaker, 31, and 1906 
Willys-Overland, 18. Dent 


Used Car Prices = 
To Follow Scale 
Set by Guidebook 2 


sort: 

MADISON, Wis.— The Pyramid 
Motor Co. here has announced a 
new used car policy, which pro- 
vides that all used cars sold by the 
firm will be plainly priced as listed 
in the latest edition of the offi- 
cial Wisconsin Automobile Buyers 
Guide, less $5. 

The announcement declared that 
“this price will approximate the T 
loan value of the car. Any excep- 
tion to this price scale will be 
those cars which, because of age 
or inferior condition regardless of 
reconditioning, must be _ priced 
substantially lower than the above 
guide.” 

Trade-in allowances on _ used 
cars, under the new policy, will be 
the same as the selling price listed 
in tHe buyers guide, “less an accu- 
rate estimate of the reconditioning} 1 


indu 
ofb 
tele 
turr 
One 
a bi 
mot 


necessary according to the Cadil- | prc 
lac standard,” it was said. ‘ out 
Un 
e D ” ain 
Criqui Steps Down m4 
BUFFALO, N. Y.—Charles A. Cri- | ogy 
qui sr., founder and for 33 years presl- 
dent of the Sterling Engine Co., has] ( 
turned actual operation of his com } ey 
pany over to younger executives in the act 
hope that he may assume a less active 
part in the direction of the corpora- ; Tu 
tion. The new president is Spencer H. | ha 
Logan of New York. while Addison F. is 
Vars, Buffalo and New York advertis- 
ing executive, becomes executive vice th 
president. 


All that is best in Southern 
California revolves around The 
Town House ... establishes it os 


‘America’s Finest Hotel.’’ Yet tariff 


is in keeping with today’s eco- 


re elute LLL 


nomical trend. . . 


Famous Zebra Room. 


Lie rete: 


Wilshire Boulevard 


LOS ANGELES 










4,000 Makes 
oa id Cars Since 
165 first One 


TON.—More than 4,- 
Dutlets oe automobiles have 
in numbed for public favor since the first 
ade durin iy, propelled by an internal com- 
IS in Coopgtion engine, appeared in France 

car manugy 1868. 
nd total off yp to 1909 there were approx- 
exactly th@uutely 3,200, according to a list 
& Chicag@mpiled by Frank Walker, of 
- SUIVey refontiac, Mich. which now forms 
'¢ of a loan exhibit at the 
vere locatedigithsonian Institution here. 
naining 16@qjker is trying to collect the 
ne city limdyme plates from as many as 
es nine disdsible of these cars, most of 
r and facdrich long since have vanished 
Sht dealesind out of memory. The 

hiibt is composed of the name 
nth periodplates he has collected. 
t discloses# Movement Spreads 
the county Between 1868 and 1889 it is re- 
d were req vied, cars were being manufac- 
‘umber, off 4 in France, Austria, Great 
a jritain and Italy. Then the move- 
| nent spread rapidly to Belgium, 
the num4.yiterland and the United States, 
°S WAS adtore the industry has seen its 
greatest development. Spain did 
wt produce its first car until 
aham, 1442. In the year 1875 alone 300 
3: LaSallelifferent cars were on the market. 
ephyr, 34JIwo-thirds of them were out of 
dsmobile,jxistence 25 years later. 
uth, 110;) The great boom came in 1905- 
, 31, anding Manufacturers in Hungary, 
denmark, Russia, Sweden, Austria 
ind Canada entered the field. The 
urchaser could take his choice of 
proximately 700 varieties. All 
cale wrts of factories were being turn- 
a over to automobile production 
book as the idea spread around the 
_|world that it would be the great 
Pyramid] industry of the future. Makers 
a lot bicycles, guns, sewing machines, 
ld by the tlephones, and typewriters began 
as listed) wning out new makes of cars. 
the offi-)0ne manufacturer even changed 
e Buyersj bird-cage factory into an auto- 
mobile factory. 
Ruin for Makers 
y excep-} The result was ruin for most of 
will bee makers. The market for cars 
» of age till was restricted to the moder- 
rdless ofjately wealthy. The machines 
priced} were relatively crude and éxpen- 
1e above jsive, both to purchase and to op- 
— erate. Only those makers with 
"will be | °W fundamental ideas to incorp- 
ce listed} Tate into their products were 
in accu- | ble to survive. 
jitioning} The record—it can only be ap- 
> Cadil- | proximated—of makes of cars put 
out in the world is as follows: 
United States, 1,550; Great Brit- 
ain, 610; France, 480; Germany, 
240; Italy, 80; Belgium, 70; other 
countries, 135. 

Of many of these there are no 
extant specimens. The few cars 
actually made long since have 
tusted away in junk piles. There 
has been a constant tendency, it 
is pointed out in the exhibit, for 
the production of cars to be nar- 
towed to a relatively few reliable 

with adequate financial re- 
sources, 
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_hris Sinsabaugh’s sparkling 
‘Sparks’ column is read by the 
‘wide-awake”’ in the industry. 


Used Car Index 
The average used car prices, 
taken from the weekly Used 
Car Selling Prices chart, shows 
the following: 


















mgs ag 
ug. Average ....... 528 
Sept. Average ...... 515s «441 
Average ....... 492 425 
lov. Average ....... 481 412 
Average ......- 462 399 
Jan. Average (’39) ..*585 *512 
Feb. Average (’39) .. 578 519 
Mar. Average (’39) . 573 508 
April Average (’39) . 567 504 
May Average (’39) .. 576 510 
June Average (39) . 575 509 
July Average (’39) .. 561 470 
Aug. Average (’39) .. 542 449 
Sept. 3, 1989 ......-- 518 418 
Sept. 10, 1939......-- 581486 
*Offering of higher-pric 







1988 models lifts national aver- 
age. 
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Actual top and bottom prices on 1936. 
1937 and 1938 used cars, as advertised in 


Columbus—Dispatch; Indianapolis—Times, 


pl wpe per y of current week. SEDAN Used C S ih P . Chicaco—Tribune. Daily "News, "Mente 
+e ae only used in this comparison. News- ar @ ing r ices American; Minneapolis—Star, Tribune; 
Globes Newt ane telnde: Boston— New Orleans—Picayune, States; Tulsa— 


Globe; New York—Times, Journal-Ameri- 
can; Philadelphia—Inquirer, Bulletin ; 


ieee 
Boston N.Y. Phila. Col’mb’s Ind’p’lis Detroit Chicago Minnea. N.Orl’ns Tulsa 

’38 | 760-685 | 695-625 | 695-550 765-750 | 695 | 725-595 | 795-595 | 795 | 

37 | 635-560 475 | 575-495 | 595-399 | 595-475 | 525-368 | 625-450 | 595-550 | 665-595 | 675-545 


World, Tribune; Denver—Post; Los An- 
geles—Examiner; Seattle—Times, Post. 


(As Advertised, Sept. 4-Sept. 10) 





Denver Los Ang. Seattle Nat. Av. 
595-775 | 865-635 |785 | 761-651 
595 | 695-545 | 695-645 | 625-515 















36 | 475-415 | 395-345 | 450-375 | 450-379 | 445-395 395-329 | 550-375 | 475-362 | 465 | 425-395 | 495-297 | 545-395 | 595-395 473-371 
Buick “50-60” 384735 | | 725-635 | | | 745 l 795 SC 895 | 789-635 

87 | 650-595 | | 635-565 | | 565-495 | 650-525 | 685 | 645] 645) | 687-578 

36) 465 | | | | | | [485 | l [475-475 
Chevrolet Master 38 













’36 | 375-275 | 285 | 335-235 | 395-295 | 365-295 | 275-220 | 325-250 | 365-298 | 395-295 | 365-295 | 375-265 | 375-315 | 395-345 | 361-282 
Chevrolet Master Deluxe 38 | 485 | 525-468 | 465-385 | 575-525 | 535-529 | 545-450 | 545-395 | 550-469 595-545 | 645-475 | 588 | 675-625 | 552-487 


°87 | 435-3840 | | 465-300 | 495-410 | 495-395 | 395-297 | 475-295 | 499-469 | 395 | 395-350 | 475-385 | 535-475 | 466-373 
"36 | 365-285 | 


[$45-275|  $10|365-295|275 | 345-290 | 369-349 | l | 445-860 | 395-349 | 495-445 | 378-829 
595-565 | 525 | 625-525 | 625 | 185-425 | 835-795 | 675-589]  565| 676-578 


Chrysler Six 












Chrysler Eight 













86 | 495-385 | | a | 345-314 | : 

De Soto 85 |595-495|585 | | 695-675 |795 | 669-585 
| 499-325 | 495-445 | 499-495 | 525-375 | 425-395 | 495-375 | 488-469 | l | 495-400 | 495-460 | 636-525 | 504-426 

es [395-815 | 349 | 875-345 | 345-279 | 375-285 | | [495 [545 | 422-314 
















1! a¢ 665-555 | 795-745 | 625-555 
"87 || 545-875 | 425-865 | 495-365 | 499-450 | 475-435 | 399-349 | 489-345 | 545-485 | 545-425 | 525 475 | 636-495 | 512-412 
$6 | 895-825 | 315-215 | 395-240 | 99-319|365 | 345-239 | 369-245 | 425-325 | 465-275 | 395-325 | 445-345 | 455-335 
"88 | 575-495 | ] ] | 399-395 | | 495 98 6-4 
87 | 395-310 | 325-298 | 345-295 | 369-295 | 375-295 | 315-249 | 375-295 | | 425-365 | | 425-375 | 495-445 | | 384-822 
350-200 | 295-160 | 295-210 | 315-200 | 295-210 | 289-169 | 265-195 | 375-265 | 325-280 | 345-295 | 375-325 | 395-249 | 395-265 | 332-232 
595-435 | 515-438 | 545-425 | 
987 § 425-845 | 245 | 875-245 | 395 sts [ 375-265 | 395-325 | | 370-350 | 400 
ee, 96 | 345-225 | $25-285|270 | 325-285 | 295-240 | 277-175 | 295-250[ a 
































| 395-810 | 495-895 | 475 
| 395-299 | 415-875 | 350 | 329-267 
















eee $45 
Hudson Six | or 

"87 [525 | 450 [495 | [305/545 | «| ~——*| 665-405] 616-445 

"36 | 390-295 | 295 | 400 | 315-249 | 325-275 395 425 375-278 

Hudson Fight "38 | | [|| ~——SC~«di ST —=«* 688-685 

P85 | 585-425 

Hudson Terraplane 495[ 465] 525-453 

495-435 | 495 595-415 | 461-365 


445 | | 475-445 | | | aa 575 

J 325 | 425-400 | 399 [445 [390-229 445-325 | 450-445 | 475 495 5 ~' ; 

——*36 | 300-285 [335 | | | 299-229 | $45-245 | 365-285 |S65 _ +385 395-250 878-295 | 351-262 
895 


























LaSalle "38 | 945-675 878 _| 775-495 | La ig) Legge! ; eh 858-635 
*87 | 695-545 | 639-495 |645-495|745 [505 «| 595-480 (650-495/695 (645 | 765_—«| 685-500 | 745-675 | 795 _—(| 685-519 
—_——_—"36 } 495-350] 378 | 444-325 | 450-345 565 595 545-425 | 516-365 
Tincoin-Zephyr 381865 | 45 ~—~«CS| 895-745 | 895-835 | [945 899-890 | 1145 | 918-823 
237 | 595-445 | 589-445 | 585-485 | 625-485 | 595-565 |545-420[575-485| 495, 545 _—*( 50-499 | 665-545 | 769-565 | 619-408 
“45 ~—~«*& [495 |495 | 395-339/395-385|450 |  450/| [485 | 650-475 | 475-426 

Nash-LaFayette 738 | 615-650 475-445 | 645 cal 611-553 
97 J 495-425, 2 2 «TO!C«*dY:C~*«<‘«;«‘t;«‘*«~d*‘C S89] [495-s40/" 445 [ 425[ «425/505 ~—«[ 505-409 
—————————"~sise-); | | | [295-250/"  —«|845~—~C*«<‘Si‘é#isS é&SY 4 #205°( 465-2095[ ~+‘( 871-276 
Nash 788 | 775-695 (695 | 595-545 [695 “ ] 731-620 
—_—_————__°87 | 515-495|"—«[ 475-395|485 | 445] 898 | 475-895] [505 ~~ | | 695-399 [540-421 

| | | 


986 } 410-225 | | 0-295 | | 495 478 433-260 


Olds Six "38 | 675-595 | 868 | 695-545 CO 645-445 | 645-575 | 750-595 ] | 665 | | 665-595 | 738-700 | 695-578 


97 | 525-395 | 545-875 | 495-445 | | | 497-849 | 550-384 | 500-487 | 595-495 | 475 | 590-475 | 505-465 | 645-490 | 554-439 











36 | 445-295 | 369-325 | 395-225 | 425-325 | 445 —_| 895-230 | 395-365 | 485-395 | 465-345 | 445 | 450-365 | 465-835 | 550-500 | 487-887 
ids Eight 88 | 775-585 | 695 | 695 rN ae ] | 625] 695) 727-6385 
"97 )565-525, | [sw SO | 495|———“‘(;”*S*S*«& 98-595) 645-400|625 =|  ~~—~*| 21-628 
———_—___ 86 ] 395-365 | | 385-365 | (a5 | | | 895] (485 | (425 |600 |439-s75 
Packard 120 I al | | 745-675 | 785-765 | | | 762-715 
787 | 595-520 | 695-538 | 595-475 | [505 |  444[595-450|  +(|  475(695-645| __—‘| 785-595/695 | 656-518 


—_—_"__ 186 | 485-345 | 395-295 | 395-325; 
Plymouth 


[| 895 «(| 475-845 | 445-875 | 425-375 | 495-475 | 450-445 | 595-485 | 575 | 466-879 
838 | 575-495 | 425-345 | 545-475 | 545-445 | 595-425 | 465-425 | 645-395 | 595-525 | 575-545 | | 545-375 | 589 
87 | 485-350 | 365-295 | 445-345 | 475-429 | 465-325 | 375-195 | 475-365 | 475-425 | 575-895 | | 495-425 |489 | 525-400 | 470-859 
36 | 365-245 | 245-225 | 345-245 | 285 | 345-295 | 335-220 | 375-245 | 365-298 |425 | 335-250 | 395-295 | 895-289 | 485-850 | 868-270 
Plymouth Deluxe "88 [585-510 | 465-395 | 525-400 | 545-495| 495] 489-469 | 545-375, (585 —| | 
———______ 87 ] 460-395 | _-375 | 465-345 | 449-400 | 485-395 | 415-338 | 475-395 | 485-397; [| 495-475 | 495-410 | 595-525 | 477-404 


Is AOE: | 465-345 | 449-400 | 485-395 | 415-333 | 475-395 | tt 495-475 | | 595-525 | 477-40: 
36 | 375-249 | | 325-225 | 845-295 | 365-845 | 299-235 | 825-285 | $45-297| 225845 | $25 | 878-285] 467-429 | 854-287 
Pontiac Six ’38 | 595 


















; [595-575 645] 575 | 625-549 | 595-465 | 645-498 | 710-575 | 595 745-640 | 

Pontiac Six mi ADEE | SUG~2ES | C25-496 | 710-575 | 506 aad we 
87 || 525-445 | 425-395 | 545-365 | 535-399 | | 495-885 | 495-345 | 585-425 | 575-435 | 545-445 | 535-369 | 578-445 | 635-568 | 635-418 

| C oa an one ilane Taam rt a ee, , ~ a ——— "i ‘ 
96 | 385-375 | __ $25 | 865-285 | [395-315 | 365-245 | 350-275 | 475-395 | 445-397 | $65-827| 345 | 419-825 |488 | 405-328 


















Pontiac Eight "38 | 695-625 | 618-525 |595 —~| \345 (575 | | ] ] 606-575 

379525-485; | CdTt(‘US”O*é‘SNNOUO#~«4@®B®+*YI [|_| 495) 7810-490 
286 9895-865 | | | fl | | | 865/475 | 485-365 
Studebaker Dictator 38] 695-595| «| 595-550 | | 645-495 | 595-575 | 775-695 | 666-582 

87 545-395 | 395 | 445-345 | [475-395 —-365/485-375|_  +*(|545 |495 —~| | 505-495 | 509-575 | 523-417 
986 § 425-295 | \345—C*S \swm—Sté<iT”*é‘<‘C SC OC['; OCT | |895 | (430 | 895-295 
Studebaker President "88 ar | 595 | l 1700 | 663-595 
———___ 87 | 645-495 | | 465 | 7 495-450 | | ——t—<C«S~SsS 7198 20-470 
—— + +«WwMIicws| | Scents te conan eae | | (495 ~*| | 495-875 

! 


Willys S88 | 805-98 | |$95-385[ | SS*~*~*«~<(‘(‘CNS’CS€-20 400] ——~—S=~Y~SCS~CS~CS~S~CS~S«SS aed [398-360 


TE. ciciinadtibabaianiy i ere L__ —_| Seas |S cw | 
ee a 345-800 | 245-190 | 275-245 | 325 | | 279-239 | 295-165 | 245 | 375-295 | $49-249 | 375-330 | $21-251 
36 ]185-165/ 145 | l | 225-195 |175-185| 215 | 195-171 


Se sae ees ee 
National Average, All Makes, Sept. 10—$531-$436 
National Average, All Makes, Sept. 8—$518-$418 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled exclusively b OTIV 

News as a copyrighted feature. This is the first time anywhere that bona fide top and bottom prices have been caneted from © iliskad aeates 

to establish the trend of the market and the resulting national index. Where no prices are quoted, no car of make and model was offered during 
the period covered. Where a single price is quoted, its position in the high or low column is determined by previous prices in the locality. 


| 
| 
| 
| 625-595 | | 
| 
| 
| 





Used car prices in Pittsburgh, Cincinnati, St. Louis, Atlanta, Dallas and San Francisco appeared on this page last week and will be published again next week 
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Market Coverage Broadened by Buick for 194Qjlc 


Structure, Design Featured; 
Engine-Balancing Improved 


(Continued from Page 8) 


ing noise or vibration from this 
source reaching the passenger 
compartment. 


Torque-free rear suspension has 
a number of new developments 
which are said to contribute to 
finer riding qualities, sturdy con- 
struction and improved handling. 
Torque tubes and propeller shafts 
are long single units of greater 
size and strength. Rear coil springs 


Penna.’s Car Toll | 


Reaches New Low | 
But Accidents Rise 


‘HARRISBURG, Pa.—(UTPS)—A | 
new low mark for Pennsylvania 
automobile fatalities has been 
established for this year, it is re- 
ported by Col. Lynn G. Adams, 
commissioner of the Pennsylvania 
motor police, who indicated that 
control of speed had been a large 
factor in reducing deaths. 


Traffic fatalities for the first six 
months of 1939 show a drop of 96 
compared to a corresponding pe- 
riod of 1938, and a decrease of 429 
in comparison to the first six 
months of 1937, Col. Adams said. 
He added, however, that the total 
number of accidents increased 81 
this year over last and that the 
number of persons injured also 
rose 217. 


Adams explained that taking 
into consideration the increased 
traffic during 1939, as indicated by 
gasoline consumption, a “new low 
mark” in fatalities had been set. 
He declared that the number of 
persons injured and the number of 
accidents is not low enough, how- 
ever. 


Steps to increase highway safety 
and reduce the number of auto- 
mobile accidents in Pennsylvania 
were taken by Gov. Arthur H. 
James, who requested I. Lamont 
Hughes, secretary of highways, to 
provide center lines for highways, 
and Col. Adams, who recommended 
that illegal and improper passing 
be penalized by suspension of op- | 
erators’ licenses. 


Mrs. Natalia Edson 


NEW YORK.—Mrs. Natalia Edson, 
widow of William Russell Edson, vice- | 
president of Mack Trucks, Inc., died 





have a larger diameter and are 
now placed closer to the center of 
the axle housing and above it, 
while an important change is the 
new location of rear shock ab- 
sorbers on the _ brake - backing 
plates. Of cast iron, parallel cyl- 
inder type, these are placed at a 
point back of the rear axle where 
they exert the maximum control of 
the axle movement. 


Further development in control- 
ing the ride, particularly in com- 
bination with coil rear springs, is 
a new rear sway stabilizer of a 
type similar to that used in front. 

By maintaining a pressure of 
approximately seven pounds in the 
cooling system, the boiling point 
of the cooling solution is raised, 
reducing the tendency to vaporiza- 
tion in high altitudes or under ex- 
treme operating conditions, it is 
said. Control of pressure within 
the system is by means of a valve 
incorporated in the radiator filler 
cap. 

The 1940 Buicks are equipped 
with a new aero-type carburetor 
which affords constant fuel feed 
to the intake manifolds under all 
conditions—accelerating, cornering, 
ascending or descending steep 
grades or sudden changes in car 
velocity, such as a quick stop. Aid- 
ing quick starting are a newly de- 
signed automatic choke, which 
regulates the operation of the 
choke according to engine temper- 
atures, and a new device which 
automatically positions the accel- 
erator pedal for starting. 


All Buick engines are equipped 
with oil filters and new full length 
side pans are used to protect the 
engine compartment from ice, mud 
and slush, allowing a minimum of 
foreign material to reach the en- 
gine compartment, it is claimed. 

Gear shifting on the new cars is 
accomplished by an improved re- 
mote control mechanism having 
the lever located on the steering 
post just below the steering wheel, 
where it is easily accessible to the 
driver. The entire linkage is com- 
pletely redesigned. 


An under-seat heater is provided 
both as standard and optional 
equipment on various Buick mod- 
els. Rear, as well as the front com- 
partments can be heated to the 
exact degree desired, it is said, and 
there is less tendency to drowsi- 


Sept. 14 at her apartment in this city | ness being induced by hot air ex- 
after an illness of several weeks. 





pelled in the face of passengers. A 
dash-mounted defroster is used to 
defrost, de-ice and de-humidify 
the windshield, while a fresh air 
intake and circulating system is 
included in the system. 


Owing to the absence of running 
boards on the Super and Road- 
master models, an overhead radio 
antenna has been adopted on the 
1940 cars. 


A new type of car jack, which 
is said to do away with crawling 
around under the car when it be- 
comes necessary to change a tire, 
has been developed by Buick en- 
gineers and is part of the tool 
equipment of all models. 


Continue to Stock Up, 
AC Tells Organization 


FLINT. — Dealers in automotive 
replacement supplies and those en- 
gaged in motor vehicle repair work 
generally, can safely increase their 
stocks of merchandise since con- 
ditions from here out will con- 
tinue to improve, Wilson S. Isher- 
wood, general sales manager of the 
AC Spark Plug, notified his na- 
tion-wide selling organization last 
week after a survey of conditions 
in the parts and accessories field. 

“Business in general is on the 
move,” Isherwood said, citing in- 
creased activity in commodities, 
ear loadings, electric current, 
securities and the four million car 
outlook this year. Many important 
concerns, he said, are placing large 
orders for raw materials, which 


will mean more work, more people | currency 


employed and more sales. 


Features of 1940 Buicks . . . 





| 


la 


BUICK REAR COIL spring construction on the 1940 models, showing new 


rear stabilizer and location of rear axle. 


FOAMTEX 
coming season. 


SEAT construction which is included on the 





Buick models tor 





REAR VIEW of 1910 Buick Roadmaster. 


Tire Companies Advance 


Export Prices 5-10 Percent 


CLEVELAND. — Increases rang- 
ing from 5 to 10 percent in export 
prices for tires and tubes, have 
been made by producers in this 
country to compensate, at least in 
part, for higher manufacturing 
costs due to rise in crude rubber 
prices, new foreign exchange rates 
and higher shipping charges. 

Percentage iricreases in prices 
has varied in different countries. 
Generally speaking, however, 
prices have been advanced about 5 
percent in smaller countries, such 
as those in Central America, while 
increases of about 10 percent have 
been made in countries where the 
local currency is tied to sterling 
or the franc. In other countries, 
especially those to which only a 
small volume of rubber products 
are exported from United States, 
prices have not been changed. 
Argentine is in this latter category. 

In other countries prices have 
not been changed, or raised only 
slightly due to government re- 
strictions. 

The increase in countries where 
is tied to sterling has 





about $4 to the pound. A further 
advance in tire prices will be made 
if sterling falls much below this 
level for any protracted period of 
time, it is understood. 


Export prices for tires and tubes 
have been at about the same level 
as net wholesale prices paid by 
large domestic distributors for 
equivalent amounts of tires. Ad- 
vance in export prices, informed 
foreign trade men in Akron say, 
will probably tend to maintain the 
net recovery of manufacturers on 
this type of business at about 
where it was prior to outbreak of 
war. 


American rubber companies 
stand to gain a fairly large volume 
of business from neutral countries, 
particularly those in South Amer- 
ica, with the elimination of com- 
petition from Germany, France 
and England. “Plus” business is al- 
ready being obtained from South 
America. 

Other large markets for tires 
where this country may gain addi- 
tional business include the Nether- 
lands, Sweden, Denmark, India. 


been based on an exchange rate of |New Zealand and British Malava. 








i 


| industry 


‘CATA Presents 


General Tire Head C 


Says War Will 
Boost Tire Need, 


AKRON.— War should make 
little change in the marketing 9 
rubber products, according to w 
O'Neil, president of the General 
Tire and Rubber Co. 


“America has _ never obtaineqy" 
very much business from either! 
Germany or Russia,’ O'Neil saiq 
today. “Germany has had nok 
money and Russia has its own rub. 
ber manufacturing plants. 

“Business with South Americat 
should be better, not so much be- 
cause its imports from some 
European countries have been cut 
off but because of the increasedy., 
needs for the various forms off; 
manufactured rubber. E 


“Business in the tire and rubberk. 
should be much better 
this fall. Instead of the seasonal* 
slump that ordinarily comes jn} 
September and October, tire manu-y 
facturing operations generally have} 
been holding up to the high levels 
reached during the late spring and 
summer months. 

“Rubber is needed to transport 
freight and already there is a), 
shortage of freight-carrying equip- 
ment. While manufacturing opera- 
tions are bound to be increased, no} 
plant expansions should be neces- 
sary as there is still sufficient un- 
used plant capacity in the industry 
to provide for the expected greater }) 
demand. 














Service Plaque 


To Hollingshead : 


CHICAGO. Directors of the Frond 
Chicago Automobile Trade Assn. \n4 en 
have presented a testimonial plaque biday 
in the name of the association to \yen 
Harry T. Hollingshead, Nash dis- 
tributor, in recognition of his 


recond: 


pn in 
ars OV 





1937 to 1939. i 
A similar plaque was given to (conc 
Franklin M. Miller, Buick dealer, jtands 
who retired as a director last June 
after holding that post since 1933.) The 
Hollingshead remains as a di- lervie 
rector of the association and a2 bui 
member of its executive show com- var b 
mittee. He has been identified in jfatio 
the latter capacity since the CATA jsteet 
took over the handling of the Chi- }tand 
cago automobile show in the win-/| The 
ter of 1935. He headed the first two (id 1 
show committees. issets 


—_— 


‘Pa. Kmployment | 


Best in Two Years — 


PHILADELPHIA.- Employment, | ’ 
payrolls and working time lm) 
Pennsylvania factories registered | ( 
the customary’ sharp __ increases | 
from July to August and reached || « 
the highest levels since late 1937, | 
according to reports received by | 
the Federal Reserve Bank of | 
Philadelphia from 2,358 establish- 
ments. Preliminary indications are 
that further expansion will be re 
ported for September. 

The number employed advanced 
nearly 2 percent in August, and 
wage disbursements and employe- 
hours increased 7 percent. The 
number of factory workers was 9 
percent and the amount of wage 
payments 21 percent larger in Au- 
gust this year than in the same 
month last year. 

Recovery from the low levels 
prevailing last year was especially 
pronounced in the manufacture of 
durable goods. 


HO 


New Quarters Taken 
By Hygrade Produet- 


LONG ‘ISLAND city, N. Y- Ad 
For the third time in five years the jh, 
Hygrade Products Co. has moved 
to larger quarters to keep pace nat 
with the expansion of its busiNeSS: — \pp 
The company’s new home is a con 
crete factory building here. 

Production will be speeded UP 
by a number of new machine units 
designed to save time in many 

= 


mechanical processes 





“ill | Of Complete Reconditioning 


Needs 


By F. H. Fullerton 


ild staff ¢ ‘orrespondent 
keting a \ERNON, B. C.--There is no roy- 
1g to W wad to success in the car sales 


p and hard work, careful 
General & al the public, close contact 
th the used car market, and real 
jing are the only stepping stones, 
the opinion of J. H. Watkins, 
iad of the oldest established Ford 
lers in interior British Columbia, 
recognized as one of the largest 
_ Tyibutors of new and used cars 
Americag iris area. 
nuch be- in the first place, Watkins con- 
nm Some sis that you can’t make money 
been cut ysed cars. He states his com- 
ncreasedi. wy Jost $12,000 in used cars last 
orms off... “You just have to take a loss,” 

.says, “and you have to get out 


obtained 
m either 
Neil said! 
OWN rub- 


d rubber].j work that much harder to make | 
h_ better the deficit in other departments. | 


Seasonal hp successful 25-year business rec- 
omes inkdof the Watkins Motor Co., Ltd., 
'e Manu-kys silent testimony to the way 
ally havelis has been accomplished. 


sh levels} Handles All Appraisals 
ring and’ the policy is to have all appraisals 
me by the shop foreman. He es- 
ransport}mates the cost of putting the car 
‘eis al; perfect condition, and this is 
§ equip- hinded to the new car sales depart- 
5 Opera- tent, The management of the lat- 
ased, no} department uses its own judg- 
P neces-Fent in settling the trade-in value, 
ient un-jhwing that these reconditioning 
industry }sts must be faced. Possibly local 
greater jnditions, unfavorable roads, and 
acting demands of the residents, 
ave something to do with it, but 
«eonditioning costs come high in 


S mon, and this is what under- 
hines the used car sales profit. 
U@ | However, the firm insists on real 
eonditioning jobs. Cars under 
lead in value are sold as is, but all 
ars over this valuation are entirely 
eo nditioned, both as regards body 


jad engine, and all are sold under a 
| plaque ‘day guarantee. In the rural area, 
tion to\ven more than in the city, absolute 
sh dis-hmesty is essential in the used car 
of hisirade, Watkins declares, and he 
t from frides himself on the fact that his 
-mm’'s reconditioned cars are really 
iven to feonditioned, and that the company 
dealer, ‘ands solid behind its guarantee. 
st June Held Valuable 

e 1933.) The Watkins company has found 






a di-jrvice station operations valuable | 
and a}. building up both new and used | 


w com- |r business, and it operates two 
fied in}sations on opposite sides of the 
CATA jireet, each featuring a different 
1e Chi- stand of gasoline. 
e win-| The firm has a large repair shop 
rst two itd finds this one of the biggest 
‘ssets in producing leads for new 
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FORT SHELB! 


A dollar s-tr-e-t-c-h-e-s farther at 

he Fort Shelby. goo rooms with 

‘ath, circulating ice water and 
tvidor—from $2.50. 


J. E. FRAWLEY 
General Manager 
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40jose Contact with Public Is Held Vital to Dealers 


cad PC Firm Makes Capital 


sales. Close contact established in 
the two gas stations and the repair 
shop keeps the company posted on 
the intention of car owners in the 
district to make trade-ins, and also 
| enables a close check to be main- 
| tained on the condition of the cars. 
|If a vehicle is traded in which the 
| management feels would suit some- 
| one, who is now driving some older 
model, a salesman at once takes the 
car out to this customer and seeks 
to interest him. 


Then suppose a customer wants to 
buy a particular type of used car 
and nene is in stock. The contacts 
made in the gasoline stations and 
shop enable the management to lo- 
cate such a car easily, and generally 
they have a record of its condition. 
| Armed with this knowledge they are 
then in a position to make an offer 
for this car to satisfy number one 
customer, while the car owner is 
induced to buy a second car. Thus 
a single inquiry is turned into a 
double sale through intimate knowl- 
edge of cars in the district. 


For a considerable number of 
years the Watkins company has led 
British Columbia in its per capita 
sales records for any community, 
and all branches of the business 
have increased. The firm has today 
a staff of 19 and operates its own 
garage, paint shop, body and fender 
repair department, tire and battery 
shop and of course new and used 
car showrooms. 


It finances all its own sales, and 
reports that volume to date is ahead 
of last year, when sales were the 
highest in the history of the com- 
pany. 

J. H. Watkins, head of the firm 
started in the industry by helping 
to build the first Oldsmobile in 
Canada at Toronto in 1907. Then he 
went to Oshawa, where he remained 
until 1911 when he came to Vernon 
with the first McLaughlin to reach 
that city. In 1914 he established his 
own business and took over the Ford 
dealership, which he has maintained 
since that time. 





Quaint Quirks 
That Build 


Business 


| A red headline saying that “We 
| Declare War” did an excellent job 
| of getting the readers’ attention in 
|a local newspaper ad during the 
opening days of the European con- 
flict, according to Frank Clark, 
Oldsmobile-Cadillac-LaSalle dealer 
at Cheyenne, Wyo. The ad ex- 
plained that the declaration of war 
was on “used cars” and listed a 
number of good buys. 






* 


Merrell & McMahon, Inc., Su- 
perior, Wis., advertised a 10-day 
Santa Claus sale on used cars, 
with no interest, finance or carry- 
'ing charges for one year. Copy 
| declared that “some people may 
tell you that a used car sale with 
‘no interest, no finance, no carry- 
ing charge’ is a joke. You can 
figure you own deal! Here’s how: 
Take the selling price of acar... 
| $300; less trade-in allowance .. . 
$120; balance . . . $180 to be paid 
in 12 equal payments of $15 each.” 

* * * 


J. V. Thorndike, Inc., Ford dealer 
at Omaha, Neb., recently enjoyed 
an increase in used car sales, it 
was reported, as the result of offer- 
ing a “5 star special” for one week's 
time. The Omaha dealer equipped 
every '36, 37 or "38 model used car 
sold. during the week with four 
new tires of a nationally advertised 
brand, a brand new battery, five 
quarts of high grade motor oil, 10 
salions ot gasoline and a ticket en- 
tithing the buyer to 10 chassis 
lubrications, all free of charge. The 
| company guaranteed that the free 
items did not increase the purchase 
| price of the car. 


Chris. 
“Sparks ). 
Ww jde-awake 


Sinsabaugh’s sparkling 
column read by the 
in the industry. 
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Musie Versus Cars 


Al Walsh Combines Personality With Hard Work to 
Become Chrysler’s Star Retail Salesman 


DET ROIT.—Albert A. Walsh | dently an effective one. He keeps 
used to play the violin with Paul | this list for three years and any- 


Whiteman’s_ organization. Now, 
according to the 
records, he is the 
star retail sales- 
man among 10,- 
000 employed by 
Chrysler dealers 
throughout the 
country. He has 
had high score in 
the Chrysler 100 
Club for the last 
two years and 
anyone who can 
top that high- 
power organiza- 
tion has to push out a lot of 
Chryslers. 

It seems like a_ considerable 
jump from scraping the fiddle 
with Whiteman to selling auto- 
mobiles, so Walsh was asked just 
how he happened to stray from 
music to merchandising motor 
cars. 

“I did it because I can make 
more money selling automobiles,” 
he said. 

“But,” he was asked, “can a 
man really do better on an auto- 
mobile dealer’s floor than in the 
front row of a big band? Those 
musicians get some fancy money.’ 


Making Real Money 

“Yes, they do,” replied Walsh. 
“But in my opinion a man who has 
the right temperament, who has 
some selling talent and who, most 
of all, is willing to make a real 
study of the business, can make 
more money retailing automobiles 
than he can doing almost any- 
thing else. I know I can, and I 
was doing all right as a musician.” 

You don’t have to talk with 
Walsh long to realize that his 
success hasn’t been due to elther 
a series of lucky accidents or to 
any magic. To him selling auto- 
mobiles isn’t just a job, but a pro- 
fession. In the matter of territory, 
he has no marked advantage over 
thousands of other salesmen who 
handle the Chrysler line. He is 
with the Mahoney Motor Sales, 
Inc., of 201 South Broadway, 
Yonkers, N. Y. Yonkers is just a 
good average American small city. 

In the matter of competitive 
dealers, the situation is also about 
average. There are all kinds of 
people in Yonkers. It is a thriving 
manufacturing center and it is 
also the home of thousands of 
commuters who work 
York, strictly a white-collar class. 
So it will be seen that Al Walsh 
has no particular ace in the hole. 
Nor has he the advantage of any 
long experience in the automobile 
selling business. He has been at 
it only three years, the last two 
of which have found him setting 
the pace in a very high-geared 
organization. 





A. A. Walsh 


Selling Formula 

Boiled down it looks as if 
Walsh’s formula consists prin- 
cipally of two things, personality 
and hard work. Perhaps his great- 
est asset is an enormous ac- 
quaintance. But this didn’t just 
happen either. He has made it a 
rule ever since he entered the sell- 
ing business to make as many 
people as possible know him and 
identify him as an automobile 
salesman. Born and bred in Yonk- 
ers, this rule has resulted in his 
being just about as well known as 
any man in the city. 


ness card a great aid in building 
up his acquaintanceship and keep- 
ing his name constantly before the 
eyes of potential prospects. He has 
cards printed by the thousands, 
and he passes one out at the 
slightest provocation. 
| Walsh makes it plain that just 
| being known by name_ doesn’t 
| suffice; they have to know what 
| business you are in. 

The Walsh prospect file is kept 
by a system all his own, but evi- 
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He finds liberal use of his busi- | 


| one who is intending to trade in 


a car in Yonkers is pretty likely 
to find that Walsh has a line on 
him and knows just about when 
this is likely to happen. Walsh 
makes a study of the buying 
habits of his prospects. He knows 
whether an individual is likely to 
trade in his car at the end of one, 
two or three years. 


Creates a Desire 

The trade-in, however, is not 
the dominant factor in Walsh’s 
deals. He believes that the first 
thing to do is to create a burning 
desire in the heart of his prospect 
for a Chrysler. This done the 
trade-in will generally take care 
of itself, the more so as his com- 
pany is always prepared to make 
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‘Minding Own 
Business’ Gets 


New Application 


CHICAGO.—Minding your own 
business means something else, 
and more important, than paying 
no attention to the other fellow’s 
business, it is pointed out by the 
Chicago Automobile Trade Assn., 
which contends that the best 
recipe is as follows: 

“Do you mind your own busi- 
ness? That is, do you know the 
true financial condition of your 
dealership? 

“Do you put your used cars into 
inventory at cash values? Do you 
appraise used cars carefully? : 

“Do you know what portion of 
your fixed expense is taken care 
of by customer labor? 

“Can you read and understand 
your financial statement? 

“Do you follow every deal 
through to determine the dif- 
ference between estimated net 
and actual net, and reasons for the 


reasonable deals although it | difference? 


doesn’t ‘“‘go overboard.” 
Walsh makes a lot of his sales 
without the necessity of a demon- 


“These are only a few of the 
questions that you might ask 
yourself to see whether you are 


stration. He finds the demonstra- | watching your own business or 
tion most effective in selling 4 | letting it carry itself.” 


man who has previously 
committed to, or at least has a 
leaning towards, another make. 
He handles the wheel himself in 
the early part of a demonstration 


in order that he may drive home | 


by experience some of his oral 
selling. But the prospect always 
drives back to the showroom. 
Walsh is a great believer in 
closing a deal right at the end of 
a demonstration on the theory 
that his sales talk and the sensa- 
tion that the prospect has ex- 
perienced will have him “hotter” 
then than at any other time. He 
thinks a lot of sales are lost be- 
cause the salesman doesn’t strike 
hard enough for the order at this 
high point in the negotiations. 


been | 


| 
| 
| 


| 
| 





Goodrich Coast Forces 


Hold Meeting at Akron 
AKRON.—Representatives of the 
mechanical goods division of the 
F. Goodrich Co., principally 
from the west coast, were in 
Akron this week for a conference 
on new products, it is announced 
by J. H. Connors, vice-president. 
Goodrich men _ conducting the 
meetings include, in addition to 
Connors, W. S. Richardson, L. H. 


Chenoweth, C. F. Conner, F. A. 
Lang, G. L. Matthias, J. R. 
Hoover, Dr. H. E. Fritz, J. M. 


Failey, G. J. Irwin, J. B. Hanan, 
T. S. Rowe, D. N. Hill, J. F. John- 
ston, E. R. Miller, P. W. Van Or- 
den, E. A. Bedell, E. Peterson and 


He is very particular about the | H. E. Van Petten. Districts repre- 
condition of the demonstration | sented here include Seattle, San 


ears, personally making sure that | Francisco, 


Denver, Los Angeles, 


they are clean inside and out and | Salt Lake City and New York. The 


that mechanically they are per- 
fect. 


Can Be Persuaded 


In selecting the model that he 
thinks likely to be most appeal- 
ing to the prospect he is guided 
by the cars that the prospect is 
then driving. In general he find: 
that the customer can be per- 
suaded to make his new car at 
least as large as the one he is 
trading in and frequently to step 
up into an even larger one. His 
argument in case the prospect has 
leanings towards a smaller and 
lighter car, is that having been 
accustomed to a big one he will 
be disappointed in the “feel” of a 
smaller job. Mostly it works. 


Walsh believes in pushing the 
company he is working for and 
not himself. Always it is the 
“house” first with him. He makes 
a practice of helping other sales- 
men whenever possible. If another 
man’s customer comes in, Walsh 
takes a real interest in him and 
doesn’t make the mistake of re- 


garding the matter as a perfunc- | 
tory one. Furthermore, with Walsh | 


optimism is the universal keynote. 


| He always talks “good business.” 


In used car deals, he takes the 


same pains as in a new car sale | 


that is going to net a much bigger 
commission. 


But back of all Walsh’s hard 


| 


work and his formulas is a per- | 
| sonality that could sell anything. 


A genial, friendly Irishman with 


a warming smile, he has the price- | 


less asset of making people like | 


him right from the start. You just 
can’t help getting the impression 
that here is a fellow who sincerely 


wants to serve you and who re- | 


gards putting a fine car in your 
hands as one of the best ways to 
do it. 


| 


In a recent contest, conducted | 


by CIT Corp., Walsh won first 
place by selling 116 new cais in a | 


period of six weeks. 


meetings concluded Friday, Sept. 
2. 
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ABINGTON 


Br NEAR YOUR 
“CALLS” IN DETROIT 


Stop at the Abington, De- 
troit’s finest “uptown” ho- 
tel. Only five short blocks 
from General Motors, 
Fisher and New Center 
Buildings. Three miles 
closer to Dodge, Chrysler 
(H.P.) and Packard plants. 
Complete service. Dining 
Room. Free parking. 
Cabs. Bus service at both 
ends of block. Large 
rooms with bath from 
$3.09. Monthly rates from 
$60.00. 


ABINGTON 


WituiamM J. Bayer, Pres. and Mgr. 
700 SEWARD AVE. (Nr. 2nd Blvd.) 
DETROIT 
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Court Approves 
NLRB Ruling in 
Mechanics Strike 


DENVER.—Settlement of an 
automobile mechanics strike here 
two years ago was reached last 
week when the U. S. circuit court 
of appeals approved an order 
issued by the National Labor Rela- 
tions Board on Jan. 17, 1939. 
Charles W. Sitler, acting regional 
director of the labor board, said 
that under the decision discharged 
strikers must be reinstated even 
though it may mean discharge of 
persons employed since the strike. 
It further ordered that $3,000 back 
pay be distributed among 11 dis- 
charged strikers. 

Two of the mechanics to share 
in the back pay award were em- 
ployes of the R. R. Hall Cadillac 
Co., and the remaining nine were 
employed by the Larson-Nash Mo- 
tor Co. The other companies 
named in the order are Mountain 
Motors Co. Packard; Cullen- 
Thompson Motor Co. (Chrysler- 
Plymouth) and the Howry-Berg, 
Inc. (Plymouth). 

The order also ruled that recog- 
nition be withdrawn from the In- 
dependent Automobile Employes 
Union at Cullen-Thompson and the 
Hall firm and that the five dealers 
recognize and bargain with the 
Capitol Automotive Lodge No. 606 
of the International Assn. of 
Machinists, an AFL affiliate. A 
general order that the dealers must 
not interfere with the union activi- 
ties was also entered. 

The NLRB ruled the strike, 
which started here July 30, 1937, 
was caused by the motor com- 
panies violating the National 
Labor Relations Act in refusing to 
bargain with the union. Sitler said 
the automobile dealers, as well as 
the union, had agreed to abide by 
the ruling. 


Bantam Directors 
Vote Bond Issue 


BUTLER, Pa.—Stockholders of 
the American Bantam Car Co. this 
week authorized a $1,000,000 bond 
issue for expansion purposes in 
order to meet the sharp increase 
in demand for the American small 
ear. Since the outbreak of hos- 
tilities in Europe, foreign car mak- 
ers have curtailed automobile pro- 
duction to manufacture war ma- 
terials, leaving Bantam almost 
without competition in the world 
market for light four-cylinder cars 
and trucks, Bantam officials claim, 
resulting in the greatest flood of 
export inquiries and orders in the 
company’s history. Domestic orders 
continue to show a rise after hav- 
ing established the year’s high dur- 
ing the month of August. 

Directors re-elected by the stock- 
holders were: Roy S. Evans, pres- 
ident and chairman of the board 
of the American Bantam Car Co. 
and president of the American 
Finance and Motor Corp.; Francis 
H. Fenn, vice-president and gen- 
eral manager; George H. Thomp- 
son, treasurer and Mayor of But- 
ler; Dean B. Copeland, vice-presi- 
dent of the Butler County National 
Bank; Fred A. Hahn, investment 
banker; W. A. Ward jr., general 
counsel; W. A. Thornton, southern 
automotive executive. 


Continental Appoints 
New Engineering Staff 


DETROIT.—C. Reese, president 
of Continental Motors Corp., an- 
nounces the following appoint- 
ments affecting the aircraft engine 
division of the company: James W. 
Kinnucan is advanced to chief en- 
gineer of the Aircraft Engine di- 
vision; C. F. Bachle has been ap- 
pointed assistant chief engineer in 
charge of research, and E. A. Hul- 
bert is appointed engineer in 
charge of sleeve valve develop- 
ment. 

Kinnucan has been associated 
with Continental for nine years. 
Bachle has been in charge of re- 
search for a number of years and 
Hulbert for a number of years has 
been active as project engineer. 


McAleer Cuts Prices 


DETROIT.—McAleer Mfg. Co., man- 
ufacturer of automotive rubbing and 
polishing materials, announces a price 
reduction on Speedie Rub Rubbing 
Compound. 
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Chapter XXXVIII—The Ford Empire 


So ended the reign of Queen Elizabeth. Familiarly 
known as Lizzie, she had ruled over motordom for a 
quarter of a century and her passing was mourned by 
millions. Wisecracks about Lizzie, the flivver, were re- 
counted by her friends and enemies and many won- 
dered how the T got that famous nickname. Research 
made by this author has failed to pin the honor on any 
one person, although one story he heard as to the origin 
was that once upon a time a Ford dealer in San Antonio, 
Texas, who had been complaining about ill-fitting 
doors, wrote the factory that if the bodies were shipped 
without doors that a can-opener might be included in 
the tool kit and each dealer could cut his own doors and 
make them fit. Hence “tin Lizzie.” However, this his- 
torian will not vouch for the truth of this. 

Characteristic of Ford, when he discontinued the T 
he did not count the cost of replacing his bread-winner. 
He had paid out more than two billion dollars to labor 
in building the 15,000,000 Motel T’s and had spent al- 
most five billions for materials. Many more billions had 
been spent by Ford dealers in selling and servicing the 
15,000,000. And to replace Lizzie, he not only had to 
suspend production activities for six months but he paid 
out more than $100,000,000 rebuilding the equipment 
necessary for a new car. It also was necessary to re- 
build more than 50 percent of the company’s machine 
tools and to add many brand-new machines. 

Automobile beauticians were put to work at Dearborn 
on the T’s successor, following the announcement in 
May that there was to be a successor to Lizzie, to be 
known as Model A, named after Ford’s first production 
job in 1903. When they got through you couldn’t find 
the slightest resemblance to the T—everything had been 
changed, although it was still powered with a four- 
cylinder engine. It had four-wheel brakes, standard 
gearshift and safety glass windshield and in bright 
colors instead of the black Ford always had used. From 
stem to stern, it reflected Henry Ford’s own ideas. 

That gap in between the May announcement of his 
plans and Dec. 2, 1927, when the new A was actually 
put on display, gave Ford a wonderful publicity build- 
up. The entire nation was agog; daily papers, on their 
own accord, speculated on how the new job would look, 
wrote editorials mourning the passage of Lizzie and 
even cartooned the old girl. Every effort was made to 
get pictures of the debutante but Dearborn guarded its 
secret well. 

However, there’s many a slip, twixt the cup and the 


lip and in this case AUTOMOTIVE DAILY News (then 


LOOP 


: a an Million 


7'y AUTO-pioGRAPHy 


OF THE FIRST ym, 


published daily in New York and before the move to De. 
troit and the change of monickers to AUTOMOTIVE 
NEws) got a lucky break, scoring a clean-cut scoop on 
the press of the country and printing the first picture of 
the Model A. The story of how it was done never has 
appeared in print before but time heals all wounds, so 
I think I can tell it now. 

That was when the late Walter Boynton was our De- 
troit editor and writing the column, “Sparks,” which 
now is one of my jobs. It was while every newspaper 
man was in a pother on the picture hunt that Walter 
happened to be going through a Detroit printing plant 
which was getting out sales promotion literature on the 
new model. One folder, which carried a picture of 
the A, had fallen on the floor, been scuffed around and 
dirtied up. Walter was curious, picked up the scrap, 
slipped it into his pocket and outside the plant looked 
at it. There was the coveted picture. The next day ADN 
published the picture and following this, there came 
wires from many of the big dailies offering to buy 
copies of the print. Which just shows you how important 
the nation regarded the forthcoming Ford product. 


Output in High Gear 

With only a month to go in 1927, Ford produced but 
4,186 units. The next year the company went into high 
and reached a count of 818,734. Followed 1,951,092 in 
’29; 1,485,602 in ’30. Then came the super depression 
31, with a drop to 762,058, whereupon Henry evidently 
figured he wouldn’t be caught napping. So he decided to 
call it a day with the A and put out something he long 
had in the back of his mind—the V-type engine. And 
he made one of the two models a V-8 and the other a 
four, the eight being the first of its kind in the low- 
priced field. The two were featured for four years, with 
the eight so clearly proving that it had established it- 
self and had run away from the four, that in 1936 he 
made the V-8 his lone standard bearer. And since then 
and up to the front door of 1940, it has continued the 
V-8 engine as his best bet. As proved when he added 
the Mercury to his family in the late days of 1938 and 
put a V-8 engine in it. 

It was in 1932, when the V-8 popped into the picture 
that ADN duplicated its feat of being first to print the 
picture of the newcomer in advance of the announce- 
ment. And I played a part in this scoop. There had been 
almost as much advance interest in the forthcoming 
“blessed event” as there had been in the case of A 
Secundus. Competition had photographers armed with 
telephoto cameras patrolling the roads for long distance 
shots. I ran into some of these pictures and being pretty 
well convinced that they were the real McCoys, I shot 
’em on to New York. They were printed and another 
scoop had been accomplished, for it turned out my 
hunch as to their authenticity was correct. 

As the saga goes into the last stanza of the Ford 
story—late September, 1939—the count shows that 
since 1903 Ford has built approximately 27,000,000 cars 
and trucks, which includes Lincoln, Zephyr and Mer- 
cury. Lincoln you know, was taken over by Ford in 
February, 1922; the Zephyr, built only as a V-twelve, 

(Continued on Next Page) 


CAR _ 





HERE IS the Ford family tree from the famous first car in 1896 up to and including the V-8, which still is in production. 
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Who, Me?” My AUTO-Biography Explaining 


By Chris Sinsabaugh 


(Continued from Previous Page) 
a the fall of 1935, and the newcomer, the Mercury, 

“i watt cars and trucks when you stop to think that 

ne last time Uncle Sam counted noses—which was only 
few months back, the registration total for the United 
states was only a few million more—something like 30,- 
00,000 to be exact. 

"As I write this I look back 36 years and check up on 
‘he Ford domain as of September, 1939. And from what 
;tiny acorn this great oak has grown! Starting with a 
jew people in a little building on Mack avenue the do- 
‘main has spread to all corners of the earth. Enough 
ple are employed in its great factories and branches 
to populate a nation itself. To most of us it is the Ford 
impire stretching a band from Dearborn around the 
\ntire world, but to Henry Ford it is a great laboratory 
igarching to improve and perfect the product that bears 
‘his name. . : 

‘astness Of Enterprise — 
Ris tiiteult to "conpeohend the vastness of this in- 
justrial enterprise for it reaches from the depths of the 
‘arth in the iron mines of northern Michigan to the 
‘heart of the jungle of Brazil, and its plants and build- 
‘ings are found in 33 countries of the globe. 

_ The capital is at Dearborn, for it was on a little farm 
within sight of the stacks of the Rouge plant that Henry 
‘ford was born. So it was only natural, knowing his 
‘thinking and ways of doing things, that he should build 
‘his factories in this little community just outside De- 
‘roit. Surrounding the plant are thousands of Ford 
jeres of farmland, nearby is his unpretentious home, 
adjacent is Greenfield Village, housing his collection of 
American life and industry. 

' So let us start with the Rouge plant, the largest in- 
|dustrial unit in the world. This section of Ford industry 
‘braces 1,200 acres; operates 100 miles of railroad, 
'11/3 miles of docks and 10,350,000 square feet of floor 
space; it employs at capacity production 104,000 men 
who collectively utilize nearly every industrial trade 
known to man. Its bins have a capacity of 2,000,000 tons 
,of ore, coal and limestone; its furnaces and mills de- 
velop and fashion 63 different kinds of steel to a total 
‘of 2500 to 3,000 tons daily; while its glass plant turns 
out 25,000,000 sq. ft. annually. 

The general offices of the company are at Dearborn. 
/The company operates its own lighting, heat and power 
|plant; its fire department; paper mill; its foundries; 
‘hot and cold sheet mill; hot roll bar mill; tire plant; 
jsintering plant; coke ovens; tool and die shop; press 
shop; cement plant; body plant; open hearth nr 
box factory; blast furnaces; telephone and telegrap 
exchanges; paint factory; artificial leather plant; 
freight and express offices; laboratories, — 
shops; hospitals and the Henry Ford Trade School for 
Boys. 

Develops Rubber Plantation 
| The Aeon owns more than 500,000 acres of tim- 
ber and iron ore lands in northern Michigan, _ is 
developing a rubber loge in a embrac- 
| ing approximately 2,225,000 acres 0 ee 
| fs Votrcie, the Lincoln Motor Co., a division of -” 
‘Ford Motor Co., manufacturer of Lincoln and ona 
lephyr cars, was acquired Feb. 4, 1922. Ford Motor 0. 
of Canada, Ltd., with offices and factories at _ - 
Ont., supplies the trade in the Dominion of Cana a and, 
with the exception of the British Isles, arene mS . 
British Empire. Ford Motor Co., Ltd., agueat, i 
land, and its subsidiary companies, serves - a 
sles, most of the continent of Europe — eS 
uorthern Africa. Fordson Coal Co., ——— in — 
owns 120,000 acres of coal and timber lant : j Rona 
tacky and West vege. =e —_—- a ae at. 
‘Ships bri re and timber : 
hee ‘nce plant, while Ford — ee 
motor parts abroad and to company plants on 
— and Pacific cones. . 
ere are 34 branches ; 
tich are assembly plants, There. are fossien, pens 
ifices and associated companies In Ys Full ° 
throughout the world. There are also — ss 
tlants at Iron Mountain, Mich., _—_ ae 
Green Island, N. Y., besides 15 small plan yar a 
tinity of Dearborn. These small plants are oe 8 
ene See por ee they can live close to nature 
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ding in "the ‘history of the so gy A el . aaa 
tlled the “Universal Car.” Probably it 0 oe SoD 
without any exaggeration that since cond a tae 
lied the name Ford has become oer 
all languages of the earth. 


a ia ‘>ty-eighth instalment of 
Epiror’s Note: This 1s the ee ant oideieniiaie 


Chris Sinsabaugh’s eee feeues of Automotive News. 
: : e€ oc < 
will appear in succe 


the United States, 16 of 





RECORD-BREAKERS EXPLAINED. 


Hudson’s new 





AAA records for performance and endurance. 

Herb Hawke, New York retail sales manager, is going through the — 

paces with Ray H. O’Brien, Washington district manager, as the prospect. » 
GOODYEAR TIRES and Hudson’s Auto-Poise control. This unretouched photo 


the Records .. . 





New Hudson retail salesmen in the 
Washington (D, C.) area are here shown learning the how, what and why of 


In this picture 





h w 1940 Hudson Six was taken immediately after completion 
of ne sand wscaen 20,000-mile endurance run in 12 days at an average speed 


of 70.5 miles per hour. Steering stability, brought about b 


the incorporation 


- ntrol in Hudson’s new independent front wheel coil springing, 
Salk cester poles ee is said to be shown by the absence of wear on the 
the 


two front tires, despite 


constant side-thrust of the car’s course around the 


10-mile circular Bonneville Flats (Utah) course. 





[ Sparks By 


Chris 
Sinsabaugh 


(Continued from Page 1) 


work cut out for him, for since 
setting his quota for the 1940 car 
model year, which he did at the 
press preview when he estimated 
that 240,000 domestic sales were 
more than likely, he has upped 
this to 250,000. The reason for this 
is that the business outlook has so 
improved since the original esti- 
mate that he thinks another 10,000 
is not much for him to shoot at. 
Mebbe it will be more, he hopes, he 
hopes, he hopes. Anyway, he is 
willing to risk his reputation as a 
prophet and a soothsayer. 


HUFSTADER STARTS his new 
year with a record of having sold 
(wholesale, of course) 974,844 units 
in his six years as general sales 
manager. He’s a millionaire in 
| sales if you count in Buick sales 
| for the 10 years he has been identi- 
fied with the company’s sales de- 
partment, in which time the count 
has been 1,078,867. 

When you stop to consider that 
after he came out of Denison Uni- 
versity at Granville, Ill., a 20-year- 
old youngster, he took a job as 
courtesy boy in the Pierce-Arrow 
plant at Buffalo, he has made con- 
siderable progress. His first selling 
experience had to do with the sale 
of typewriter accessories. What a 
far cry from that to peddling auto- 
mobiles! 





* * & 


WITH THE announcement of 
the Hydra-Matic Drive in this 
issue, another chapter of the Olds- 
mobile press preview can be 
written. I jump to it, for my two 
typewriter fingers (I use the hunt 
and peck system) have been itch- 
ing to write a piece for the paper 
about it ever since I saw the movie 

| picturization of its construction 
and operation at the Paul Pry 
| party. 

| From my circus seat under the 
| big top in the engineering build- 
| ing of the company at Lansing, I 
listened to General Manager 
| Charles L. McCuen as he told us 
| his engineering policy always has 
| been to simplify the operation of 
| the automobiles he built. In the 
| Hydra-Matic he feels that he has 
| taken giant strides in this simpli- 
fication. 

|. “You'll note by the movie pic- 
— that with the Hydra-Matic 
all the driver has to do is to steer 


the car and brake when necessary 
—everything else is automatic,” he 
said. “There’s no clutch pedal and 
starting is automatic; you can’t 
kill the motor and you can 
throttle down to a creep and still 
keep going.” 
* * 

AND ON the screen we watched 
the “big boy” of the 1940 line, the 
“Maharajah of Motordom” as the 
ballyhooer called it, do its stuff in 
support of McCuen’s statement. To 
us sitting on the benches and 
cracking peanut shells as we 
watched, it was uncanny the way 
the Hydra-Matic operated and led 
us to nod in the way of confirma- 
tion the statement made by Mc- 
Cuen that the device rightfully can 
be classed as ranking with the 
self-starter and four-wheel brakes 
in importance in the operation of 
the modern motor car. 

* 7 ok 

THE PICTURE climax came 
with the demonstration on the 
steps of the administration build- 
ing—big broad ones and yet steep, 
probably about a 12 percent grade. 
The “Maharajah” crept up in high 
—never a pause but always going 
on and up. It looked as if it 
couldn’t be moving more than a 
mile an hour and without a motor 
stop. One felt as one must feel if 
he were watching a war tank com- 
ing out of the trenches—always ad- 
vancing, slowly it is true, but al- 
ways going ahead. Of course it 
could have moved faster but the 
big idea was to show what a low 
throttle could be used without kill- 
ing the motor. 

* x * 

TWO GHOSTS of the industry's 
past—from the pioneer era—came 
into the editorial sanctum during 
the past week, not together but on 
separate days, two men I never 
had met but whose pasts were as 
an open book to me. One was J. 
Frank Duryea, 70 years old, who 
co-engineered with his brother 
Charles, America’s first gasoline 
car and who later manufactured 
the Stevens-Duryea and who is 
credited with building America’s 
first six-cylinder car. The other 
was J. Walter Christie, two years 
older, whose Christie front-drive 
racing car was fastest of the speed 
pack of 35 years ago. 

Duryea, living in retirement in 
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Finance Firms 
Seen Increasing 
Instalment Gains 


NEW YORK.—With only a mod- 
erate increase in general business 
activity resulting in more employ- 
ment and greater security for those 
employed, because of the war be- 
tween European nations, the lead- 
ing instalment finance companies 
—Commercial Investment Trust 
Corp. and Commercial Credit Co.— 
should experience a material in- 
crease in demand for their facili- 
ties, according to the Wall Street 
Journal. 

Past experience has demon- 
strated that in good times and bad, 
a substantial majority of consumer 
purchases of automobiles and 
household appliances are made on 
deferred payments. 

Consumer buying of such com- 
modities follows a definite pattern 
in relation to general economic 
trends. A small percentage in- 
crease in national income is ac- 
companied by a relatively large in- 
crease in instalment sales, and vice 
versa. 

For example, in 1936, which was 
a year of increasing employment 
and rising national income, figures 
published by the Department of 
Commerce show that total cash 
sales of all kinds increased 11.2 
percent over 1935, whereas instal- 
ment sales increased 25.4 percent 
over the preceding year. 

Similar figures just published for 
1938, which was a year of declin- 
ing employment and falling na- 
tional income, show that cash 
sales fell off 8.6 percent, whereas 
instalment sales declined 28.5 per- 
cent. ; 

The persistence of this pattern 
in the first six months of 1939 is 
indicated by published reports of 
the leading finance companies, 
showing increased volume of more 
than 25 percent to June 30 com- 
pared with the first six months of 
1938, whereas department store 
sales of general merchandise were 
up less than 10 percent. It is prob- 
able, then, that on an increase of 
only 10 percent in general business 
activity, an increase of from 30 
percent to 40 percent, or more, in 
instalment sales could eventuate. 

The leading finance companies, 
in spite of reduced volume as com- 
pared with 1936 and 1937, have 
maintained their organizations in- 
tact and there would be no con- 
siderable increase in overhead, and 
no need for additional capital if 
their volume were materially aug- 
mented. 

There is no credit strain and, in 
fact, the companies have large un- 
used capacity. 





Connecticut, has been out of 
touch with the automobile industry 
for a quarter century—a Rip Van 
Winkle who has let the motor in- 
dustry pass his door without a 
thought or a worry about its 
progress or its problems. Telling 
him about some of the good things 
in readiness for the 1940 market, 
he pricked up his ears and once 
more was an automobile engineer. 


CHRISTIE, tall and slim and 
with a mind that clicked as ef- 
fectively as it did 35 years ago, re- 
called the old racing days when 
his front-drive creation was the 
talk of the world and which set a 
one-mile straightaway record of 35 
seconds, four seconds under the 
previous best. In later years Bar- 
ney Oldfield and Louis Strang 
drove it. 

That front-drive car was not 
Christie’s sole engineering ac- 
complishment. In later years he 
designed and built war tanks and 
has done a lot of work for dif- 
ferent governments. Most likely he 
will be heard from in a big way in 
the present war. One of his recent 
developments, a picture of which 
he showed me, is a combination 
airplane and war tank. The ship 
picks up the tank and can fly it 
to where it is needed, being at- 
tached under the body of the plane 
and which also helps the ship get 
off the ground. 


Big Truck Order 

MILWAUKEE.—Sterling Motors 
Corp. here has received an order from 
Santaniello Bros., Inc., Jersey City, N. 
J. for 18, 9-to-124%-ton trucks, ali 
diesel-powered, valued at about $150,- 
000. fteen of the trucks be 
equipped with dump bodies and hoists 
ane three ae used as tractors 

uling semi- ers, equipped with 
bodies and hoists also. - 
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OU'LL SEE IT PASS like a silver flash... a curve with your little finger... park in shadow- 
whish of air, and it's gone. length. 
. But that one split-second glimpse will tell you It goes like a streak... with a new rear end 
. something breathtakingly new is coming ratio, new engine developments, a new Fourth 
| across the automotive horizon of 1940. Speed Forward with an Automatic Overtake to 
* And its name is Nash! add a new scale of sweet performance. 
| Never in your life have you seen a car so There's of course the Convertible Bed, new 
exciting. Clean and trim as a fighting plane; Hi-Test Safety Glass, new Sealed Beam Lights. 
lower, even racier than the ’39 Nash, it’s pure But you don't need to know these features... 
Tiffany .. . looks extravagantly expensive. or a yardstick to sell it, or a ramrod to make a 
| This new Nash has it—that mysterious magnet- deal. 
+ Pt . ism that makes a man itch to get his hands on it. The 1940 Nash will sell itself as you've never 
Remember the thrill Conditioned Air gave seen any car do before! And at price reductions 
America in 1938? The “Weather Eye” in '392 of $20 to $50 from last year! 
Get into the back seat of this new 1940 Nash, sé x ii 
and you'll learn about something just as revolu- It's been a great year for Nash...a 64.4% H 
tionary ... the Arrow-Flight Ride! sales gain compared to the industry's 45.9%. dint 
We confidently declare it makes the 1940 What is more important is that 81% of Nash 
Nash the most comfortable car on the road, dealers reporting in a recent survey averaged fling 
regardless of size or price or weight. $71 per car net profit—a total of 3.7% on 
A new springing combination never used be- their new car sales volume! You have to go , 
° fore . . . long shock absorbers and springs in Sole So be eMule 
- back, working with soft coil springs in front... Now that record wasn't made by high pressur- 
new Fabreeka body mountings . .. delivers the ing .. . but with liberal-sized, protected terri- 
levelest ride our instruments have yet recorded. tories, small overhead, the kind of effort made the 
And steering? You can walk a chalk-line on possible only by independent operation. fe 
¢ slippery gravel... feather around a down-hill It's a money-making set-up only Nash offers! | and 








Get in touch with W. A. Blees, 
General Sales Manager, Nash 










Motors Division, Nash-Kelvinator 
Corporation, Detroit, Michigan. 
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121 Marks Broken 
As New Six, Eight 
End Runs on Flats 


20,000-Mile Test Made 
By Hudson Six Under 
AAA Supervision 


DETROIT.—A total of 121 
endurance and performance 
marks fell to Hudson’s latest 
assault on stock car records 


at Bonneville Salt Flats, 
Utah, according to a final sum- 
mary of the recent Bonneville 
Runs just released here. In ad- 
dition, both the Hudson Six and 
Hudson Eight set new economy 
marks in officially supervised tests. 


In a 20,000-mile endurance run 
under the supervision of the AAA 
contest board, the low-priced Hud- 
son Six broke 81 previous records— 
sweeping 58 Class D and 23 Un- 
limited stock closed car marks 
(see page 5 for complete listing 
of records). The entire 20,000-mile 
run was completed in 12 days, at 
an average speed of 70.58 miles per 
hour. No stops were made except 


Hudson 
Sparks 


Double Sparks 
Hudson Strategy 
Schooling for Debut 
Hudson First to Pop 


By 
Chris Sinsabaugh 










conductor is working over- 
time in this issue—his regular 
dint on the front page of the main 
sheet and another column in the 
Hudson section. For which he is 
fling his claim for a drink and a 
talf for overtime. But this par- 
teular job is one that really is a 
labor of love, for it gives him a 
chance to express his admiration 
for Hudson strategy in making its 
presentation of its 1940 models, a 
@mpaign which has been ably 
arried on. Each year I get a big 
kick out of watching the boys in 
the industry jockey for position at 
the start of the race, and this time 
I think Hudson pulled a different 
and very practical maneuver. 


zs * * 


HUDSON STARTED way last 
july to pave the way for the 
blessed event. The field forces had 
te go to school and learn all the 
inside facts about the new cars, 
which information was passed 
dong to distributors and dealers 
% that by the first of August they 
Were letter perfect—they knew 
their stuff. And then came along 
press preview time when the Paul 
Prys from hundreds of daily 
Papers came to Detroit on their 
‘anual trip to find out what was 
tw in the industry. And with 
| thers Hudson staged a peek party 
for them. But unlike the others 
Which insisted on secrecy as to 
)140 plans, Hudson boldly handed 
/wt a press release for immediate 
| Publication — pictures, dope about 
(See SPARKS, Page 19, Col. 2) 


Wider Car Market Foreseen 
In Fuel Consumption Data 


records of the U. S. bureau of pub- 
lic roads, the total number of mo- 
tor vehicle registrations gained | 
only 4.69 percent. | 

Besides nearly doubling the reg- 
istration gains for the period, the 
motor fuel consumption increases 
were registered in every state, | 
while the number of motor ve- 
hicles declined in five states and 
the District of Columbia. In 36 
other states the rate of increase in 
motor vehicle registrations was 
less than fuel consumption gains. | 

Analysis of the statistics further 
reveals the fact that in 1938 there 
| were 23 states whose percentage of | 
the total national motor fuel con- | 
|}sumption was greater than their | 
| percentage of national motor ve- | 







































Complete information on Hud- 
son’s records in Bonneville 







Runs will be found on page 5. 











for refueling and changing drivers. 
The car was equipped with over- 
drive and optional rear axle ratio. 

A Hudson Six also took six 
standing-start performance records 
at speeds ranging from 48.39 miles 
per hour for 1 kilometer to 73.1 
miles per hour for 10 miles. 

At the same time a new economy 
mark was established by another 
1940 Hudson Six identical to the 
car which made the endurance run. 
Running at a constant 29.98 mile 
average speed, the Hudson Six 
traveled 32.66 miles per gallon of 
gasoline in a 1,000-mile test. This 
test is said to indicate the economy 
Hudson Six owners can expect, 
even in “stop-and-go” driving, 
which, of course, uses more gas. 

(See RECORDS, Page 4, Col. 3) 























|Special to Automotive News 

NEW YORK.—Significant facts, 
|Pointing to an expanding automo- 
itive replacement market and the 
| location of its ripest areas, are re- 
Yealed by analysis of statistics | 
‘ontained in the sixth edition of 
‘Petroleum Facts and Figures,” 
Which has just been issued by the 
| American Petroleum Institute. 
| Motor fuel consumption in- 
creased 8.66 percent in the United 
States from 1936 to 1938, it is esti- 
Mated by the Institute, while dur- 
jing the same period, according to 
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'the two percentages were identical, 
(Continued on Page 14, Col. 4) ' 





Founded in 1925 as Automotive Daily News 





iO 


hicle registrations. In four states|escort and a sound car, four new 


Detroit Likes a Winner . . . 





TRIUMPHANT WELCOME, given the 1940 Hudson winners of 121 AAA 
records at Bonneville Flats, began at the main Hudson plant in Detroit where 
thousands of workers turned out to greet the cars they built. 





THEIR CHEERS were echoed by thousands more 
in Detroit. 


at the Hudson Body plant 


ier 





ren pecan Ww. 
Motor City’s official welcome to these record-breakin cars and thei 

= @ ceremony on the City Hall steps the mayor scented the key = the 1910 
winning Hudsons, presented on behalf of the Hudson Motor Car Co. by John 


READING, right center, of Detroit, extended the 


Mackesky, center, and Miss Easton, left, the two senior employ 

i hesky, | P ° es i - 
pone 2 service. Grouped behind His Honor are Drivers Al Miller. Budde Gee 
an xeorge Bailey, with Glen White, of the Hudson engineering department. 


Detroit Hails Record-Breakers 


DETROIT.—Detroit, motor capi- | endurance, were officially greeted 
tal of the world, gave a generous by Mayor Richard W. Reading at 
welcome last week to the first of ‘the City Hall at the conclusion of 
the 1940 models to win fame asia parade through the city. 

“ae breakers. ; In the presentation ceremony 

eaded by a motorcycle police | pictured above, the veteran Hud- 
son employes, John Machesky and 
Miss E. Easton, Officially repre- 
sented the Hudson factory. 


1940 Hudson cars, crowned with | 
AAA records for performance and ' 
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Economy, Endurance Records Set by Hudson 


UDSON ORDERS BEST IN 10 YEARS 





Plant Production 
Hits Peak in Effort 
To Meet Demand 


Favorable Dealer Reaction 
To New Cars Highlight 
Of 1940 Meetings 


DETROIT.— Although the 
first preview showing of 1940 
Hudson models was held only 
a little more than a month 
ago, factory officials report 
that the new cars have already 
received the biggest reception from 
trade, press and public, of any in- 
troduced by Hudson in the past 10 
years. 

From the day production started, 
wholesale orders have consistently 
run better than double the factory 
allotment schedule, it is reported. 
But an even better indication of 
the extent of public demand is the 
fact that production so far has 
been unable to keep pace even 
with retail orders for immediate 
delivery to buyers. 

Public acceptance of the 1940 
line has brought employment in 
Hudson factories to a new 10-year 
high. Addition of 3,500 employes in 
the past two weeks raised the total 
to 12,500, officials report. 

They also point out that this 
initial volume of orders was at- 
tained with only partial distribu- 
tion to the dealer organization— 
and before any announcement ad- 
vertising on the new cars had ap- 
peared in either magazines or 
newspapers. 

First indications of the 1940 suc- 
cess that might be expected came 
at a press preview in early Au- 
gust, at which several hundred 
representatives of magazines and 
newspapers from coast to coast 
greeted the new cars. 

A series of distributor and deal- 
er meetings, covering the country, 
followed in rapid succession—and 
the field-selling organization | 
backed its opinion of the line 
with orders for approximately two 
and a half times the number of 
(See HUDSON SALES, Page 2, Col. 2) 


Employment Hits 
Peak of 12,500 As 
Hudson Sales Rise 


DETROIT.—Coincident with the 
reports of the best reaction to new 
Hudson models in 10 years, 2,000 
more employes of the Hudson Mo- 
tor Car Co. were called back to 
work recently, making a total of 
11,000 men at work. 

Following closely on the heels of 
this notification of production in- 
crease, the next week brought news 
that a further step-up called for 
1,500 more employes, bringing the 
total now at work to 12,500. 

According to factory officials, 
every indication points to an ex- 
tremely active buying season 
ahead, due to the tremendous vol- 
ume of orders on hand and the 
fact that used car stocks in the 
field were lower at the end of Au- 
gust than for any similar period 
‘since 1934. 
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Hudson Dealers Acclaim 1940 Models at Previews 
Orders Placed at Meetings 


Exceed Factory Allotment 


DETROIT.—"“The most success- 
ful new car presentation in recent 
years,” is the unanimous report of 
Hudson sales executives who re- 
cently showed the new 1940 Hud- 
son line to dealers from coast to 
coast. 


Presentation meetings were held 
in 23 key territories, with a com- 
plete display of new cars on hand 
for the inspection of dealers and 
salesmen in each territory. 


Enthusiasm displayed by the field 
force was backed up by sizeable 
orders placed at the meetings. As 
a@ result, dealer demand for new 
cars was far in excess of the num- 
ber provided for in factory allot- 
ments, it is reported. 


George W. Pratt, Hudson’s gen- 
eral sales manager, conducted 
meetings in Detroit, South Bend, 
Indianapolis, New York, Philadel- 
phia and Washington. From the 
latter city a typical telegraphic re- 


Dealers Must 
Make Money, 
Is Hudson Aim 


DETROIT.—No dealer franchise 
is a good franchise unless it makes 
money for the dealer, according to 
George H. Pratt, 
general sales 
manager of the 
Hudson Motor 
Car Co. And that, 
he declares, _ is 
Hudson’s policy 
in all its dealer 


activities. 
“We can talk,” 
says Pratt, “of 


co-operating with 
dealers. But the 
dealer himself is 
the key mer- 
chant in the sale of automobiles. 
Unless he sells automobiles in suf- 
ficient volume, and makes money 
in the process, the whole setup is 
wrong. 

“Looking at it from all angles, 
we believe we have a _ splendid 
proposition—and the angles are 
the four things that are most im- 
portant to any automobile dealer. 
We call them the ‘four P’s’: 
Product—Price—Profit Possibilities 
—Policies. 

“Our 1940 product we think is 
outstanding, in style, room, luxury 
and new features. Our simplified 
line covers nearly 100 percent of 
the popular market, and in each 
class our cars are priced competi- 
tively. Dealers, with a very small 
investment, are able to show rep- 
resentative models in every price 
field that promises volume busi- 
ness. Our discount schedule is ad- 
vantageous to the dealer. 

“But the matter of policy is per- 
haps ever more important to the 
dealer. Automobile dealers like to 
run their own business. They want 
exclusive territories. They don’t 
want to have to buy more cars 
than they think they can sell. But 
they want cars delivered when 
they need them—and service parts 
when they need them. 

“We satisfy them on all these 
points, we believe. Our distributors 
carry ample stocks of new cars, to 
be delivered as ordered. The same 
is true of parts. We protect estab- 
lished Hudson dealers by making 
them responsible for all Hudson 
sales in their territories. We back 
them with strong advertising and 
promotion. They are independent 
business men; yet factory help in 
any special situation is always 
available when they call for it.” 





G. H. Pratt 


Seattle Dealers Plan 
Open House Week 


SEATTLE, Wash.—Seattle auto- 
mobile dealers this week decided 
to hold an Open House Week, from 
Oct. 15 to 21 inclusive, in which to 
display the new models for 1940. 

The Seattle Times will issue on 
Oct. 15 a special automobile show 
edition detailing the new models. 









successful 
since 1929.” 


port read: “Most enthusiastic re- 
ception ever in Washington. Pri- 
vate showing at night, 548 attend- 
ance. Seventeen retail deals closed.” 


The following wire was one of 


those sent by W. A. James, adver- 
tising and merchandising manager, 
after meetings 
held in Detroit, 
Chicago and 
Denver: “Reac- 
tion of dealers 
and salesmen 
most enthusiastic. 
Comments by 
press and guests 
outside own or- 
ganization highly 
commen datory. 
By far best re- 
ception of cars I 
can remember.” 

H. F. Byrne, eastern sales man- 
ager, who covered Pittsburgh, Syra- 
cuse, Boston and Atlanta, had this 
to say: “Best indication of local en- 
thusiasm here on 1940 models is one 
dealer order for $15,000 and another 
for $10,000 new cars for immediate 
delivery. Big cry is for automobiles. 
Can truthfully 
say dealers are 
extremely happy 
and look forward 
to a big year 
with Hudson. 
Most enthusiastic 
reception of any 
new car an- 
nouncement.” 

C. G. Beeching, 
Midwest sales 
manager, who 
headed up meet- 
ings in Cincin- 
nati, St. Louis, Minneapolis, Kansas 
City, Salt Lake City, Dallas, Bill- 
ings and San Antonio, summed 
up one of his reports thusly: “To 
say that the meeting here was an 
outstanding success is to put it 
mildly because our dealers and 
distributors are all most enthusi- 
astic in their praise and expres- 
sion of confidence and determina- 
tion to do outstanding job in 
1940. They all are sure we have it 
this year ... best of all is dealer 
pressure to get cars right now.” 

From H. P. Grove, Pacific Coast 
sales manager, came this indica- 
tion of conditions in his territory: 
“Everyone ex- 
tremely enthusi- 
astic over cars 
and program as 
a whole. Consen- 
sus of opinion is 
that Hudson has 
done its share, 
and responsibility 
now is with our 
dealer and dis- 
tributor organiza- 
tion. Dealers ex- 
pressed them- 
selves as anxious 
to get cars immediately.” 


Such expressions as these, Hud- 
son factory officials say, backed 
up by increasing orders and strong 
public interest in the new models, 
all indicate that Hudson dealers are 
convinced of the attractive profit 
possibilities in the 1940 franchise. 


Hudson Sales 


(Continued from Page 1) 


cars allotted for the introductory 
period. 





H. F. Byrne 





C. G. Beeching 





H. P. Grove 


At first public showings in key 


cities, the same reaction was re- 
ported in retail salesrooms, of- 
ficials declared. The result is a 
bank of unfilled factory orders 
that is growing daily. 

“It is evident that we have the 
market coverage, the price range 
and the competitive values our 
dealers want,” says George H. 
Pratt, general sales manager. It 
is equally evident that we have the 
style, luxury and other important 
features that appeal to buyers. 

“Putting these two factors to- 
gether, we believe we are justified 
in looking forward to the most 
Hudson selling year 





Once-Overing the New Cars .. . 





HUDSON PRESIDENT, A. E. BARIT, right, receives the compliments of the 
19410 season from Chris Sinsabaugh, left, editor of Automotive News, and Jim 
Sullivan, center, automobile editor of the Boston Globe. 





“CONGRATULATIONS!” At the Detroit presentation meeting Gil Schaefer, 
of Walker Motors, Detroit, and Fred Gaskins, Hudson distributor of Fort 
Wayne, Ind., congratulate Hudson’s general sales manager, George H. Pratt, 
on the styling of the three new Hudson models for 1940. 





NEW HUDSON safety feature, the combined athing light and directional 
safety signal, which ° ames, Hudson’s advertising and merchandising 
manager, is pointing out, looks good to W. E. Butler, of Butler Motors, Inc., 
Chicago Hudson distributor. 


} 
i 


SAN FRANCISCO opened up her Golden Gate to receive the new 1940 Hud- 
sons. Howard P. Grove, right, Hudson Pacific coast sales manager, joins with 
Glen C. Stater, center, Hudson distributor for northern California and Nevada, 
and Lee Kearns, regional manager, in the general enthusiasm over the new cars. 





| sents the number of lives lost in 





|N. J. Police Tote Maps 


To Promote Safety 
TRENTON, N. J.—To stimulate 
safety consciousness, maps of New 
Jersey with the figure 413 across 
them have appeared on shoulders 
of state motor vehicle inspectors’ 
uniforms. State Motor Vehicle 
Commissioner Arthur W. Magee 
explained that the figure repre- 


traffic accidents on the _state’s 
highways last year. 

The plan is to keep the figure 
constantly before the public and 
inspectors as an admonition for 
safe driving. Local agents and 
other employes of the motor ve- 


hicle department are _ receiving 
small lapel buttons with 413 on 
them. 


‘ Elliott 


| Kan. 


Many Dealers 


Added by Hudson 
In the Past Week 


DETROIT.—Addition of many 
new dealers to the rolls of the Hud- 
son Motor Car Co. during the past 
week is announced by George H, 
Pratt, general sales manager. 

The new Hudson dealers are: 

Detroit—John K. Anderson, 

Mich. ; & Motor Almont, 
dotte, Mich.; Brown Cit 
Brown City, Mich.; Reed Motor Sales 
Davison, Mich.; Shaw Bros., : 
ington, Mich. Kansas ~~ E. Con- 
ard, Ft. Scott, Kans. eoria—Beard 
Motor Sales, Mason City, Ill. Saginaw 
—Geo. E. Hutchings, Mayville, Mich, 
St. Louis—Brummett Motor Sales, 
Jacksonville, Ill. Salina—Henry Kuhl- 
man, Linn, Kans. San Antonio, Wit- 
ten Motor Co., Pharr, Tex. Seattle— 
F. B. Wray, Seattle. Toledo—Brondeg 
Garage, Sylvania, O.; Frank Nolan, 
Tiffin, O 


Bump Shop, 


Birmingham—Porter Landrum, Bir. 
mingham, Ala. Boston—Marks Motors, 
Inc., Boston, Mass.; Bradley & Holden, 
Fitchburg, Mass.; South Main Street 
Garage, Milford, Mass.; Winslow's 
Garage, Norwood, Mass.; Fells Park. 
way Motors, Roxbury, Mass. Denver— 
Santa Fe Oil Co., Denver, Colo. Hous- 
ton—Berry Motor Co., Wharton, Tex. 
Indianapolis—H. D. Wyant, New 
Castle, Ind.; Okmulgee—French Gen- 
eral Repair, Poteau, Okla.; Peoria— 
Murphy, London Mills, Ill, 
Seattle — Harvey’s Motor Sales, We- 
natchee, Wash. South Bend—Thomp- 
son's Sales & Service, South Bend, Ind. 
Toledo—Bost Sales, Napoleon, O. 

Washington—W. A. Fletcher Coal & 
Lumber, Inc., Bluff City, Va.; Auto 
Sales Parts Co., Wythesville, Va. 
Boise—Evans Motor Co., Burley, Idaho; 
H. C. Allingham, Baker, Ore.; Ander- 
son-Dean Motor Co., Glenns Ferry, 


Idaho; Tanner’s Garage, Rupert, 
Idaho. Chicago—Logan Motor Sales 
Co., Chicago, Ill.; Cartwright-Oster- 


grant Motors, Elgin, Ill. Indianapolis 
—-Hutchens Car Sales, Lynn, Ind.; 
Omaha—Edde Motors, Falls City, Neb. 
Salina—Britt Motor Co., Junction City, 

a E. Selke, Gyp- 
sum, 


Atlanta—Decatur Hudson Co., De- 
catur, Ga. Boston—James Motor Sales, 
Tewksbury, Mass. Cincinnati—W. A. 
Nash, Covington, Ky. Fort Wayne— 
Wagstaff Motor Sales, Van Wert, 0. 
Milwaukee — Moore Auto Sales, La 
Crosse, Wis. Oklahoma City—W. M. 
Hughes, Woodward, Okla. Tampa—E. 


. J. Voll, Clearwater, Fla. Toledo—Wen- 


del Motor Sales, Chattanooga, O.; Da- 
vis Motor Sales, Lakeview, O 


Plans Furthered 





For Automotive 


Booster Banquet 


CHICAGO.—William L. Cratty, 
chairman, announces rapid ad- 
vancement of plans for the annual 
banquet of Automotive Booster 
Club International to be held in 
the Bal Tabarin of Chicago’s Sher- 
man hotel, Dec. 10, immediately 
preceding the opening of the 
Automotive Service Industries 
Show. 

As in the past, the event will be 
strictly stag and all are invited 
to attend. Special emphasis, how- 
ever, is being placed this year on 
the promotion of jobber attendance 
in order to offset the opinion which 
has prevailed to some extent in the 
past that the Booster banquet is 
primarily for factory men. 

Vice-chairmen in charge of an- 
nual banquet promotion, within the 
various Booster clubs about the 
country, are C. R. Crichfield, W. L. 
Poynter, Ralph Wilkins, Stafford 
Jones, Phillip R. Griffin, Emil 
Georg, George V. Unverzagt, A. J. 
Fiedler, George R. Tierney, Wil- 
liam O. McGuigan, Don Ayd, Earl 
C. Fagles, H. L. Strasburger, C. E. 
James, R. W. Cottle, Jack C. Ward, 
C. E. Hansen, A. G. Krause, J. R. 
Baker and A. G. Kihm. 


Buffalo Show Signs 


Armstrong’s Orchestra 
BUFFALO.—Percy J. Hunt, gen- 
eral chairman of the Buffalo auto- 
mobile show, said indications point 
to a larger variety of new models 
this year. He based this deduction 
on the fact that automotive manu- 
facturers are working at top speed 
at present in order to catch up for 
the lag that was encountered re- 
cently. 

Ralph R. Young, chairman of 
the show’s entertainment com- 
mittee, announced that Bob Arm- 
strong and his orchestra, 
artists, have been engaged to pro- 
vide the musical features. The 
show, sponsored by the Buffalo 
Automotive Trade Assn., opens 
Oct. 21 at the 106th Armory. 
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Found Well Above Year Ag 


Retail Car Demand 


' 


survey Shows 


OIT.—War in Europe so 
= not appreciably affected 
mestic retail automobile sales, 
ther favorably or unfavorably. 
‘derlying consumer demand con- 
‘iques strong and well above last 
‘war's levels, according to a sur- 
wy made by the Wall Street 
‘Journal. 

Public acceptance has been good 
_and exceptionally good in some 
nces—for the several makes 
lhich have been able to make 
isirly heavy shipments of 1940 
\spdels. While there are not yet 
lgough new models in dealers’ in- 
sntories to provide a conclusive 
ist of the retail market, all avail- 
le evidence points to a strong 
art for the new model season. 
Companies whose dealers have 
‘yen supplied with a representative 
ampling of the new cars and 
shose shipments are running on 
ivolume basis experienced greater 
ides in the first 10 days of this 
sonth than in the like August pe- 


Unfilled Orders 
| Heavy in Detroit, 


Mortensen Says 


DETROIT.—W. A. Mortensen, 
‘resident of Aaron De Roy Motor 
», Hudson distributors in Detroit, 
mints to a large volume of unfilled 
wail orders as a sign of healthy 
ules conditions. 
| “We have, to date, approximately 
#% cars on order at the factory,” 
uid Mortensen. “Each one of them 
npresents a retail deal by our own 
vtail department or by a dealer. 
demands for 1940 Hudsons have 
wen so pressing that our whole- 
we department has been unable 
» keep any for stock. We need 
many more cars for use as demon- 
stators and floor models in our 
om retail organization. 

‘Floor play reported by Hudson’s 
Xtroit dealers, in advance show- 
ags, has been exceptionally great. 
The cars have been enthusiastically 
meived by the public. New deal- 
#s have been signed up... sev- 
#al coming in without solicitation 
iter hearing what Hudson has for 
4. Aaron De Roy Retail has less 
tan 30 used cars on hand, and our 
talers are also in very good shape 
Athis respect. 

| “A most encouraging fact is that 
om 40 to 50 percent of all retail 
tals that have come to our atten- 
Me far, both from our own re- 





department and our dealers, 
ve been made to owners of com- 
xtitive makes,” Mortensen as- 
erted. 
‘Tcan truthfully say that we are 
mting away to the best start in 
‘ent years, and the outlook is 
tty good. We expect a brisk buy- 
4§ season, and plans are being 
‘mpleted for an aggressive local 
*motion program to supplement 
“vertising and merchandising sup- 
att from the factory.” 


EVERY CAR IS SOLD!” \ 
‘tor Car Co., Hudson Detroi 
‘ty car De Roy has ordered from 





w. A. Mortensen, 
t distributor, tells 
the Hudson factor 


New Model 


| Season Starting Briskly 


riod. The amount of gain over a 
month ago varied somewhat be- 
tween makes, depending upon 
stock and _ shipping conditions. 
Carry-overs of 1939 models of al- 
most all makes are negligible. 

For the industry as a whole, 
however, there were not enough 
cars available to dealer stocks nor 
a sufficiently large volume of 
shipments of new models in the 
early part of this month to sup- 
port a reversal of the seasonal 
trend. 

Should production and _= ship- 
ments continue to expand through 
the balance of this month at the 
expected rate, it is probable that 
retail sales also will show a gain 
over August, for an early start on 
the fall rise. Usually the turning 
point for the sales trend is 
September-October or later, but 
this year an August-September 
reversal is believed likely, due to 
the earlier start on new model pro- 
duction obtained by most manu- 
facturers. 

One of the companies which got 
an early start on new model out- 
put, and which has had several 
weeks of volume shipping, has the 
largest backlog of unfilled orders 
on hand in recent years. Another, 
and perhaps more typical producer, 
which only recently completed 
the stocking of its dealers with 
sample and demonstrator cars, has 
15,000 unfilled retail orders as com- 
pared with less than a tenth as 
many before shipments started. 


All through the industry, every 
effort is being made to get produc- 
tion and shipment rates up to 
normal as quickly as possible, to 
take advantage of what is expected 
to be an expanding demand 
through the early fall months. 


Phila. Car Show 
Again to Feature 
‘Antique Derby’ 


PHILADELPHIA. — Opening of 
the annual Philadelphia automo- 
bile show will again be high- 
lighted by the Antique Auto Derby, 
originated here nine years ago, 
with the novel “race” scheduled for 
cars manufactured prior to 1911 
to be run to Reyburn Plaza on 
Thursday, Oct. 26. 

The Philadelphia Automobile 
Trade Assn., sponsor of the show, 
| already is receiving entries for the 
derby. Indications, it is announced, 
point to the largest array of ven- 
erable cars in years from Pennsyl- 
vania, New Jersey, Delaware, 
Maryland, New York and New 
England points. 

A traffic test from Reyburn 
Plaza to Convention Hall will fea- 
ture the derby, prizes for which 
will be offered by newspapers, 
| automobile clubs, individual auto- 
mobile dealers and the Philadel- 
phia association. 










president of the Aaron DeRoy 
his wholesale manager that 
y represents a retail order. 


















































Hudson’s Production 


Hits 2,700 Per Week 


DETROIT.—With a scheduled 
production of 2,700 cars last 
week, the Hudson Motor Car Co. 
continued to step up operations 
and announced that rehiring of 
additional workers brought em- 
ployment up to more than 12,- 
500. 


At the same time it was an- 
nounced that retail sales of 
Hudson cars in the United 
States for the week ending 
Sept. 16 gained 125 percent over 
the same period a year ago, and 
58 percent over the previous 
week, 


New Dealers 
Laud Hudson 
1940 Models 


DETROIT.—Coincident with the 
addition of more than 100 new 
dealers to its rolls during the last 
30 days, the Hud- 
son Motor Car 
Co. is receiving 
an unusually 
large number of 
laudatory letters 
on the new 1940 
line, officials re- 
port. 

Typical of the 
letters is one re- 
ceived from J. H. 


: Parham, of the 





J.H.Parham Parham Motor 
Co., new Hudson 

dealers at Columbus, Ga. Parham 
writes as follows: “Needless to say, 
I am delighted to be back in the 
Hudson fold again. The minute I 
drove the 1940 Hudson there was 
no question in my mind as to what 
dealership I would take on for the 
coming year and I want to assure 
you and the officials of Hudson in 
Detroit, that I intend to remain a 
Hudson dealer from this time on. 
“During my 18 years’ experience, 

I can sincerely say that I have 


never seen any car which has met | ° 


with such enthusiastic reception on 
the part of the public as has this 
new 1940 Hudson. We have already 
oversold our first allotment of cars 
and at present have a long list 
awaiting deliveries. 


“It is particularly interesting to 
note that in many cases cars were 
traded in at considerably less than 
other dealers were offering for 
trades on the same cars, on cars 
in Hudson’s price class. 

“Another interesting point is that 
one salesman who has been with 
another firm for 21 years, was con- 
sidering making a change, and 
only after seeing the 1940 Hudson 
did he make up his mind what he 
preferred to sell. This man knows 
automobiles and I think his judg- 
ment regarding this new Hudson 
is a very fine tribute to any auto- 
mobile. 

“My entire organization is just 
as enthusiastic over this new car 
as I am. So far, no one has been 
able to pick a single flaw in its 
construction or performance. In 
other words, we are sold on it 100 
percent and are really going to 
show our heels to the rest of the 
pack down here in Columbus.” 





Preparations Pushed 


For Newark Car Show 
NEWARK, N. J.— Preparations 
for the annual Newark automobile 
show are proceeding rapidly under 
direction of William L. Mallon, 
secretary and manager of the 
Newark Automobile Trade Assn. 
The local show this year will 
open Oct. 21 and will be staged at 
the Sussex Avenue Armory instead 
of the Center Market building, 
where it was conducted last year. 
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IT BEGAN TO HAPPEN from the first moment the 1940 cars were previewed 
by Hudson distributors, dealers, retail salesmen and representatives of the press. 





HUDSON ORDERS, the best in 10 years, brought Hudson employes flocking 


back to work in thousands as production 


ecaaneconnnenteadl 


ALREADY WINNER of new friends 


a homecoming scene, with W. 


stepped up and up. 





and new records for Hudson. Above, 


A. Mortensen, right, president of Aaron DeRoy 


Motor Car Co., Detroit Hudson distributors, congratulating Glen White of the 


Hudson engineerin 


department; drivers Al Miller, Buddy Marr and George 


Bailey, and Bill Allison, of Hudson Engineering Staff. 


1940 Hudson Line Simplified 
But Covers All Price Classes 


DETROIT.—Simplification of 
models in the 1940 Hudson line, to | 
facilitate dealer handling and 
flooring, has caused favorable com- 
ment in the trade, it is reported. 
Because of this simplification, fac- 
tory executives explained, it be- 
comes an easy matter for each 
dealer to have the right display of 
each line, and offer models in each 
of the fastest selling price fields. 

Hudson’s new entry in the low- 
est price field, the Hudson Six, 
provides models built and priced 
for buyers of deluxe cars in this 
class, as well as a group made 
competitive for fleet business, mu- 
nicipal and government sales. In 
addition, optional epuipment makes 
it possible to convert Hudson Six | 
2-door touring sedans and 3- 
passenger coupes into low cost 
utility models. 

Another method followed in 
simplifying the line was to make 
the Hudson Eight and Hudson 
Super-Six, on the 118-inch wheel- 
base, identical as to both exterior 
and interior. The only difference is 
in the power plants. 

The Hudson Eight has more 





than one horsepower for every 
inch of wheelbase, and the com- 
pany points to its luxury treatment 
and to its recent record-breaking 
endurance runs at Bonneville Salt 
Flats as proof that it is offering a 
new kind of low-priced straight 
eight for 1940. 

Recognizing, too, that a _ tre- 
mendous number of people want a 
six in preference to anything else, 
Hudson states that it is meeting 
that class of buyer more than half- 
way with the Eight’s style twin, 
the new Super-Six. 

The same strategy was followed 
in designing the new Country Club 
six and eight sedans, identical but 
for horsepower. Hudson’s largest, 
roomiest body is mounted on a 125- 
inch wheelbase—which, incidental- 
ly, seems to be recognized today 
as an ideal wheelbase length for 
those who wish a fine, big car that 
is also practical from an all- 
around standpoint. Hudson reports 
that these aristocrats of the line 
have been finished in custom 


luxury. 
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Cars Checked Closely by AAA in Endurance Runs 








Hudson Six the Winnah! .. . 





HUDSON SIX starts its 20,000-mile grind. At the wheel were such drivers as 
Buddy Marr, Al Miller and George Bailey. They push the needle up to over 70 
miles an hour and hold it there and before this car will stop again for any- 
thing but re-fuelling, it will have covered a distance equal to over six trips 
between New York and San Frencisco. The car is just breaking the electric 
timing beam. 





NIGHT AND DAY for 12 days the Hudson Six speeds around the 10-mile 
oval. By the light of flares, servicing operations are oa completed and the 


car speeds on its way. Note how the new 1940 Hudson hood helps these pit 
workers by making the checking of oil and water easier. Time lost in pit stops 
is included in elapsed time calculations. 


MRD ts witb ve 





THE WINNER! Hudson’s new entry in the lowest price field, the 1940 
Hudson Six, is the new American Automobile Assn. endurance record holder 
with an average of 70.58 miles an hour for 20,000 miles. This new endurance 
mark not only breaks all Class D records but is also an Unlimited closed car 
class record and is faster than any stock closed car, regardless of size or price, 
has ever traveled this distance under official observation. 





GASOLINE ECONOMY is almost a matter of drops to the of- 
ficials of the contest board of the American Automobile Assn. who supervised 


MEASURING 


son endurance test. Here is George Stephenson, AAA official, fil ing the 
we rar ae Hudson Six to the last drop. At the conclusion of the tests the tank 


is drained and measured with the same minute accuracy. 
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¥Y WAS demonstrated by both new 1940 Hudson Sixes and Eights. 
Fn gM. is the Hudson Six starting off on a 1,000-mile special economy 
test under the official eapesvictes of the contest board of the American Ante 
mobile Assn. Equipped with optional overdrive and rear axle gear ratios, this 
new Hudson Six averaged 32.66 miles to the gallon at an average speed of 
29.98 miles an hour, using Gilmore Oil products. 












Value of Tests 
Is Explained by 
Hudson Official 


DETROIT. — Periodically, for a 
number of years, Hudson has sent 
cars from current production out 
to break existing performance and 
endurance records, and to establish 
certified marks for gasoline econ- 
omy, according to Stuart G. Baits, 
vice-president and assistant gen- 
eral manager of the Hudson Motor 
Car Co. 


“Every time we do this, we are 
asked: “Why do you place such 
value on records? Of what benefit 
are they to you and to the ordinary 
car buyer?” 


“From our point of view, tests 
such as those just completed by 
1940 Hudsons on the Bonneville 
Salt Flats are strictly in line with 
good engineering practice. 


“In the laboratory, every automo- 
bile manufacturer subjects the ma- 
terials that go into his cars to 
stresses and strains far beyond the 
limits they wili be asked to bear 
in actual use. 


“Why is it not equally good prac- 
tice to put the entire car through 
similar tests, to satisfy ourselves 
that the complete assembly has an 
equal margin of strength and 
safety? 

“This same reasoning, it seems to 
us, applies to the buyer’s interest 
in his car. He will never drive at 
the continuous speeds maintained 
by the new Hudson Six and Eight 
on the Salt Flats. But it is a defi- 
nite advantage to him to know 
that he has a car that can stand 
up under more punishment than 
the average driver could possibly 
give it in two years or more. To 
him, it is assurance of long life, 
low upkeep cost and freedom from 
repairs. 


“The flying mile run, in which 
the Hudson Eight set a new rec- 
ord of 93.89 miles per hour, was 
not made to prove the speed of the 
car. To us, it furnished evidence 
of reserve power and flexibility 
that are of definite advantage to 
owners in ordinary highway travel. 


“As for economy, we realize that 
gasoline mileage attained under 
special test conditions cannot be 
duplicated in the usual stop-and- 
go driving. But it seems obvious 
that a car capable of fine economy 
in such a test run will give pro- 
portionately high gasoline mileage 
in day-to-day service. 

“And when such results are offi- 
cially certified by the contest board 
of the American Automobile Assn., 
we are giving buyers proof, from 
an impartial and authoritative out- 
side source, of advantages that 
otherwise could be presented only 
as our own unsupported claims.” 


Records 


(Continued from Page 1) 


Also proving its economy, a new 
1940 Hudson Eight, 128 horsepower, 
traveled 1,012.25 miles at an aver- 
age speed of 28.81 miles per hour, 
averaging 27.12 miles per gallon of 
gasoline. Car was equipped with 
optional overdrive and _ optional 
rear axle ratio. 


John Cobb, British speed racer, 
stepped from his Railton “Red 
Lion,” after driving the fastest 
mile ever traveled on wheels, into 
a new 1940 Hudson Eight and set 
a new flying mile record for Class 
C stock cars ... 93.89 miles an 
hour. Car was equipped with high 
compression cylinder head and 
optional rear axle ratio. In a 10- 
mile run in the Hudson Bight, 
Cobb’s average was officially re- 
corded at 92.89 miles per hour. A 
Hudson Eight, in still more tests, 
set 32 new endurance and standing 
start performance records. 


Seek Membership 


CASPER, Wyo.—A meeting of the 
directors of the newly formed Wyo- 
ming Trucking Assn. here reveals that 
700 applications for membership have 
been received. 


Background 


Outlined by AAA Official | 


By J. Edward Schipper 
Detroit Zone Manager, 
AAA Contest Board 


BONNEVILLE, Utah. — Millions 
of years before automobiles were 
dreamed of, Mother Nature began 
to prepare a course that would try 
man-made motors to the very 
limit—test the staying power of 
man-made materials—show which, 
of man-made machines, could run 
longest at lowest cost. 

Mother Nature set her proving 
grounds in the dreariest, deadest 
section of America’s great salt 
desert—the Bonneville Salt Flats 
here in Utah. And it seems strange 
that the four corners of the earth 
were searched for a quarter of a 
century before engineers discovered 
this ideal course for speed and en- 
durance tests. 

Until four years ago, Ormond 
and Daytona Beaches, in Florida, 
were the speed kings’ tracks. Bob 
Burman, Col. Seagrave, Sir Mal- 
colm Campbell, made history there. 

But sand surfaces were uncer- 
tain. An “exactly right” combina- 
tion of wind and tide was needed 
to produce the right surface. No 
run could be planned more than a 
few hours ahead. 

Nature carpeted Bonneville Salt 
Flats with a natural, and _ uni- 





y SCT | 


sd Rises 


DRIVEN WESTWABD, after selection from regular factor 
officials of the American Automobile Assn., the 1910 Hudson 


Hudson Eight, record-breakers-to-be, 
world’s fastest speedway. 





tne 


for Tests 


formly, hard bed of salt—left flat 
and smooth when salt seas drained 
away before the memory of man. 
Covered with sand and water in 
winter, the flats bake hard ang 
dry under summer suns. 

That’s the Bonneville Salt Flats! 
The ideal test ground for unlim- 
ited speed and distance—the course 
upon which men can prove any- 
thing they want to prove about 
an automobile! 

The Hudson Motor Car Co. re. 
alized this several years ago—and 
sent cars out there to prove per- 
formance and endurance, by cap- 
turing some two score records offi- 
cially recognized by the American 
Automobile Assn. And again, this 
fall, the same company sent 1940 
models to Bonneville for economy 
and endurance proof before these 
new models were introduced to the 
public. 

Such records are not to be had 
for the asking. Many have tried, 
and many have failed. To establish 
itself as a winner—in either econ- 
omy or endurance—a car must 
meet many requirements. 

To make them official, records 
of any sort must have the backing 
of some recognized, authoritative, 
impartial body. So Hudson asked 

(Continued on Page 17, Col. 1) 





production by 
ix and the 190 


arrive at Bonneville Salt Flats, the 


MEANWHILE, THE DESOLATE salt expanse was being surveyed and the 


course marked out by flags to serve by da 
by night—because this was to be 20,000 mil 


and by flares to light the course 
les of grueling grin 


oval track. The straightaway course for the Hudson Eight Flying Mile trials— 
the same course used by John R. Cobb for his world land speed trials—had al- 
ready been approved by contest board officials of the American Automobile Ass2. 
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DELICATE ELECTRICAL timing apparatus is set u _—the 
The electric eye, accurate to 1/1000th of & ooo or 
same apparatus used by John Cobb, Ab Jenkins and others . 


officials of the AAA 
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world speed records—were used to time Hudson tests. 
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story Back of 
Is Told by Chief Engineer 


e 
tal 
a DETROIT.—The remarkable per- 
»rmance of the new 1940 Hudsons 


left flat 7 ‘ 

/ salt beds of Bonneville was 
pc a the the climax of 
of man. many years of 
a in painstaking en- 
re and gineering re- 

search and de- 
a velopment, ac- 
: course cording to Mur- 
ye any- | ray Northrup, 


chief engineer of 


> about the Hudson Mo- 






tor Car Co. 
aa “The Salt Flats | 
ve per- of Utah are prob- | 
by cap- |M, Northrup bly the most fa- | 





mous setting for 


rd. ° 
ia wtomobile ‘torture tests’ in the 


merican 
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nt 1940 
conomy 
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1 to the 


ies for sustained high speeds im- 
ose terrific burdens on engines. 
the high altitude means that rare- 
jed air pulls down horsepower. Ex- 
treme hot and cold temperatures 
tendicap both drivers and cars. 
“Still, on the eve of these gruel- 
ing tests, the Hudson engineering 
iepartment had little doubt of the 
wtcome. We knew from our own 
research and calculations that, bar- 
ring accidents arising from the al- 
vays unpredictable human element, 
these 1940 Hudsons would set rec- 
wds for their class. 

“We knew that Hudsons have, 
‘or years, been designed to provide 


be had 
e tried, 
stablish 
r econ- 
r must 


records 
backing 
ritative, 
1 asked 
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the highest power-to-weight ratios | 
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Bonneville Records Climax Hudson’s Long Researe 


Utah Tests 


able size. These basic factors, plus 
new 1940 improvements in design 
and materials, paved the way for 
such record-breaking performance 
and economy as we have have 
seen,” he said. 

“In the matter of gasoline econ- 
omy, Hudson’s new Overdrive 
proved of great value... and, in- 
cidentally, operated perfectly 
throughout the entire series of 
runs. The new single down-draft 
carburetor on the Hudson Six, plus 


|the new vacuum control spark ad- 


vance, exceeded our highest expec- 
tations in reducing fuel consump- 
tion and increasing performance. 
The new Hudson Eight engine, 
with its dual down-draft carburetor 


orld,” Northrup said. “Opportuni-| and other important features, 


proved its economy with a mark of 
27.12 miles per gallon... a truly 
remarkable record for an eight- 
cylinder car. 

“The great endurance of the 
Hudson Six, which not only swept 
all Class D closed stock car rec- 


ords but went on to capture many | 


Unlimited Class marks, can be bet- 
ter understood when you realize 


that this low-priced car has all of | 


the basic quality that goes into the 
making of higher-priced Hudson 
chassis. High grade alloy steels are 
used. Vital parts are oversized, 
longer wearing. The cylinder block 
of a Hudson is of high chrome 
alloy, so hard and wear-resisting 


in the industry. And Hudson-built | that special valve seat inserts are 
motors have always been noted for unnecessary. 


their ability to develop more power | 


than other motors of compar- 


“Connecting rods, frequently a 
trouble spot in long endurance 


121 Records Set by Hudson 
Six, Eight on Salt Flats 


HUDSON SIX RECORDS 
(Flying Start) 

1 Mile—Flying 

1 Kilometer 














PN 0s ces poacenen 81.19 

5 Kilometers ......... 81.19 
ears 81.19 

ction by 10 Kilometers .._...... 81.19 
the 140 95 Kilometers ....._._; 80.06 
ats, the) 2 Miles ............... 80.14 
50 Kilometers ......... 80.19 

EE ss ess eemanis 80.39 

75 Kilometers ......... 80.36 

DM 58 oo 4-0.5 5-0 utd 80.51 

' 10 Kilometers ......... 80.45 
PD ba cies vc eccsee 80.63 

; ES ae 80.54 

200 Kilometers ......... 70.86 

MEE ssi adssa-0 050s 70.41 

; 20 Kilometers ......... 70.61 
DM ccs vas ccnacccs 70.41 
DME ons niccsesnaeas 70.42 

300 Kilometers ......... 70.42 

; eS dd 5 ca wena 70.42 

400 Kilometers ......... 70.42 

MN eres unde pura 70.42 

500 Kilometers ......... 70.24 

EEE haicvuacaaxees 70.44 

>. Seana 70.31 

1000 Kilometers ......... 70.29 
bcs s cna ve ai 70.36 

11000 Miles ............... 70.40 

—.. 12000 Kilometers ......... 70.36 
; SE elec ha pnthk 70.45 

MO MID nic cccavceees 70.46 

/3000 Kilometers ......... 70.47 
PME. oss ors vk 6v'ocdacda 70.32* 

4000 Kilometers ......... 70.59 
ION oon s c nccceea's 70.48* 
“— Kilometers coe eta Re. 
nd the. SE a Dis bos 404 sae 70.41* 
z course |*900 Miles ............00 70.56* 
Genet OURS ow... cece 70.58* 
» trials—|200 Kilometers ......... 70.62* 
—had al-| 4 Days a eo atta 70.65* 
Me EE oe a aah asaeee s 70.72* 
armen 70.67" 
000 Kilometers ......... 70.73* 
ee) 66 Days See hencaa a 70.68° 

ia a a a glare eae ss 70.71* 
oop Kilometers OEE nn. 
OE fevasccsnnkeees .12* 
6000 Miles Woo... 70.68* 
ere 70.68* 
Kilometers .......-- 70.66* 
t | ae 70.68" 
4,000 Kilometers ......... 70.62* 
NNN Cs «ian viev.otie 70.62* 
M000 Miles (222222222222: 70.58* 

t= ear 70.58 


(20,327.42 Miles) 
ss D records. 
“Unlimited records. 


mmm 

ye 

i t Records with the Six. 

ae Umber of pit stops, 146 during run. 

[Ble ratio, 45/9 to 1. ay 
; Pyoonive used giving total ratio of 

<5 to 1. 

rite pressures front and rear, 40 Ibs. 
cold. 


8 Class 






* + * 
HUDSON SIX RECORDS 
a (Standing Start) 
sae! Mile 54.68 m.p.h. 
48.38 


Coecccccscccessceoces & 


B! Kilometer 011. ......- 3 
a oa ns auekseunk 71.29 
i Kilometers .........-++. 67.71 
" Kilometers ........+-+++ ae 
les eesceevee io. 
We (OS eee ceeee a 
d © ratio 41/9 to 1. No ove ; 
ot pothe po Pressure front and rear, 40 Ibs. | 


rials for © 


RUNS FOR FUEL ECONOMY 


Eight Cylinder Car—1,000 miles at 27.18 
m.p.g. ; 

41/9 to 1 axle with overdrive. 

Total reduction, 2.96-1. 

7 to 1 head. : 

Six Cylinder Car—1,000 miles, 
m.p.g. at 29.98 m.p.h. 

41/9 to 1 axle with overdrive. 

Both above cars had 6.00x16 tires. 


* * * 


HUDSON EIGHT RECORDS 
(Standing Start) 


5 Kilometers = Axle 3 8/9 tol 


32.66 


5 Miles 40 Tires 6.00x16 
10 Kilometers 86.28 No overdrive 
10 Miles 87.93 7 to 1 head 
x 7 * 
HUDSON EIGHT RECORDS 
(Flying Start) 
1 Kilometer ........-- 93.89 m.p.h. 
CM ccs awiessases ous 93.88 
$0 BEMNCS ness cde csc esenns 92.89 
5 Kilometers ......--+ 94.73 
SMES ccccccsicccecssic 94.73 
10 Kilometers .....-+-- 94.73 
25 Kilometers ....-+-+-- 93.64 
95 Miles .......cesceee 93.66 
50 Kilometers .......-- 93.71 
50 Miles .....cecceescee 93.68 
75 Kilometers ....----- 93.08 
%5 Milew ..ccscccccccece 93.69 
100 Kilometers ....----- 93.70 
100 Miles .....---s-eeeee 93.67 
200 Kilometers ....------ 92.39 
900 Miles ......---eeeeee 92.73 
250 Kilometers ...--+++- 92.56 
950 Miles ...----eeeeeeee 92.29 
300 Kilometers ...----++ 92.68 
300 Miles ....---etseeeee 92.49 
400 Kilometers ...--+--+ 92.28 
400 Miles ....-+--+++eeee 92.54 
500 Kilometers ...----+- 92.54 
500 Miles .....--eseeeeee 92.42 
1,000 Kilometers ...------ 91.87 
1,000 Miles ....---e+eeeeee 91.34 
© TIOUP occ ccscicescsess 93.68 
3 Hours ....-ceeeeeees 92.41 
GB PIOUNE 2222s ccccesoes 92.12 
91.29 


12 Hours 
Equipment axle, 3 8/9-1. 
No overdrive. 

Tires, 16x6.50. 

7 to 1 compression ratio. 
58 class D records 

23 Unlimited records 


81 records with the Six 
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runs, came through perfectly for 
Hudson, thanks to their continu- 
ous babbitting manufacture and 
sturdy construction. 

“Hudson’s fluid-cushioned clutch, 
only one of its kind and veteran 
of many hard tests, took this run 
easily without trouble of any kind. 
The counterbalanced crankshaft, 
pioneered by Hudson, did its part 
in sending the Hudson Six to new 
records. 

“In long runs, few things are 
more important than the oiling sys- 
tem, supplying hard-working parts 
with life-giving lubrication. Hud- 
son’s patented Duo-Flo oiling, in 
this connection, again proved its 
merit. 

“It is the sum total of these and 
other relatively undramatic fea- 
tures,” Northrup concluded, “that 
makes possible a spectacular suc- 
cess like that achieved at Bonne- 
ville. To the public, and to Hudson 
dealers, the greatest value of these 
records lies in the knowledge that 
they were made by stock cars, 
identical with models which may 
be obtained in any Hudson show- 
room. To Hudson engineers, Bon- 
neville means an ‘O. K.’ on our 
efforts to date, and a guide to even 
finer developments in the future.” 


How AAA Contest 
Board Governs 


Stock Car Runs 


By Wm. Taylor 
Technical Representative, 
AAA Contest Board 

DETROIT.—The American Auto- 
mobile Assn., realizing early in the 
days of the automobile that rac- 
ing, touring and other forms of 
automobile sports furnish valuable 
information to the engineering 
fraternity to guide progress, cre- 
| ated a special division to direct 
and supervise these activities. The 
| inner organization devoted to this 
| phase of automotive development 

is called the “Contest Board.” 
Regular automotive sports rec- 
ords approved by the AAA con- 
test board are recognized by an in- 
ternational body which, through 
agreement of the leading authori- 
ties in each country, has control of 
international records. There are, 
however, no international stock 
car records, since there exists no 
international set of rules to govern 
stock cars. Stock car records made 
in this country are known as 
American stock car records. In- 
ternational records pertain to non- 
stock cars which meet specifica- 
tions internationally agreed upon. 

Accurate Timing Device 
In the observation of both stock 
|car and non-stock car records, the 
|contest board of the AAA employs 
the most accurate type of timing 
apparatus. For many years now 
the photoelectric cell, or “electric 
eye,” has been used to determine 
|the instant cars cross the starting 
|line and the finish line. Timing by 
lthis method is accurate to the 

thousandth part of a second. 
When a stock car is submitted 
,to the AAA contest board for test, 
|it is turned over to a representa- 
tive of the board who immediately 
seals it and places 
technical representative. 
Then the car is taken to a 
| garage where it is torn down, in- 
| spected and checked against stock 
production blue prints for clear- 
ances, dimensions of principal 
| parts, compression, valve lift, and 
{all such vital details which affect 
| performance. The car is kept under 
[AAA oftit and in the custody of 











AAA officials until the run is over. 


The car is then rechecked before: 


|it is released and before records 
are finally approved. 
Responsible to Board 

| The members of the contest 
| board—a representative group of 
men chosen from the industry for 
their interest in its development— 
are not paid for their services. Ob- 


| servers, timers and other person- | 


nel employed by this group are not 


it under a 


6 records on Hudson Six (standing | responsible to the manufacturer 


start) . 'whose product they judge but to! 
30 records on Hudson Eight (flying | the contest board itself. This body | 
start) |} enjoys a reputation for impartial 


t records on Eight (standing start) | and accurate observation. Its serv- 
ices are at the disposal of the in- | 
121 total number of records _ dustry for the purpose of authenti- 
*Unlimited as well as class D records, cating the results of product trials. | 





Cobb, Hudson Eight Team Up... 
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JOHN R. COBB, British speed king, steps from his Railton Red Lion Racer 
after breaking the world’s land speed mark with an average of 368.85 miles per 
hour and enters the new 1910 Hudson Eight to follow up his triumph by cap- 
turing the Class C stock closed car record for the Flying Mile. 





93.88 MILE PER HOUR, a new official Class C stock closed car record, is 
being captured by Hudson in this photo. All totaled, 28 new Class C records 
were piled up by this new Hudson Eight. 





KINGS OF THE FLYING MILE. John Cobb poses between his two victorious 
cars—the Railton Red Lion Racer and the new 1940 Hudson Eight Sedan. The 
flying mileages of each car appear on the board. 





REID RAILTON, left, famed English engineer and designer of John Cobb’s 
Red Lion Racer, discusses Hudson performance with Cobb. Said Cobb of Hud- 
son performance: “I want to compliment the Hudson organization on produc- 
ing what I can truthfully call an exceptional automobile in every way. More 
important to the ordinary motorist than even its outstanding performance are 
| the exceptionally easy riding and steering qualities of this car and the steadi- 
| ness with which it holds its course. The brakes are fine. Your safety reserve 
| System on the same brake pedal is a unique and important safety achievement.’’ 








ECONOMY CHARACTERISTICS 
1940 Hudson Me Sersepower Eight proved it in its own 1,000-mile economy test 


are in-built in Hudson engines, and this 


by averaging 27.12 miles per gallon for the dist t 
29.31 miles an hour. Like the 92-horse ’ n Six, the E hn oes eS 
with optional overdrive and rear axle aoe a oo 
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DETROIT.—Visits to automobile 
factories are nothing new to the 
great majority of the readers of 
Automotive News, but even those 
of us who have tramped endless 
miles through batteries of ma- 
chines and up and down assembly 
lines can find a great amount of 
fresh interest in an inspection of 
the production methods and equip- 
ment used in the building of Hud- 
son cars. 

In fact, the more familiar you 
are with the average motor manu- 
facturing plant, the more you are 
likely to be impressed by the ex- 
tent and variety of well ordered 
activities you will find going on 
throughout the more than 100 
acres of Hudson factory buildings. 

You have probably heard it said 
that Charlie Gehringer, brilliant 
second baseman of the Detroit 
Tigers, is a “ballplayer’s ball- 
player.” Gene Tunney was a “fight- 
er’s fighter.” Both, in other words, 
are best appreciated by those who 
are experts themselves. In the 
same sense, the Hudson plants are 
an automobile man’s automobile 
factory. 

Made in Own Plants 


This is largely due to two 
things. In the first place, it is the 
boast of Hudson manufacturing 
men that no other plant in the in- 
dustry produces a larger propor- 
tion of chassis units and parts for 
its cars. 

Motors, transmissions, axles, 
clutches, gears, controls and many 
other units frequently obtained 
from outside suppliers by other 
companies are manufactured by 
Hudson workmen in Hudson’s own 
plants. 

In addition, as _ is 
known, Hudson builds its own 
complete requirements of steel 
bodies, and was a pioneer in the 
development of the modern type of 
safety steel body. 

Second, every Hudson car is 
built to fill a specific order from a 
distributor or dealer. This means 
that every car is “special” in de- 
tails of coloring, equipment, op- 
tional features, and that coupes, 
sedans and convertibles—of dif- 
ferent wheelbases, number of cyl- 


| 


‘ 
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Hudson Plants Geared Up to Meet Demands for 1940 


Efficient Layout Assures 
Ample Supply at Low Cost 


inders and _ horsepower — follow 
each other down the assembly 
lines in bewildering variety. 

The amazing control system 
makes all this possible without 
confusion—brings completed cars 
off the line at a rate considerably 
in advance of one a minute, yet 
with every one exactly as ordered 
by some customer. 

And when such a visitor sees the 
efficiency with which all this is 
done (Hudson has been given 
credit for greater productiveness 
per foot of floor space than any 
other automobile manufacturer), 
this admiration grows still greater. 


Cars as Specified 


Dealers, visiting the plant, find 
this production system of great in- 
terest because, to them, it means 
the ability to order in exact ac- 
cordance with their requirements. 
Cars are not built up in advance 
and, except in the case of earliest 
new model shipments, no dealer 
need ever take a car that is not 
exactly as specified by him. 

To the ordinary visitor and the 
experienced observer alike, there 
is of course much more that is in- 
teresting about these Hudson fac- 
tories. One thing is their size. An- 
other is the completeness of their 
equipment. A third is the variety 
of special and unusual operations 
carried on—departures from con- 
ventional practice made necessary 
by unusually rigid requirements in 
materials or workmanship. A 
fourth is the closeness of the sys- 
tem of inspection that follows 
every car at every step of its pro- 
duction. 


Plant Covers 117 Acres 


Measured in acreage, Hudson 
plants cover the vast area of 117 
acres. Many widely known manu- 
facturing plants occupy only a 
fraction of this amount of ground, 
yet Hudson needs and uses it all. 
On this property, there are 96 
buildings of various sizes, repre- 
senting 3,467,705 square feet of 
floor space. 

These are’ tremendous figures, 
but the manufacturing of automo- 
biles to serve the needs not only of 
this country but of every other in 





PROPER CONTROL of carbon content in steels, irons and alloys has much 
to do with their wearing qualities. In this carbon combustion furnace in_ the 
Hudson metallurgical laboratory, carbon is turned into a gas and weighed. It is 
one of a series of tests which give Hudson metallurgists a constant check on 
metals used in the production of 1940 Hudsons. 





Glimpse of Hudson’s Domain and Facilities . . . 
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AIR PHOTO 


WHERE THE RECORD-BREAKING 1910 Hudsons are built. The center picture is an airplane view of the main 
above it the factory of Hudson Motors, Ltd., 
Canada, Ltd. Below is the gear and axle plant. 


plant in Detroit. The lower 


the civilized world is a tremendous 
business. 

In dollars and cents, Hudson 
production facilities represent an 
investment in excess of $50,000,000. 

On this page are pictured a few 
of the _ special machines and 
processes employed in these plants. 
In many instances, the machines 
used were worked out by Hudson’s 
own designers because no existing 
ones were capable of doing the job. 

Carefully Test Materials 

Hudson’s inspection system is ex- 
ceptionally thorough. Not only are 
materials carefully tested in ad- 
vance of use, but the limits to 
which parts are machined are said 
to be among the closest employed 
in any quantity production auto- 
mobile. Figures furnished by Hud- 
son dealers indicate that this re- 
sults in exceptionally low costs of 
preparing cars for delivery and of 
service during the guarantee pe- 
riod. Naturally, owners also bene- 
5. 

The Hudson body plant deserves 
a word of special mention. It was 
here that some of the earliest 
work in development of the steel 
body was done. It was here, also, 
that the first body all of steel with 
one-piece steel roof was produced. 
In equipment, capacity and qual- 
ity of finished output, this plant 
can claim a place among the best 
in the world. 


In addition to Hudson’s main 
plant in Detroit, there are large 
and well-equipped factories at Til- 
bury, Ontario and London, Eng- 
land. 


Workers Are Veterans 


The final thing which cannot fail 
to impress every visitor is the 
large number of veteran workmen 
employed throughout these fac- 
tories. Hudson has been building 
cars for 31 years; there are a good 
number of men who have been on 
their jobs for all or most of that 
period. The Hudson “Twenty Year 
Club” has a sizable membership 
and, each year, a good number of 
additional members become elig- 
ible as they round out their 
twentieth year of service. 

To visit the Hudson plants, par- 
ticularly at the present time when 
activity is greater than for many 
years and employment is reaching 
a peak, is to acquire new respect 
for the automobile industry and a 
new realization of the tremendous 
investment in plants, equipment 
and manpower that a _ successful 
motor car company represents. 


Firm’s Name Changed 


DETROIT. —C. M. Verbiest, presi- 
dent, announces that the name of the 
Northwestern Automobile Insurance 


icture at the left is the main body plant; 
at London, England. Upper right is the main plant of Hudson Motors of 
i 
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TRY AND KEEP COOL here. This is one of a battery of furnaces used in 8 
special Hudson combination heat-treating and cadmium plating process that 


gives valve springs a life-long resiliency. 





WORKING ON THREE sides, this huge drill press taps 68 holes at one time 


in Hudson cylinder blocks...saving time and assuring uniformity of all blocks. 





Co., recently organized in Michigan, 
had been foune to | — : sls ial 
z y D i iti > IOES IT MATCH? The job of this upholstery and trim cloth color 
WHE MADE of fabric or the strongest, most costly alloy, strength is | names of other companies wri ing he I j Pp y o . 
an Sheth ne Pn in every part of an automobile. These machines tell Hudson same cease Of hustsens me. “I is to see that no off-shades creep into the new Hudson interiors. With the aid 
emgincers the strength of each material. The one on the left pulls fabric to | possioe | ¢ es of this machine and a battery of daylight lights, he once classified 107 shades 


stockholders decided to change the! 


' 2p sti i strength of 
the breaking point; the one in the foreground, testing the tensile streng pemgrey Be PB 


metals, has a capacity of 100,000 pounds of a color which the textile industry insisted was dark brown. 
’ ’ ’ , 
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0 *\Over 150 Outstanding Dealers 


JOIN HUDSON 


IN PAST 8 WEEKS 








"1 feel mighty good about this. In sign- 
ing up with Hudson, I know I'm putting 
my money onawinner...andl’mall set 
to go places in 1940.” 





ro 
ie main arms ‘ ° 
s, Ltd., That's what leading dealers all over 


e plant. 
the country are telling us. In fact, 
just in the past few weeks, over one 
hundred and fifty have made the same 


decision you did.” 


< + mc en 


With a car and a franchise like these, 
how can we go wrong? Just common 
sense, I callit...” 


Conversations like this are taking place every 
day. From Maine to California, Canada to the 
Gulf, well-known dealers are making a change 
for the better—the change to Hudson. 





| ‘ 






ed ins 
ss that 
Off to the Fastest Start in 10 Y 
; Not in 10 years has any line of new Hudsons met with a All over the country, too, experienced and capable deal- 
ei | teception like the one the new 1940 models are getting! ers are changing over to Hudson. In the eight weeks since NEW LOWER 
. : ° 4 ys 
| Not in years have the comments of the press been so soreeenTaD aeons - ee wey her yr 

available, over 150 important new dealers have joined the PRICES STARTING AT 


SF | universally favorable, nor have leading newspapers and 
| magazines devoted such unusual attention to Hudson. 


ae"a =A new high in confidence and enthusiasm among Hud- Investigate ... Today! 

‘ son dealers and salesmen is being registered from coast to We suggest that you investigate the Hudson situation 
| coast as the organization swings into action for what seems carefully and without delay. Look over the cars and look 
| certain to be a banner Hudson year. into the details of the fairest and squarest money-making 

: proposition ever put up to automobile dealers. While 
ne time Factory Employment Nearing Peak the opportunity is still open, make up your mind to ride 
blocks. Demand for the new cars has already reached the largest with a winner in 1940! A letter or wire asking for 

‘otal in 10 years; several thousand factory employees have further information will be treated confidentially and 
been added and the number now at work in Hudson plants enemenee poomedy. 
bl is capi : HUDSON MOTOR CAR COMPANY, DETROIT, MICHIGAN 


organization, with more being added daily. 





iS rapidly approaching peak figures. 





delivered in Detroit, equipped to drive; 


HUDSON PRESENTS 1940 WINNERS IN EVERY POPULAR PRICE CLASS including Federal taxes, not including 


state and local taxes, if any. Low time 
. ' ; aii : payment terms, with new Hudson-C. I. T. 
New Hudson Six, most amazing lowest its brilliant companion car, the new Hudson Plan. Prices subject to change without 


‘priced car ever built... new Hudson Eight, Super-Six...new Country Club Sedans, lux- — 
America’s lowest priced Straight Eight, and ury sensations of the year. Now on display. 


"NEW 1940 HUDSON 








RIDE PK ANWR 
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Merchandising Plan Designed to Cut Waste Time 


Benefits of New Program 
To Hudson Salesmen Cited 


By W. A. James 


Advertising, Merchandising Manager, 
Hudson Motor Car Co. 


DETROIT.—During the past 
year, some _ remarkable results 
have been demonstrated in a num- 
ber of Hudson 
sales territories 
through the 
properly super- 
vised application 
of a simple mer- 
chandising plan. 
It has been 
shown in many 
instances that a 
Hudson salesman 
of average abil- 

ity, working ac- 

cording to this 

W. A. James plan, can match 

the productiveness of two or more 

competing salesmen of correspond- 
ing ability. 

The entire plan is based on the 
idea of eliminating waste motion 
and lost time in selling. As is 
well-known, few salesmen  or- 
dinarily succeed in spending more 
than a small fraction of each sell- 


Style Experts Hail 
New Interiors of 


40 Hudson Cars 


NEW YORK.—New ideas in seat 
design and upholstery fabrics are 
reported to have excited comment 
among leading style authorities who 
have seen the 1940 Hudsons. 

Makers of fine furniture see in 
the pillowy, divan-type Hudson 
seats a parallel to the luxury of 
modern club chairs. Flat, bench- 
like seats should be on the way 
out, they say, for the new type 
has the advantage of combining 
style and comfort. 

Special enthusiasm has been 
shown for the interiors of the new 
Hudson Country Club Sedans. De- 
parting from conventional prac- 
tice, the designers have taken 
advantage of the unusual in- 
side roominess of this body to 
build deep-formed seats of mas- 
sive depth. This innovation in seat- 
ing construction, coupled with the 
new design of super-soft Airfoam 
cushioning, new two-tone uphol- 
stery fabrics and chromium trim, 
achieves startlingly luxurious re- 
sults. 

Interior decorators and connois- 
seurs of fine fabrics are impressed 
with still another of Hudson’s new 
ideas. The wool tweed upholstery 
material shown here is entirely 
new, having been especially selected 
and woven for Hudson by the 
Hockanum Woolei. Mills. A label 
identifying the cloth and brand will 
be attached to the upholstery after 
the manner of fine garments. 
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ing day in actual contact with 
possible buyers. The balance of 
their time, even when the men are 
trying hard every minute, is spent 
in more or less aimless pursuit of 
sales opportunities, or in wonder- 
ing what to do next. 


Since a salesman’s time is his 
most valuable asset, it is obvious 
that any idea which can help him 
to use it to better advantage will 
contribute to his productiveness— 
to his value to himself and his 
boss. 


Realizing this, we began some 
months ago to make a careful 
study of the methods of the most 
successful Hudson salesmen and 
selling organizations. It didn’t take 
us long to determine that the ma- 
jor difference between top pro- 
ducers and the rank and file lay in 
the effectiveness with which they 
made use of selling time. We 
found certain simple methods be- 
ing applied which cut down on 
waste motion, which made pos- 
sible a more intelligent and effec- 
tive approach to buyers, which 
helped to create a short cut to 
sales. 


Hudson’s 1940 merchandising 
plan is based on these studies and 
findings. It is probably the simplest 
plan of its kind ever put into ef- 
fect; results in a good number of 
representative territories prove it 
to be also one of the most effec- 
tive in producing more sales per 
salesman and in putting the dealer 
in position to handle each sale in- 
telligently and on a_ profitable 
basis. 

One of the very interesting by- 
products of this plan is the fact 
that it makes it possible for a new 
salesman, even one with no pre- 
vious automobile selling experience, 
to get on a productive basis im- 
mediately—to earn as he learns. It 
cuts down or eliminates the usual 
period when a new man is a dead 
loss to himself and his boss. At the 
same time, the plan interferes in 
no way with the work of men who 
are already producing top notch 
results. It aims to increase aver- 
age productiveness—to help the 
men at the bottom of the list ap- 
proach the results obtained by 
those at the top, rather than at- 
tempt to dictate new methods to} 
established producers. 

The complete plan, in simple | 
booklet form, has been made a} 
part of the 1940 equipment for | 





Accessory S pace 
for Chicago Show 
Is Gobbled Up 


CHICAGO.—Accessory and parts 
manufacturers are taking spaces 
at a rapid rate in the sections set 
aside for them at the 40th annual 
Chicago automobile show, it is re- 
ported by M. J. Lanahan, chair- 
man of the executive show com- 
mittee. The show will be held in 
the International Amphitheater 
Nov. 4-12. 

Lanahan stated that accessory 
and parts exhibitors have been at- 
tracted by the assurance of large 
crowds, estimated in advance at 
350,000; the ideal locations on the 
main floor assigned to this section 
of the show, and the fact that, al- 
though the show will run nine 
days instead of the customary 
eight, the square foot rate for) ganese coil springs, is exclusive 
spaces has not been advanced. 


| It provides not only a simpler, more 
New Hudson Six 
Attracts Attention |. 
Of Fleet Buyers 


DETROIT.—An early display of 
interest by fleet owners and oper- 
ators in the new 1940 Hudson Six 
indicates a bright opportunity for 
Hudson dealers in this volume- 
order market, it is reported by the 
company. 

Priced in an even lower bracket 
than the Hudson Six deluxe (which 
is also in the lowest price field) 
the Hudson Six, on 113-inch wheel- 
base, is made in three and four- 
passenger coupe and two-door and 
four-door sedan models which, in 
the three-passenger coupe and two- 


New Ride Features for 








‘40... 





S ical shock absorber mounting, within the silico man- 
= at ae, © in all 1910 Hudsons, even the lowest priced. 
compact design but enables the low pres- 
sure characteristics of these airplane-type shock absorbers to more efficiently 
cushion the ride. The coil silico manganese springs are free to function as a 
cushioning device because brake torque and wheel loads are taken by the 
| rugged spindle support arms and thence through the massive upper and lower 
| control arms to the enormous front suspension frame cross member. 





ee 


door sedan body types, may be op- 
tionally equipped as utility cars. 

Lower fleet operating costs and | 
lower replacement costs are seen | 
as chief reasons for fleet owners’ 
interest in this 1940 Hudson. Buy- 
ers, who are now considering fleet 
replacements, should be impressed 
with the success of new Hudson 
Six stock cars in the recent record- 
breaking economy and endurance 
runs on the Bonneville Salt Flats, 
dealers are being advised. 

At the same time many engineer- 
ing advancements in performance, 
front-end independent coil spring 
suspension, riding comfort, road- 
ability and safety give Hudson sell- 
ing men a well-rounded sales ap- 
peal for commercial prospects, it 
is pointed out. 


In New York and Chicago, 


Hudson dealers; the results it has| headquarters of many companies 
so far produced indicate that it; operating fleets all over the coun- 
will play an important part in con-|try, fleet operators will receive 
tributing to increased sales volume | special invitations to visit the Hud- 


STURDY REAR LATERAL stabilizer, which controls horizontal movement 
of the Hudson body and frame, is mounted on one end to the frame and the 
other to the rear axle. Note that these points are cushioned in rubber. The 
control of lateral or side-to-side movement of the car body and frame by the 
rear lateral stabilizer eliminates axle-hopping and self-perpetuating axle vi- 
bration, resulting in improved steering stability, control and driving comfort. 


Mexico City. 


and dealer profits during the 1940 | 
season. | 


Boosts Mexican Tires | 


WASHINGTON.—T he Mexican tire | 
industry, fostered by restrictive tariffs | 
and other government aids, has ad- 
vanced to a point where it is supply- 
ing about 90 percent of the domestic | 
demand, according to a report to the} 
U. S. department of commerce from 








IN THE 1910 HUDSON Country Club Six and Eight cylinder sedans, Hudson 


desig 


ners have taken advantage of inside body roominess to build pillowy | 


yan-ty ts of massive depth. This innovation in seating construction, 
ae Cah & ap design of Airfoam cushioning and the use of new u holstery 
fabric in a two-tone design, achieves startlingly luxurious results which Hud- 
son stylists predict will launch a new trend in motor car interiors. 


son exhibits in the automobile 
shows. In all communities where | 
governmental departments, taxicab | 
companies, 
industrial concerns operate fleets, | 
Hudson dealers are already talking | 
business with fleet operators, it is | 


reported. 


Va. May Vote 


On Diversion 


RICHMOND, Va.—(UTPS)—The | 
people of Virginia stand a good 
chance of passing on whether there 
shall be inserted in the constitu- | s . 
tion a proposal that would prevent) DETROIT.- ‘Demonstrations will 
the diversion of highway funds to|take an extra share of credit for 
other than use in the construction | 1940 Hudson sales, according to 
and maintenance of highways. factory officials, who see in Hud- 

The legislative commission, S0n’s many ride improvements 
studying the highways, has recon- | reasons why dealers will want to 
sidered its previous action and | concentrate heavily on the demon- 
recommended that the matter be | Stration phase of selling. 
placed before the general assembly| “While we have put great em- 
after the proposal previously had phasis on advanced styling and lux- 
lost in a 4-to-4 tie vote. | urious interiors in the 1940 line, so 
i that dealers can do an impressive 
~ : ° selling job in the showroom, we 
San Francisco Bridge have also made many important 

Sets Safety Record | improvements in riding and han- 

SAN FRANCISCO. — Across the | dling ease — improvements which 
San Francisco-Oakland Bay bridge | We believe can best be shown by 
automobiles have been passing for demonstrations. 
nearly three years at a rate of 25,-| New Hudson developments, con- 
000 cars a day, with each car|tributing to roadability and riding 
traveling 8% miles in completing | comfort, include a new independ- 
the passage. Despite such heavy! ent front-wheel coil spring  sus- 
traffic, there has been only one ac-| pension incorporating Hudson’s 
cident for every 1,000,000 car miles| patented Auto-Poise control; new 
traveled. | five-foot, soft action rear springs, 


of far-reaching 


| in the coil spring. 














HUDSON’S NEW independent front-wheel coil suspension features center- 
retail merchants and point steering and the incorporation of Hudson’s patented Auto-Poise control, 


a device which applies correctional influences directly to the front wheels 

| independent ——e and is regarded by engineers as a basic contribution 
mportance. The engineer above is pointing to the shock cush- 

ioned mechanical ‘“‘arms’”’ of the Auto-Poise control, which connect directly to 

the front wheels and resist forces that tends to deflect front wheels from 8 

| straight course. Note the new vertical mounting of the shock absorbers with- 





Improvements in Ride Seen 
An Asset in Demonstrations 


eight inches longer than previous- 
ly; and new, deeper, more comfort- 
able seats using an improved de- 
sign in Airfoam seat cushioning, @ 
Hudson innovation last year. 

Incorporation of Auto-Poise con- 
trol into the design of independent 
front wheel suspension is said to 
result in marked improvement in 
the independent suspension prin- 
ciple, particularly in the matter of 
front wheel control. The action of 
Auto-Poise control in applying cor- 
rectional influences directly to the 
front wheels is a basic contribu- 
tion of far-reaching importance. 
Hudson engineers claim. 

Center-point steering is also em- 
ployed in Hudson’s improved Auto- 
Poise controlled front wheel coil 
spring suspension. Used up to now 
only in its high priced cars, this 
steering system is used on all new 
Hudson models for 1940. 
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ODAY, in the showrooms of Hudson dealers Auto-Lite starting, lighting and ignition units 
from coast to coast, America’s motorists is giving daily on Hudsons throughout the 
are seeing Hudson’s new 1940 models for the world, makes Auto-Lite again the logical 
first time. They’re enthusing over its smart, new choice for Hudson’s new 1940 cars. 
body styling...experiencing new thrills from its To Hudson, Auto-Lite extends best wishes 
l performance...and being pleasantly astonished for the successful selling season its new 1940 
ns - at how much automobile their dollar will buy. models richly deserve, and acknowledges with 
Like the technical staff of many another deep appreciation a pleasant business relation- 
— automotive manufacturer, Hudson engineers ship which has continued for so many years. 
. i; have specified Auto-Lite Electrical Equipment THE ELECTRIC AUTO-LITE COMPANY 
for the past 15 years. The dependable service TOLEDO OHIO 
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Record Dealer Body Greets ’40 Hudsons in Canada 


Orders Exceed Expectations; 


Dominion Outlook Bright 


TILBURY, Ont.— “Best attend- 
ance and most enthusiastic re- 
sponse in a good many years,” 
said C. R. Gall, general sales man- 
ager of Hudson Motors of Canada, 
Ltd., in referring to the coast-to- 
coast series of product presenta- 
tion meetings just completed in 
the Dominion. 


“Our meetings for distributors, 


Guest Coverage Allowed 


In Conn. Car Insurance 


HARTFORD, Conn. — John C. 
Blackall, state insurance commis- 
sioner, has ruled that insurance 
companies writing business in Con- 
necticut may attach personal in- 
jury guest coverage riders to regu- 
lar automobile liability forms. Such 
riders would allow payment for 
medical or hospital expenses up to 
$300 or $500 per person, covering 
guest passengers in the car, but not 
the named assured. 


dealers and salesmen were held in 
seven key cities—Toronto, Mont- 
real, Halifax, Winnipeg, Calgary, 
Edmonton and Vancouver. In 
every instance, the confidence and 
enthusiasm with which the whole 
organization welcomed the new 
product was unsurpassed in my 
experience. 

“Original dealer orders were re- 
markably heavy—heavier, in fact, 
than we had any reason to expect 
in view of conditions. Naturally, 
there is at the present time con- 
siderable uncertainty in business 
circles, due to the war. However, 
on the other side of the ledger are 
a number of factors which would 
seem to indicate a continuation of 
this summer’s upturn. 

“One favorable element in the 
situation is a banner wheat crop, 
estimated at 451,000,000 bushels, 
the biggest in 10 years. A tremen- 


dous increase in industrial ac- 
tivity in eastern Canada is also 
expected as a result of the war. 
These factors, working together, 
may make a tremendous difference 
in general business conditions, and 
the upturn they may stimulate is 
certain to be reflected in the sales 
of our 1940 models,” Gall asserted. 


500 Auto-Carrying Cars 
To Be Added by Railway 


PHILADELPHIA. — (UTPS) — 
Five hundred all-steel automobile 
carrying box cars have been or- 
dered by the Pennsylvania Rail- 
road Co., according to President 
M. W. Clement. 


The steady and increased growth 
of volume since early spring, ac- 
cording to the railroad executive's 
statement, made it mandatory that 
the utility embark on a $17,000,000 
equipment expenditure program. 
This outlay will include engines, 
modernized passenger cars, as well 
as 2,500 new freight cars. 


Chris Sinsabaugh’s sparkling 
“Sparks”’ column is read by the 
<wide-awake” in the industry. 


This outstanding Loucle reflects clearly two 
great advantages which Pacific brings to the 
automotive industry : 

1 Unusual experience in styling textiles for 
dress and the home 

2 Complete, modern facilities for manu- 
facturing similarly smart fabrics for the tailored 


automobile interior 
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Export Men Preview Hudsons . . . 


AT A CANADIAN MEETING, Murray Biggar, left, assistant general sales 
manager of Hudson Motors of Canada, Ltd.; Warren Hastings, editor of the 


Canadian Motorist, and C. R. 
1940 sales plans. 


Gall, Canadian general sales manager, discuss 


WORKING OUT plans for Hudson’s 1910 campaign in Latin America are: 


(standing, left to right) L. 


R. Martinez, Paul Heinen and J. Quintero, all of 
the Latin American division of Hudson’s export department; E. E. 


Kaiser, 


regional manager for Central America; Otto Beck, regional manager for South 


America; C. A. K 


Kelso, export manager of Brooke, Smith & French, Inc. Seated 


is Allen C. Germann, Hudson export manager. 


OVERSEAS VISITORS, snapped at Hudson’s Detroit dealer meeting. 


Left 


to right are Ahmad Fakhroo, Hudson distributor in Bahrein, Arabia; Otto 


Beck, regional manager for South America; 


E. T. Nowack (in back), oe 


service department; Franklin Johnston, publisher, American Exporter; J. B 
Borden, regional manager for South Africa. 


FAMOUS BRITISH car designer gets the lowdown on latest American trond. 
Reid Railton, left, designer of the Red Lion Racer which John Cobb recently 


drove te a new world’s ped, stopped off at the Hudson factory 
his way back to England from Bonneville, Utah. 


in Detroit on 


With him is another English 


visitor, H. A. Reed, center, managing director of Hudson Motors, Ltd. Allen 
Germann, right, Hudson’s export manager, picks up the British reaction. 


Foreign Trade 
Conclave Sets 


Motor Session 
WASHINGTON.—Reaction to 


| the Automotive Group Session, held 


for the first time at the National 
Foreign Trade convention last 
year, was so favorable that a sim- 
ilar session has been scheduled at 
this year’s convention in New 
York, Oct. 9-11, 

The bureau of foreign and do- 
mestic commerce, at the request of 
the National Foreign Trade Coun- 


cil, is again preparing the program 
for the group meetings, which are 
scheduled for Oct. 11 at Hotel 
Commodore. 


Automotive export problems will 
be discussed, covering selling, e*- 
change, credit, tariff, shipping dif- 
ficulties, etc. 


ioe Visible Tanks 


SAN ANTONIO, Tex.—Filling = 
tion pumps, with visible glass tan ; 
holding gasoline, are now outlawed = 
the city with the passage of a 
amendment to the city’s ore E 
regulating the storage and hand os 
of gasoline and other volatile and ity 
flammable liquids within the ¢! 
limits 
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Chief Physicist George Coxon 
uses electric pytometer to de- 
fermine temperature of igni- 
tion device of South Wind Car 

Heater. f 








GENTLEMEN OF THE HUDSON MOTOR CAR COMPANY, 


permit us to extend congratulations on your 








latest models—and to voice our pleasure at 
having been permitted a part in their creation. 






Laboratory test of motor ap- 
pliances using an automobile 
engine with automatic instru- 
ments and a dynamometer to 
approximate ‘‘road drag.” 






You are on the go, scientifically, from morn- 
ing to night—from New Year’s to Christmas. 
It’s a dog’s life trying to keep up with you. 
We know. We’ve been doing it for years. To 














match your unflagging progress — your relent- 
less and unending search for improvement— 
keeps our own research department hustling. 


Thank you for giving us the opportunity 
to supply the Alemite Lubricating System, 
the speedometers and drive equipment, the 
radios, die castings, and hood hardware for 
your new models. We appreciate your con- 


fidence, and welcome every opportunity you 









An average of 200 chemical 
“} tests a day, calling for analyses 
- 380 materials, occupy 

the time of eight chemists at J 
our main plant. Te 





offer us! 
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1844 DIVERSEY PARKWAY, CHICAGO « GENERAL MOTORS BUILDING, DETROIT 


With which are affiliated: BASSICK CORPORATION, Automobile Hardware... STEWART 
DIE-CASTING CORPORATION, Die Castings ... ALEMITE, Lubrication alee es 


We moke: SPEEDOMETERS « TACHOMETERS ¢ AMME WIND GASOLINE CAR HEATERS * CAR RADIOS » HOOD 
TERS « VOLTMETERS ¢ COMPLETE INSTRUMENT PANELS HARDWARE e¢ ALEMITE EQUIPMENT ee 
ELECTRICAL GAUGES e ELECTRIC FUEL PUMPS e SOUTH HARDWARE e MECHANICAL GAUGES e 


e INTERIOR 
DIE CASTINGS 


Every automobile dealer can improve his service department with Alemite Lubricating Equipment and Lubricants. 
Let our nation-wide sales organization tell you how! 
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Contest Board official checks the Hudson 
Six economy car and certifies it to be a 
stock model, such as you can obtain from 
any Hudson dealer. This rigid supervision 
accounts for the respect with which A.A.A. 
figures are regarded everywhere. 


: 
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The finish! Hudson Six endurance car com- 

pletes its gruelling grind—12 days and 

nights, at better than 70 miles an hour. A 

car in the lowest price field beating the best 

endurance marks ever established by any 
stock car at any price! 


9¢9 


| Most Amazing Lowest Priced Car 
Ever Built ... 


NEW HUDSON 6 








Car shown is mew 1940 Hudson Six De Luxe Touring 
Sedan, $806t, delivered in Detroit, equipped to drive 
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Hudson Six 
Prices Start at 


0/0) 


tdelivered in Detroit, equipped to drive; 
including Federal taxes, not includ- 
ing state and local taxes, if any. 
Low time payment terms, with 
new Hudson-C. I. T. Plan. 
Prices subject to change 
without notice. 





Finest Type Independent Front Wheel Coil Spring- 
ing! Never used before on any car costing less 
than $1400! Combined with it is true Center- 
Point Steering, another high-priced car fea- 
ture. And Hudson’s Patented Auto-Poise 
Control adds wholly new sureness in steer- 
ing and handling; greater safety under all 
driving conditions, even if a tire blows! 
Drive and discover the amazing difference! 


HUDSON ALSO PRESENTS 1940 WINNERS IN 
EVERY OTHER POPULAR PRICE CLASS... 


New Hudson Eight and Super-Six « New Country Club Sedans 

















ECONOMY WINNER 
32.66 Miles Per Gallon in 1000-Mile Test 


Running at a constant 29.98-mile average speed, 
on Bonneville Salt Flats, Utah. Car equipped with 
overdrive and optional rear axle ratio. Even in 
“stop-and-go”’ driving, which, of course, uses more 
gas, Hudson Six economy will amaze you. 


ENDURANCE WINNER 
20,000 Miles, Averaging 70.5 Miles Per Hour 


81 new official records*! No stock car ever went 
so far so fast as this lowest priced Hudson Six. 
And endurance, so convincingly proved in this 
racking “torture test,’’ means longer life, lower 
upkeep cost and higher resale value. 


*58 Class D and 23 Unlimited Records certified by A. A. A. 
Contest Board. Car equipped with overdrive and optional 
rear axle ratio. 
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Thousands Agree: “The Car to See 


with the ‘Other Three’”’ 


M™ miles per gallon of gas than 
any other full-sized car ever got in 
any official test! 


More miles of punishment (equal to 
six times across North America) than any 
other stock car, regardless of size or 
price, ever endured at such speed. 


Is it any wonder that this amazing 
new Hudson Six has captured the favor 
of the American public as few new cars 
have ever done; and that Hudson show- 
rooms from coast to coast are among the 
busiest spots on automobile row? 


Proof For Every Statement 


Think what it means, as a Hudson dealer 
or salesman, to have this kind of un- 
deniable proof to back up every state- 
ment you make about economy, endur- 
ance and performance. 


Think of being able to sell, tn the low- 
est price field, a car that has set new rec- 
ords, not only for its class, but for stock 
cars regardless of size or price. 


But this new Hudson Six is a winner in 
many other ways as well. In beauty, lux- 
ury and deep-cushioned comfort, it sets 
new standards for its price class. It is the 
only car in its class that offers Airfoam 
Seat Cushions as a low cost option in all 


closed models (Airfoam is standard in 
Hudson Six Convertibles). 


Its all-around roominess for both pas- 
sengers and baggage will swing many a 
sale in its favor. So will the wealth of fine 
car features it provides. 


A Ride That Sells 


But, most of all, the thing that turns 
prospects for this car into customers is 
the way it rides and drives. No other car 
in this price class handles so easily, rides 
so smoothly and comfortably, or carries 
its passengers so safely. No other is so 
well able to sell itself once a buyer takes 
the wheel. 





It will pay you to get acquainted with 
this amazing new lowest priced car with- 
out delay. The great majority of new car 
buyers in every community are prospects 
for a car in this price field, and no other 
car in its class can stand the test of com- 
parison with the new Hudson Six. 


There never has been... there is not 
today... any other car in the lowest 
price field so completely fine, so luxuri- 
ous, $0 roomy, $o safe; nor one that has 
so convincingly proved economy, en- 
durance and all-around performance. 


Why not ride with a winner in 1940? 














1OW 


or 


lu 


th 


th 
bi 
st 
st 









_—_—_— SS 


America’s Lowest Priced 
Straight Eight ... 


NEW HUDSON 


More Than One Horsepower for Every 
Inch of Wheelbase 


OUR customers probably will never 
drive, or want to drive, a mile in 38 
seconds in this or any other car. 

But they do want the tremendous re- 
serve power, the unmatched smooth- 
ness, the strength and fineness in every 
part, that make this 1940 Hudson 4 
new kind of low priced Straight Eight. 

These things guarantee the buyer far 
more than mere speed. They give him 
flashing acceleration. They enable him to 
cover amazing distances more easily than 
ever before. They assure him of endur- 
ance... longer car life and lower upkeep 
cost . . . because a car like this is “just 
loafing” at usual driving speeds. 


Performance, Economy, Luxury! 


With its proved performance and econ- 
omy, this 1940 Hudson Eight com- 
bines brilliant new styling and interior 
luxury that is doubly amazing because 
this car is America’s lowest priced 
Straight Eight. 

Its seats are unusvally wide; in fact 
this Eight is one of the room iest cars 
built today. Airfoam Seat Cushvons are 
standard. Upholstery fabrics are new in 
style and texture, specially woven for 
Hudson by famous woolen mills. 


Add to all this, riding smoothness, 
safety and handling ease naw to the high- 
way ... and you can und€rstand some- 
thing of the sales possibjlities opened 
up for Hudson dealers by this brilliant 
new Car. 


Fits Demand In Every Territory 


The field for a car like this is an im- 
portant part of the market in every 
dealer territory. There are many buy- 
ers who can’t be sattfied with less 
than eight-cylinder perfiyrmance. With a 
Straight Eight like this nw Hudson, with 
its proved performance and economy, 
the great appeal of its beauty, luxury and 
fine car features and its price advantage 
over every competitor, Hudson dealers 
have the best opportunity of any in the 
industry to make a clean-up in this sec- 
tion of the market. 

Remember, too, that this Eight is just 
one of three new 1940 .dudsons, each of 
which establishes a new high level of 
value in its price field. 


A great year for Hud son is just ahead. 
Don’t miss the chance to join up and 
take advantage of it. Let us know if you 
are interested. 


HUDSON MOTOR CAR CO., DETROIT, MICH. 
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PERFORMANCE WINNER 
New Flying Mile Record — 93.89 Miles Per Hour* 







Electrically timed by apparatus accurate to 1/1000 
of a second—a new flying mile record for Class C 
stock cars, established on Bonneville Salt Flats, 
Utah, with John Cobb at the wheel. “An excep- 
tional automobile in every way,”’ says Cobb. 


ECONOMY WINNER 
27.12 Miles Per Gallen in 1000-Mile Test 


Running at a constant 29.31 mile an hour average 
speed. Car was equipped with optional overdrive 
and rear axle ratio. You can = a new Hudson 
Eight, identically equipped, from = Hudson 
dealer, Its fuel economy is surprisingly high in 
everyday "stop-and-go”’ driving. 


*Certified by A. A. A. Contest Board. Car equipped with 
optional high compression cylinder head and rear axle ratio. 































. ris casas 
Hudson Eight Car shown is new 1940 Hudson Eight Touring Sedan 
Prices Start at $9s2t, delivered in Detroit, equipped to drive 
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tdelivered in Detroit, equipped to drive; 
including Federal taxes, not includ- 
ing state and local taxes, if any. 
Low time payment terms, with 
new Hudson-C.I.T. Plan. 
Prices subjectto change 
without notice. 





















Bi ‘ eiwintn dcibits ions tllailirtee Mba 

John Cobb, noted English sportsman, steps 

from his specially built Railton “Red Lion” 

(left) into a 1940 Hudson Eight, and drives 

to a new Class C stock car record for the 

flying mile. And this Hudson is America’s 
lowest priced Straight Eight! 






















Here is an A.A.A. Contest Board official at 
the controls of the elaborate electrical tim- 
ing apparatus (accurate to 1/1000th of a 





second) by means of which these record runs 
were checked. The same equipment timed 
John Cobb when, in his Railton “Red Lion,” 
he traveled the fastest mile ever covered on 
wheels, and when he drove the new Hudson 
Eight to its new flying mile record. 






HUDSON ALSO PRESENTS 1940 WINNERS IN 
EVERY OTHER POPULAR PRICE CLASS... 


New Hudson Six ¢ New Super-Six « New Country Club Sedans 


igut ‘ iis wid 


A glimpse of the desolate Bonneville Salt 
Flats, Utah, the world’s finest automobile 
testing ground. The 1940 Hudson Eight is 
about to pass the timing beam of the 
“electric eye” in one of the test runs. 
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Wider Car Market Seen in Fuel Consumption Data 


Institute’s Analysis Shows 


Gemloid Corp. Moves 


To Larger Quarters 
ELMHURST, N. Y.—The Gem- 
loid Corp. has moved to new and 
larger plant and offices here. Gem- 
loid is the name given to a pat- 


NEW SEATING ARRANGEMENT 
rt of the 1940 Hudson line, a capacit 


f fi 
oam seat cushions are standard, and t of five passen 


ented process for making Enamel- 
oid-cloisonne which is a moulded 
plastic with cloisonne effect. 
Increased use of Gemloid in the 
automotive field has made 
necessary to move to larger quar- 
ters, according to J. Frank, presi- 





SSR 


ives this Hudson Eight and Super-Six convertible coupe, just introduced as 
ers. The upholstery in this model is hand-buffed leather. Air- 
le with or without running boards at no extra cost. 


dent of the company. The com- 
pany’s new plant is composed of 
three buildings, one devoted to 
general production of flat Gemloid 
products; another to chemical and 
research laboratories; a third to 
injection moulding. 


Gasoline Sales Up Sharply 


(Continued from Page 1) 


while in the remaining 21 states 


Since it is estimated that motor 


the percentage of total national| vehicle travel is overwhelmingly 


motor fuel consumption was less 
than their percentage of national 
registrations. 

Total domestic motor fuel con- 
sumption increased from 19,699,- 
419,000 gallons in 1936 ta 21,413,- 
408,000 gallons last year. During 
the same period motor vehicle reg- 
istrations increased from 28,165,550 
to 29,485,680. 

With motor fuel consumption, 
nearly all of which comprises use 
by motor vehicles, increasing at a 
rate nearly twice that of registra- 
tions, it is apparent that average 
automotive travel is greater. Such 
an uptrend in average vehicle use 
must obviously be accompanied by 
a proportionate shortening of the 
average vehicle’s life, with a re- 
sultantly broadened market for re- 
placement and reconditioning. 


or the sixth consecutive year, it is our privilege this fall to present, 


through advertising, the new models produced by the Hudson Motor Car 


Company... cars which are receiving the warmest welcome, from the 


trade, press and public, of any introduced by Hudson in the past ten years. 


DETROIT 


BROOKE, SMITH & FRENCH, INC. 


Tabi + 





NEW YORK 


local in character, the comparative 
registration and fuel consumption 
figures offer an index to the areas 
in which the trend toward a more 
rapid turnover in the replacement 
market is most pronounced. 

In five states and the District of 
Columbia the number of registra- 
tions declined between 1936 and 
1938 at the following percentage 
rates: Kansas, 0.7; Nebraska, 1.6; 
Nevada, 0.2; South Dakota, 3.1; 
West Virginia, 1.5; and District 
of Columbia, 10.2. During the 
same period the consumption of 
motor fuel in the same states in- 
creased at the following percent- 
age rates: Kansas, 4.15; Nebraska, 
0.08; Nevada, 16.34; South Dakota, 
14.09; West Virginia, 4.97; and 
District of Columbia, 9.50. 

Although there were registration 
increases during the period in all 
other states, the consumption of 
motor fuel increased at a higher 
percentage rate in 36 of these 
states. The states and their rate of 
fuel consumption increases follow: 
Alabama, 12.54; Arkansas, 10.28; 
Colorado, 10.85; Delaware, 9.85; 
Georgia, 11.10; Idaho, 7.80; Illinois, 
11.20; Indiana, 9.18; Iowa, 14.75; 
Kentucky, 12.38; Louisiana, 14.50; 
Maine, 7.69; Maryland, 10.90; Mas- 
sachusetts, 4.93; Michigan, 5.84; 
Minnesota, 10.16; Mississippi, 13.45; 
Montana, 6,85; Missouri, 6.35; New 
Hampshire, 5.26; New Jersey, 11.26; 
New Mexico, 18.80; North Carolina, 
15.16; North Dakota, 14.30; Ohio, 
6.31; Oklahoma, 8.59; Pennsyl- 
vania, 9.37; South Carolina, 19.30; 
Tennessee, 5.94; Texas, 14.73; Utah, 
11.29; Vermont, 7.16; Virginia, 
12.19; Washington, 5.78; Wisconsin, 
7.52, and Wyoming, 5.77. 


Registration Increase 

In these same states motor ve- 
hicle registrations increased dur- 
ing the period but at the following 
lesser percentage rates: Alabama, 
1.6; Arkansas, 1.5; Colorado, 5.3; 
Delaware, 7.5; Georgia, 5.3; Idaho, 
3.6; Illinois, 7.3; Indiana, 2.0; Iowa, 
1.6; Kentucky, 11.2; Louisiana, 7.7; 
Maine, 2.7; Maryland, 4.5; Mas- 
sachusetts, 3.3; Michigan, 2.6; Min- 
nesota, 4.8; Mississippi, 4.5; Mis- 
souri, 3.4; Montana, 2.5; New 
Hampshire, 1.6; New Jersey, 6.1; 
New Mexico, 7.2; North Carolina, 
| 6.5; North Dakota, 4.2; Ohio, 5.2; 
; Oklahoma, 0.7; Pennsylvania, 6.4; 
South Carolina, 3.3; Tennessee, 4.7; 
Texas, 4.8; Utah, 8.7; Vermont, 3.9; 
| Virginia, 5.7; Washington, 4.7; 
| Wisconsin, 0.6; and Wyoming, 5.4. 
| Registration gains ran ahead of 
| fuel consumption increases in the 
other seven states. The registra- 
tion increase percentage rates 
were as follows for the two-year 
period: Arizona, 11.2; California, 
7.9; Connecticut, 9.2; Florida, 9.3; 
New York, 5.3; Oregon, 7.4, and 
Rhode Island, 6.1. The percentage 
rate of fuel consumption gains in 
these same states follows: Arizona, 
6.86; California, 5.97; Connecticut, 
6.70; Florida, 8.19; New York, 4.67; 
Oregon, 6.45, and Rhode Island, 
2.22. 

Exceed U. S. Figures 

Of perhaps greater significance 
than the comparative figures cited 
is the listing of 23 states in which 
the percentages of total national 
motor fuel consumption exceeded 
the percentages of total national 
registrations during the year 1938. 
In such states average motor ve- 
hicle use is apparently greater, 
with a proportionately more rapid 
turnover in the potential replace- 
ment market. 

These states and their percent- 
ages of total national fuel con- 
sumption follow: Alabama, 1.08; 
Arizona, 0.48; Arkansas, 0.79; Con- 
necticut, 1.52; Delaware, 0.26; 
Florida, 1.58; Georgia, 1.58; Illi- 
nois, 6.22; Kansas, 2.19; Louisiana, 
1.16; Maine, 0.68; Massachusetts, 
3.22; Michigan, 4.92; Mississippi, 
0.91; Nevada, 0.19; New Jersey, 
3.87; New Mexico, 0.42; North 
Carolina, 1.87; Oklahoma, 1.91; 
South Carolina, 0.91; Texas, 5.93; 
Virginia, 1.66; Wyoming, 0.30, and 
the District of Columbia, 0.65. 
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Here is a sheet of Hi-Test Plastic, 
clamped in a frame. You will note 
that it supports the weight of a four- 
year-old child. This shows graphi- 
cally the high elasticity and tensile 
strength of this new Hi-Test Plastic. 
It is this plastic which is used in the 
manufacture of Hi-Test Duplate and 
Duolite Safety Glass. 


— as 
—_—— 










_— Duplate and Duolite Safety Glass is made with a new Hi-Test Plastic 
binder that is exceptionally elastic and has high tensile strength. It is this plastic, result of 
years of research, which gives Hi-Test Safety Glasses their greater degree of protection in the 
automobiles of today. It’s the reason why Hi-Test Safety Glass absorbs blows more gradually, 
with less likelihood of shock and injury to car passengers. The reason why Hi-Test Duplate 
and Duolite, after being cracked by a severe impact, tend to prevent objects from punctur- 
ing them. The reason why Hi-Test Glass has greater resistance to breakage, especially at low 
temperatures. And the reason why Hi-Test Safety Glass will not discolor or deteriorate for 
the life of the car in which it’s used. 

Pittsburgh Plate Glass Company introduced Hi-Test Duplate and Duolite in 1937. Since 
then, as production facilities allowed, these safety glasses have been used in increasing quan- 


tities by car makers. Now Pittsburgh Hi-Test Safety Glass is being used in the 1940 Hudson. 


PITTSBURGH HI-TEST SAFETY GLASS 
PITTSBURGH PLATE GLASS COMPA 


GRANT BUILDING 


PITTSBURGH, PA, 
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Fc oreign Situation Adds Stimulus to U. S. Business 


Program Is Nearly Set 


For SAE Tractor Meeting 

NEW YORK.—Announcing the 
1939 National Tractor Meeting of 
the Society of Automotive Engi- 
neers, to be held in Milwaukee 
Sept. 28-29, John A. C. Warner, 
secretary and general manager of 
the society, declared that reduction 


of engine wear is the principal aim 
of the papers to be presented. 
The program is under the direc- 
tion of the SAE tractor and in- 
dustrial power equipment activity 
committee, headed by SAE Vice- 
President J. S. Erskine, Interna- 
tional Harvester Co. C. G. Kreiger, 
Ethyl Gasoline Corp., heads the 
activity’s meetings committee. 


Congratulations 
and 


Continued Success 
to the 
HUDSON MOTOR CAR CO. 
° 
J. J. TOUREK MFG. Co. 


4616 W. 20TH Sr. 


Cuicaao, Int. 


GEMLOID’S CONTRIBUTION 
TO THE 1940 HUDSON 
IS SMALL BUT BEAUTIFUL 


Instrument Panel with Patented Gemloid Effect 


GEMLOID CORPORATION 


Decorative Precision Plastic Products 
Offices and Plant, ELMHURST, LONG ISLAND 


A great line of Cars 
built with great 
products 


* 
We are proud of the 
part we have in mak- 
ing the 1940 Hudsons 


a great line of cars 










Silent Threaded U-Spring Shackles 









Pressed Metals of America, Inc. 











Port Huron 2 


x Detroit 


Exports to S. A. 
Likely to Show 


Big Increase 
By Arthur Livingston 


DETROIT.—Business activity 
advanced 2 percent during August, 


raising the national standing to 20, 


percent below normal. This im- 
provement was in the making be- 
fore the war in Europe was de- 
clared. There was a natural up- 
swing of a fundamental nature 
under way which spoke well of 
business for the coming fall 
months. 

Now that there is the added 
stimulus of a greatly augmented 
export trade, the business index 
will rise easily. 

There is no need of attempting 
to forecast how rapidly or how 
much the business volume will be 
increased. It is enough to know 
that increasingly greater demands 
for supplies are going to be made 
upon American industries and 
farms. The belligerents have had 
time to store up quantities of ma- 
terials during the past two years 
and may not have to place large 
immediate orders. As their sur- 
pluses are worked off, however, 
replacements will be required and 
they are going to turn to America 
for all types of products. 

Need Other Commodities 

The average individual 
think of “war-time” materials as 
being steel, iron, airplanes, guns, 
ammunition and articles of that 
sort. They may forget that millions 
of men placed under arms means 
millions of men taken out of the 
production of food supplies, ap- 
parel and other ordinary living 
necessities. Germany and England 
are industrial countries. With their 
own factories engaged in arma- 
ment production, they will have to 
turn to other countries for com- 


may 


modities consumed in _ ordinary 
living. 
Even in peace time, Europe 


looks to North and South America 
for raw and manufactured mate- 
rials. The southern continent is a 
store house of minerals and food 
stuffs for the entire world. South 
America furnishes wheat, meat, 
coffee, nitrates, copper, oil, sugar, 
etc., and it is very possible that a 
repetition of the 1914 boom will 
occur in such markets as Argen- 
tina, Chili and Brazil. As before, 
this boom will extend generally 
throughout all of Latin America. 
Will Look to U. S. 

With the easing of credit ex- 
change and as prosperity takes 
hold in the Southern Republics, 
they in turn will look to the United 
States to supply them with equip- 
ment, such as machinery, metals, 
automobiles, tractors and air- 
planes, to carry on their mechani- 
cal operations. Furthermore, since 
many of these countries have had 
barter arrangements or com- 
mercial ties with Germany and 
other European countries, they 
now will look to the United States 
for those products which they 
formerly imported from European 
sources. 

American exports direct to 
Europe will mount heavily as the 
war and time move on. Iron, steel, 
copper, oil, wheat, cotton, chemi- 
cals, sugar and other commodities, 
besides finished machinery and 
fabricated parts, will be finding 
their way abroad in large quanti- 
ties. 


Machine Tool 


Orders Increase 


NEW YORK.—Machine tool 
makers are stepping up produc- 


tion, in some cases to capacity, to 


meet an inflow of orders which has 
become much heavier since the 
first of this month. 

More than half these orders in 


September originated abroad but 
there has also been a substantial 


pickup in domestic demand, a sur- 


vey of companies indicates. 


A large part of this domestic 


buying has come from heavy in- 
dustry and executives 
land are of opinion this source of 
orders 
operating at a high rate for some 
time to come. 
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INSIDE STORY of Hudson’s patented ‘‘double-safe’”’ brakes shows the se- 
quential action of the two systems whereby, should the hydraulic system fail 


through accident or service neglect, the mechanical reserve system comes auto- 
matically into play and applies the rear wheel brakes without requiring any 
thought or attention of the driver beyond the continued pressure of the same 


foot brake pedal. 


FRONT HINGING of the new Hudson hood prevents it from blowing open 





and obscuring the driver’s vision. Since it is locked by a lever inside the car, 
at the dash, engine parts are protected against tampering or theft. 


Safety Features Bolstering 
Importance as Buying Factor 


DETROIT—The Owner Rela- 
tions department of the Hudson 
Motor Car Co. offers new evidence 
of the keen public interest in fea- 
tures developed for safer driving. 

“Everyone knows of the tremen- 
dous growth of popular reaction 
against preventable highway acci- 
dents that has taken place in re- 
cent years,” an official of the com- 
pany said. “How much this feel- 
ing influences buyers in their new- 
car decisions is reflected in the 
constant stream of letters we get 
from Hudson owners. Safety is al- 
most always mentioned as an im- 
portant buying factor. Moreover, 
owners know their Hudson safety 
features by name, and in case after 
case credit them with preventing 
accidents and even saving lives. 

“Public confidence in the safety 
of Hudson products has been built 
up over a long period of time, and 
many of the Hudson ‘firsts’ in 
safety are incorporated in the new 
1940 cars. Prominent among these 
are bodies all of steel, including 
roof, patented Double-Safe hy- 
draulic brakes, dash-locking safety 
hood and patented Auto-Poise con- 
trol.” 

Of special interest this year is 
the fact that Hudson has com- 
bined its Auto-Poise control with 
independent front wheel coil 
springing and new center-point 
steering, which is said to give 
this type of suspension positive 
front wheel control, which helps 
hold wheels to their true course 
in heavy side winds, on rough 
roads, even if a front tire blows 
out. A new lateral stabilizer at the 
rear also improves car control. 

The company reports that Hud- 
son’s dash-locking safety hood, 
hinged at the front to prevent be- 
ing blown open by the wind and 


locked at the dash inside the car 
to protect engine parts against 
theft or tampering, is further im- 
proved by new lower hinging. The 
patented Double-Safe brakes pro- 
vide a reserve mechanical system 
operating automatically from the 
same foot pedal, if ever needed in 
emergencies. There is also a sepa- 
rate hand brake for parking. The 
steel roof, floor and sides com- 
prising the Hudson body are unit- 
engineered to a new, heavier 
“Armored X-type” frame. 

For safer lighting, Hudson joins 
other manufacturers in adopting 
the new Sealed Beam headlamps, 
which give 50 percent more light 
and longer life. New safety direc- 
tional signals, flashing both at the 
side and the rear, warn approach- 
ing drivers of a change in direc- 
tion. Vision has been increased for 
1940, the windshield being 17 per- 
cent deeper. A large, one-piece 
curved rear window in sedans adds 
to rear vision. 





Chris Sinsabaugh’s aperkilss 
“Sparks” column is_ read 
‘“‘wide-awake”’ in the industry. 


SALUTING 
the 


1940 HUDSON 


RUBIN TRIMMING 
WORKS 
New York, N. Y. 
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| the contest board of the AAA to 
supervise the 1940 Hudson runs on 
| the Utah Salt Flats. 

To qualify for any official AAA 
test, a car must first of all be a 
stock car in every way—a car that 
is in regular production, and one 
that can be purchased by any auto- 
mobile buyer. 

For these Bonneville tests, the 
contest board took Sixes and 
Rights from regular production at 
the Hudson factory. They were 
examined and checked carefully by 

' eontest board officials to make 
sure that they were stock cars in 

| every particular. 

| The cars were then driven from 
Detroit to Bonneville—“broken in” 
on the way. Such a distance, ap- 
proximately 1,500 miles, tuned the 
cars for any grind at any speed, 
and gave drivers an idea of what 
they could be expected to do in the 
official tests. 

On the Salt Flats, a settlement 
of tents and shacks sprung up 
overnight. “Little America” they 
called it . .. set in a level waste 
of salt instead of snow, backed by 
mountain peaks in the distance. 

Mark Out Course 

It takes a sizable crew for offi- 
cial runs like these, and tons of 
equipment. Drivers, of course, are 
needed—and scorers, timers and 
technicians representing the con- 
test board. There are surveyors to 


|} mark out the course—a fueling 
crew, observers and photographers. 


The course is a 10-mile oval— 
with a straightaway ffor short 
speed trials. It is surveyed to the 
foot—marked by flags to serve by 
day and flares by night. The con- 
test board does not rely on speed- 
ometers to measure either distance 
or speed. 

To time the runs, delicate elec- 
trical apparatus is set up—the elec- 
tric eye, accurate to one thou- 
sandth of a second—the same ap- 


paratus used by John Cobb, Ab 
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Jenkins and others in their trials 
for world speed records in spe- 
cially-built racing cars. 

That is the setting for these 
Hudson record runs. But before 
either the Hudson Six or Hudson 
Eight can establish an official rec- 
ord—for economy or endurance—it 
must still be given a final checking 
by contest board representatives 
to be sure that all conditions have 
been met in full. 

For its record-breaking perform- 
ance runs, with John Cobb, famous 
British sportsman, at the wheel, 
the Hudson Eight was equipped 
with a high compression cylinder 
head and an optional rear axle 
ratio. The Eight that made the 
economy run was equipped with 
overdrive. 

Available to Buyers 

In its 20,000-mile endurance run, 
in which it broke 81 Class D and 
Unlimited stock car records—as 
well as in its 1,000-mile economy 
run—the Hudson Six was equipped 
with overdrive and optional rear 
axle ratio. 

These various options—special 
cylinder head, overdrive, special 
rear axle ratio—are all available to 
the ordinary buyer of either a 
Hudson Six or Eight at a Hudson 
showroom. That is a point upon 
which the AAA is extremely par- 
ticular. No car can qualify for a 
record run that cannot be bought, 
from regular production, by an or- 
dinary buyer. 

In the minds of men and women 


One-Cylinder Job 
Shown in Motorcade 


PETERBOROUGH, N. H.— 
(UTPS).—One of the ancient cars 
uncovered for the “horseless car- 
riage motorcade” 


in Framing- 
ham Centre, Mass., was @ one- 
cylinder 1902 Crestmobile owned 
by Maj. A. Erland Goyette, 
Peterborough manufacturer. 

The vehicle, from Maj. Goy- 
ette’s private museum of early 
cars, has a chassis constructed 
of gaspipe. 
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Cars Checked Closely by AAA in Endurance Runs 


Background for Tests 


Outlined by AAA Official 


(Continued from Page 4) 


who own and drive 25 million auto- 
mobiles on America’s highways to- 
day, records perhaps count for lit- 
tle. Little space is used in adver- 
tising them. There is little talk 
about them. But the public at large 
fails to realize how rigid are the 
requirements before new records 
can be recognized—or how much 
such records mean to the average 
buyer of an automobile. 


To the AAA, such recognition 
means that the cars were stock 
cars in every particular—that the 
public can buy from regular pro- 
duction a car identical in every 
particular with the record-break- 
ing model. 


To the manufacturer, such rec- 
ords mean not only that cars from 
regular production have proved 
their superior endurance and econ- 








A NEW SPORT CAR is this lowest-priced Hudson Six 
nounced by the Hudson Motor Car Co. as a regular model in the 1940 line. 
foam seat cushions are standard equipment. 


deluxe convertible coupe for five passengers, jast 


an- 
Upholstery is deep-buffed leather, and Air 





conditions, will give them high 
gasoline mileage and long life at 
low upkeep cost, in every-day driv- 
ing at every-day speeds. 


To automobile buyers, such rec- 
ords are assurance that the cars 
which proved record performance, 
endurance and economy under test 


omy—but that this proof has been | 
certified by the only official body 
of its kind in the country today, 
the contest board of the AAA. 












1940 Hudson, on your record-breaking run on 
the Bonneville Salt Beds. No more logical com- 
bination could possibly be chosen to smash rec- 
ords than Hudson and Champion Spark Plugs, 





LOGICAL TEAMMATES 


For 


SMASHING 
RECORDS 


HUDSON AND 
CHAMPION SPARK PLUGS 


Our heartiest congratulations to you, the new 


and Championis proud of the part the spark plugs 
played in helping to make this run a success. As 
Champions are standard equipment on all 1940 
Hudson cars, prospective owners can be assured 
of record-breaking performance at all times. 


CHAMPION SPARK PLUG CO., TOLEDO, OHIO 
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“HUDSON SPECIAL” 


AUTOMATIC 
CIGAR 
LIGHTER 


improvements. 








Regular stock Red Lion Gasoline 
and Lion Head Motor oil... the 
same products used each year in 
the world famous Gilmore-Yose- 
mite Run... were selected to be 
used in the 1940 Hudson 6 and 
Hudson 8 to shatter A. A. A. 


The Striking NEW 1940 HUDSON 
is equipped with the 


CHICAGO RAWHIDE 


Me, 
Me, 


ron 

















Lighter for the new 
1910 Hudson cars, including 
the latest In design and mechanical 
Its ease of operation, 
speed and safety assure customer satisfaction. 


Casco Products Corp., Bridgeport, Conn. 


HUDSON 
GILMORE 


FOR A. A. A. RECORD BREAKING 
ON BONNEVILLE SALT FLATS 


PATENTED 


and other automotive 

leather parts, as have 
Hudson Cars for the past 25 years 

CHICAGO RAWHIDE MANUFACTURING CO. 


1285 ELSTON AVENUE, CHICAGO, ILLINOIS 
60 Years Manufacturing Quality Mechanical Leather Goods Exclusively 


PHILADELPHIA ¢ CLEVELAND e¢ NEW YORK e 
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Ban on Cars Finally 
Lifted in Bermuda 





WASHINGTON. — Bermuda’s 
historic prohibition of all auto- 
mobiles has finally been lifted, 
if only just a little, but it took 
ahother war in Europe to turn 
the trick. 


The island’s assembly has just 


passed a bill permitting the 
governor general to operate an 
automobile because of war con- 
ditions. Up to now use of the 
picturesque roads of Bermuda 
has been restricted to horses, 
bicyclists and pedestrians. So 
strict was the ban, Gov. Sir 
Reginald Hildyard resigned last 
spring because he was not al- 
lowed to use his car. 





An up-to- 
the minute 







“Sparks’’ column_ is read by 
“‘wide-awake’’ in the industry. 


CHOOSES 





stock car records on Bonneville 
Salt Flats. Gilmore also supplied 
the record breaking products 
for the Railton Red Lion which 
John Cobb used to roar to a new 
land speed record of 369 miles 
per hour. 
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Hudson turned usual introductory strategy completely 
upside down this year, in presenting its new 1940 cars—and 
with highly satisfactory results, according to company of- 
ficials. Introductory program adopted was made possible by 
two facts: First, the new Hudsons were ready for presenta- 

7 


tion considerably in advance 
of other 1940 cars; second, 
stocks of 1939 models and of 


used cars in the hands of dealers 
were so close to being completely 
cleaned out that they constituted 
no problem. 

With new models ready for pro- 
duction so early in the season, and 
with no cleanup period to compli- 
cate matters, Hudson decided to do 
away entirely with the secrecy that 
usually surrounds a new line of 
automobiles before formal an- 
nouncement. 

To launch program, Hudson sent 
to the distributor and dealer or- 
ganization, early in July, a motion 
picture film in full color, showing 
representative models of each of 
the three 1940 lines, with an il- 
lustrated booklet giving complete 
information about them. 

As result, field organization 
was equipped with facts and fig- 
ures instead of hints and ru- 
mors. They knew what was com- 
ing a couple of months ahead of 
announcement date, and they 
were put under no pledge of con- 
fidence to keep those facts to 
themselves. 

Aug. 7, several hundred automo- 
bile editors and other press repre- 
sentatives attended a preview in 
Detroit. They were furnished with 
complete descriptive stories and 
photographs—and instead of being 
sworn to secrecy, were told to 
“shoot the works.” Newspapers ap- 
pearing the following day carried 
pictures and stories galore about 
the new Hudsons. Followup ma- 
terial was also supplied in ample 


quantity, covering various angles 
in connection with the new Hud- 
sons. From a publicity point of 
view, Hudson held the center of 
the stage for several weeks. 


Teasers 

Beginning about the middle of 
August, a series of small-space 
newspaper ads were released to a 
list of a hundred leading news- 
papers, selected to give blanket 
coverage of the country. In form, 
they were like the usual “teaser” 
ads, but they differed in one im- 
portant respect. Instead of sur- 
rounding the cars with an atmos- 
phere of mystery, they gave defin- 
ite advance information as_ to 
what was coming, even going so 
far as to print the starting price 
of the line. 

Facts that both news stories 
and advertisements appeared 
during a period when they had 
practically no other automotive 
competition made it possible for 
Hudson to get a long head start 
in registering a definite impres- 
sion with the public in connec- 
tion with the 1940 line. 

Public announcement of the new 
Hudsons was not made until about 
the middle of September, as soon 
as adequate field stocks were 
available. But as a result of the 
introductory program launched 
about two months ago, Hudson 
showrooms have been busy places, 
and actual retail orders have been 
received at a rate which has taxed 
the Hudson factory’s ability to 
keep pace with them. 


Hudson Dealers’ Used Car 
Stocks Lowest Since 1934 


DETROIT.—One of the most 
interesting developments, arising 
from the recent meetings at which 
new 1940 cars were presented to 
Hudson dealers, was the confident 
attitude toward used cars, it is re- 
ported. A checkup showed that 
stocks generally were lower than 
at any time since 1934. 


An overwhelming majority of 
dealers from all over the country 
agreed that the continuation of 
effective and systematic merchan- 
dising of used cars, as practiced 
during the past season, could be 
relied on to prevent future used 
car difficulties, even with substan- 
tially increased volume of trade- 
ins. Inventory was kept at a safe 
minimum most of last year, and a 
concerted sales drive during the 
past summer practically cleaned 
out used cars for a fresh 1940 
start, it is declared. 

A. E. Barit, president of the 
Hudson Motor Car Co., sounded 
the keynote of this used car ac- 
tivity when he said: “The value of 
all cars, two years old and older, 
on our highways today, is con- 
servatively estimated at more than 
$5,000,000,000—and every dollar is 
earmarked for some automobile 
dealer, because, once invested in a 
car, that money stays in our busi- 
ness. $5,000,000,000 of prepaid down 
payments! 

“Is the used car a problem? Let 
me suggest that, from this view- 
point, it should be regarded as one 
of our greatest assets—as the cur- 
rency with which all dealers carry 
on a good part of their business— 
as a paid-up insurance policy 
guaranteeing the dealer’s future 
and that of the industry. 

“Any dealer who looks at used 
cars from this viewpoint is going 
to go at the promotion of used cars 
with the recognition of their im- 
portance and value to him that 
will reflect itself in increased en- 
thusiasm and effectiveness. This 
attitude, in turn, will bring a fa- 
vorable reaction from the public. 


In the final analysis his whole 
business will benefit,” Barit said. 


Hudson dealers have been and 
are in an excellent position to 
capitalize on this opportunity, it is 
reported. A _ practical and far- 
reaching plan of merchandising, 
available through the factory, has 
proved that the used car operation 
can and should be an important 
asset of a dealer’s business. Care- 
ful and constant cheeking of used 
car values, shrewd pricing, proper 
reconditioning and aggressive ad- 
vertising and promotion form the 
basis of the plan. 

Hudson officials say that this 
favorable used car situation, to- 
gether with the progressive atti- 
tude maintained by the entire or- 
ganization, have been key factors 
in the fast momentum gained in 
the 1940 selling season. 


Instalment Sales 


Seen Following 


General Trends 


NEW YORK.—Commercial In- 
vestment Trust advised its branch 
offices last week that “business 
would continue as usual,” despite 
the European war, it was an- 
nounced here by John W. Darr, 
CIT vice-president. 

Instalment sales, Darr added, 
will follow the general trend in 
business, whether up or down, and 
current indications point to at 
least a temporary surge in in- 
dustrial and trade activity. 7 

Predictions cannot be made with 
any degree of certainty, he pointed 
out, because of the variety of 
questions involved. But, he added, 
inasmuch as wages may be ex- 
pected to increase along with the 
price level, as a result of any un- 
usual productive activity, consum- 
ers should be able to continue 
making instalment commitments 
on a normal basis. 
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Started in 


DETROIT. — Following a three- 
day Hudson national service meet- 
ing, recently concluded in Detroit, 
distributors’ service representatives 
from this country and abroad re- 
turned home to conduct similar 
service and merchandising pro- 


grams for the dealers in their ter- 


ritories. 

As outlined by T. H. Stambaugh, 
Hudson’s director of service oper- 
ations, the clinics will place stress 
on major developments in Hudson 
design for the coming season... 
particularly in engines and car 
suspension. 

“Incidentally,” says Stambaugh, 
“service men have expressed great 
satisfaction with the simple, 
sturdy, foolproof construction of 
the new independent front wheel 
coil springing. The way it is com- 
bined with Hudson’s patented 
Auto-Poise control and center-point 
steering makes servicing an easy 
matter. The improved dash-locking 
safety hood, with its wider opening 
giving easy access to the engine, 
was hailed as another great aid to 
-— evident in the 1940 mod- 
els.” 


Hudson distributors are rapidly 
completing their parts stocking ar- 
rangements, it was also revealed. 
For years, a feature of the com- 
pany’s service policy has been that 
distributors stock a full line of 


Colombia Imports Up 


WASHINGTON. —Imports of motor 
vehicles into Colombia have been 
sharply accelerated during the current 

ear, according to a report to the U. 

. department of commerce. A total of 
4,357 units arrived at Barranquilla, 
Cartagena, and Buenaventura, the 
three leading Colombian ports of entry, 
in the first half of 1939, compared with 
4,305 units for the entire year 1938. 
mobile springs, died here following an 
operation. 


Fourth Dimension, a regular feature 
by Pete Wemhoff, offers news of auto- 
motive advertising. 
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Hudson Service Clinics 





Territories 


parts, thus meeting dealer needs 
quickly and satisfactorily. 

Plans for merchandising dealers’ 
service facilities, and linking 
“shop” activities closely with sell- 
ing efforts, will result, the com- 
pany believes, in an even higher 
degree of owner satisfaction and 
increase the profit potential of 
Hudson’s retail organization. 


Hudson 


Sparks 


(Continued from Page 1) 


the cars and told the press that 
the green light was on and with 
no restrictions. In consequence, 
Hudson gained the honor of being 
the first automobile company to 
break into print with the story of 
the 1940 models. 
s* + # 


I WAS AT that press preview 
and was just as much astonished 
as my colleagues in the unusual 
action of Bill James taking the lid 
off on the story simultaneously 
with the preview. And did the 
dailies go to it! The party was on 
a Wednesday and in many cases 
the story broke in the dailies the 
next morning—they did not wait 
for the Sunday automobile pages. 
Consequently, Hudson was off to a 
flying start in the race for the end 
of the 1940 rainbow, where the pot 
of gold is supposed to be. 

Teaser ads in the dailies whetted 
the appetite of the public so that 
when a week ago the company sent 


out its formal “at home” an- 
nouncement the market was set. 
* 7 a 


NOW IT looks as if the Hudson 
chickens should come home to 
roost in the shape of orders from 
the consumer. Already the dis- 


THE SOUTH BEND 
WOOD PARTS, INC. 


congratulates 


the entire 


HUDSON MOTOR 


CAR COMPANY 


on ajob well-done 





May the years bring 


success and prosperity 





HUDSON’S NEW independent front wheel coil springing, with center-point 
steering and Auto-Poise control, was a headliner at the recent National Service 
Meeting held in Detroit. Photo shows Tom H. Stambaugh, Hudson director of 
national service operations, pointing out the secrets of Auto-Poise control to, 
left to right, Leo Drobig of Dick Dubois, Inc., a Wash.; C. H. With- 
erill, Leon J. Lichenstetter, Inc., Miami, Fla.; . H. Jennings, Hudson & 
Terraplane Sales perr Los Angeles; V. H. Martin, Glen C. Stater, Inc., San 
Francisco; G. F. Hollis, Beckwith-Holmes Co., Inc., Tampa, Fla.; E. J. Blum, 
Hudson technical service manager; C. D. Murphy, Henley-Kimball Co., Port- 
land, Me., and G. C. Blaisdell, of Henley-Kimball o., Boston. 


tributors and dealers have gone!son seems to be making hay while 
into action as testified to by Gen-|the sun shines in the interval be- 
eral Sales Manager George Pratt|tween now and the time the New 
as he showed me a pile of “please | York national show opens on Oct. 
ship me at once” telegrams. Hud-| 15. 


Champion Spark 
Plugs Set Land, 
Air, Sea Marks 


TOLEDO.—The record-shattering 
performance of the 1940 Hudsons 
on the salt beds extended to the 
stock passenger car field the new 
speed marks which Champion- 
equipped engines listed early in 
September. 

In the air, after a new lap rec- 
ord in the trials, Roscoe Turner 
took the Thompson Trophy in a 
plane powered by a Pratt & Whit- 
ney engine which used Champion 
spark plugs. 

Turner’s victory furnished the 
first big race test for the type of 
Champion plugs now being regu- 
larly supplied to the U. S. Army 
air corps. With an average of 282 
miles an hour, the flier handily 
scored his third triumph in the 
Thompson 300-mile event. 

At Detroit new marks were 
established on the water in the 
Gold Cup, Edenburn “225” and 
Stark Hickey “135” races. 





Automotive News’ truck section is 
the only dealer trade paper of the 
truck industry. 





COLOR 


«p03 A 


Color is the factor that adds life, 
gleam and desirability to the auto- 
motive engineer’s art. It provides 
individuality and the ultimate in 
sales appeal. It is a vital feature 
that influences buyers. 








Ditzler finishing materials provide 
better protection—a tougher, more 
weather resistant coating that gives 
the driver pride of appearance, 


DITZLER COLOR COMPANY 
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more satisfactory service and main- 
tenance economy. Ideal for cars or 
commercial vehicles. 

In addition to advanced design and 
styling, a big percentage of the 
1940 cars add the “Sales Power” 
of Ditzler finishes. They are tried 
and proven products for either the 
new car or a refinishing job. 


DETROIT, 


MICHIGAN 
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N.J. Supreme Cou 


Holds Law is Infringement 


Of Constitutional Rights 


Special to Automotive News 


TRENTON, N. J.—Lower court 





cerned with the measure because 
of belief that any attempt to 
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| 


rt Upholds Fair Trade Invalidation | 


I 


invalidation of New Jersey’s so-| strictly enforce its provisions : 
called “fair sales act,” banning be-| might have seriously disrupted on 
low cost sale of any merchandise, | present procedure in the resale of { = 
was upheld by the state supreme/ used car trade-ins. Merchandising o 
court in a ruling handed down|of parts and accessories also would = 
here Sept. 16 by Justice Ralph W.| have been affected under terms of | * = 
E. Donges. the measure. = 
The statute was passed by. the The supreme court ruling af- of 
1938 state legislature over the| firmed a decision of last fall by €0! 
veto of Governor A. Harry Moore. | Berthold Vorsanger, Bergen county Ne 
Although pressure for its enact-/| district court judge, who branded j 
ment came principally from inde-| the law unconstitutional in dismis- de: 
pendent retail grocers seeking to/| sing an action brought by Harry vai 
curb “loss leader” competition|Lief as president of the New th 
—— pose rR and super mar-| Jersey Retail Grocers’ Assn. ro! 
ets, rms o e measure were | against Packard-Bamberger & Co., tol 
JUST ANNOUNCED is thi Hud Eigh - tibl dan. It i holstered i ial h |. i 
broad in scope and full enforce-|Inc., operators of a super market! puffed leather, with Airfoam seat. cushions, ona may be had with or without running boards at no extra cost. _ } ing 
ment would have affected every | in Hackensack. 8 |; me 
yee rec pc ogy In upholding the law’s invalida- | eff 
utomobile ealers were con-/| tion, Justice Donges wrote: : . tor 
cara “There is no definition or wrong- UniformGasoline a 
ful intent or purpose to limit fair 
Management Assn. competition or to inflict injury Tax Laws Urg ed a 
* W upon any one in the present case. 

To Discuss ays “Indeed, intent or motive or the | A t Co nf erence = 
existence of injury to any one are MINNEAPOLIS. — Delegates to tre 
To Control Costs not essential to punishment under|the 14th annual autiee’ of the we 
NEW YORK.—How American /|this act. Guilt may obtain without | North American Gasoline Tax Con- fa: 

industry can meet its problem of | knowledge of the violation of any|ference, held last week at the 
ao ae costs through | of its provisions. Nicollet hotel here, adopted a Jo 
more efficient plant facilities, as it “ : : resolution endorsing proposed bill i 0 
becomes the world’s remaining big- 6 ont ae an an aie Brgy H. R. 6687 introduced by Rep. | th 
scale producer of goods, will be the ~~ P , Frank H. Buck at the first sessions en 
theme of a conference to be con-| the act in all respects and find! o¢ the 76th Congress, which would| NEW BEAUTY and new increased driving vision. Central feature of the 1940 | dr 


ducted by the American Manage- 
ment Assn. at the Palmer House, 
Chicago, Nov. 15-16. 


The sessions are expected to 
bring together representatives of 
virtually every industry in the 
country for a discussion of modern 
production equipment and_ sys- 
tems. Authorities on plant facili- 
ties, equipment and methods will 
participate in the proceedings, and, 
in addition, officers from the ord- 
nance department of the U. S. 
Army will also be present to out- 
line the Army’s plans for in- 
dustrial co-ordination and pre- 
paredness. 

The conference program, it was 
announced, will emphasize factory 
design and modernization as a fac- 


himself guilty of its violation be- 
cause he had purchased goods at 
a price not justified by market 
conditions of which he was un- 
aware, or that he met the price of 
a competitor believing such price 
to be a lawful one when it was not 
a ‘lawful price.’ 

“It (the law) does not anywhere 
exhibit a purpose to accomplish a 
valid object. It arbitrarily imposes 
restrictions upon trade when no 
injury is inflicted thereby and 
without resultant benefit to any 
one. 

“To give effect to this act would 
be to deprive the respondent 
(Packard-Bamberger) of its prop- 





authorize the states to levy and 
collect their motor vehicle fuel 
taxes on federal reservations in 
the same manner and to the same 
extent as with respect to transac- 
tions occurring elsewhere within 
their territorial boundaries. 


One other resolution of im- 
portance to the petroleum industry 
was adopted as follows: 


Resolution No. 2—Be It Resolved, 
that it is the sense of this confer- 
ence that it is contrary to the most 
efficient collection of the gasoline 
tax for any state to permit the 
levying of separate taxes upon the 
sale of gasoline by counties or mu- 
nicipalities within that state, and 
that where the need for such 
revenue by those local bodies is 


instrument panel is an ornamental chrome grille used to conceal the radio 
speaker. The instruments are grouped in a tapered chrome border design which 
carries through the entire line with slight variations in coloring and chrome 
ornamentation. The long, horizontal speedometer and other essential gauges 
are exceptionally readable through the new type 2-spoke steering wheel. Wind- 
shield depth has been increased 17 percent which, together with Hudson’s wind- 
shield width, provides greatly increased driving vision. The rear vision is also 
increased by a new, large one-piece curved rear window. 


Cars in Use May 


Reach 


An All-Time High in N.Y. 


ALBANY, N. Y.—Possibility that 
New York state motor vehicle 
registrations for the current year 
will establish a new high record 


classifications. Passenger car reg- 
istrations alone increased 63,292. 
Since 1938 registrations exceed 
those of every previous year in 
this state. Commissioner Mealey 





Ps ; i isioned by Carroll E. 
tor in cost reduction. Subjects to|¢tty without due process of law,| acceded to, that the state levy|W@S env ibili . 
be covered will include building|in violation of its constitutional and collect all such taxes and then|Mealey, state motor vehicle com-| aw. the Possibility of another al: b 
design as a factor in production | rights.” pay to those local bodies such| Missioner, in announcing that a oi 
efficiency; plant services and unit amounts from the gasoline tax, | $66,000 gain in July motor vehicle ae a 
costs; “plants of tomorrow” in and in such a way, as that state|receipts, as compared with the| +Ower Insurance Rate ce 
operation today; lighting for pro- Columbus Dealers may determine. It is recommended|same month of last year, boosted] To Help Buffalo Owners r 
duction; heating, ventilating, and To Hold Open House |that the expenditures of such] 1939 receipts to a total of $45,-| BUFFALO. N. Y.—The new plan e 
air conditioning as a factor in funds be limited to the care of ce 8 ee , oo 
production efficiency; effects of COLUMBUS, O.—The Columbus | +45 or streets and that such ex- | 944297. of giving lower automobile liability 
environment on canine » aitictene Automobile Trade Assn. will hold penditures be supervised by some Gross receipts for the first seven|insurance rates to drivers who do 
effect of air sondilianien on yi an open house week for display of |competent state body such as a|™onths of the current year ex- not use their automobiles for busi- a 
ploye comfort, health and ef-|the 1940 models Oct. 28 to Nov: 4| highway department. = ——- S ~ Fp gee oe = ee ited a nome a 
fictency. enue. A feature of the conference was over ogo ‘aoe en ' ain J Ellsworth. Buck. ah r 
a The Columbus Dispatch will pub-|a lively debate on administrative | gy. of the seven months. ager of the Buffalo office, ex- le 
ca Eerie. Sinsebaugh & speshliag lish an “Open House Week Sec- —— poco ong ~ = beac With the exception of omnibus |Plained to 60 field representatives : 
‘ wide-awake”’ in the industry. tion Sunday, Oct. 29. of a petroleum hadeenier No defi- and dealer classifications, registra- of the U. S. Fidelity & Guaranty e 
nite action was taken - tions of all types are well in ad-|Co. at a luncheon meeting here. 5 
Approximately 250 representa- vance of a year ago, it was stated. Under the new rates, now in e 
tues from the Untied Ghetes and There has been a total gain of|effect, a 15 percent reduction is a 
Canada, from independent and nearly 75,000 in registrations of all! allowed for A-1 classifications. h 
major oil companies, trade associa- t 
tions and tax collecting bodies, at- P 
tended the conference which has c 
as its main purpose the job of 
bringing about greater uniformity v 
of state gasoline tax laws in gaso- b 





line tax collections, as well as in 
the regulation of the petroleum in- 
dustry. 


Va. Fuel Tax Receipts 
May Hit $19,000,000 
RICHMOND, Va.—(UTPS)— 
Virginia gasoline taxes for 1939 are 
expected to hit the $19,000,000- 
mark, according to an estimate 
recently made by the Virginia 
Petroleum Industries Committee. 
The committee expects that with 
a continuation of the present rate 
of increase, the five-cent a gallon 
levy will yield the state approxi- 
mately $19,175,000, which is nearly 
$1,500,000 over the $17,758,501 col- 
lected in 1938. 
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REAR INTERIORS of the new Hudson Six in the lowest price field in which 
new features, new fabrics and a new style of upholstering make their appear- 
ance. This 113-inch wheelbase Hudson Six deluxe sedan is upholstered in 8 
brown taupe stripe broadcloth tailored in panel design and ornamented with 
buttons. New fitments include new hardware with harmonizing chrome orna- 
mentation carried the full length of the interior including an added decorative 
metal strip on the doors. 


& 


Addition Being Erected 


ST. PAUL, Minn.—The_ Donaldson 
Co., Inc., manusastarers Ss & eaee- 
;. | ers, is constructing an a ion to 

ONE OF THE MANY hardness-testing machines employed by Hudson. This | factory, in which will be located the 
one tests body hardness of parts heat-treated all the way through. This forging | engineering department and _ labora- 


is withstanding a pressure of 3,000 kilograms, approximately 6,600 pounds. | tory. 
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Lifelines 


For Farmers, City Dwellers 


| NEW YORK.—Importance of 


motor transport facilities to the 
United States as a vital factor in 
strengthening the nation’s military 
defenses, in addition to peace-time 
benefits, was emphasized by prin- 
cipal speakers at the 13th annual 
convention of the National Assn. 
of Motor Bus Operators, which 
concluded last week at the Hotel 
New Yorker. 

Arthur M. Hill, association presi- 
dent, cited the Reich’s swift in- 
vasion of Poland as an example of 
the wartime importance of national 
roads. For defense purposes, he 
told the 400 transport men attend- 
ing the conclave, the United States 
may use its great road system as 
effectively as the German army 
took advantage of the mobility af- 
forded by the new “autobahn” ex- 
press routes built under the Nazi 
regime. 

L. J. Taber, master of the 
National Grange, told the conven- 
tion that highways, as the basic 
transport medium of the nation, 
were commodity lifelines of the 
farmer and city dweller alike. 

Asks for Co-operation 

Acting Secretary of War Louis 
Johnson, in a telegram of regret 
that “the seriousness of the pres- 
ent emergency” prevented his ad- 
dressing the convention, declared 
that the association’s “co-operation 
was essential in our plans of 
national defense.” 

The association is organizing 
highway transport lines “to assist 
military steps in case of emer- 
gency,” it was revealed by Hill. He 
asked the organization’s members 
to provide full information con- 
cerning their equipment and per- 
sonnel so that the motor transport 
industry might perform necessary 
duties without having “to be taken 
over and operated by the govern- 
ment.” 

L. G. Markel, chairman of the 
association’s traffic committee, said 
theoretical use of buses and trucks 
in army maneuvers was demon- 
strated last July and August, when 
the United States fourth army 
transported all troops and supplies 
by highway in a defense campaign- 
on-paper on the Pacific coast. He 
added that reports by west coast 
companies on their available equip- 
ment made planning of this army 
exercise possible. 


Safety Awards Made 

Safety discussions and awards 
were a major feature of the con- 
vention. Noting a 53 percent ac- 
cident reduction from 1937 in the 
record of 282,898,061 miles operated 
last year by 89 lines competing in 
the bus operators’ annual contest, 
Marcus Dow, chairman of the 
safety committee and former New 
York City commission of public 
safety, pointed out that fatal bus 
accidents throughout the nation 
had decreased 9 percent from 1927 
to 1937, despite an increase in 
passenger car deaths during the 
corresponding period. 

Presentation of safety plaques 
was made to four long-distance 
bus lines, two city lines and one 


Oil Tax Asked 
To Relieve Phila. 


Financial Woe 


PHILADELPHIA.—A 2 percent 
sales tax, to yield an estimated 
$10,000,000 annually, and a tax on 
oils used by automobiles to pro- 
duce $1,000,000, are included among 
seven potential new city revenue 
sources which have been suggested 
by Acting Mayor Connell to the 
city council for consideration in 
seeking revenues to support the 
1940 city budget. 

The other possible new revenue 
sources were listed as follows: 1% 
percent income tax, to yield an 
estimated $13,000,000; highway 
privilege tax, $100,000; tax on 
premiums of mutual life and fire 
insurance companies, $900,000; 4 
mills tax on savings fund societies 
and banks, $4,000,000; billboard 
tax, $100,000. 


small company on the basis of 
accident-free experience, area 
served and number of buses oper- 
ated. Winners were: Schuykill 
Transportation Co., Mahanoy City, 
Pa.; Pennsylvania Greyhound 
Lines, Cleveland, which operates 
to New York City; Red Ball Bus 
Co., Enid, Okla.; Southeastern 
Greyhound Lines, Lexington, Ky.; 
Crescent Motors, Inc., Anniston, 
Ala.; Triple Cities Traction Corp., 
Binghamton, and Interstate Trans- 
portation Co., Bismarck, N. D. 
Also holding annual convention 
sessions at the Hotel New Yorker 
was the National Bus Traffic 
Assn. This group re-elected nine 
directors, headed by L. G. Markel 
of Chicago, chairman. Two Ca- 
nadians, A. H. Foster of Toronto 
and I. W. Neil of Vancouver, were 
added to the board. It was voted 
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CONGRATULATIONS! Earl B. Gilmore, right, president of the Gilmore Oil 
Co. whose products were used exclusively by Cobb and Hudson alike, con- 
gratulates the English sportsman upon his two victories—the world’s fastest 
land mile in his Railton Red Lion Racer and the fastest mile for Class C stock 
closed cars in the 1940 Hudson Eight sedan. With him in the picture are, left, 
Art Pilsbury, AAA contest board official in charge of the trials, and Clarence 
Beesemeyer, executive vice-president of the Gilmore Oil Co. 


that bus fares between Canadian, ferential until such time as the 


and American points would con-| rate of exchange exceeds 15 per- 
tain no foreign exchange dif-' cent. 


The Sewspaper of the ladestry 


Tops Tex. Cities 
In Sales Gains 


AUSTIN, Tex.—Corpus Christi 
led all cities in Texas in new car 
sales increases for the first seven 
months of 1939, with an increase of 
70 percent. Other increases re- 
ported were as follows: 

Austin, 55.3 percent; Dallas, 46.5; 
Waco, 43.4; Houston, 39.9; El Paso, 
35.7; San Antonio, 33.3; Wichita 


| Falls, 31.5; Amarillo, 30; Beaumont, 
26.7; Fort Worth, 26.2, and Galves- 


ton, 2.8. 

New car sales have held up well 
during this period, showing some 
improvement through June and 
July. Used car sales also have been 
steady, with business in service 
and parts departments showing 
satisfactory increases. 

Chris Sinsabaugh’s sparkling 
“Sparks’’ column is read by the 
‘‘wide-awake’’ in the industry. 





--most good Hudson dealers, just 
as most good dealers in every 
automobile and truck line in 
America, are regular subscribers 
to... 


The regular subscription price of Automotive News, 
(weekly) is $4 per year, but for a very limited time 
and as a TRIAL OFFER to new subscribers only, we 
will accept the coupon in this advertisement and one 
dollar for a six months subscription, including 


The Album of American Automobiles for 1940 


—a complete picture book of all models and the new 
features of all American passenger cars, printed in 
rotogravure and mailed to all Automotive News sub- 
scribers as part of the New York Show Edition, dated 
October 16, 1939. 





Autowntiue Newes, 


The Newspaper of the Industry 
DETROIT 


This Coupon 
Is Worth $1 to 
New Subscribers: 


eee 


| paper coming at once. 


AUTOMOTIVE NEWS, Detroit, Michigan 


I accept your TRIAL OFFER to new subscribers and 
enclose (One Dollar in check) or (Dollar Bill, at your 
risk) for six months subscription, including the Album 
of American Automobiles for 1940 edition. Start the 
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Hudson’s 30-Yea 


Gearshift at Wheel Among 


Contributions to Industry 


DETROIT.—With the opening of 
a new model season, Hudson starts 
its 31st year as a producer of auto- 
mobiles. Organized in 1909 with 
the boast that it was the first com- 
pany to produce a car with a slid- 
ing gear transmission to sell for 
less than $1,000, Hudson since has 
endeavored year to year to bring 
some outstandingly new contribu- 
— to the industry and to motor- 
ng. 

Among its greater achievements 
perhaps was the development of 
the first closed car to sell at the 
price of an open car. This was back 
in 1921. Five years prior to that 





Cheyenne’s Tax 
On Caravans Is 


Contested in Suit 


CHEYENNE, Wyo.—This city’s 
$1 caravan tax law was challenged 
as unconstitutional during the past 
week in a suit filed against the 
city in district court by an Illinois 
corporation. 


The Western Auto Transports, 
Inc., which has its principal offices 
at Denver, brought a $200 damage 
suit against the city, Mayor Alli- 
son, Commissioner Ed Warren and 
Police Chief T. Joe Cahill on al- 
legations its employes were forced 
to pay that amount under protest 
in caravan tax fees. 


The company, its petition said, is 
engaged in transporting new auto- 
mobiles from factories near De- 
troit to Utah and Colorado cities. 
A special trailer capable of carry- 
ing four cars at one time is used; 
and the new machines are not 
towed with any part touching the 
highway. 

The company has been paying 
compensatory fees to the state 
highway department instead of 
caravan taxes as its method of 
transportation has been compared 
to the shipping of cargoes of other 
merchandise, the petition de- 
clared. 


The suit declared city police im- 
pounded these special trucks and 
forced drivers to pay a total of 
$200 under protest in caravan taxes 
at $1 for each new machine. 

The company charged that the 
ordinance, passed by the city 
council in 1935, is void and uncon- 
stitutional because, it alleges, it is 
@ revenue-producing tax and not 
intended to aid policing regulations 
and places an “undue burden” on 
interstate commerce in violation of 
the federal constitution. 

The court has been appealed to 
by the Denver company for an or- 
der restraining the city from in- 
terfering with movement of the 
company’s trailers through Chey- 
enne. 


Fourth Dimension, a regular feature 
by Pete Wemhoff, offers news of auto- 
motive advertising. 


Hudson had pioneered the idea of 
counter-balancing crankshafts — 
that is, a crankshaft balanced in 
motion as well as at rest. This was 
part of its high-compression Super- 
Six engine, and the combination of 
design in that power plant resulted 
in almost doubling the power of 
the engine while at the same time 
materially reducing gasoline con- 
sumption. 


Hudson had been building coupe |, 


models as early as 1912— three 
years after the company was or- 
ganized—and in that year its low- 
priced roadster model was credited 
with being the first car in its price 
class to top 60 miles an hour. This 
year Hudson again repeats by 
setting new performance and en- 
durance records with its 1940 
models (before introduction to the 
public), a feat which it has ac- 
complished consistently for the 
past three years—each year’s 
models topping its predecessors. 

Shifting of gears up at the steer- 
ing wheel is another excellent ex- 
ample of the industry trends that 
have originated with Hudson. Back 
in 1935 Hudson introduced the 
“Electric Hand,” and today almost 
all cars have followed in eliminat- 
ing the “wobble-stick” in the front 
compartment. 

Still other recent developments 
with the same industry-wide sig- 
nificance include full 3-passenger 
front seats, airplane-type shock 
absorbers, and the mounting of the 
spare tire inside the luggage com- 
partment. 

As officials of the company point 
out, Hudson has certainly done its 
share, and then some, in making 
all of today’s automobiles. the 
smooth-running, comfortable, econ- 
omical and safe cars that they are. 


States Spend $895,132,000 
On Highways During °38 

WASHINGTON. — Expenditures 
for state-administered highways in 
1938 amounted to $895,132,000, ac- 
cording to reports of state high- 
way departments to the Public 
Roads Administration. This is $23,- 
654,000 less than was expended in 
the preceding year. 

The states spent $523,738,000 for 
construction of highways and 
$232,388,000 for maintenance. These 
expenditures were divided $638,- 
685,000 on primary state highways, 
$74,970,000 on secondary roads in 
13 states, and $42,471,000 on urban 
extensions of state highways. The 
outlay for administration, equip- 
ment, highway police and interest 
on debt amounted to $139,006,000. 
In addition $84,711,000 was used 
for retirement of debt, $121,262,000 
was transferred for use on local 
roads and streets, $7,898,000 was 
used for highways not on the state 
system, and $26,119,000 was used 
for non-highway purposes. The 
total expenditure for all purposes 


| was $1,135,122,000. 





US Model 20, Hudson’s first car, built in 1909 and advertised as 
ogee ae seem and stylish.” Last week the Hudson Motor Car Co. 
ou the p on fin 


roducti 


e with Hudson No. 2,632,832. 





Texas Reduces 
Its Compensation 
Rates on Workers 


AUSTIN, Tex.—Through efforts | j 


of a committee appointed at the 
last convention of the Texas Auto- 
motive Dealers Assn., held in this 
city in June, a material reduction 
in workmen’s compensation insur- 
ance rates for automobile workers 
has been announced by the Texas 
insurance commission. 


Changes effected are shown 
through the following schedule: 
Old New 
Workers Rate Rate 
Office Employes .... $1.99 $ .10 
Salesmen ........... 1.99 .90 
All other employes, 
including mechan- 
ics, chauffeurs, etc. 1.99 1.84 


The committee to which credit 
is due for these changes consists 
of John E. Morris, Dallas; H. B. 
Ransom, Fort Worth, and Ray- 
mond Pearson, Houston. 


Push Show Plans 
In Los Angeles 


LOS ANGELES.—The Los An- 
geles Motor Car Dealers Assn. has 
elected a committee to conduct the 
27th automobile show, to be held 
in the Pan Pacific Auditorium Oct. 
14-22. The committee is composed 
of Ralph Hamlin, chairman; Gor- 
don Warren, Irwin Kaiser, LeRoy 
Spencer, Boyd H. Gibbons sr., and 
Allen Greer. Burt Roberts, as- 
sociation secretary, will direct and 
manage the exposition. 

According to advance plans, a new 
scheme of decorations will provide 
a setting for the 1940 models. An 
outstanding headline’ entertain- 
ment program will be featured. 


Parking Meters Removed 


From Richmond Streets 

RICHMOND, Va. — (UTPS). — 
Parking meters were ordered from 
Richmond streets by Chief of Po- 
lice Robert B. Jordan when Safety 
Director John H. Cutchins told 
him to put an end to the confusion 
which followed a ruling that the 
robots were illegal. 

Major Jordan at once set ma- 
chinery in motion to have the 
meters lifted from their sidewalk 
standards. The standards will re- 
main for the present, or until such 
time as the city council again may 
legalize use of the meters. 


Enlarges Quarters 


COLUMBIA, S. C.—The South Caro- 
lina State Automobile Assn. has en- 
larged its headquarters at 1235 Wash- 
ington St. he association recently 
opened a branch office at 11 W. Mc- 
Bee Ave. in Greenville. 





Chris Sinsabaugh’s sparkling 
“Sparks’’ column is read by the 
‘‘wide-awake’”’ in the industry. 
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r History Reveals Important ‘Firsts’ 


1940's First Fleet Sales... 
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TAXICAB FLEETS, too. Above is pictured the first five 190 Hudson cars 
shipped to Allentown, Pa., which were purchased by the Allen Cab Co. at the 
a of a replacement program. The cars are Hudson Sixes, in the lowest- 
pr 


ce field. 


Hudson Strength in Major 
Foreign Markets Revealed 


DETROIT.—Hudson has ex- 
ported more than 275,000 cars, ex- 
clusive of those shipped to Canada, 
according to Allen C. Germann, 
Hudson export manager. For many 
years, overseas sales have con- 
sistently averaged better than 10 
percent of total production. 

Germann pointed out that one 
reason for Hudson’s export show- 
ing is the strength and extent of 
the overseas distributing organi- 
zation, which reaches into 103 
countries, on every continent. Over 
158 distributors and many hundreds 
of dealers sell Hudson cars at re- 
tail, and provide service for the 
thousands of Hudson owners. 

Large and modern factory fa- 
cilities for building complete cars 
are maintained in London, Eng- 
land and Tilbury, Ont. 

“The reception given Hudson’s 
new models by the overseas or- 


N. C. Car, Truck Sales 


Eclipse All 1938 Totals 
RALEIGH, N. C.—North Caro- 
linians already have purchased 
more new trucks this year than 
they did during all of 1938, and 
sales of new cars through August 
total 31,185, only 2,737 less than 
total sales for all of 1938. 

New cars during August ag- 
gregated 3,838, bringing the total 
for the first eight months of 1939 
to 31,185. August truck sales 
totaled 1,692, bringing the 1939 
total to 8,942. Sales during all of 
last year aggregated 8,172 units. 





ganization has been extremely 
gratifying,” Germann continued. 
“We have had distributors and 
representatives from Europe, Cen- 
tral and South America, South 
Africa, Australasia, the Near East, 
India and many other important 
points here at Detroit, and their 
enthusiasm has exceeded anything 
I have ever experienced before. 
Some indication of the way Hud- 
son overseas. distributors feel 
about the new cars may be gotten 
from the fact that $1,500,000 worth 
of orders were booked within 30 
days of mailing the first pictures 
and descriptions of the 1940 prod- 
uct.” 


Pittsburgh Plate Shifts 


Its Warehouse Personnel 


PITTSBURGH.—A series of pro- 
motions and transfers of ware- 
house personnel of the Pittsburgh 
Plate Glass Co., effective Oct. 1, is 
announced by H. B. Higgins, vice- 
president. 

A. J. Roche, Toledo warehouse 
manager, will become manager at 
Detroit; P. A. Ketchum, Colum- 
bus, (O.) manager, will become 
Toledo manager, and F. T. Hughes 
jr.. Mobile, (Ala.) manager, will 
become Columbus manager. R. M. 
Claflin, of St. Louis, will become 
Mobile manager; G. F. Parker jr., 
Montgomery, (Ala.) manager, will 
become assistant manager at Buf- 
falo. G. E. Percy, of Memphis, will 
become Montgomery manager. 


HUDSON DISTRIBUTORS from far away lands were Detroit visitors last 
week. Left to right, Sir Charles and Lady Norwood of Dominion Motors, Ltd., 
Wellington, New Zealand, and Mrs. and Mr. Axel Semler, of Skandinavisk Mo- 
tor Co. AS, Copenhagen, Denmark. 


l 


WS ere ew fee SS 


'ROw ww te 





AUTOMOTIVE NEWS, SEPTEMBER 25, 1939 23 





‘|= DEALER who finances through C. I. T. 


enjoys all the advantages of local service and 
at the same time his customer is safeguarded by 
facilities which are nationwide in scope. An im- 
portant point now that cross-country travel is so 
popular! In the matter of insurance adjustments, 
for instance, there is ready assistance at any C.I.T. 


. office anywhere... any time. 


Add to these advantages the popularity of the 
C. I. T. Budget Plan with its low rates and flexible 
terms and you will know why so many dealers 
prefer it. ‘‘Use the C.I. T. Budget Plan”’ is a 
suggestion that often helps close the sale. 

Still other ways in which C.I.T. helps you are: 
prompt, on-the-spot credit investigation. Friendly, 
tactful customer contact. Immediate purchase of 
acceptable paper by office near you. Ample funds 
for all requirements. C. I. T. service is not subject 
to local or regional economic disturbances. 


C.I.T. is the world’s largest independent sales financing 
institution, established in 1908, serving dealers and pur- 
chasers everywhere through more than 190 local branch 
offices... cath a self-contained fully-functioning unit. 


Safeguarded by a service that 1s 


NATIONWIDE! 












“Friendly and Efficient’. . . dealers call C.I. T. Service 


CLT 


CORPORATION 


Sales Financing 


A Unit of Commercial Investment Trust Corporation 
Combined capital and surplus over $100,000,000 
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TO THE EMPIRE STATE 
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In our opinion, the new 1940 Hudson is definitely 
a leader in Style, Luxurious Appointment, 
Advanced Engineering and Riding Comfort. 


Hudson were the first to use Monroe 
Airplane-Type Shock Absorbers— 
whose efficiency and durability 
proved so satisfactory that natural- 
ly they chose Monroes for 1940. 


HUDSON 


Engineers and Testing Labor- 
atories have learned by rigorous 

tests that Monroes not only give 
the best ride—but stand the most 
gruelling usage under all conditions 
in every climate. 


These new Monroes have 
many exclusive patented 
features which make them 
America's leading Shock 
Absorbers. 


Many other Car Manufacturers have proven 
Monroe durability and efficiency to their 
entire satisfaction and are now using Monroes. 


RAILROADS USE MONROES 


Leading Railroads use Monroe Direct Action Shock 
Absorbers on their new trains. 


These Special-Type Monroe Shock Absorbers are the only 
ones accepted and installed by the following Railroads and 
Railway Car builders, for control of truck springs and body of car. 


New York Central * Pennsylvania * Chicago, Milwaukee & St. Paul 
The Pullman Co. ° American Car & Foundry Co. 


A. Large rubber cushions for quiet, trouble-free service. B. Double oil seal means double 
insurance against leakage. Cc. Large openings between gasket and reserve chamber prevent high 
pressure against packing, another feature to avoid leakage. D. High pressure chamber. E. Low 
pressure reserve chamber gives ample fluid supply. F. Alloy steel piston rod, ground, lapped, 
chromium plated and polished to provide a very hard, smooth finish that will never wear out. 
G. Piston and patented recoil pressure relief valves give longer life and thermostatic control. H. Patented 


compression pressure relief valve makes these Monroes double action. 


The direct action principle provides 2 to 5 times more capacity than any other type shock absorber. 


AUTO EQUIPMENT COMPANY +» MONROE, MICH. 
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